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War  in  Europe  Doubles  Costs 
Of  U.  S.  Foreign  News  Services 

"Taking  It  on  Chin,  Hoping  for  Break/'  One 
Executive  Says  as  Expenses  Mount  .  .  .  World 
War  Trebled  Peacetime  Expenditures 
By  WALTER  E.  SCHNEIDER 

THE  EUROPEAN  WAR,  now  three  weeks  old,  has  already  day  the  largest  in  history,  according 
doubl^  the  normal  foreign  service  costs  of  the  three  major  Barry  editor-m-chief  of  In- 

American  newsgathering  agencies,  their  executives  told  Editor  ‘^"^nLigr^wriudget  of  ins,” 
k  Publisher  on  Thursday.  Prospects  are  that  the  expenses  p^rig  said,  “has  been  steadily  in- 
of  war  coverage,  now  about  twice  the  cost  of  reporting  the  creased  ever  since  the  Ethiopian  and 
World  War,  may  follow  the  1914-1918  upward  spiral  and  more  Sino-Japanese  conflicts.  And,  of 
than  triple  peacetime  budgets  if  a  prolonged  struggle  ensues,  course,  the  present  European  war  has 
fte  possibility  that  some  of  this  sky-rocketed  our  expenses  and  has 

staggering  cost  might  be  passed  along  Ababa  had  fallen.  The  same  was  true  caused  us  to  revise  our  foreign  budget 
nentually  to  the  newspapers,  which  of  the  Austrian  Anschluss,  Shanghai,  entirely. 

was  mentioned  this  week  in  discus-  and  the  Sudeten-Munich  crisis  last  “Our  auditors  are  just  now  begin- 
sions  at  the  meeting  of  the  Central  year.  ning  to  get  a  clear  picture  after  the 

States  Circulation  Managers  Associa-  Big  Bulge  in  Tolls  first  cloudburst  of  this  new  European 


burden  that  war  impost. 

"Taking  It  on  Chin" 

“At  the  moment.”  Earl  J.  Johnson, 


States  Circulation  Managers  Associa-  Big  Bulge  in  Tolls  first  cloudburst  of  this  new  European 

tion,  Chicago,  does  not  loom  large  at  “One  reason  for  the  big  bulge  in  situation,  which  of  course,  sent  our 

the  moment.  Press  association  execu-  tolls  is  that  continental  correspondents  costs  sky-high.  It  will  still  be  a  few 
tives  were  reluctant  to  discuss  this  who  usually  telephone  or  teleprinter  days,  however,  before  we  can  deter- 
phase  (rf  the  situation,  and  the  Asso-  their  stuff  into  London  or  Paris  where  mine  exactly  what  our  ‘average’  costs 
dated  Press  pointed  out  that  it  did  not  their  files  are  edited  and  relayed  to  going  to  run  because,  due  to  the 

raiie  the  basic  assessment  during  the  North  and  South  America  are  now  not  pressure  of  the  news  coverage  itself. 
World  War  despite  the  great  financial  able  to  pour  their  dispatches  into  the  there  are  numerous  news-gathering 
burden  that  war  imposed.  London  and  Paris  newspools  because  expenses  that  our  foreign  bureaus  and 

"Taking  It  on  Chin"  of  the  strict  censorship  in  England  and  roving  correspondents  have  been  put 

'At  the  moment.”  Earl  J.  Johnson,  France.  The  continental  correspond-  *"• 

general  news  manager  for  the  United  have  to  file  to  North  and  01  course,  one  of  the  biggest  items 

Pws.  stated  in  discussing  the  exnense  South  America  direct  at  sometimes  has  been  and  will  continue  to  be  cable 
sitMtion,  “all  1  can  tell  you  is  that  we  twice  or  three  times  the  per-word  and  telephone  tolls.  Judging  from  tne 
a«  taking  it  right  on  the  chin  and  P^ess  rate  from  London  or  Paris.  This  figures  we  have  available  to  date,  we 
mying  for  some  sort  of  break  that  has  made  it  necessary  to  transfer  our  estimate  roughly  that  our  piesent  ex- 
*iD  enable  us  to  make  reductions.  European  headquarters  from  London  penditures  are  running  about  $10,000 
With  such  a  tremendous  story  on  our  to  New  York,  and  the  war  desk  here  a  week  above  normal  And  this  does 
baids  the  only  thing  we  can  do  iust  now  has  to  do  the  city-editing  for  all  not  include  many  of  the  personal  ex- 
is  keep  the  throttle  wide  open.”  of  Europe.  pense  items  of  t^he  vanous  roving  cor- 

Mr  *1.^  TT  D '  r-  “During  the  World  War  (1914-1918)  respondents  who  really  haven  t  had 

^  ^  we  had  an  expense  problem,  naturally,  time  to  file  their  expense  accounts, 

wr  worst  excee  e  compare  with  the  one  “Undoubtedly,  we  can  expect  many 

“nip  aomir,!'  rt  A  *  ^*"0  np  against  now.  In  the  first  ‘unexpected’  expense  items,  such  as. 


France.  The  continental  correspond-  bo.  but  which  are  just  now  coming  in. 
ents  now  have  to  file  to  North  and  “Of  course,  one  of  the  biggest  items 
South  America  direct  at  sometimes  has  been  and  will  continue  to  be  cable 
twice  or  three  times  the  per-word  and  telephone  tolls.  Judging  from  the 


time  to  file  their  expense  accounts. 

“Undoubtedly,  we  can  expect  many 
‘unexpected’  expense  items,  such  as. 


for  emergencies.” 

The  Associated  Press  said  it  will  be 


WIT  worst  fears”  wiiii  uiic  uiiuuuuitruiy,  we  eem  eApeei 

“Tko  -  J  .  i  we  are  up  against  now.  In  the  first  ‘unexpected’  expense  items,  such  as. 

'ttwithnari  f  place,  the  demand  for  news  from  Eu-  for  example,  when  H.  R.  Knicker- 

“pwiin  part  ot  the  bad  news  Wednes-  ’  ....  ai  ,  ,  •  j  •  . 

dir  Aowintr  V,  A  rope  was  not  as  great  as  it  is  now.  Aho  bocker  was  m  Ethiopia  during  that 

uedtsnan  o  a  ®  the  filings  of  correspondents  were  situation,  he  had  to  purchase  mule 

lb*  beffinnintr  oue  norma  smee  regulated  much  more  stringently  by  packs  and  at  one  time,  he  had  to  char- 

the  censorship.  The  World  War  soon  ter  an  airplane  both  to  cover  a  story 
I  settled  down  to  one  main  theater  of  and  get  his  dispatch  out  of  the  coun- 

MKrdavTljroSofweX^sfwe  «ction-th.  Western  Front.  Today  the  try. 

filure  rliat  ’  V.  •  A  J  ui  J  action  is  scattered  all  over  the  map  of  “We  learned  a  lot  from  that  experi- 

mat  the  war  has  lust  doubled  -n  ,  ,  u  j  ^  t 

*i*t  figure  '*  Europe,  and  there  are  also  more  neu-  ence,  however,  and  now,  out  of  otir 

“Cable  tnlls  y  r.  t  f  f  iK  tral  countries  from  which  dispatches  Paris  office,  we  have  two  aeroplanes 
increase  nf  °  ^  can  be  filed  and  where  new  24-hour  available  and  a  licensed  pilot  on  hand 

■TS’  ToK  ’  I  ^  bureaus  have  to  be  maintained.”  for  emergencies.” 

O-HOOmark  on  a  f^^dayl^  Th^lowesl  Foreign  news  coverage  costs  are  to-  The  Associated  Press  said  it  will  be 
'•“ly  tolls  bill  has  been  $810.  That  - - 

a  relatively  quiet  Sunday.  Yes-  WAR  CORRESPONDENTS  AT  WORK 

when  we  brought  over  the  Por.n,nn.l 

text  of  Hitler’s  speech  at  Dan- 
the  figure  bounced  up  to  $2,000. 
the  bulk  of  the  bulge  in  ex- 
is  in  increased  man  power  in 
expense  accounts  of  staff 
who  are  moving  from  country  to 
Qti  ij’  automobiles,  etc.  As 

“^  during  a  crisis  of  this  kind,  there 
ots  of  expenses  being  incurred  by 
the  map  that  may 
w  reported  for  weeks  or  perhaps 
^at  was  the  case  in  Ethi- 
the  final  shake-down 
that  we  had  spent  $150,000; 
til  get  the  final  figure  un- 

or®  than  two  months  after  Addis 


WAR  CORRESPONDENTS  AT  WORK 

Personnel  of  the 
Paris  United  Press 
office  wearing  gas 
nnasks  during  a  re¬ 
cent  air  raid  alarm. 
Looking  out  of  win¬ 
dow  is  Mile.  Henri¬ 
etta  Covo;  at  type¬ 
writer,  M.  S.  Hand¬ 
ler;  phone  in  hand 
is  Richard  McMil¬ 
lan;  in  background, 
Andre  Desbureaux 
(dark  shirt)  and 
Paul  Kecskemeti. 
Ralph  Heinzen,  Bu¬ 
reau  manager,  is 
not  shown  here. 


at  least  a  month  before  any  definite 
indication  of  what  the  total  increase 
will  be,  because  bills  are  paid  by  the 
European  executives,  but  the  cable 
tolls  alone  are  now  running  at  more 
than  $5,000  a  day,  up  about  $3,000  over 
normal. 

“In  the  past  year  and  a  half  there 
has  been  a  considerable  increase  in 
fdreign  service  costs  and  in  recent 
months  the  increase  has  been  even 
greater.  The  costs  should  run  up  a 
great  deal  but  at  this  time  I  couldn’t 
presume  to  say  how  much,”  O.  S. 
Gramling,  AP  executive  in  charge  of 
membership,  told  Editor  &  Pulisher. 

In  some  instances,  Mr.  Gramling 
said,  important  dispatches  have  been 
sent  through  six  channels  to  insure 
delivery  and  this  factor  alone  has 
added  greatly  to  transmission  costs. 

The  World  War  cost  the  AP  from 
$2,000  to  $2,500  a  day  in  reporting 
costs,  Mr.  Gramling  said.  In  the  last 
six  months  of  the  war  expenses 
jumped  to  $4,000  a  day  in  tolls  alone. 
He  charted  the  rise  of  the  AP  foreign 
service  costs  from  1913,  the  last  full 
peace  time  year,  to  1918  as  follows: 

1913  . $224,543.90 

1914  (5  months,  Aug.  1 

to  Dec.  31)  .  258,551.42 

1914  (Total  for  year) . .  430,362.36 

1915  .  518.875.68 

1916  .  541,935.53 

1917  .  564,604.99 

1918  . 801,157.50 

Mowrer  Wades  River 

Some  of  the  traditional  adventure 
associated  with  the  life  of  war  corre¬ 
spondents  has  begun  to  crop  out  in 
dispatches  from  Europe.  Richard 
Mowrer,  correspondent  of  the  Chicago 
Daily  News  foreign  service,  escaped 
from  the  Russian-occupied  section  of 
Poland  on  the  night  of  Sept.  19  by 
wading  the  Dneister  River.  Mowrer, 
formerly  stationed  at  Warsaw,  previ¬ 
ously  had  been  arrested  as  a  suspected 
spy  by  Polish  police  at  Zaleszczyki, 
frontier  town.  He  was  detained  at  a 
police  station  three  and  a  half  hours, 
and  his  passports  were  returned  after 
prolonged  questioning.  Later  he  was 
arrested  by  Soviet  soldiers  and  finally 
was  compielled  to  wade  the  river  be¬ 
cause  he  was  unable  to  get  Russian 
permission  to  enter  Rumania. 

Mowrer,  reported  missing,  was  foimd 
walking  along  a  dusty  road  nine  miles 
inside  the  Rumanian  border  on  Sept. 
20  by  Lloyd  Lehrbas,  AP  correspond¬ 
ent  from  Bucharest,  and  Frank  Mor¬ 
ton,  an  American  cameraman.  They 
accompanied  him  into  Cemauti,  Ru¬ 
mania,  from  which  point  Mowrer  filed 
a  detailed  account  of  his  experiences 
and  the  occupation  of  Zaleszczyki.  He 
wrote  that  he  stripped  to  wade  the 
river  and  then  climbed  a  steep  bluff 
on  the  Rumanian  side  of  the  Dniester, 
barefoot,  in  his  efforts  to  get  his  dis¬ 
patches  through. 

Numerous  Staff  Shifts 

Numerous  shifts  have  been  made  in 
the  foreign  staffs  of  the  three  major 
wire  services. 

Milo  M.  Thompson,  AP  executive 
for  Europe,  has  transferred  his  head¬ 
quarters  from  London  to  Copenhagen. 
Lynn  Heinzerlin  and  Wade  Werner, 
both  from  the  Berlin  bureau,  are  now 
stationed  in  Copenhagen.  Riley  O’Sul¬ 
livan  and  Thomas  F.  Hawkins,  both 
London  staffers,  are  now  in  Amster¬ 
dam.  At  Berne,  Switzerland,  is 

(Contimied  on  page  32) 
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Knox  Forswears 


out  the  slightest  reference  to  party 
alienments. 
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Partisanship 
In  War  Crisis 

Feels  Editors  Will  Do 
Likewise  .  .  .  Inspired 
by  Conference  with  FDR 

Washington.  Sept.  21 — The  current 
world  crisis  calls  upon  editors  for  “an 
inspiring,  non-political  discharge  of 
the  very  great  responsibility  they 
bear.”  counseled  Col.  Frank  Knox, 
president  and  publisher  of  the  Chi¬ 
cago  Daily  News,  here  at  the  invita¬ 
tion  of  President  Roosevelt  to  advise 
on  questions  of  national  peace  and  se¬ 
curity. 

Responsibility  Can't  Be  Exaggerated 

Predicting  an  alertness  on  the  part 
of  the  press  to  perform  its  patriotic 
duty,  he  expressed  confidence  that 
editors  w'ill  prove  themselves  to  be 
“Americans  first,  and  Democrats  or 
Republicans  or  whatnot,  afterward.” 

At  the  Washington  office  of  his 
newspaper  just  as  Congress  was  being 
convened  in  special  session  at  noon 
today,  Col.  Knox  said: 

“It  is  impossible  to  aggravate  the 
gravity  of  the  present  world  situation. 
It  is  an  accomplished  and  recognized 
fact  that  the  Soviet  and  Nazi  govern¬ 
ments  have  pooied  their  interests  un¬ 
der  a  secret  agreement.  There  is  no 
other  possible  interpretation  of  de¬ 
velopments  in  eastern  Europe.  The 
world  is  dominated  by  a  concentra¬ 
tion  of  the  man  power  of  Russia  and 
Germany,  the  natural  resources  of 
Russia  and  the  German  military  skill 
in  leadership. 

“It  is  not  a  prosjject  at  which  we  can 
look  without  a  feeling  of  grave  con¬ 
cern  for  the  future. 

“It  ought  to  sober  our  thinking  in 
America  and  relegate  selfish  partisan¬ 
ship  to  the  background.  Facing  such 
a  situation  here,  where  we  still  have 
a  free  press,  the  magnitude  of  re¬ 
sponsibility  borne  by  newspapers  can¬ 
not  be  exaggerated. 

“Personally,  so  long  as  this  situation 
persists,  I  have  utterly  foresworn 
partisanship.  I  know  that  the  editors 
of  newspapers  of  America,  like  my¬ 
self,  hold  ourselves  to  be  Americans 
first,  and  Democrats  or  Republicans  or 
whatnot,  afterward  I  feel  sure  that 
this  spirit  will  dominate  the  worth¬ 
while  newspapers  of  the  country. 

Sees  Wholesome  Omen 
“It  was  an  inspiring  experience  to 
participate  yesterday  in  a  non-partisan 
conference  at  the  White  House,  de¬ 
signed  to  discuss  measure  of  com¬ 
mon  defense  in  the  United  States  in 
a  world  given  over  utterly  to  force. 
The  complete  lack  of  any  political 
sharpshooting  in  that  conference  was 
a  wholesome  omen  for  the  future.  It 
should  be  recalled  that  participating 
in  that  conference  were  the  most 


“I  am  sure  the  press  of  America 
will  be  quick  to  emulate  the  spirit  of 
non -partisanship  displayed  by  the 
conferees.  We  are  faced  with  mo¬ 
mentous  and  far-reaching  problems, 
among  the  most  important  since  the 
organization  of  the  Republic.  These 
are  above  partisan  concerns  and  deal 
with  the  future  welfare  and  security 
of  the  American  people.  It  must  be 
that  this  portentious  situation  will  call 
forth  from  the  responsible  editors  of 
America  an  inspiring,  non-political 
discharge  of  the  very  great  respon¬ 
sibility  they  bear.” 

■ 

Kroger  Bans  Shopper 
Ads;  To  Use  Dailies 

Recognizing  the  potential  threat  of 
shopping  guides  and  other  free  dis¬ 
tribution  sheets  to  the  prosperity  and 
very  existence  of  newspapers,  officials 
of  the  Kroger  Grocery  and  Baking 
Company,  Cincinnati,  have  announced 
that  in  the  future  newspapers  will 
receive  first  consideration. 

It  was  pointed  out  that  shopping 
guides  are  competitors  for  the  news¬ 
papers’  best  customers — the  chains 
and  the  department  stores.  A  shop¬ 
ping  news  concern  cannot  exist  with¬ 
out  advertising  from  these  two  groups 
and  the  loss  from  either  chain  or  de¬ 
partment  store  advertising  would  be 
a  serious  blow  to  almost  any  local 
newspaper. 

“With  few  exceptions,  the  local 
newspaper  represents  a  valuable  com¬ 
munity  institution  and  our  adver¬ 
tising  in  these  papers  helps  to  make 
this  community  service  possible,” 
Kroger  officials  said. 

The  policy  as  outlined  to  branch 
advertising  departments  from  head¬ 
quarters  of  the  Kroger  company  in 
Cincinnati  is  as  follows: 

1.  Kroger  will  not  be  the  first  food 
chain  in  a  community  to  begin  ad¬ 
vertising  in  a  shopping  news  sheet. 

2.  Kroger  will  not  advertise  in  a 
shopping  guide  at  all  unless  the  ad¬ 
vertising  of  competitors  makes  such 
a  step  appear  essential. 

3.  In  the  event  advertising  of  com¬ 
petitors  or  other  exceptional  condi¬ 
tions  make  it  seem  necessary  to  take 
space  in  a  shopping  guide,  the  branch 
must  furnish  Kroger’s  general  office 
with  reasons  for  considering  such  a 
step.  The  case  then  will  be  discussed 
by  Kroger  officials  and  their  decision 
forwarded  to  the  branch. 

The  Kroger  company  operates  ap¬ 
proximately  4.000  retail  stores  in  the 
Middle  West  and  regularly  uses  dis¬ 
play  space  in  more  than  1,000  daily 
and  weekly  newspapers. 

HAS  5-DAY  ^EK 

The  Bridgeport  (Conn.)  Times-Star 
has  instituted  a  five-day  work  week 
for  all  white  collar  employes.  Pub¬ 
lisher  Victor  W.  Knauth  announced. 
The  new  program,  effective  Sept.  11, 
included  editorial  and  business  help. 


CALENDAR 

SepU'mber  25-26  —  Classified 
Advertising  Managers  of  Wis¬ 
consin,  meeting.  Hotel  Wausau, 
Wausau,  Wise. 

Sepl«-iiilnT  29-30  —  Canadian 
Weekly  Newspapers  Assn.,  B. 

C.  division,  annual  convention, 
Vancouver,  B.  C. 

September  29-30  —  Interstate 
Advertising  Managers  Assn., 
meetings,  Washington  Hotel. 
Washington,  Pa. 

September  30,  Oetola-r  1-2  — 
Illinois  Newspaper  Mechanical 
Conference,  Inman  Hotel.  Cham¬ 
paign.  Ill. 

Oetolier  2-3 — Boston  Confer¬ 
ence  on  Distribution,  11th  an¬ 
nual,  Hotel  Staffer. 

October  8 — New  England  Me¬ 
chanical  Conference.  New  Lon¬ 
don.  Conn. 

Newsprint  Output  Up 
10.7%  This  Year 

A  10.7%  rise  in  the  production  of 
newsprint  by  Canadian,  U.  S.  and 
Newfoundland  mills  in  the  first  eight 
months  of  this  year  was  reported  this 
week  by  the  News  Print  Service  Bu¬ 
reau.  New  York,  in  connection  with 
the  regular  report  for  the  month  of 
August 

Production  in  Canada  during  Au¬ 
gust  1939  amounted  to  236.975  tons 
and  shipments  to  224,367  tons,  the  re¬ 
port  stated.  Production  in  the  United 
States  was  80,000  tons  and  shipments 
79,060  tons,  making  a  total  United 
States  and  Canadian  newsprint  pro¬ 
duction  of  316,975  tons  and  shipments 
of  303,427  tons  During  August,  30,620 
tons  of  newsprint  were  made  in  New¬ 
foundland,  so  that  the  total  North 
American  production  for  the  month 
amounted  to  347,595  tons.  Total  pro¬ 
duction  in  August  1938  was  300,716 
tons. 

The  Canadian  mills  produced  122,949 
tons  more  in  the  first  eight  months  of 
1939  than  in  the  first  eight  months  of 
1938,  which  was  an  increase  of  7.3%. 
The  output  in  the  United  States  was 
102,152  tons  or  19.5%  more  than  in  the 
first  eight  months  of  1938,  in  New¬ 
foundland  28,728  tons  or  17.3%  more, 
making  a  total  increase  of  253,829 
tons,  or  10.7%. 

Stocks  of  newsprint  paper  at  the  end 
of  August  were  214,659  tons  at  Cana¬ 
dian  mills  and  17,946  tons  at  United 
States  mills,  making  a  combined  total 
of  232,605  tons  compared  with  219,057 
tons  on  July  31,  1939. 

St.  Maurice  Valley  and  Abitibi  have 
already  followed  International  Paper 
Company’s  announcement  Sept.  14  that 
the  $50  per  ton  price  (New  York  de¬ 
livery)  will  stand  in  the  first  quarter 
of  1940.  No  American  mills  had  made 
price  announcements  up  to  Sept.  21. 


prominent  leaders  of  the  New  Deal 
and  the  most  active  leaders  of  the 
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anti-New  Dealers  in  the  Democratic 
Party,  as  well  as  Republican  leaders. 

“When  Congress  adjourned  more 
than  a  month  ago,  these  three  divi¬ 
sions  in  public  opinion  were  in  sharp 
conflict.  In  the  White  House  confer¬ 
ence  every  vestige  of  feeling  en¬ 
gendered  by  those  divisions  was 
washed  out.  The  discussion  revolved 
exclusively  about  matters  relating  to 
protection  and  maintenance  of  peace 
and  security  in  this  country. 

“The  most  emphatic  declarations 
were  made  by  leaders  of  all  groups 
that  in  the  impending  session  of  Con¬ 
gress,  the  questions  involving  the  in¬ 
terests  of  America  in  this  grave  crisis 
should  be  discussed  and  settled  with- 


IN  THIS  ISSUE 


War  Doubles  Cost  of  U.  S. 

Foreign  News  Service..  5 
Press  Agents  Busy  as  Beav¬ 
ers  in  Fantastic  Holly¬ 
wood  .  7 

St.  Louis  Club  Promoting 

Advertising  .  8 

Drug  Chains  Urged  to  Use 

Newspapers  .  9 

Flexibility  of  Dailies  in 

War  Crisis  Stressed .  10 

The  Advertising  Survey...  11 
Circulation  Men  Discuss 

Economy  Measures .  12 

Canadian  Dailies  Survey  of 
Consumers  Due  Soon. ...  18 


See  Increasing  Value  of 

Circulation  Manager .  20 

Elditorial .  24 

Personals . 25-26 

Newspaper  Promotion  Re¬ 
view  .  29 

Short  Takes  .  33 

How  Newspaper  Advertis¬ 
ing  Works  .  34 

Unannounced  Arrivals  Hin¬ 
der  Ship  News  Photogs . .  36 
August  Linage  in  Leading 

Cities . 42-43-44 

Obituary .  46 

Shop  Talk  at  “Thirty” .  48 


L.  A.  Examiner 
100th  Member 
Of  Wirephoto 

Hears!  Paper  31st  Daily 
Added  to  Network 
in  3  Months 

Associated  Press  Wirephoto,  inaugu¬ 
rated  nearly  five  years  ago  in  a  storm 
of  debate  and  controversy,  observed  a 
notable  milestone  Sept.  20  by  addition 
of  the  100th  newspaper  to  its  list  of 
subscribers.  The  latest  AP  member 
to  subscribe  was  the  Los  Angeles  Ex¬ 
aminer,  the  third  Hearst  paper  added 
in  as  many  weeks. 

Recent  Additions  in  Small  Cities 

Addition  of  the  Los  Angeles  Exam¬ 
iner  to  the  Wirephoto  network  brought 
to  31  the  number  of  papers  added  to 
the  list  in  the  last  three  months.  Al¬ 
though  the  original  subscribers  were 
exclusively  metropolitan  dailies,  many 
of  the  recent  additions  have  been 
papers  publishing  in  cities  of  20.000 
to  65,000  population,  according  to  the 
AP. 

One  of  the  objections  to  the  revo¬ 
lutionary  service,  put  forward  by  op¬ 
ponents  at  the  time  the  Associated 
Press  inaugurated  the  service  in  1935, 
w'as  that  it  would  prove  to  be  a 
“luxury”  which  only  the  very  largest 
newspapers  ever  could  afford  as  a 
service  to  their  readers.  Others  hailed 
it  as  “the  most  progressive  step  in 
journalism  since  the  introduction  of 
the  Morse  telegraph  in  1846,”  and  Kent 
Cooper,  AP  general  manager,  at  the 
time  promised  that  developments  in 
the  system  he  proposed  to  pioneer 
eventually  would  bring  the  service 
within  the  reach  of  virtually  every 
member  newspaper,  large  and  small 
alike. 

In  addition  to  serving  the  main  net¬ 
work  points,  the  AP  said,  the  system 
also  makes  it  possible  for  the  AP  News 
Photo  Service  to  mat  pictures  speedily 
at  strategic  points  over  the  country, 
thereby  providing  a  fa.'t  pews  mat 
budget  for  upwards  of  600  other 
members  whose  needs  are  less  ex¬ 
tensive. 

This  service  is  called  Telemats. 

Plan  Opposed  in  1934 

The  principle  of  Wirephoto  was  de¬ 
veloped  on  a  practical  basis  by  Bell 
Laboratories  in  1934  and  the  Asso¬ 
ciated  Press,  under  the  leadership  of 
General  Manager  Kent  Cooper,  ar¬ 
ranged  to  take  over  the  mechanism 
for  its  exclusive  use  in  delivering 
pictures  to  its  nation-wide  list  of  mem¬ 
ber  newspajjers.  Opponents  of  such 
a  plan,  both  within  and  without  Ae 
membership,  raised  objections  which 
were  discussed  fully  in  two  annual 
meetings,  but  the  board  pf  directors 
authorized  inauguration  of  the  service 
and  the  membership  voted  its  ap¬ 
proval. 

Still  less  than  five  years  old.  Wire- 
photo’s  progress  has  been  due  to 
.•scientific  refinements  involved  by  AP 
technicians  in  the  news  association^ 
research  laboratories  at  the  Associated 
Press  Building  in  New  York  City,  h 
was  stated  last  week.  First  they  de¬ 
veloped  a  portable  sending  set  which 
made  it  possible  for  photographers  to 
.send  pictures  onto  the  network  direct 
from  the  scene  of  any  news  event 
Next  they  p>erfected  a  smaller  and 
more  improved  receiving  machine 
which  was  simpler  to  operate  and  less 
expensive  to  build.  More  recentlj 
they  developed  a  technical  picture 
-••canning  apparatus  which  will  iru- 
prove  even  more  the  quality  of  news¬ 
paper  photographs. 

Details  of  that  discovery  are  to  be 
announced  soon. 
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Press  Agents  Busy  as  Beavers 
In  Fantastic  Hollywood 


Will  Dicr  Up  Hunches,  Write  Interviews,  parties  are  a  very  poor  s 

^  ^  ol  copy.  Usually  halt  the  guest 

Gratify  Every  Whim  of  Newsmen  Representing 

1  ,r  'KTI-' n  T*r  ’X  it's  for  fun;  and  if  I  happen  to  pii 

Big  Circulations  Says  Writer  a  story  there,  that's  velvet,  a  t 

wood  partly  generally  is  like  a 

n.r'DBTTT  T-I  terview  with  Groucho  Marx:  Yoi 

By  rlAniilOWlN  ^  laughs,  but  when  yt 

HOLLYWOOD  CORRESPONDENT.  NEA  SERVICE  down  at  your  typewriter  you  fim 

,  ,  ,  ..  rr..  -j  ,  ,,  .1  ,  .-1  haven't  got  a  line  you  can  print 

be  a  lot  of  them  get  a  little  rusty  from  They  d  clutter  up  the  sets  until  the  Njcht  clubs  arc  almost  ns  bar 


way  up  there  in  a  car,  one  of  them 
jumped  out  with  a  big  American  flag 
and  jammed  it  into  a  gopher  hole  and 
yelled,  "I  claim  this  territory  in  the 
name  of  the  United  States!” 

You  can’t  put  the  regular  Holly¬ 
wood  correspondents  on  the  list  of 
constant  party-goers,  either.  Movie 
colony  parties  are  a  very  poor  source 
of  copy.  Usually  half  the  guests  get 
bored  stiff  and  the  other  half  get  stiff 
as  a  board.  When  I  go  to  a  party, 
it's  for  fun;  and  if  I  happen  to  pick  up 
a  story  there,  that's  velvet.  A  Holly¬ 
wood  partly  generally  is  like  an  in¬ 
terview  with  Groucho  Marx:  You  may 
get  a  lot  of  laughs,  but  when  you  sit 
down  at  your  typew’ritcr  you  find  you 


Following,  in  part,  is  the  text  of  an 
address  delivered  by  Mr.  Harrison 
before  the  annual  convention  of  Sigma 
Delta  Chi  in  San  Francsico,  Sept.  I. 


having  nearly  everything  done  for  directors  would  go  crazy.  The  stars 


Night  clubs  are  almost  as  bad,  ex¬ 
cept  for  the  local  gossip  writers  who 


'em.  They  think  of  ttemselves  as  edi-  couldn’t  talk  to  them  even  if  they  /  nhoney-balonev 

tors,  not  renorters.  The  nress  agents  W'ere  willing  to — and  don  t  think  loi  a  _ _ _ b 


tors,  not  reporters.  The  press  agents  w  ere  willing  to— and  don  t  think  tor  a 
work  for  them,  and  they  select  the  minute  that  a  star  doesn’t  know 


material  and  put  it  together. 


whether  a  correspondent  has  a  big 


1  DIDN'T  IMAGINE  I  was  encumbered  practically  all  of  ’em  know-  circulation  before  he  gives  an  inter- 


by  very  many  illusions  when  I  left  *0"’^  ^aked  stories,  but  hell! 

, he  Broadway  press  agents  and  the  -they  ve  got  to  use  something!  There 
keyhole  columnists,  exactly  four  years  ^°ts  of  times  when  no  mg  muc 


"They're  Just  Stymied" 

“So  the  reporters  on  the  second- 


romances.  The  night  spots  aren't 
getting  much  of  a  play,  anyway,  and 
the  two  biggest  and  smartest — the 
Trocadero  and  the  Victor  Hugo — are 
getting  in  customers  by  giving  away 
prizes— champagne  and  jewelry  and 
such;  everything  but  refrigerators  and 
sets  of  dishes.  And  Earl  Carroll’s  big. 


ago,  and  went  out  to  cover  the  movies,  happens  on  the  lots— like  yesterday,  c^tring  list  just  have  to  take  what  they  sets  of  dishes.  And  Earl  Carroll’s  big. 
But  within  10  minutes  after  walking  "hen  the  biggest  legitimate  news  m  about  all  they  can  get  glittering  skin-.show  is  patronized 

into  my  first  studio  I  realized  that  I  J^wn  vvas  that  Shirley  lemple  had  a  jg  pre-digested  news  and  almost  exclusively  by  tourists  who 

was  just  a  babe  in  the  Holly  woods.  bellyache.  And  I  m  not  sure  her  press  stuff  that  the  press  agents  sit  around  mistaking  each  other  for 

I  was  welcomed  at  the  publicity  de-  *  poison  her  to  get  that.  jj^g  j^jjy  j.g_  ,„ovic  celebrities. 

“  ’  ■  - leases.  So  you  see  that  a  good  many  j  c 

of  these  people  may  not  be  intention-  ur-tt.  ^  **  mugness  Resented 

ally  lazy.  They’re  just  stymied.”  *  vital  things  going  on 


was  just  a  babe  in  the  Hollywoods. 

I  was  welcomed  at  the  publicity  de¬ 
partment  by  a  man  known  as  a  “plant¬ 
er"— an  ingratiating  gent  who  let  me 
know  that  my  every  whim  would  be 
his  command.  Then  he  said,  “By  the 
way,  in  case  I'm  out  of  the  office,  you 
can  always  find  the  story  file  in  this 
drawer.  And  the  spot  news  file,  if 
you  want  it.  is  in  the  next  drawer.” 

"Toke  What  You  Want" 

I  asked  what  he  mean  by  the  “story 
file.’’  He  .said,  “"Why,  the  stuff  we 
write.  You’ll  be  using  features,  won’t 
you,  and  personality  stuff,  and  anec¬ 
dotes?  Well,  you  just  look  it  over 
and  take  what  you  want,  and  I'll  keep 
the  copies  out  of  circulation  for  a 
couple  of  weeks,  or  however  long  you 
want. 

“Of  course,  you  don’t  need  to  come 
in,  though  we’re  always  glad  to  see 
you  and  buy  you  a  drink  or  take  you 
to  lunch.  You  just  let  me  know  when 
to  telephone  you  every  day,  and  I’ll 
tell  you  what  we’ve  got.  If  you  like 
anything,  we’ll  shoot  it  along  by  spe¬ 
cial  messenger.” 


agent  didn’t  poison  her  to  get  that." 


Hollywood  Smugness  Resented 

With  so  many  vital  things  going  on 


There  was  another  side  of  the  pic-  ^  world,  movie  news  may  seem 

ture.  Now  let  me  give  you  a  third —  ^  trivial.  I  know  that  most  of 

this  from  an  interview  with  a  Holly-  ^^''^’^pondents  feel  and  resent 

wood  correspondent  printed  in  Editor  °  ywood  s  smug  assumption  of  im- 
&  Publisher  in  1938.  I'll  read  you  the  ance  and  its  lack  of  interest  in  out- 


part  where  he  was  telling  what  a 
tcmgh  life  we  lead: 


side  events. 

’About  a  week  ago  the  Producers 


‘He  said  there  is  a  strange  set-up  chose  Jimmy  Roosevelt. 


for  a  newspaperman  in  Hollywood  be- 


one  of  Samuel  Goldwyn’s  hired  men. 
to  make  an  investigation  of  inter¬ 


cause  he  is  judged  more  by  his  ap-  o+nrUr*  inter- 

pearance  and  social  demeanor  than  by  * :  with  the  idea  of  set- 

wnat  he  writes. 

“In  order  to  keep  in  the  social  swim  betw^n  rival  pro- 

and  the  good  graces  of  the  Hollywood  morning  the  front  page 

gods  and  goddesses,  a  regular  Holly-  nanprc  °  movie  trade 

wood  columnist  must:  Be  a  member  L  Roosevelt  now 

of  one  of  the  better  golf  clubs;  keep  a 

box  at  the  race  track;  live  in  the  states  ^  these  United 

swanky  Beverly  Hills  section  where  L  ’  'j  i 

to  know  just  what  to  do 


rentals  are  high — in  addition,  he  must  ^  -  -  - 

be  a  constant  party-goer  and  a  good  c,j„  ,  <•  Hollywood.  The  in¬ 
mixer”  the  straight  reporter  is  to  dig 

w  11  f  *■  *♦  factual  stories,  many  of  which 

Well,  of  course,  that  s  utter  non-  somehow  turn  out  to  be  unflaUer I'ng 

instinct 


Paul  Harrison 

This  ex-newspaperman  went  on  to 


^  '  .u  *  T  wVia*  T  sense.  It  sounds  to  me  as  if  the  corre- 

I  said.  Is  this— ah— the  customary  warn  me  that  I  didn  t  know  what  I  .  .  .  ,  ,  inlWina  ,m 


Well,  of  course,  that's  utter  non- 


up  against  in  starting  out  to  cover  spondent  might  have  been  talking  up  columnist,  especially  if  he  has  a  little 
.  .  1  .  a  rai.se  for  all  ot  us.  _ .  .  “itic 


“Absolutely.  You’ve  been  used  to  *^orW with  For  example,  I’m  sure  that  the  men 

those  lousy  New  York  press  agents.  ^  1=i  mile*;  anart  and  cover  movies  are  the  sloppiest 

Why,  out  here  we’re  geared  to  do  f  looking  crew  of  reporters  ever  aLm- 

everything.  We’ll  dig  up  hunches,  location  sites  scattered  from  the  desert  ^  ^  ^ 


raise  tor  al  ot  us.  touch  of  cynicism  in  him,  is  to  pie 

For  example,  Im  sure  that  the  men  fun  at  Hollywood’s  bunding  and  2 
ho  cover  movies  are  the  sloppiest  travagances  and  butchering  of  storli 
oking  crew  of  reporters  ever  assem-  Then  a  np«r  .  »toiies 

iV,.’  ®  to  read  his 


everything.  We  ll  dig  up  hunches,  locauo..  . . ^  fl'  •,  “A 

interviews,  .host  .ues, -columns  ^ht-and-day  vi.il  on  the  Lindher.h  Z"  ’Z 


by  the  stars,  work  up  symposiums,  fruitless  hours  standing  aroun  on  Hopewell 

even  get  news  from  other  studios  for  movie  sets  waiting  to  talk  to  players.  P  • 


old  and  considered  very  pretty,  so 
how  can  I  get  in  the  movies?”;  “Dear 


-a  «ei  news  irom  other  siuaios  lor  ^  sets  would  be  closed  by  And  as  for  social  demeanor,  we  still  Sir,  Please  tell  me  whether  ’  Gloria 

I  tairi  “ur  iiTUji  j  ffi  ^  temperamental  stars  and  directors.  He  still  rate  pretty  low.  I  know  one  Gluntz  has  blue  eyes  or  brown  ”  So 
iMid.  Well,  I  had  kind  of  figured  g^jd' ^bout  20G  of  my  interview  dates  correspondent  who  gets  good  inter-  he  reads  his  mail  and  he  beuins  to 
seeing  people  broken  by  last-minute  views  with  stars  just  because  he  is  wonder  whether  most  of  the  customers 

getting  my  own  stuff  and  shooting  schedules,  and  by  so  sullen  and  inarticulate.  He  just  really  want  to  know  the  truth  about 

He  s^fd  “^Oh'^hin  ®thev  all  think  P'"*'"  cussedness.  sits  and  ^ower.^  Now  and  then  he  Hollywood.  Judging  by  most  of  the 

thl*  f  c  ■ .  w  j  '•  ^  ^  i  caid  “But  vou’re  still  very  lucky  yawns.  The  publicity-conscious  gla-  columns  and  all  of  the  fan  magazines 

rufii.  “■  "h””'  t”"' T""  “'"I,  T"'  S-"  PhT„“' 

tifin  R  *  ^  ’ii^c  j  '  anv  other  I  guess  so  to  US  guys  you  ®ay  to  her,  and  so  she  extends  glamor  and  dreamed-up  adventures 

are  verv’imLrtant.  We’ll  trot  out  herself  to  be  pleasant  and  helpful  He  and  imaginary  romances,  along  with 


I  said.  “Well,  I  had  kind  of  figured 


department.  fTH“to  lleliel  and  ^eeps  right  on  looking  at  her  with  a  .sparkling  wiUicisms  'gleaned  from 

"•t  you’  wirSo^nTsr^^^  we’ll  fight  with  the  front  office  to  get  T'*”  d^h  ’  ^h^  ten  year-old  copies  of  Jud^e  and 

you  OP  clo^  sets.  We’.!  Up  you  oft  J.s  such  «  ^  huo^  m,„  fhc  f,kc  fcch  Clark 

that  was  too  good  for  his  hv  line  I’ve  ‘o  things  that  are  going  to  happen,  telling  ner  ag  xapie. 

heard  him  scream  like  a  panther  when  We’ll  haul  you  around  in  limousines.  Few  Join  Clubs  Ploy  Golf  so?“if''stuff  I  havV  i'*"''  d"  i"' 

f  story  was  written  on  the  wrong  send  you  on  locahon  trips  by  airplanes  I  don  t  know  more  than  a  couple  of  t  s  uff,  I  have,  m  a  modest  way 
hind  of  paper  and  he'd  have  to  conv  give  you  aisle  seats  at  the  big  icporters  who  belong  to  clubs  or  even  contributed  to  it.  Now  and  then  I 

ptr  ana  ne  d  nave  to  copy  pl^y  you  walk  around  18  have  helped  some  distraught  press 

I  went  out  of  there  suspecting  that  "But  we  simply  can’t  do  those  things  sound  stages  in  a  day  and  you  don’t  ‘terns  for  a  columnist 

7  pal  ,nd  pr„,Srh™been  for  all  the  corroapondepts.  D„  you  feel  pruch  like  18  hoick.  Theroa  „o  ^  pr.P.  apythip. 

Pbbing  me.  I  went  to  another  studio  realize  that  there  are  358  of  ’em  ac-  reason  for  us  to  splurge  on  boxes  at  J  ‘be  Everyone  acknow- 

and  met  a  press  agent  whom  I’d  known  credited  by  the  Hays  Office?  Nearly  the  race  tracks  because  we  get  com-  ",  heheves  every 

•n  New  York,  where  he  had  been  a  200  represent  new.spapers,  syndicates  phmentary  clubhouse  tickets. 


that  s  on  the  level.  Everyone  acknow- 
ledgcs  that  he  really  believes  every 
line  of  it.  because  he’s  outraged  when- 


'op-notch  reporterr  'we'  wit  lut  to  and  wire  services.  There  are  about  30  Three  of  the  190  corres^pondents  live  ever  he  finds  that  he  has  ^en  double- 
a  bar  and  talked  things  over  I  said,  from  fan  magazines,  about  30  radio  re-  m  Beverly  Hills.  One  who  has  a  Bov-  R  s  just  that  he  hves  m  some 

:‘b  it  true  that  all  the  correspondents  porters  and  the  rest  from  the  foreign  erly  post  office  address  actually  byes  sort  of  dja'p  world  and  unerringly 

‘n  this  town  are  unscrupulous  and  press.  on  a  bleak  mountain  a  the  end  of  a  ‘^e  leg.  ^  items  and  ap- 

bzv  and  incompetent?”  “If  they  were  all  treated  alike,  no  lonely  road.  So  isolated  is  it  that  P  oves  the  phonies. 

He  said.  “Of  course  not.  Oh.  may-  movies  would  get  made  in  Hollywood,  when  a  party  of  friends  found  their  (Continued  on  page  41) 


EDITOR  &  PUBLISHER 


St.  Louis  Club 

Promoting 

Advertising 


STATEMENTS  READY  Journal  from  Madison,  Daily  tO  Fiqht  for 

Washington,  D.  C..  Sept.  18-The  -  ^*^1924  as  an  advertising  sales-  ^  _ T 

Post  Office  Department  has  instructed  advertismg  man-  UftlO  l^OIltlClenCe  LqW 

postmasters  to  supply  publishers  with  1930  and  manager  of  sales  m  The  Toledo  Times  has  announced 

forms  to  be  used  in  filing  statements  g^^cral  charge  of  adv^tising  and  cir-  editorially  a  drive  to  make  press  im- 
of  ownership,  management,  circula-  culation  in  193<  Mr.  Damm  has  been  mumty  legal  in  Ohio,  following  the 
tion,  etc.,  due  Oct.  1,  1939.  Each  post-  Journal  since  1916  and  active  m  eu._ 

master  also  was  directed  to  forward  to  radio  developments  since  their 


Newspapers.  Radio  and  master  also  was  directed  to  forw 

other  Media  EnUsted  .0  p";£r„rfor°whi“' t 
Explain  Paid  Space  to  Public  statements  have  not  been  made. 


Washington  on  Oct.  10,  the  names  of  beginning  in  1924,  as  well  as  giving 
publications  for  which  the  required  '"uch  attention  to  promotion  work. 


What  is  pierhaps  the  most  completely 
rounded  effort  ever  attempted  by  an 
advertising  club  to  explain  advertis¬ 
ing  to  the  man-on-the-street.  is  be- 


Craig.  Perrin  Promoted  Cameron 

ni.-i  T>  Clawed  by  Grizzly 

Un  rnila.  DUlletm  Winnipeg.  Man.,  Sept.  20 - Nicholas 

The  appointment  of  William  B 


.  -  , _ 1 j  ...  1  ,,  A  A  “t'K— '  . —  —  Morant,  well-known  Canadian  news- 

wrtisinv  Club  r»f  T.oiiic  Craig  as  associate  editor  and  Dwight  p^oer  photographer,  was  badly  mauled 

\ertising  Club  of  St.  Louis.  Perrin  as  managing  editor  was  an-  j,..  ^  grizzlv  bear  while  on  an  expedi- 

Buv^  AdvertS  BraSl  me  key-  Puhlisher  of  the  Philedelphio  Banff.  Monday  night.  He  suffered  Biaiiu  jury,  ana 

stone  of  the  campaign  is  a  series  of  11  k  severe  lacerations  on  the  back  of  his  Sherman  Stambaugh  later  to  the  court, 

stone  ot  the  campaign  is  a  ^nes  or  ii  jyj^.  ^raig  had  been  managing  edi-  j  t^^^n  left  forearm  torn  upper  the  name  of  the 

advertisements,^  each  420  lines.  ^  ^  Mr.  Perrin  assistant  to  Wuier  j.j  ht’arm,  tom  right  leg.’  calf,  lac^a-  f  gambling  place 

Running  in  Local  Dailies  G.  Zeamer  executive  editor,  who  died  right  side  of  the  body  ‘'^“ed  him  by  telephone  and  gave 

The  three  St.  Louis  daily  newspa-  in  Philadelphia,  Sept.  17,  following  a  ^  clawed  chest  ®  story  for  the  paper, 

pers  are  running  the  advertisements  long  illness.  Morant  and  a  guide  were  deep  in  Times,  paying  the  fine  and  costs 

on  a  weekly  basis.  Outstate  papers,  The  new  appointments  were  made  mountains  50  miles  from  Banff  reporter,  said  editorially,  ‘The 

contacted  through  the  Missouri  Press  known  in  a  bulletin  board  announce-  seeking  pictures  when  they  met  a  ®  newspaper  in  Ohio  to  hold 

Association,  have  responded  actively  ment,  signed  by  Major  McLean.  He  ^^other  grizzly  and  a  cub  They  passed  confidence  the  sources  of  its  news 
to  offers  of  mats  for  the  entire  cam-  also  announced  that  the  post  of  execu-  hears  then  heard  a  roar  and  bas  become  a  public  question. 


nounced  last  week  by  Major  Robert  jj^  Rocky  Mountains  near 

McLean,  publisher  of  the  Philadelphia  Monday  night.  He  suffered 

Evening  Bulletin.  severe  lacerations  on  the  back  of  his 

Mr.  Craig  had  been  managing  edi-  ^^^n  left  forearm,  torn  upper 

tor  and  Mr.  Perrin  assistant  to  Wisler 


Sherman  Stambaugh 


fining  of  Sher- 
nian  Stambaugh, 
Times  reporter, 
$25  and  costs  of 
$15.45  by  Judge 
James  S.  Martin 
of  common  pleas 
court  Sept.  13,  for 
contempt  of 
court. 

Mr.  Stam¬ 
baugh  refused  to 
divulge  to  the 
grand  jury,  and 
later  to  the  court, 
the  name  of  the 


tor  and  Mr.  Perrin  assistant  to  Wuier  j.p  ht’arm,  tom  right  leg.’  calf,  lacera-  reputed  operator  of  a  gambling  place 
G.  Zeamer  executive  editor,  who  died  ^ight  side  of  the  body  bim  by  telephone  and  gave 

in  Philadelphia,  Sept.  17,  following  a  ^  clawed  chest.  “im  a  story  for  the  paper. 

b^''ess.  Morant  and  a  guide  were  deeo  in  ,  Times,  paying  the  fine  and  costs 

The  new  appointments  were  made  mountains,  50  miles  from  Banff  for  the  reporter,  said  editorially,  “The 


to  offers  of  mats  for  the  entire  cam-  also  announced  that  the  post  of  execu- 
paign.  By  mid-September,  before  tive  editor  would  be  dropped,  and 
the  campaign  started,  more  than  250  that  the  duties  which  were  performed 
Missouri  papers  had  announced  their  by  Mr.  Zeamer  would  be  taken  over 
intention  to  publish  the  series.  This  by  Mr.  Perrin, 
is  more  than  half  of  the  number  of  ■ 

papers  in  the  state,  and  a  substantial  ^^IwailK©©  JoUmal 
majority  of  the  Missouri  Press  As-  n  ..  a  j 

sociation  members.  Ex©CUtlV©S  PrOmOt©d 

Backing  up  the  newspaper  adver-  Milwaukee.  Sept.  20 — John  P.  Keat- 
tisements  are  several  other  media  ing,  production  manager  of  the  Mil- 
through  which  it  is  estimated  the  waukee  Journal  since  1922.  has  been 


turned  to  see  the  grizzly  charging 
them. 


.  .  .  This  principle  is  unprotected  to¬ 
day  by  the  laws  of  the  state  of  Ohio, 


The  guide  tried  to  climb  a  tree,  but  although  other  states  have  seen  fit  to 
the  bear  caught  him  and  severely  I’  ‘ 

mauled  him  .  Then  the  enraged  moth-  “  now  becomes  the  duty  of  the 
er  chased  Morant  and  clawed  him  o  O  lo.  m  the  public  interest,  to 


until  he  lost  consciousness 


have  news  men  added  to  the  im¬ 
munity  list  which  already  includes 


c  *  on  T  V.  n  V  *  The  guide  recovered  consciousness  j  *  ^  aireaay  me 

_  Milwaukee.  Sept.  20^ohn  P.Kea  -  stumbled  five  miles  to  the  near-  dolors  awyers  and  clergymen. 


est  habitation  to  summon  aid.  He 
was  taken  41  miles  down  the  moun- 


“Confidences  are  as  essential  to 
good  journalism  as  are  presses,  lino- 


message  of  consumer  benefits  through  named  vice-president  and  director  of  .  .,  „  «  and  nark  machines,  white  paper  and  other 

advertising  will  thoroughly  saturate  the  Journal  Company  by  the  board  of  «=  :  i  then  searched  for  Morant*^  He  P^y®*®®!  equipment.  Through  these 
all  of  Missouri  and  the  Kansas  City  directors  as  successor  to  L.  A.  Webster  found  ten  hours  after  the  maul-  cof'fidences  much  public  good  has 


and  St.  Louis  trade  areas 


lU  Ol.  i^Uid  tiauv:  who  resigned  recently  and  was  sue-  .  _  ,  ,  .  v  i 

These  other  media  include  a  related  ceeded  as  publisher  by  L.  L.  Bowyer.  in 


series  of  20  spot  announcements  Mr.  Keating  joined  the  Journal  in 
which  will  go  on  the  air  simulta-  1917  as  compiosing  room  foreman  after 


been  accomplished  in  exposing  ap¬ 
parent  laxity  in  law  enforcement  and 


Morant  has  been  acclaimed  in  many  [L  ui  •  ®*^‘®^p®/’ 

larters  as  the  best  landscane  nhoto-  ®  possible  coi  ruption  which 


neously  with  the  opening  of  the  news-  service  on  dozen  leading  newspapers  ej-arvearronThrsTaff^of  thrwTnnioeo 
paper  campaign.  A  tentative  timing  in  east  and  middle  west.  He  became  *u„n  refurned  to  tVie  nnk. 

program  considers  full  use  of  the  mechanical  superintendent  in  1918.  ..  ,  a  (  ,1  ponadia  p  /.ifio 

spots  to  include  10  repeats  of  each.  The  Journal  also  announced  ap-  u  *  K  aa 

and  use  of  all  within  a  4-week  pe-  pointment  of  W.  W.  Rowland  as  trustee  is  p  o  og  ap  s  ap{^a  r  g 

•  j  j.uTii'.i  ularly  in  several  Canadian  and  Amer- 

iTod.  under  the  Journal  employes  stock  _ 

Car  cards  will  be  used  in  2,200  St.  trust  agreement  dated  May  15,  1937,  ^ 


oU  ^  t  -uu.ua.  lu  -ters  as  the  best  landscape  photo- 

1917  as  composing  room  foreman  after  ^  ,  •/-■  j  tt  / 

K  1  J-  grapher  in  Canada.  He  was  for  sev- 


Free  Press,  then  returned  to  the  pub- 


NBC  Cl©ar©d  in 


The  Journal  also  announced  ap-  r>  -i  -ti-  u  .  -  u 
.  .  X  r ...  TIT  D  1  J  .  .  Railway.  His  photographs  anpear  reg- 

pointment  of  W.  W.  Rowland  as  trustee  1  1  •  1  Ji •  ‘  ^  a 


licity  staff  of  the  Canadian  Pacific  AJ  Jolson  Cas© 

Railway.  His  photographs  appear  reg-  The  Pennsylvania  Supreme  Court 


Car  cards  will  be  used  in  2,200  St. 


ican  publications. 


Louis  street  cars  and  busses.  These  succeeding  Mr.  Webster.  Mr.  Row- 
will  be  supplemented  by  the  use  of  land  has  been  director  of  Journal 


some  150,000  leaflets  which  will  be  Company  since  1936. 
distributed  in  street  cars,  from  recep-  Other  changes  at 
tacles  fastened  to  seat  backs.  aoDointment  of  Irwii 


recently  reversed  a  decision  of  the 
Allegheny  County  court  which  had 
awarded  the  Summit  Hotel  Com¬ 
pany  of  Uniontown  damages  of  $15,000 


land  has  been  director  of  Journal  ABC  BOARD  MEETING  pany  of  Uniontown  damages  of  $15,000 
Company  since  1936.  The  regular  post-summer  meeting  ^  slander  suit  against  the 

Other  changes  at  the  Journal  are  of  the  board  of  directors  of  the  Audit  Nsfional  Broadcasting  Company,  and 
appointment  of  Irwin  Maier  as  busi-  Bureau  of  Circulations  was  scheduled  growing  Put  of  an  alleged  defama- 


Billboards  will  also  be  used.  It  is  ^ess  manager  and  Walter  Damm  as  to  be  held  Friday  and  Saturday  at  *®*'y  remark  made  by  A1  Jolson. 
timated  that  an  average  of  75  loca-  general  manager  of  radio.  Mr.  Maier  Princeton  Inn.  Princeton,  N.  J.  stage,  radio  and  screen  star,  while  in- 

ms  will  be  available  to  carry'  the  _ ^ _  terviewing  Sam  Parks,  national  open 

tiiv  Advertised  Brands”  theme  dur-  golf  champion  in  1935. 

In  the  appeal  it  was  brought  out 
that  NBC  had  rented  its  facilities  to 
the  J.  Walter  Thompson  Company, 
which  ini  turn,  had  sold  the  time  to 
Shell  Eastern  Petroleum,  Inc. 

In  the  ruling  of  the  Supreme  Court, 
Chief  Ju.stice  John  W.  Kephart  said: 
“A  broadcasting  company  that  leases 
its  time  and  facilities  to  another, 
whose  agents  carry  on  the  pro¬ 
gram,  is  not  liable  for  an  interjected 
defamatory  remark  where  it  appears 
that  it  exercised  due  care  in  the  selec¬ 
tion  of  the  lessee,  and  having  inspected 
and  edited  the  script,  had  no  reason  to 
believe  an  extemporaneous  defama¬ 
tory  remark  would  be  made.” 

■ 

Copl©y  Pap©rs  to  Hold 
10th  Annual  M©©ting 

Executives  and  managers  of  Col.  Ira 

ai.ipaie..  .0  ...c  ...ov  V  .vx  C.  Copley’s  paoers  in  Illinois  and  Cali- 

5“  ^  lOURNpSM  HALL  N Al^  FOR  PUB^HER  ‘Sor"! 

To  other  advertising  clubs  which  Members  of  the  department  of  loum^isn.  staff  at  the  University  of  Minnesota  were  Coronado.  Cal.,  Sept.  26-29,  inclusive, 
nay  be  interested  in  the  campaign,  f-PPV  .about  .t  all  as  they  watched  Chairman  Ralph  D  Casey  play  stonemason  -.or  mornings  of  shop  talk  and 

,  T  1  u  a  J  *  The  laying  ot  the  corner  stone  ot  William  J.  Murphy  hall,  new  lournalism  buildinq,  ^  j  a  ui  j- 

he  St.  Louis  club  has  offered  sets  .^homas  F.  Barnhart  slipped  a  copper  bo.  containing  various  current  jourl  J®  .d'scussions  have 

if  proofs  for  detailed  exarnination,  materials  into  its  resting  place.  The  new  $250,000  building  is  to  be  named  ®cheduled,  with  afternoon  and  eve 

,nd  mats  of  the  series  at  cost.  tor  the  former  publisher  of  the  Minneapolis  Tribune,  whose  $350,000  benefaction  in  "jf'S  ®vents  including  a  reception 

■  1919  established  the  Minnesota  journalism  department  on  its  present  basis.  In  the  Kiven  by  Col.  and  Mrs.  Cople>, 

CCTTirrv  CTTlV/n  \RTF'P'irT  V  picture  (I.  to  r.)  are  M.  V.  Charnley.  associate  professor;  Professor  Barnhart;  Doctor  lunch  at  the  San  Diego  Advertisin 

oOUljU  11  WtitilV  Casey;  Fred  L.  Kildow,  assistant  professor;  Harry  Anderson,  architect's  representative  Club.  Clark  F.  Waite,  presiden  . 

The  Barstow  (Fla.)  Polk  County  (holding  level);  Edwin  H.  Ford,  assistant  professor;  and  Russell  I.  Thackrey,  assistant  Southern  California  As.sociated  News- 

record  is  now  issued  semi-weekly.  professor.  Prof.  Ralph  O.  Nafiiger  was  not  In  the  picture.  papers,  will  preside. 


estimated  that  an  average  of  75  loca-  general  manager  of  radio.  Mr.  Maier 

tions  will  be  available  to  carry'  the  _ 

“Buy  Advertised  Brands”  theme  dur¬ 
ing  September,  October  and  Novem¬ 
ber,  months  in  which  the  campaign 
will  concentrate. 

Heading  up  the  club’s  campaign  is 
its  chairman  of  the  Advertising-Con¬ 
sumer  Education  Committee,  Bob 
Willier.  Willier,  advertising  manager 
of  the  Wabash  Railroad,  recently  ex¬ 
plained  the  thinking  behind  the  cam¬ 
paign  in  this  way,  when  addressing 
a  civic  organization; 

"Fits  Into  American  Frocets" 

“Advertising  fits  into  the  American 
process  by  providing  an  outlet  for 
individual  initiative  in  business.  It 
gives  a  realization  in  a  practical  way 
of  the  doctrines  of  liberty  and  free¬ 
dom.  If  I  want  to  bring  about  chaos 
and  destruction  in  American  business 
quickly  and  most  decisively,  I  would 
first  attack  advertising.” 

The  St.  Louis  club  believes  the 
campaign  is  the  first  unified  effort  to 
seU  advertising  as  an  essential  cog  in  JOURNALISM  HALL  W 
the  American  scheme.  t  f  i  .  .  r  .  i. 


JOURNAUSM  HALL  NAMED  FOR  PUBUSHER 


To  other  advertising  clubs  which  Members  of  the  department  of  iourn^istn  staff  at  the  University  of  Minnesota  were 


1.  •  A  A  J  about  it  all  as  they  watched  Chairman  Ralph  D.  Casey  play  stonemason  vor 

may  be  interested  m  the  campaign,  laying  of  the  corner  stone  of  William  J.  Murphy  hall,  new  journalism  buildinq, 

the  St.  Louis  club  has  offer^  sets  P  ^  ^  ^  containing  various  current  jourl 

of  proofs  for  detailed  examination,  ^^^terlals  into  its  resting  place.  The  new  $250,000  building  Is  to  be  named 

and  mats  of  the  series  at  cost.  former  publisher  of  the  Minneapolis  Tribune,  whose  $350,000  benefaction  In 

■  1919  established  the  Minnesota  journalism  department  on  Its  present  basis.  In  the 

TQQTTpTs  CTTlV/n  \R7P'F1?T  Y  picture  (I.  to  r.)  are  M.  V.  Charnley.  associate  professor;  Professor  Barnhart;  Doctor 

IoOUliL/  11  VV^^IV  Casey;  Fred  L.  Kildow,  assistant  professor;  Harry  Anderson,  architect's  representative 

'The  Barstow  (Fla.)  Polk  County  (holding  level);  Edwin  H.  Ford,  assistant  professor;  and  Russell  I.  Thackrey,  assistant 

Record  is  now  issued  semi-weekly.  professor.  Prof.  Ralph  O.  Nafil  ger  was  not  in  the  picture. 


of  proofs  for  detailed  examination, 
and  mats  of  the  series  at  cost. 

■ 

ISSUED  SEMI-WEEKLY 

'The  Barstow  (Fla.)  Polk  County 
Record  is  now  issued  semi-weekly. 
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pOR  SEPTEMBER  23,  1939 

Drug  Chains  Urged 
To  Use  Newspapers 

Institutional  Copy  to  Combat  Criticism 
Advised  by  W.  A.  Thomson,  Addressing 
New  York  Convention 


USE  OF  INSTITUTIONAL  news¬ 
paper  advertising  to  impress  upon 
he  public  the  service  rendered  by 
chain  stores  was  urged  upon  mem¬ 
bers  of  the  Associated  Chain  Drug 
Stores  at  their  annual  convention  at 
the  Biltmorc  Hotel,  New  York,  this 
week  by  William  A.  Thomson,  di- 
ector  of  the  Bureau  of  Advertising, 
.teierican  Newspaper  Publishers  As¬ 
sociation.  He  also  urged  that  inas- 
mh  as  the  stores  believe  in  and 
use  local  newspaper  advertising,  they 
should  impress  upon  manufacturers 
•Jie  necessity  of  national  and  regional 
'.ewspaper  campaigns  to  popularize 
•Jieir  brand  names  and  promote  sales. 

Chain  Stores  Under  Fire 
Mr.  Thomson  said: 

T  think  it  behooves  chain  stores, 
particularly,  to  give  consideration  to 
this  idea  of  selling  the  institution. 
The  chains  have  been,  and  always  will 
be,  under  fire,  as  long  as  we  have 
politicians  on  one  hand  and  as  long  as 
'he  chains,  for  any  reason,  are  open 
to  attack  on  the  other.  From  what 
1  have  seen,  1  believe  that  nearly 
every  chain  organization  has  a  good 
and  convincing  story  to  tell  of  the 
economic  and  social  services  which 
it  renders  to  the  public.  But  how 
such  does  the  public  know  about 
these  services?  To  what  extent  will 
the  public  defend  the  chain  store 
-ystem  of  doing  business  from  unfair 
attacks?  You  know  that  one  of  the 
Jreatest  assets  a  demagogue  politician 
.assesses  is  the  asset  of  public  ignor¬ 
ance.  Public  ignorance  is  the  back¬ 
ground  upon  which  are  thrown  the 
■Jrid  pictures  of  .so-called  business 
abuses  that  have  done  so  much  to 
prejudice  even  right-thinking  people 
aeainst  American  enterprise. 

“While  some  of  the  obvious  serv¬ 
ices  of  the  chains  are  dawning  upon 
tae  average  citizen,  and  there  appears 
to  have  been  some  collective  effort 
to  improve  public  relations,  there  are 
still  politicians  trying  to  win  senti- 
ittent  for  schemes  to  tax  the  chains 
cut  of  bu.sincss,  or  at  least  to  seri- 
wtdy  hamper  their  opportunities  to 
rrake  a  decent  return  on  their  in- 
■fstments. 

Need  Public  Understanding 

Wiat  the  chains  need  today  is 
3  stronger  and  a  higher  protecting 
^  public  opinion,  based  upon 
public  understanding  of  what  the 
Cham  system  means  to  this  country 

a  social  and  an  economic  service, 
t  may  be  all  right  to  attempt  to 

T  by  collective  effort. 

I  believe  a  much  more  effective 
*sy  can  be  found  if  each  chain  store 
^  make  its  contribution  to  public 
.  “*^®hon  through  all  its  advertising. 

.  .  piece  of  advertising  ma- 

something — even  in  the 
"®st  casual,  superficial  way  if  nec- 
U^~^f  why  the  store  is  in  busi- 
what  service  it  renders 
'  'de  of  merely  passing  merchan- 

over  the  counter  at  a  price. 

Will  Help  Solve  Problem 
,  ^ouvinced  that  the  sum  total 
,  advertising  offerings,  backed 
.1  ■  course,  by  the  kind  of  service 
.  the  other  efficient  chains 

“  ®ble  and  willing  to  give,  will  go 


nil;  v\.si!vn_,i_>:  niNNKbsEAN  ^  - 

H-,ir 

Ui:(  OKI)  (  KOWDiRUSSlA.NS  DRIVE 
s I- 1  N  K)  R  K  \  I U  ACROSS  POLAND 


“Now  the  total  expenditure  for 
newspaper  space  by  manufacturers  of 
drug  and  toilet  articles  is  a  pretty 
tidy  sum,  even  in  these  days  of  bil- 
lion-dollar  spenders.  Last  year  it 
was  about  $10,000,000  for  toilet  re¬ 
quisites.  and  $11,000,000  for  medical 
preparations. 

“It  seems  to  me  that  you  who  be¬ 
lieve  in  newspajjer  advertising  so  ex¬ 
plicitly  should  be  keenly  interested  in 
seeing  newspaper  advertising  done  in 
a  national  or  sectional  way,  by  manu¬ 
facturers  whose  branded  goods  you 
handle. 

“I  believe  it  would  pay  you  a 
lot  better  in  the  end  to  think  out  the 
big  possibilities  of  encouraging  and  of 
working  with  manufacturers  to  con¬ 
duct  campaigns  of  this  sort,  than  to 
spend  the  time  you  are  said  to  spend 
arguing  for  a  little  better  price  ad¬ 
vantage  or  a  little  more  liberal  sales 
deal. 

“No  one  knows  better  than  you 
how  newspaper  advertising  moves  the 
merchandise  through  your  store. 
Isn't  it  greatly  to  your  advantage  when 
manufacturers  whose  goods  you  sell, 
use  newspaper  space  to  give  the  same 
sales  motion  to  their  products,  to  build 
up  a  demand,  a  consumer  acceptanc? 
for  these  products  which  are  offered 
in  your  stores?  You  don't  need  to  be 
told  how  the  manufacturer's  thinking 
is  influenced  by  your  actions  and 
leactions. 

Trade  Should  Co-operate 

“We  in  the  newspaper  business 
know  perfectly  well  that  when  a 
manufacturer  starts  a  campaign  and 
asks  for  co-operation,  the  first  thing 
he  thinks  about  is  getting  the  retail 
trade  lined  up  to  stock  the  goods,  dis¬ 
play  the  goods,  and  to  offer  the  goods 
when  a  customer  wants  them.  I  am 
very  certain  that  more  manufacture's 
would  use  newspaper  advertising  in  a 
national  way,  and  that  many  would 
use  more  newspajjer  advertising  if  they 
were  certain  the  trade  would  more 
generally  co-operate  in  getting  the 
goods  across  the  counter  and  drop¬ 
ping  the  idea  of  substitution,  and  at 
least  modifying  the  temptation  to  pu.sh 
‘own  goods’  and  ‘P.M.'s.’ 

“I  have  an  idea,  too,  that  you  could 
make  better  advertisers  out  of  some 
of  these  manufacturers  that  are  now 
using  space  in  newspapers.  Too  often 
they  undertake  campaigns  that  are 
inadequate;  too  often  they  ask  a  de¬ 
gree  of  co-operation,  both  from  the 
newspapers  and  from  the  trade,  w'hich 
is  out  of  proportion  to  the  compara¬ 
tively  small  effort  such  manufacturers 
are  making  to  sell  the  consumer.  You. 
yourselves,  believe  in  the  daily,  or  the 
very  frequent  use  of  newspaper  .space 
on  the  theory  that  what  you  sell  is 
consumed  or  bought  every  hour  and 
every  day.  A  manufacturer  who 
wants  to  create  consumer  interest  and 
demand  for  his  goods  sold  by  your 
store,  is  not  doing  a  complete  job  with 


n., 


‘WAR'  AND  'PEACE' 

Interesting  front  page  of  the  Nashville 
(Tenn.)  Tennessean  Sept.  18  giving  the 
State  Pair  "Peace"  news  (left)  equal  play 
with  "War"  news. 


an  ad  that  appears  once  in  two  or 
three  weeks  over  a  few  months  in 
the  year. 

“Your  experience  is  such  that  you 
could  tell  this  manufacturer,  as  we 
do,  that  even  though  a  limited  ap¬ 
propriation  makes  it  necessary  to  keep 
his  copy  modest  in  size,  he  should 
start  with  the  determination  to  ad¬ 
vertise  frequently  and  to  run  his 
schedules  over  long  enough  periods  to 
register  with  the  consumers. 

“A  study  of  the  national  newspaper 
advertising  done  by  medical  and  toilet 
requisite  advertisers  in  1938  in  the 
major  cities  of  the  United  States  is 
very  revealing  upon  these  points.  Of 
the  370  medical  accounts  which  u.sed 
newspaper  space  in  these  cities  in 
1938.  only  4.3*1;  used  as  much  as  5.009 
lines  or  over  per  newspaper  in  that 
period.  But  please  mark  that  more 
than  half  the  accounts — nearly  52*';  — 
employed  less  than  500  lines  per  news¬ 
paper  in  the  whole  year. 

Toilet  Accounts 

“Of  the  250  toilet  requisite  accounts 
which  used  national  newspaper  ad¬ 
vertising  in  these  cities  in  1938,  44.4% 
used  less  than  500  lines  per  newspaper 
during  the  entire  year,  although  over 
6*;  used  5,000  lines  or  over. 

"Thus,  you  see  that  despite  the  very 
large  total  expenditure  for  newspaper 
space  by  manufacturers  in  the  drug 
and  toilet  requisite  field,  many  firms 
look  upon  newspaper  campaigns  as  a 
temporary  expedient,  a  kind  of  mer¬ 
chandising  'shot  in  the  arm.’  The  no¬ 
tion  that  a  couple  of  slugs  of  news¬ 
paper  copy  tossed  into  a  sales  program 
that  looks  a  little  tired  out.  will  in¬ 
stantly  put  the  merchandise  back  on 
its  toes  again,  is  probably  quite  a 
compliment  to  the  power  of  news¬ 
paper  advertising.  But  in  the  long 
run  it  does  not  add  up.  simply  be¬ 
cause  every  day's  newspaper  contains 
so  much  of  vital  importance,  both  in 
advertising  and  in  news,  that  even  a 
seven-column  front-page  headline 
does  not  create  a  hou.sehold  word  un¬ 
less  there  is  some  follow-up  and  that 
same  word  keeps  breaking  into  print 
frequently  and  persistently.  And  in 
this  teeming  business  of  yours,  every¬ 
body  and  everything  has  to  keep  mov¬ 
ing  to  stay  in  the  main  channel." 


'  long 


"^ay  toward  solving  this  prob- 


CARTER  GLASS  RENEWS  MONDAY  EDITION 

RICHMOND.  VA..  Sept.  18.— Carter  Glass  and  Sons,  publishers  of  the  Liyncli- 
burg  (Va.)  News  and  the  Daih/  Aflrnvce.  announced  Sept.  14  that,  be¬ 
ginning  with  the  issue  of  Monday.  Sept.  18.  the  News,  now  a  six-day  paper, 
will  be  published  seven  days  a  week.  The  publishers’  statement  in  part 
follows:  “In  the  future,  the  News  will  be  i.ssucd  regularly  each  Monday  morn¬ 
ing  to  meet  a  demand  that  has  been  very  persistent,  and  which  has  been 
heightened  by  the  outbreak  of  war  in  EuropK?." 


Pennsylvania 
Ad  Managers 
Hold  Meeting 

Special  Edition  Contest 
Won  by  Altoona  Mirror's 
128-Page  Paper 

The  first  display  advertising  confer¬ 
ence,  sponsored  by  the  advertising 
division  of  the  Pennsylvania  News¬ 
paper  Publishers'  Association,  staged 
Sept.  15  and  IG  at  Johnstown,  Pa., 
proved  so  successful  that  it  was  de¬ 
cided  unanimously  to  make  the  con¬ 
ference  an  annual  affair. 

Only  one  guest  speaker  appeared  on 
the  program,  the  rest  of  the  meeting 
having  been  arranged  to  obtain  a 
maximum  result  in  conferences  on 
subjects  related  to  the  advertising 
field.  Harry  D.  Corbin,  assistant  gen¬ 
eral  manager  of  Penn  Traffic  Com¬ 
pany,  Johnstown,  largest  department 
store  between  Pittsburgh  and  Phila¬ 
delphia,  spoke  on  “Newspaper  Mer¬ 
chandising.’’  stressing  the  importance 
of  closer  relationship  between  news¬ 
papers  and  advertisers. 

More  Truth  in  Copy 

Mr.  Corbin  said  that  advertising 
matter  should  be  policed  more 
stringently  for  truthfulness.  He  sug¬ 
gested  that  newspapermen  should  be¬ 
come  better  acquainted  with  adver¬ 
tisers  in  order  to  learn  their  prob¬ 
lems. 

Walter  W.  Krebs,  publisher  of 
Johnstown’s  two  dailies,  the  Tribune 
and  the  Democrat,  delivered  the  ad¬ 
dress  of  welcome  and  was  toastmaster 
at  the  conference  banquet,  attended 
by  more  than  100  advertising  men  of 
Pennsylvania's  papers. 

Donald  W.  Davis,  depmrtment  of 
journalism,  Pennsylvania  State  Col¬ 
lege,  announced  the  follo^^^ng  win¬ 
ners  of  the  special  edition  contest  con¬ 
ducted  during  the  year. 

First  prize,  Altoona  Mirror,  for  128- 
page  65th  anniversary  edition. 

Second  prize,  Allentown  Call- 
Chronicle.  64-page  “cap  and  gown" 
edition  covering  life  in  colleges  in 
eastern  Pennsylvania. 

Third  prize,  Sharon  Herald.  84-page 
Shenango  Valley  Progress  edition. 

A  special  certificate  went  to  Mont¬ 
gomery  Cminty  Mirror,  a  weekly,  for 
its  128-page  birthday  edition. 

Robert  R.  Eyerly  of  the  Bloomsbury 
Morning  Press  gave  a  report  on  spe¬ 
cial  editions  and  sections. 

B.  G.  Dunlop.  Pottsville  Republican, 
spoke  on  “Exchange  of  Advertising 
ideas.” 

Report  on  Chain  Stores 

H.  E.  Perkins,  Pittsburgh  Press  ad¬ 
vertising  manager  in  a  report  on  chain 
store  co-operation  pointed  out  that 
many  anti-chain  store  measures  have 
been  declared  unconstitutional  in  the 
last  few  years  and  that  anti-chain 
store  sentiment  seems  to  be  on  the 
wane.  He  presented  linage  figures 
showing  the  huge  amount  of  chain 
store  advertising  carried  by  Pitts¬ 
burgh  papers.  He  said  that  more  news 
should  be  given  items  of  interest  per¬ 
taining  to  the  personnel  of  chain  stores 
and  activities  of  the  chain  stores. 

Han'y  L.  Hawkins,  national  adver¬ 
tising  manager  of  the  Philadelphia 
Evening  Bulletin,  said  that  an  increase 
in  national  advertising  linage  was 
anticipated  during  the  next  12  months. 

BIRCHALL  RETURNS 

Frederick  T.  Birchall,  chief  Euro¬ 
pean  correspondent  for  the  New  York 
Times,  returned  to  the  United  States 
this  week  aboard  the  S.S.  Washington. 
He  returned  to  Europe  last  December 

after  a  brief  visit  here. 
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Flexibility  of  Dailies 
In  War  Crisis  Stressed 


N.  Y.  World-Telegram  Ads  Available  to  Dailies 
In  Non-Scripps-Howard  Cities  to  Promote 
Newspapers  as  Most  Adaptable  Medium 


CAPITALIZING  ON  the  flexibility  of 
newspaper  advertising  demonstrated 
in  marketing  emergencies  created  by 
the  advent  of  war  in  Europe,  the  Neu' 
York  World -Telegram  on  Sept.  20 
launched  a  series  of  advertisements 
promoting  newspapers  as  a  medium. 
The  ads  will  appear  in  other  Scripps- 
Howard  and  also  will  be  made  avail¬ 
able  immediately  to  daily  newspapers 
in  cities  in  which  Scripps-Howard 
does  not  publish. 

The  World-Telegram  will  publish 
the  second  ad  probably  on  Monday 
or  Tuesday  of  next  week.  Editor  & 
Publisher  was  told  on  Wednesday  by 
Lee  Tracy,  promotion  manager.  The 
third  is  expected  to  appear  next 
Thursday  or  Friday  and  the  other 
ads  in  the  series  will  be  used  during 
the  following  ten  days. 

Series  Conceived  by  Hailey 
H.  W.  (Bill)  Hailey,  director  of 
business  promotion  for  the  Scripps- 
Howard  newspapers,  conceived  the 
series.  The  ads  have  been  given  a 
war-time  flavor  to  emphasize  the  ef- 
fectivene.ss  of  newspaper  advertise¬ 
ments  in  the  present  emergency  fac¬ 
ing  many  advertisers  “caught  short” 
by  business  conditions  which  have 
changed  overnight. 

In  a  letter  to  the  business  managers 
and  advertising  directors  of  Scripps- 
Howard  newspapers  sent  out  Tuesday 
with  a  copy  of  the  first  ad  of  the 
series,  Mr.  Hailey  said: 

“These  we  designed  and  wrote  over 
the  week-end.  Tomorrow,  Wednes¬ 
day.  the  first  one  appears  in  the 
World-Telegram  ...  a  graphic  il¬ 
lustration  of  the  speed  that  news¬ 
papers  offer.  Some  headlines  in  first 
piece  of  copy  came  from  Monday’s 
papers. 

“Newspapers  have  never  been 
really  sold  as  flexible  advertising 
media.  Now,  therefore,  let’s  really  do 
that  selling  job.  Current  conditions 
make  it  most  impressive.  Thousands 
of  dollars  have  already  been  wasted 
in  four  color  plates,  and  long  range 
non-cancellable  space  and  time,  by 
advertisers  who  are  suddenly  forced 
to  change  their  whole  selling  policy.” 

Newspapers,  with  their  vaunted 
flexibility,  are  performing  a  distinct 
and  valuable  public  service  to  manu¬ 
facturers  and  distributors,  in  Mr. 
Hailey's  opinion.  The  consumer  wants 
to  know  what  products  he  may  or 
may  not  be  getting  and  what  price 
he  must  pay,  due  to  war  conditions, 
and  the  mcinufacturers  and  distrib¬ 
utors,  to  tell  him  quickly,  must  use 
the  newspapers  as  never  before,  Mr. 
Hailey  pointed  out. 

German  Army  frovidnd  Idea 
Impressed  by  the  mobility  of  the 
German  army  in  its  advance  into 
Poland.  Mr.  Hailey  decided  upon  the 
series  of  ads  on  the  comparable  flex¬ 
ibility  of  newspaper  advertising  and 
decided  to  make  the  ads  available  to 
newspapers  in  non-Scripps-Howard 
cities  because  of  the  opportunity  pre¬ 
sented  for  dailies  to  emphasize  their 
dominance  in  the  present  emergency. 

Slick  proofs  of  the  World-Telegram 
ads  suitable  for  reproduction  will  be 


sent  to  interested  newspapers.  Mats 
also  may  be  bought  from  the  World - 
Telegram,  but  there  will  be  no  charge 
for  use  of  the  ads.  The  signature  of 
the  sponsoring  newspaper  may  be 
substituted  for  the  World-Telegram 
in  the  cities  in  which  the  ads  are 
used.  Nowhere  in  the  copy  will  the 
names  World-Telegram  or  Scripps- 
Howard  appear. 

“The  purpose  of  the  series  is  to 
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VERY  DAY  TH^ 
LINES. TELL#S 


BUSINESS  LS  NEVER  f 
as  usual ' 


jUj  New  ^ork  World  -lelcgram 


A  SECOND  ARTICLE  on  advertis¬ 
ing  sales  technique  and  special 
stunts  by  Haien  H.  Morse,  of  the 
New  York  World-Telegram  national 
advertising  staff,  will  appear  next 
week.  Mr.  Morse's  first  article  on 
advertising  sales  letters  was  pub¬ 
lished  last  week. 

"I  read  with  considerable  inter¬ 
est  your  article  for  EDITOR  &  PUB¬ 
LISHER.  I  got  a  great  kick  out  of 
it.  You  have  mixed  sound  thinking 
with  a  humorous  note  which  is  an 
excellent  way  to  get  your  thoughts 
across,"  writes  B.  C.  Duffy,  vice- 
president  in  charge  of  marketing 
and  plans  at  Batten,  Barton,  Du''- 
stine  &  Osborn,  Inc.,  to  Mr.  Morse. 
W.  J.  O'Donnell,  head  of  the  media 
department  at  B.  B.  D.  &  O.,  writes: 
"Everyone  who  sells  space  should 
profit  by  the  facts  which  are  pre¬ 
sented  in  this  well-written  article. 
Everyone  who  buys  space  will  get 
a  lot  out  of  it,  too.” 


.\\vi>|i.ii)cr>  olitr  the  vehicle  .  .  .  they'll  carrr 
"yiuir  moNase  to  Carcia"  ilirect  .  .  .  fast 
anrl  with  all  the  force  necessary  to  attain  yi.ui 
ohjective.* 


•Just  a  few  motiths  ago  national  ntan.i 
factiirer  in  the  final  tiehl  watittsl  to  release 
timely  co|>y  following  a  pertinent  news  bre.ik. 
In  48  hours  plans.  coi«y.  art.  client  approv,.! 
anil  plates  were  cotnpleteil  an.l  in  the  hand-  .t 
40  newsiiaiters  from  coast  to  coast.  The  mes- 
sane  reached  distrihntors.  dealers  and  con¬ 
sumers  in  40  major  marketini;  areas  witil; 
the  news  break  was  still  fresh  in  all  minis. 
Thus.  aKain,  was  alily  deiiionstrateil  the  speed 
of  trans|Hirtatiiin  and  the  Ilexihility  of  new- 
papers  as  primary  advertising  nieilia. 

Other  ads  of  the  series  will  be  pre¬ 
pared  during  the  coming  week. 


Among  Advertising  Folk 


GEORGE  G.  WHITNEY,  assistant  ad¬ 
vertising  manager  of  Norge  Divi¬ 
sion,  Borg-Warner  Corp.,  has  been 


ulvorti^inu 


an«l  rtfxihility.* 
yntir  nuN>am*  c!U*cti vtly  .  .  . 


ovcfHin’M. 


Mth  tin*  continiutN 


*  A  li*|iiur  'ocIuMhile  curruiitly 
lU'w  all  tkvur  America  was 

wire  aii«i  all  inscrtitm*;  withheM 
liMMr>  after  “certain  declaration 
certain  tlic  •source  and  c* 
livery.  Ten  davs  later 


ppeanny  ti 
L'ancellrd  uy 
ithin  a  teW 
*  ma<le  nn- 
of  >u])|)ly  and  de* 
tipply  and  vlnp- 


George  S.  Whifrtoy 


named  advertis¬ 
ing  and  sales 
promotion  man¬ 
ager  succeeding 
James  A.  Sinu.- 
INC  who  has 
been  named  gen- 
e  r  a  1  merchan- 
d  i  s  e  manager 
for  all  Norge 
products.  M  r . 
Whitney  is  well 
known  in  the 
automotive  and 
refrigeration  ad¬ 
vertising  field. 


jiiiiK  ciiiiilitions  claritied.  the  schedule  w.'is  re¬ 
sumed  hy  wire  rcle.'isr.  iiverniKht.  \<>  wasu* 
motion,  no  lust  value  .  .  .  thus  afiain  was 
ilcmonsi rated  the  extreme  miiney-s.ivinK  flex- 
ihility  inhcreiits  in  newspaiiers  as  advertisini; 
media  .  .  .  and  husinrss  kocs  marchitH!  on. 


First  ad  in  Scripps-Howard  Series. 

sell  newspapers  as  an  advertising 
medium,  not  the  World-Telegram  or 
any  other  Scripps-Howard  Newspa¬ 
per,  or  the  Scripps-Howard  news¬ 
papers  as  a  whole,"  Mr.  Hailey  ex¬ 
plained.  Each  ad.  he  said,  tells  its 
own  story  of  the  flexibility  of 
newspapers  and  the  ads  may  be  used 
singly  or  as  a  series. 

The  advertisements  are  the  first 
sponsored  by  a  group  of  newspapers 
to  promote  newspapers  as  an  adver¬ 
tising  medium.  They  tell  a  convinc¬ 
ing  srtory  of  the  mobility  of  action 
provided  by  the  daily  newspapers  in 
making  overnight  changes  in  adver¬ 
tising  plans. 

First  of  the  series,  dominated  by  a 
montage  of  war  and  business  page 
headlines  over  a  chart  background  in¬ 
dicating  the  ups  and  downs  of  busi¬ 
ness  fortunes  in  the  war  crisis,  is  en¬ 
titled  “Every  day  the  headlines  tell 
us,  BUSINESS  IS  NEVER  as  usual.” 
It  reads: 

“War  Ba!>y**  arc  1*1*.  then  they’re 

down.  There  are  ample  inventories  in  some 
comniiKlities  and  a  surplus  or  s!ii»rta«e  in 
others. 

Now!  totlay  .  .  .  more  than  in  many  years, 
business  is  not  as  usuaJ.  The  pattern  is  dif¬ 
ferent  than  in  1914.  Tomorrow  will  he 
fiiffereiu  than  tinlay  .  .  .  and  a  few  weeks  or 
months  hence,  who  kn«)ws?  Prophets  never 
agree  and  not  always  are  they  right. 

(*nM»d  strategy  ...  at  the  front,  or  at  home 
.  .  .  demands  flexibility  in  plans  .  .  .  mobility 
in  action.  logical,  then,  isn't  it.  that  alert 
sales  and  advertising  men  shouM  keep  their 
pUans  for  merchandise  movement  flexibile. 

To<lay.  alert  executives  .  .  .  instant  CN»m- 
mnnication  .  .  .  streamlined  transjKirtation  by 
land  or  air  .  .  .  :in<l  two  thousaml  daily  news¬ 
papers  are  constantly  mobilized  for  action. 

When  there's  a  business  message  that  shoubl 
reach  clealers  and  consumers  quickly  or  steadily 
.  .  .  here  or  there  ...  or  everywhere,  it’s 
newspapers  tliat  offer  the  greatest  degree  ot 


"General  Mud"  Theme 

Second  of  the  series  asks:  “Will 
General  Mud  bog  down  your  sales 
schedules?”  This  ad  says: 

“TfMiayN  tein|>o  i-*  swift  .  .  .  ^immI  busiiie'^N 
strategy  re<|uire'-  mobility  of  action.  .\void 
cmnbei'.fHne  sclie<inles  that  mire  easily  in  the 
nmd  of  uncertainty  Day-x.  week'w  nr  months 
from  now  iinforsiTti  .ni«l  unpredictable  con¬ 
dition".  may  call  ft»r  quick  change",  in  >ale'. 
aiul  advertising  straleg>. 

Anticipating  that  posibility.  use  newspapers 

the  sales  media  that  is  streamlined  for  bo  h 
instant  and  sustained  action  with  no  lost 
motion  .  .  .  no  loM  objt*clive'"  .  .  .  no  wasted 
effort. 

Decisions  made  today  can  Ik*  forty  million 
mes'xage'"  to  America  tonmrrow  in  new 
papers.*  In  4S  hours,  or  less,  full  illiislrate«l 
Copy  (in  news|»aiK*rs)  can  bring  the  news  of 
j)ro«luct  (»r  service  to  30.000.b0M  .\merican 
homes — fjr  any  part  of  them  .WVUHKKh. 
.  .  .  and  in  anv  size  and  force  desiretl. 


*  .\n  .'iiitoniobile  manufacturer  was  reatly 
with  a  complete  new  line  .  .  .  drastic  ch.anges 
.  .  .  a  deep  dark  secret  ...  all  |K)ssible  leaks 
avoifleil  ...  no  long  advance  preparation  ot 
photos,  copy  or  plates. 

Then,  overnight  .  .  .  telegrams  to  1,500 
<laily  papers  in  the  I’niteil  States  .  .  .  these 
decoded  and  set  in  a  few  hfmrs  and  the  mr 
sage  release<l  siniultane<msly 
nation.  Such  a  idan  is  imssihl 
st>ee<i  ami  mobility  of  newspa|>er  advertising, 
.and  its  ready-made  audience  in  more  than 
30.000.00ff  hf.mes. 

Business  Demands  Mobility 

The  third  ad  declares  “It’s  done 
with  maps,  not  mirrors!”  and  says: 

It's  n..iiv  With  MAP.S 
.  .  .  nut  MIKKOKS: 

Successful  business  and  sales  strategy  tit- 
day  demands  flexible,  mobile  tactics.  Markets 


having  served  as  assistant  ad  man¬ 
ager  of  the  Olds  Motor  Works  and 
prior  to  that  had  held  a  similar  posi¬ 
tion  with  a  mechanical  refrigeration 
company.  For  the  past  six  years  he 
was  Mr.  Sterling’s  assistant. 

Roy  S.  Durstine.  former  president 
of  Batten.  Barton,  Durstine  &  Osbom. 
now  head  of  his  own  New  York  ad¬ 
vertising  agency,  will  deliver  the  first 
lecture  of  the  Chicago  Federated  Ad¬ 
vertising  Club’s  1939-40  18-week  ad¬ 
vertising  course  on  Oct.  4. 

Howard  D.  Williams,  an  executive 
of  Erwin.  Wasey  &  Co.,  New  York 
agency,  was  one  of  30  passengers 
aboard  the  Dixie  Clipper  enroute 
for  Europe  which  left  Port  Wash¬ 
ington,  L.  1.,  Sept.  16.  Mr.  Williams 
plans  to  visit  the  agency’s 
office  now  located  at  1  Stonehill 
Close,  East  Sheen.  London.  S.W.  14 
James  Cannon  has  been  named  head 
of  the  Lord  &  Thomas  radio  publicity 
department  in  New  York. 

Alan  Legg  has  resigned  as  copy 
chief  of  M.  H.  Hackett.  Inc.,  to  jom 
Ask  Mr.  Foster  Travel  Service,  in  a 
special  promotion  capacity. 

Robert  Calvin  has  been  named  ad¬ 
vertising  manager  of  G. 

.  Brewing  C!o.,  Newark,  N.  J.,  succeea- 

tiic  whole  ing  David  Greenfield,  resigned. 

«iiy  with  the  ^  formerly  state  stores 

manager  of  Calvert  Distillers  Corp. 
has  become  general  sales  manager  o 
Carstairs  Bros.  Distilling  Co. 

Vredenburg-Kennedy  Co., 

New  York  agency,  has  announced  tw 
appointment  of  Millton 
charge  of  the  agency’s  relations 

_  -f  jtnies  sno 


manufacturers  of  foods,  drugs 
cosmetics.  Mr.  Seaman  is  a  memw 


size  .iiul  itiiteiitial.  Imliees  are  down  Rar  and  for 

therv.  on  an  even  keel  elsewhere  .  .  .  of  the  New  York  State  a 


here,  up  there,  on  an  even  keel  elsewhere 
and  they  sometimes  CHANdK  OV’EKNIOHI 
—  as  (litl  travel  advertisinjj  plans  a  few  weeks 
ago. 

Flexibility  in  plans,  based  on  latest  authen¬ 
tic  bulletins,  plus  mobility  of  action  have 
proved  successful  tactics  for  many  firms,  large 
and  small  .  .  .  local,  national,  .and  interna¬ 
tional. 

Totlay,  iiittre  than  ever,  with  the  certainly 
of  uncertainty  ever  apparent,  sales  and  ad¬ 
vertising  ]»lans  need  flexibility  an«l  mobility. 


the  past  several  years  active  ^  ®  , 
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vertising  circles  has  made  a 
the  effect  of  legislation  on  manj^ 

factoring  and  packaging  of  food 
drug  products.  . 

Ross  Federal  Research 
announced  the  appointment  o 
ERICK  G.  Magee  to  the  research^ 
staff.  Mr.  Magee  was  formerly 
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customer  rather  than  from  the  pro¬ 
fessional  retail  point  of  view. 

"The  mechanical  handling  of  the 
copy  is  interesting  because  it  demon¬ 
strates  the  close  correlation  of  the  art 
and  the  copy.  The  copy  is  written  in 
parts;  first  is  the  editorial  written  in 
the  new  style  and,  definitely  sepa¬ 
rated,  are  the  specifications  which  in¬ 
clude  such  things  as  sale,  special  pur¬ 
chase,  and  other  expressions  which 
are  peculiar  to  merchandising  promo¬ 
tions.” 

The  illustrations  shown  herewith 
are ,  excellent  examples  of  the  new 
Bamberger  technique.  In  both  cases 
the  eye  is  arrested  by  the  large  illus¬ 
trations  at  the  top  of  the  copy  and 
then  led  downward  to  the  message 
and  signature  at  the  bottom. 

Typical  of  the  way  the  products 
are  presented  is  this  brief,  first  per¬ 
son  statement  in  the  shoe  ad: 

“For  a  long  time  we’ve  been  going 
about  with  our  toes  hanging  out  of 
our  shoes.  When  the  Fall  styles  came 
out  with  closed  toes,  we  started  won¬ 
dering  if  our  feet,  which  naturally 
must  have  spread,  would  be  comfort¬ 
able  in  the  new  closed  toes.  But  we 
hadn’t  stopped  to  realize  that  the  shoe 
manufacturers  were  a  step  ahead  of 
us  and  designed  their  shoes  to  allow 
us  plenty  of  toe  freedom.” 

In  comparing  this  .straightforward 
announcement  with  some  of  the  lush 
product  descriptions  noted  here  last 
week,  we  are  convinced  that  Bam¬ 
berger’s  is  breaking  a  new  path. 

The  store’s  buyers,  we  are  told,  are 
enthusiastic  about  the  new  copy.  As 
to  general  sales  results  compart  with 
former  copy,  it  is  too  early  to  tell. 

Advertising  manager  of  Bamberg¬ 
er's  is  George  P.  Slockbower. 


;unt  agency  production  manager. 
Joseph  Malina,  formerly  with  the 
e-jstadt  Advertising  Agency,  New 
Vk:  Harold  Levy,  for  eight  years 
■  the  WashiiiptoM  (D.  C.)  Post  ad- 
staff,  and  Howard  H.  Sypher, 
:j.  former  assistant  to  the  advertising 
-iiager  and  space  buyer  of  the 
.  .'.ehem  Steel  Co.,  have  organized 
Malina  -  Levy  -  Sypher  Agency, 
vth  offices  at  609  F  Street, 
Tsiington,  D.  C. 

POEERT  BrOCHU, 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


New  Copy  Idea  Pioneered  by  Bamberger 

BIG  RETAIL  STORES  with  talented,  years  ago  on  the  principles  outlined 
well -organized  advertising  depart-  above, 
ments  have  done  wonders  in  the  past  “A  photographic  center  of  interest 
few  years  in  increasing  the  eye-appeal  combined  with  line  drawing  has  been 
of  their  newspaper  copy.  Hand  drawn  one  of  the  most  apparent  methods  used 

in  Bamberger  advertising.  To  this 
had  been  added  two  elements  which, 
until  now,  have  not  been  used  con¬ 
sistently  in  the  retail  field.  They  are 
texture  and  shape.  Obvious  mechani¬ 
cal  devices  have  been  handled  in  a 
new  manner  to  secure  the  quality  of 
texture  and  the  new  use  of  shape  is 
exemplified  in  the  copy  box,  which  is 
sometimes  a  mortice  in  the  shape  of 
the  illustration. 

“Bamberger’s  new  copy  style  was 
founded  upon  the  belief  that  most  of 
the  customers  which  the  store  serves 
were  the  average  intelligent  Ameri¬ 
cans  who  were  not  interested  in  be¬ 
ing  .spoken  to  in  superlatives  and 
cliches  in  the  traditional  merchandis¬ 
ing  vernacular.  It  was  believed  that 
a  more  intelligent  selling  job  could 
be  done  through  the  bringing  up  of 
incidents  which  occur  in  the  daily 
lives  of  all  of  us,  in  the  language 
which  we  all  use.  Its  most  outstand¬ 
ing  characteristics  are  its  eager  iden¬ 
tification  with  the  public  and  its  lack 
of  all  affectation.  The  copy  is  written 
in  the  first  person.  This  is  explained 
in  a  small  editorial  which  appears  on 
each  page  of  advertising  which  says. 


editor,  illustrations  1 

_  now  head  high  degree  c 

•  the  Eastern  Advertising  Agency  of  sophistication, 

city,  will  handle  publicity  in  - 

ork  County,  Maine,  for  Fulton  J. 

former  publisher,  Portland  / 

Me.)  Evening  News,  who  has  an-  - 
■ounced  his  candidacy  for  the  Demo-  _  SWr 

ratic  nomination  for  Governor  of 
te.  Redman  is  now  political 


Campaigns  and  Accounts 


-'OLUMBIA  PICTURES  CORP.,  about 
Oct.  15  will  start  an  extensive  co- 
perative  newspaper  campaign  in  60 
iff  cities  for  the  promotion  of  its 
LB  "Mr.  Smith  Goes  to  Washington.” 
:Mce  ranging  from  800  to  1,200  lines 
scheduled  on  a  day-and-date  basis 
CfBcident  with  the  showing  of  the 
p:c;ure.  Pages  in  two  national  week- 
•«  and  in  two  newspaper  supple- 
■::eatsand  a  complete  list  of  fan  maga- 
LMs  will  also  be  used.  Biow  Co., 
be.  New  York,  is  the  agency. 


phic  layouts  have  been  used,  and  JtjK  BSS^- 

smart,  new  “streamlined”  typo  em-  , 

Nevertheless,  there  was  and  still  is  I 

a  samene.ss  in  the  copy  of  the  big  ,  f 

Cornell  &  stores.  ^ 

i  advertising.  To  get  way  from  this  situation,  L.  ^ 

a  Christmas  Bamberger  &  Co..  Newark,  N.  J.,  this 

its  “Val-A-  fall  is  running  a  new  type  of  copy  MBlLaw''  /• 

which  it  feels  is  a  spectacular  de-  ^ 

parture  from  most  retail  advertising  p 

in  recent  years.  It  combines  the  strik- 

ing  use  of  texture  and  shape  in  the  art  IBkH  TNHIS 

work  and  a  direct,  personal  copy  style. 

Commenting  on  the  new  copy,  Z.ZZZ'ZZZZZ'-ZZ. 

which  first  appeared  in  newspapers  ZZiZZZ'ZZl'Z'ZZZ 

the  Sunday  before  Labor  Day,  the  _ 

store  says: 

“The  theories  behind  both  the  art  ^ 

and  copy  styles  are  the  same.  It  was 
decided  that  a  distinct  and  original 
style  must  begin  with  the  considera- 
tion  of  the  kind  of  people  to  whom  it 

was  directed  and  ^e  character  and  // 

personality  of  the  institution  it  re- 
fleets.  With  this  in  mind,  it,  was  fur- 
ther  decided  that  the  style  must  not  ****^»‘' ' 

only  be  different  but  be  better  as  well.  'Bamberger  advertisements  are  writ- 
That  it  must  be  flexible  enough  to  by  men  and  women  like  your- 
K  r'lr  1  diversified  problems  of  a  selves  with  homes,  families,  and  re¬ 

handle  G.E.  lamp  large  store  and  it  must  also  be  vigor-  sponsibilities.  They  understand  youi 
tmghouse  is  han-  ous.  It  must  be  easily  teachable  to  problems  because  their  problems  are 
mith  &  Ross.  copywriters  or  artists  and,  lastly,  it  ^be  same. 

Tobacco  Co.,  will  must  be  durable  enough  to  stand  up  ‘They  are  influenced  by  the  same 
1  for  its  Prince  Al-  over  a  long  period  of  time.  desire  for  thrift,  sound  value  anc 

acco  in  black  and  “The  soundness  of  these  precepts  good  taste  that  characterizes  the  typi- 
1  300  southern  news-  has  been  tested  in  the  art  work  dur-  cal  American  family.’ 
cs  in  two  large  city  ing  the  past  two  years.  In  appearance  “The  effect  produced  is  that  thi 
n  magazines.  Wil-  it  seems  entirely  new  this  fall  but  writer  of  the  individual  advertisemen 
New  York,  handles  basically  it  is  the  continuation  in  a  considers  the  specific  merchandise 
new  way,  of  the  idea  devised  two  from  the  same  point  of  view  as  th 


^OUR  &  Co.  plan.s  to  add  news- 
in  19  cities  supplementing 
^papers  now  being  used  in  13 
by  Sept.  25,  for  Treet,  an  “all- 
'Jfpose"  meat  developed  by  the  com- 
Lord  &  Thomas  is  the  agency. 
Wahl  Co.,  Chicago,  maker  of  Ever- 
•arp  fountain  pen  and  automatic 
has  appointed  Ruthrauff  & 
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Circulation  Men  Discuss 
Economy  Measures 


Central  States  Group  Meets  in  Chicago  .  . 
More  Efficient  Methods  for  Handling 
Carriers  Emphasized 


tie  ‘game’  in  the  bu.siness.” 

Wednesday  morninu.  the  rour.t- 
table  discussion  was  headed  by  Char, 
man  H.  L.  Nelson,  Kewanee  (III 
Star-Courier. 


CHICAGO.  Sept.  20 — Alert  to  a  pos¬ 
sible  increase  in  newsprint  costs 
because  of  the  European  war,  mem¬ 
bers  of  Central  States  Circulation 
Managers  Association  at  their  fall 
meeting  here  this  week,  discussed 
need  for  continued  economy  measures 
to  offset  such  contingencies,  includ¬ 
ing  the  f>ossibility  of  added  assess¬ 
ments  for  news  services.  Coupled  with 
need  for  operating  economy,  was  the 
problem  of  adequate  promotion  ex¬ 
pense  to  boost  newspaper  readership 
at  a  time  when  the  public’s  appetite 
for  news  is  especially  keen. 

Howard  W.  Stodghill,  former  cir¬ 
culation  and  business  manager  and 
recently  a  director  of  the  Audit  Bu¬ 
reau  of  Circulations,  now  publisher 
of  the  Atlanta  Georgian  and  Sunday 
American,  was  elected  to  honorary  life 
membership  in  the  Central  States  or¬ 
ganization.  The  two-day  meeting  was 
well  attended.  Discussions  emphasized 
systematic  checking  of  reader  inter¬ 
est  in  newspaper  features  and  more 
efficient  methods  of  sup>ervising  cir¬ 
culation  services.  President  John  M. 
Canny,  Madison,  Wisconsin,  State 
Journal,  presided. 

Service  in  Safety 

Lieut.  Frank  Kreml,  director  of  the 
Northwestern  University  Traffic  In¬ 
stitute  at  Evanston,  Ill.,  with  a  na¬ 
tional  reputation  as  a  leader  in  high¬ 
way  traffic  improvements,  gave  a 
stimulating  luncheon  talk  on  the 
widespread  service  rendered  by  news- 
pai>ers  in  accident  prevention. 

“The  nation’s  newspapers  are  suc¬ 
cessfully  putting  over  the  highly  or¬ 
ganized  safety  campaigns  in  cities 
where  no  one  else  has  been  able  to 
get  to  first  base,”  he  said.  “It’s  a  re¬ 
markable  tribute  to  the  power  of  the 
press  that  literally  thousands  of  lives 
are  being  saved  each  year  in  this 
country,  because  some  newspapers 
have  successfully  advocated  the  im¬ 
proved  techniques  for  traffic  safety, 
and  have  given  a  public  backing  to 
law  enforcement  that  police  never  be¬ 
fore  could  obtain.” 

Interesting  displays  were  placed 
about  the  reception  rooms  by  various 
newspapers,  with  Williard  Horsman  of 
the  Bloomington  (Ill.)  Pantograph  in 
charge  of  the  collection  of  promo¬ 
tional  advertising,  and  Walter  An¬ 
drews  of  the  Fort  Wayne  (Ind.) 
News-Sentinel  in  charge  of  the  wel¬ 
fare  exhibits. 

Speaking  on  the  subject  of  home 
delivered  circulations,  Thomas 
Adams,  Lexington  (Ky.)  Herald- 
Leader,  described  the  successful  rec¬ 
ords  made  by  college  students,  mini¬ 
mum  age  of  16,  as  carrier  boys.  “We 
have  used  college  boys  for  20  years,” 
he  said,  “and  have  shown  substantial 
increases  in  circulation  and  never  lost 
a  penny  on  collections  during  this 
time. 

“Due  to  the  fact  that  we  permit 
buying  and  selling  of  these  routes, 
the  boys  have  more  personal  pride 
in  their  list;  constantly  work  for  new 


agers?”,  and  emphasized  the  impor¬ 
tance  of  leaders  who  “could  and 
would  command  the  respect  of  the 
workers.”  “The  papers’  printed  in¬ 
structions  to  carrier  salesmen  has 
only  10%  as  much  influence  or  ef¬ 
fect  as  does  the  carriers’  personal  ex¬ 
periences  with  the  district  managers,” 
he  explained.  “Thus  we  consider  our 
district  managers  as  our  keymen  in 
circulation  work.  We  carefully  train 
our  district  managers  so  they  will 
train  our  carriers.  We  give  them  a 
bonus  for  gains.  We  allow  them  lib¬ 
erty  to  manage  their  districts,  but  let 
them  carry  the  responsibilities  for 
success  or  failure,  too.” 

“How  to  Combat  Stops”  was  the 
subject  discussed  by  John  C.  Stafford, 
Rockford  (Ill.)  Consolidated  News¬ 
papers,  illustrated  by  enlarged  pho¬ 
tographs  showing  the  right  and  wrong 
way  of  servicing  subscribers. 

Carrier  Training  Schaol 

“To  offset  the  summer  stops,  and 
the  bad-collection  stops,  we  estab¬ 
lished  a  carriers’  training  school  at 
Rockford,”  he  .said.  Describing  the 
technique  taught  carriers  to  meet  re¬ 
neging  subscribers,  he  said:  “Our  new 
system  reduced  the  average  balance- 
due  from  $30  to  $50  weekly  down  to 
under  $10,  and  in  many  weeks  the 
average  is  less  than  $5.  This  was 
achieved  by  having  the  captains  take 
new  carriers  around  the  route,  teach¬ 
ing  them  the  speech  which  makes  the 
customer  understand  the  boys’  re¬ 
sponsibility  for  unpaid  bills.  Our 
credit  bureau  also  has  helped  by 
marking  ‘N.G.’  against  the  tyoical 
dead-beat  who  never  has  paid  bills. 
Thus  our  carriers  are  protected 
against  much  discouragement.  An¬ 
other  feature  that  helps  is  our  rule 
to  stop  the  paper  ourselves  when  a 
bill  is  past  two  weeks  due.  Readers 
who  really  want  the  paper  keep  paid 
up.  Another  help  to  the  editorial  de¬ 
partment  has  been  a  periodic  survey 
of  reader  interest  which  shows  what 
features  and  what  news  are  most  en¬ 
joyed.  It  enables  us  to  weed  out 
dead-wood  and  avoid  the  things  that 
displease  subscribers.” 

Charles  H.  Harmer,  Cedar  Rapids 
(la.)  Gazette,  described  the  “summer 
slump”  at  vacation  time  as  ‘‘a  prob¬ 


lem  everybody  must  face.”  He  de-  this  way — and  we  have  noted  a  grer 
scribed  a  system  for  soliciting  con-  improvement  in  carrier  service  eve 
tinuance  by  mail  during  the  vacation  since  we  introduced  this  simple  IK 

period  and  a  ‘‘Whoopee  Days”  cam-  —  i — = - 1> 

paign  which  enabled  many  carriers 
to  obtain  enough  new  orders  for  the 
summer  to  offset  the  absentees. 

Jasper  Rison  of  the  Louisville  (Ky.) 

Courier-Journal  and  Times.  dc.=cribed 
both  weekly  and  monthly  collection 
plans,  spoke  of  the  flexibility  of  .short¬ 
term  subscriptions,  and  urged  a  care¬ 
ful  examination  of  rate  structures  by 
those  circulation  men  who  want  to  be 
prepared  for  sudden  changes. 

John  Funk,  Danville  (Ill.)  Commer¬ 
cial  News,  advocated  bargain  offers, 
stating  “they  are  as  effective  today  as 
12  years  ago  when  w'e  first  started 
them,”  and  reported  a  reduced  cost 
on  renewals  as  well  as  new  orders. 

“This  year  we  had  over  7.000  yearly 
renewals  and  new  orders  as  a  result 
of  reduced  rates  in  February  and 
August,  at  a  net  cost  of  6.9  cents  per 
order.  Out  of  600  one-dollar  orders 
received  in  April,  only  112  did  not 
renew  on  the  yearly  offer  in  August.” 

Williard  Horsman,  Bloomington 
(Ill.)  Pantograph,  spoke  on  “Farm 
News  Pages”  as  “one  of  our  most  im¬ 
portant  news  departments,”  appealing 
to  many  thousands  of  rural  farmers 
and  retired  farmers.  “Our  rural  route 
salesmen  positively  state  this  feature 
is  the  most  convincing  sales  argu¬ 
ment  they  have.” 

Raund  Table  Discussions 

Unusually  animated  discussions 
took  place  at  the  two  round-tables 
which  started  off  each  of  the  two 
days’  programs,  with  nearly  100  in¬ 
terested  advocates  voicing  their  pet 
methods  and  policies.  Tuesday 
morning’s  roundtable  starting  at  9 
o’clock  was  under  the  chairmanship 
of  Ray  E.  McLellan  of  the  Rock 
Island  (Ill.)  Argus. 

John  M.  Canny.  Madison  (Wis.) 

State  Journal,  described  in  detail  a 
very  successful  plan  for  perfecting 
carrier  services.  “We  do  not  favor 
fining  the  boys  for  carelessness,  so  ■ 

much  as  we  prefer  holding  the  job  Lambert  Fomier 

over  their  heads,  until  we  get  sys-  *  ' 


Morale  of  Carriers 

“Complaints  were  fewer,  collectio-j 
were  better,  and  we  had  many  fa. 
vorable  comments  from  readers,  bo 
written  and  verbal,  complimcr.t: 
our  rfforts."  said  Walter  Andrtv 
Fort  Wayne  News  Sentinel,  Wedne- 
day.  describing  the  improved  mora^ 
of  his  carriers  last  year  after  the  pub¬ 
lication  of  a  series  of  10  newspaper 
boy  welfare  ads  which  ran  once  ; 
week  for  ten  weeks  in  his  medium 

“I  think  the  circulation  gains  c 
the  News-Sentinel  are  more  the  k 
suit  of  our  activity  along  welfa.-; 
lines  than  all  of  our  other  promotk: 
work  put  together.  For  the  bip 
seemed  to  say:  ‘This  looks  like  te 
are  expected  to  do  a  high-class 
so  I’d  better  live  up  to  the  fine  1 
they  are  saying  about  me  in 
paper.’ 

“College  scholarships  are  anotkl 
stimulant  we  give  our  boys,  after 
quiring  them  to  maintaining  passhJ 
grades  each  year.  Last  year  sevd 
scholarships,  and  ten  this  year,  wn 
issued.  ’These  things  helped  us 
eliminate  a  lot  of  turn-over  in  ca: 
riers  and  subscribers  alike.” 

Byron  C.  Vedder,  ChampaijsJ 
Urbana  (Ill.)  Evening  Courier, 
scribed  many  promotion  plans  W 
lowed  successfully  in  Champaign, 
most  unusual  of  which  was  the  mail¬ 
ing  to  each  new-born  baby  of  a  saa- 
pie  copy,  tied  in  pink  or  blue  baW 
ribbon,  with  a  letter  of  greetic^l 
stating  that  ‘‘this  copy  contains  tb 
first  mention  of  your  name  in  prim 
and  that  it  would  doubtless  appt. 
there  many  more  times  during  a  lii: 
time,  and  so  urging  the  family 
scription. 


tematic  and  steady  servicing  on  the 
routes,  and  in  collections.”  he  said. 

“We  have  a  five-point  method  that 
catches  the  eye  of  the  boys  and  puts 
just  enough  of  a  scare  in  their  hearts 
to  get  maximum  attention  to  duties. 
The  first  point,  is  called  ‘Eye.’  The 
second.  ‘Q.’  The  third.  ‘U.’  The 
fourth  point  is  ‘Eye’  and  the  fifth, 
‘T.’  Run  together,  they  spiell,  ‘I 
QUIT.’  And  for  each  serious  offense 
or  negligence,  we  slap  on  one  of  those 
points.  When  any  boy  accumulates 
five,  he  gets  fired.  He  spelled  his  own 
dismissal.  Even  the  most  indifferent 
youngsters  on  the  squad  can  see  their 
own  acts  catching  up  with  them  in 


Publisher,  Dies 


John  T.  Lambert,  54,  former  p- 
lisher  of  the  Boston  Evening  Amc' 
can,  Boston  Sunday  Advertiser  s 
Washington  Times,  and  at  his  de: 
executive  vice-president  of  the  Ea- 
ern  Racing  Association,  operators 
Suffolk  Downs  racetrack,  was  .strick- 
while  playing  golf  at  Woodland  G 
Club,  Newton,  Mass.,  Sept.  14,  and  d;- 
shortly  afterward  in  the  clubhoc 
He  had  just  returned  from  his  vac: 
tion. 

Mr.  Lambert  had  been  a  promir.' 
figure  in  the  Boston  newspaper  fit 
for  nearly  25  years,  serving  as  : 
porter,  political  editor  and  chief  e- 
torial  writer  of  the  Boston  Ever.. 
American,  of  which  he  was  chosen  ^ 
sociate  publisher  in  1937. 

He  began  his  newspaper  work 
the  Portsmouth  (N.  H.)  Herald  -■ 
later  went  to  the  Boston  Amen  ■ 
where  he  was  employed  in  van. 
capacities.  During  the  Coolidge  ^ 
ministration  he  went  to  Wa^bin^- 
as  national  correspondent  for  ■ 
Hearst  newspapers  and  head  of  • 
Cosmopolitan  News  Service.  He 
a  former  president  of  the  White  Ho» 
Correspondents’  Association,  a  me. 
ber  of  the  National  Press  Club,  ■ 


subscriptions;  and  thus  they  usually 
make  a  profit  sufficent  to  put  them  directors  of  the  Central  States  Circulation  Managers  Association  meeting 

through  college  with  the  help  of  a  Secretary-treasurer  C.  K.  Jefferson.  Des  Moines 

meal  job.”  Regiwer  &  Tribune;  President  John  M.  Canny,  Madison  Wisconsin  State  Journal;  Vice- 

District  Managers  Director  Edwin  Mill,  Davenport 

C.  K.  Jefferson, 

Register  and  Tribune, 

subject,  “Why  Train  District  Man-  Review;  Thomas  Adams.  Lexington  Herald-Yea'd7rrCla7ence“G7Cooke°  Ann^ArborNl 


Gridiron  Club  and  the  Clover 
of  Boston. 

His  widow  survives. 


1  Des  Moines  (la  )  t  7,®*'  "gbf:  R-  C.  Furman.  Des  Moines  Register  & 

1,  Ues  moines  tia  )  Tribune;  Wilhard  Horsman,  Bloomington  Pantagraph;  Walter  G.  Andrews  R  Wavne 

Vain*"’  News-Sentinel;  R  M.  Mclntire,  Des  Moines  Register  &  Tribune;  Jesse  B.  Dirks,  Decatur 


CHARLOTTE  OFHCE 

The  Branham  Co.,  publishers 
resentatives,  has  opiened  a 
office  in  the  Commercial  HaUu 
Bank  Building,  in  Charlotte.  ^  ^ 
H.  L.  Ralls  is  the  Charlotte  represe 
tative. 


\ttte 


That  Cleveland  2-in-l 
Market  is  qoing  great 
guns,  Mac—  ^ 


This  compact  market,  consisting  of  Cleve¬ 
land  and  the  26  adjacent  eounties,  is  busy! 
Retail  business  is  UP — industry  is  thriv¬ 
ing — the  important  indiees  are  favorable. 


21.8% 

tf  Ohio',  Volume 


Sinl,  »/  Olii't  //)  C.'iuntu  s 


'A' Cuyohoqo  County  ...  (Clavaland)  .$279,348,163.06 
if  Counfitt  (Adjocont  to  Clovelond) . .  184,236,050.23 
Hamilton  County. ...  (Cincinnati)  .  138.411,993.42 

Franklin  County . (Columbus)  95,044,910.89 

Lucas  County . (Toledo)  ....  82,240,580.45 

'A  5ummit  County . (Akron) .  73,521,643.77 

Mont9omcry  County  (Dayton)  ...  69,855.720.73 

-A  Mohoninq  County ....  (Youngstown)  50.596,429.18 

A  Stark  County . (Canton)  ...  49,297,809.06 

Total  for  above  9  markets. .  .$1,022,553,300.79 
Grand  total  for  state .  1.283.778.104.98 

k  it  InUicattl  4reas  COMMCT  CLCYCLAND  UARKCT 


6REATER 

GLEVELANO 


All  of  vvhieh  means  bigger  pay  rolls  and 
more  retail  buying  throughout  this  entire 
area — whieh  includes  Greater  Cleveland 
—  (Ohio’s  largest  retail  market)  and  the 
26  neighboring  counties — (Ohio’s  second 
largest  retail  market)  (see  chart  at  left). 


of  Ohio’s  Volome 


ADJACENT 

COUNTIES 


The  Plain  Dealer  reaehes  and  sells  this 
prosperous  market  thoroughly — giving 
you  an  unusual  opportunity  for  MORE 
sales  at  a  single,  low  cost. 


STARK 

COUNTY 

(Conton) 


MAHONING 

COUNTY 

( Yoafi9stown) 


Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  and  the 
26-neighboring-county  area.  Then  ask 
your  advertising  agency  how  the  Plain 
Dealer  covers  this  2-in-l  market  at  ONE 
low  cost. 


THI  COMfACT  CLEVELAND  MARKET  Si]7.000.0t5.)0 — 4V-.  OF  OHIO'S  RETAIL  SALES 


the  above  chart,  Greater  Cleveland  and  the  26  neighboring  counties 
(•'■f  indicated  by  the  tu  o  shaded  bars. 


CLEVELJIND  PLAIN  DEALER 


National  Representatives,  John  B.  fVooduard,  Inc. 


EDITOR 


P  U  B  L  I  S  H  E 


Hoag  Succeeds 
O'Brien  as 
Transcript  Editor 

Boston.  Sept.  19 — Lincoln  O'Brien, 
publisher  under  trusteeship  of  the 
Boston  Evening  Transcript  from  Aug. 
2, 1938,  to  May  1, 

1939,  and  execu¬ 
tive  editor  of  that 
paper  since  the 
latter  date,  has 
resigned,  as  of 
today.  Mr. 

O’Brien  told  Edi¬ 
tor  &  Publisher 
that  he  was  to 
take  a  six  weeks’ 
vacation  and 
then  would  con- 
si  d  e  r  several 
newspaper  prop-  ^Iden  B.  Hoag 
erties  “in  the 

light  of  management  or  ownership.” 
Most  of  these  are  in  New  England,  but 
cne  is  located  on  the  West  Coast,  he 
.said.  He  continues  as  principal  owner 
of  the  Athol  (Mass.)  Daily  News 
which  he  founded  in  1934. 

Hoag  Succeeds  O'Brien 

Richard  N.  Johnson,  publisher  of 
the  Boston  Transcript  since  May  of 
this  year,  announced  today  that  Alden 
B.  Hoag,  managing  editor  for  the  past 
five  months,  had  been  appointed  to 
take  over  full  direction  of  the  news, 
features,  and  editorial  departments. 

Graduating  from  Harvard  Law 
School  in  1932  Mr.  O’Brien  began  his 
newspaper  career  as  reporter  for  the 
Tulsa  (Okla.)  Tribune,  continued  as  ad 
solicitor,  then  advertising  manager  of 
the  Beverly  (Mass.)  Evening  Times. 
After  establishing  the  Athol  daily  he 
published  the  Cape  Cod  (Mass.) 


Colonial  in  1936  and  1937,  when  it  sus¬ 
pended. 

Ralph  M.  Blagdon  was  appointed 
associate  editor.  Since  coming  to  the 
Transcript  four  months  ago  from  the 
Christian  Science  Monitor  he  has  been 
in  direct  charge  of  the  editorial  page. 

Hamilton  Thornquist,  news  editor, 
will  continue  in  immediate  charge  of 
the  “Newscope”  department;  and  Wil¬ 
liam  Germain  Dooley,  associate  editor, 
will  head  all  feature  departments  and 
will  assist  Mr.  Hoag  in  his  new  re¬ 
sponsibilities. 

Mr.  Hoag,  a  veteran  Boston  journal¬ 
ist,  42,  is  a  specialist  in  foreign  and 
national  news  and  as  managing  edi¬ 
tor  he  had  general  supervision  over 
the  preparation  and  introduction  of 
the  'Transcript’s  “Newscope.”  He  was 
educated  at  Brown  and  Harvard  Uni¬ 
versities. 

■ 

Montreal  Star 


Employes  to 
Get  War  Pay 

J.  W.  McConnell,  president  of  the 
Montreal  Star,  Sept.  18  announced  to 
all  employes  of  the  company  they 
would  receive  employment  after  the 
war  in  the  event  they  enlisted  in  the 
service  of  the  Empire  and  for  the 
duration  would  receive  part  payment 
of  their  regular  salaries. 

Employes  who  enlist  or  are  con¬ 
scripted  will  be  given  leave  of  ab¬ 
sence  with  eligibility  to  benefits  in 
case  of  death  in  accordance  with  the 
insurance  plan  now  in  effect. 

The  company  will  undertake  to  re¬ 
employ  employes  upon  discharge 
from  active  service  but  does  not 
promise  the  same  positions. 

Current  salaries  to  be  paid  for  two 
weeks  after  enlistment.  Following 


the  two  weeks,  married  men  will  be 
paid  monthly  the  difference  between 
their  regular  salary  and  the  service 
pay;  single  men  and  widowers  with¬ 
out  dependents  to  receive  monthly 
sum  which  plus  service  pay  will  be 
equal  to  two-thirds  their  salary;  sin¬ 
gle  men  and  widowers  with  depend¬ 
ents  will  receive  a  sum  not  more  than 
or  less  than  the  provisions  above,  to 
be  determined  by  nature  and  extent 
of  dependency. 

■ 

Chicago  Times  Drops 
Saturday  "War  Issue'' 

After  publishing  Saturday  issues  for 
three  consecutive  weeks  because  of 
European  war  news,  the  Chicago 
Times  last  Saturday,  Sept.  16,  reverted 
back  to  its  regular  policy  of  publish¬ 
ing  five  days  a  week  as  an  evening 
paper,  skipping  Saturday,  and  issuing 
a  Sunday  paper.  It  was  explained  in 
a  full-page  promotion  ad,  headed 
"EOS,”  the  Times  will  publish  on 
Saturdays  when  news  events  are  of 
such  extraordinary  importance  as  to 
warrant  such  service  to  readers. 

■ 

Roto  Linage  Gained 
13%  in  August 

Chicago.  Sept.  20— Aided  by  a  54% 
gain  in  national,  newspaper  rotogra¬ 
vure  advertising  linage  continued  to 
show  an  increase  for  August,  as  com¬ 
pared  with  the  same  month  a  year 
ago,  with  total  linage  amounting  to 


There  is  no  doubt  that 

BUSINESS  IS 
GOOD  IN  AKRON  .... 

when  Summit  County  shows  30.7% 
INCREASE  IN  SALES  TAX  COLLECTIONS 

#  Suiiiiiiit  County  has  paid  Sl,4'29,52^.15  into 
the  Ohio  treasury  through  sales  tax  for  the  first 
seven  months  of  this  year,  aeeording  to  State 
Treasurer  Don  H.  Ehright. 

•  This  figure  is  30.7%  over  the  $1,093,649.26 
collected  locally  during  the  same  period  of  1938. 
For  the  week  ending  Aug.  5  Summit  County 
eollected  $43,156.12  compared  to  $33,269.44  for 
the  same  week  last  year,  an  increase  of  29.7%. 

Ohio  Sales  Tax  is  3%  on  all  articles,  excepting 
food. 

This  is  ample  proof  that  the  alert,  free-spending 
Akron  Market  is  ripe  for  intensive  sales  promo¬ 
tion.  Complete  coverage  at  one  low  cost  is 
available  in  the  .  .  . 

AKRON  BEACON  JOURNAL 


611,757,  a  gain  of  70.906  lines,  or  U", 
according  to  figures  released  by  Ki- 
berly-Clark  Corporation. 

National  roto  advertising  tota  - 
346,021  lines,  an  increase  of  121 K 
for  a  54%  gain.  Local  gravure,  hov 
ever,  continued  to  show  a  decline  o\- 
last  year,  with  a  total  of  265,736  lin- 
a  decrease  of  50,532,  or  167f.  Mor . 
tone  copy  predominated  with  538.f.i4 
lines  as  compared  with  73.153  lines 
color  roto. 

■ 

DROPS  'BULLDOG' 

The  Detroit  Free  Press  has  discor. 
tinued  its  Bulldog  Sunday  edition. 
tice  has  been  sent  to  newsdealers  c 
northern  Michigan  and  other  disti: 
points  that  the  Free  Press  does  x 
feel  it  wants  to  be  represented  in  the.: 
communities  by  a  Sunday  paper  whir 
is  printed  on  Wednesdays  and  wh-: 
cannot  carry  live  war  news.  In  adi- 
tion,  to  back  up  the  war  service  wh.:; 
it  now  receives  from  the  .^ssoci&H 
and  United  Press  Services,  the  F:« 
Press  last  week  added  the  forea 
news  service  of  the  New  York  Tip-, 

McIntosh  honored 

San  Antonio,  Tex.,  Sept.  19— A;  i 
surprise  banquet  last  night  marklr 
his  15th  anniversary  as  publisher  c 
the  San  Antonio  Light,  William  11 
McIntosh  was  honored  by  over  S 
persons.  Light  department  he-d 
congratulated  the  publisher  and  oti.e 
speakers  paid  him  tribute.  Mr. 
Intosh  was  presented  a  scroll  bearj; 

I  all  employes’  signatures. 


ESTABLISHED  1839 


REPRESENTED  BY  STORY,  BROOKS  &  FINLEY 


WORCESTER  PAYROLLS 
UP  35.5%  IN  JULY 

With  July  industrial  husiness  throughout  Massarhusrttp 
well  above  that  of  the  same  month  in  1938.  figures  for 
number  of  workers,  weekly  earnings  and  monthlv  pavrolls 
among  Worcester  manufacturing  concerns  were  from  3'^! 
to  12%  above  the  .state  average. 

MASSACHUSETTS  WORCESTER 

Number  of  Workers.  .  .  UP  16.0%  UP  19.3'^f 
Averapfe  W  eekly  Earnings  UP  5.2%  UP  13.6' < 
Monthly  Payrolls . UP  22.8' ,  UP  35.5'. 


Ati  reported  bv  W  orcesler  Chamber  of  Commerce  f rom  figures 
published  by  Massarhuselts  Dept,  of  Labor  and  Industries. 

Few  major  markets  of  the  nation  are  so  solidly  prosperous 
as  is  the  Worcester,  Mass.,  market.  Few  are  so  easily  cul¬ 
tivated  hy  advertisers.  The  Telegram-Gazette  covers  the 
field— ALONE. 


Average  Net  Paid  Daily  Circulation 

125,000 


There  is  no  other  daily  paper  published  in  If  orcester 


THE  TELEGRAM-GAZETTE 

GEORGE  F.  BOOTH,  Publisher 
Paul  Block  and  Associates,  National  Representatives 


OR  SEPTEMBER  23,  1939 


Vrestige  .  .  . 


For  many  years,  most  of  America’s  distin- 
ijuished  newspapers  have  retained  the  Pub¬ 
lishers  Service  orijanization  to  direct  their 
most  important  promotions.  In  every  case  the 
^ood  name,  the  reputation,  the  public  standing. — 
the  PRFSTKIF  of  the  newspaper  was  entrusted 
to  Publishers  Service. 

PRFSTKjF', — won  through  toil,  service,  ideal¬ 
ism;  PRFSTIGF]. — upheld  against  jealousy,  ava¬ 
rice,  competition;  PRFISTIGF. — pricelessly  val¬ 
uable. — the  most  precious  possession  of  a  news¬ 
paper. 

The  prestige  of  an  institution  is  mirrored  by  the 
prestige  of  its  clients.  To  the  gratification  of  Pub¬ 
lishers  Service,  America’s  most  distinguished 
newspapers  are  embraced  in  its  clientele. 

The  prestige  of  the  Publishers  Service  organiza¬ 
tion  is  only  in  part  due  to  dollars-and-cents  results. 
Promises  fulfilled!  confidences  maintained! 
clients  protected!  verbal  as  well  as  written  obliga¬ 
tions  honored!  Therein  can  be  found  the  reason 
why  Publishers  Service  Company,  in  less  than 
twenty  years,  has  become  the  strongest  and  most 
successful  promotion  organization  in  America, 


Publishers  Service  Company 

INCORPORATED 

75  West  Street,  New  York  City 


•  ^  .  A  Clientele  That  Includes  America* s  Finest  Newspapers** 


rnpyrithl.  JIKJJK  rr^,,  Inr. 


y 


Sioppka  Satlg  CJaptlal 

TOrEKA,  KANSAS 
Published  Morniuf  and  Su«^*y 

CAPPEK  PUILICATIONS,  luc 
Arthur  Copper,  Presideuf  o«d  Publish*' 
OFFICES  .  New  York.  Chicooe,  Detrsil 


Konsos  City,  So«  rraBcisco 


of  oiK’  in.m  ;H.r  cylinder,  iicvcrlliclc",  ii.iymci.t  '1  ah  iii  i! 
for  nine  men  ^va^  requircl  on  the  claim  that  a  ti  illins,  ai 
verhal  aBreeinent.  c.'tahli-^hiny  a  minim  un  of  wryr  .i]'er:i 
nine  men,  had  been  mad  .”  the  reiiniia 

t.T-  1  -I  ■  1  cylin 

Without  going  into  the  merits  or  de-  j.ractice  'h 
merits  of  the  intent  and  purposes  of  i«t,ibli-h.  I. 

Mr.  MacKinnon’s  letter,  we  feel  that  -  it  f. 
this  unprovoked  attack  on  the  Press-  tiie  -iie. 
men’s  Union  in  Baltimore  is  most  un-  ’> 

_ _  _  fortunate.  We  had  come  to  expect 

lengthy  niuch  bigger  things  from  executive  The  writer,  as  President  of  the  Bai¬ 
lee  .f  .n-  A  -iwr  n  A  simply  timoi'e  Pressmen’s  Union  at  the  time 

a  good  the  issue  first  arose,  and  counsel  for 
n  deci-  the  union  in  the  local  arbitration  pro¬ 
be  per-  ceedings,  and  also  present  at  the  hear- 
ssmen’s  ing  of  the  International  Board  of  Arbi- 
unions  tration  held  in  Chicago,  feels,  as  does 
nclined  the  membership  of  the  Baltimore 
lid  and  union,  that  the  attack  was  unfair  and 
lublish-  unwarranted,  and  request  the  Editor 
•  Mac-  &  PuBLiSHEJi  to  print  this  letter  in  an 
early  issue  of  your  publication  so  that 
would  readers,  as  well  as  the  heads  of  the 
he  tea-  Printing  Trades  International  Unions, 
lis’  de-  will  be  made  acquainted  with  the  true 


WHAT  OUR 
READERS SAY 


Denies  Guild  Part  In 
Twin  Cities  Mergers 

To  Editor  &  Publisher:  Your  Sept.  2 
number  is  at  hand,  with  a  1_  „  „ 
editorial  on  “The  Chicago  Merger.” 

In  this  article  you  say: 

“In  Milwaukee,  Minneapolis,  St. 

Paul,  Brooklyn,  Wilkes-Barre  and  t,.  i  i 

Chicago  where  Guild  policy  has  been  ^o  heal.  The  local  pressmens 

especially  militant,  its  operations  have  union,  like  all  other  pressmen  s  unions 
bJen  a  major  factor  in  destroying  hroughout  the  country,  are  inclined 
j  ...nu  to  be  jealous  of  their  snlendid  and 

newspapers  an  ,  thmuumds  cordial  relationship  with  the  publish- 

p  oyment  opportunities  for  thousands  naturally  resent  Mr.  Mac- 

of  newspaper  people.  Kinnon’s  die-hard  attitude. 

There  is  much  more  to  the  editorial,  . 

but  we  are  concerned  only  with  the  ,  Mr.  MacKinnon  s  statement  would 
above.  Had  you  checked  on  your  have  been  more  in  line  with  the  rea- 
information,  the  way  all  good  reporters  zoning  expounded  m  Prof.  Millis  de- 
do,  you  would  have  learned  the  facts  «sion,  and  certainly  more  in  line  with 
in  regard  to  Minneapolis  and  St.  Paul,  the  true  facts  of  the  case  had  he 
Thl  Ridder  interests  folded  the  stated  instead  that  the  Baltimore 
St.  Paul  Daily  News  May  1,  1938.  Pressinen  s  Union  resisted  an  attempt 
Employes  stirred  public  opinion  and  ^y  the  publisher  to  change  con- 

worked  to  keep  the  paper  going  after  ^itions  m  the  pressroom  that  had  been 
a  move  to  clo^  it  was  made  in  1933  operation  six  years  by  agreement 
ino>i  rrtu  r*  ^  r.*  merely  by  sending  a  letter  to  the  un- 

or  1934.  The  Guild  had  a  contract  at  .  ^  ..*'  ^  ....  ... 

i_  XT  i.-  u  j  j  f  ^  ion,  stating  that  the  condition  will 

the  News  which  provided  for  inferior  eease  to  be  in  effect.  The  local  press- 
dower  than  Twin  City  standard)  sal-  ^ 

aries  m  an  effort  to  keep  the  paper  provisions  of  our 

gomg.  ,  .  ,  .  .  .  arbitration  agreement  remain  invio- 

By  no  stretch  of  the  imagination  President  George  L. 

can  the  Guild  policy  be  accused  of  ^^e  Pressmen’s  International 

being  a  ^ctor  m  this  closing  and  Union  not  only  fully  supported,  but 
merger.  The  management  chose  to  active  part  throughout  the 

close  the  paper  for  various  reasons,  proceedings.  Let  us  see  how  the  blast 
You  may  ask  William  F.  Johns,  Dis-  Baltimore  Pressmen’s  Union 

patch-Pioneer  Press  business  imna-  Chairman  of  the  Special  Stand- 

ger,  or  Ben  Ridder,  publisl^r,  if  Guild  Committee  stands  up  after  we  read 
policy  was  a  factor  in  this  closing,  part  a  decision  rendered  by  H.  A. 
We  insist  it  was  not.  Millis,  professor  of  economics  at  Chi- 

You  make  the  similar  statement  for  cago  University,  who  acted  as  chair- 
Minneapolis  where  the  Journal  re-  rnan  of  the  International  Board  of 
cently  was  sold  to  the  Minneapolis  Arbitration.  Incidentally.  Mr.  Mac- 
Star  to  become  the  Star-Journal.  Kinnon  sat  on  this  board  as  publish- 

Executives  on  papers  here  informed  ers’  representative.  It  is  also  to  be 
Guild  officers  Col.  McCormick  phoned  noted  that^  this  decision  reversed  that 
to  ask  if  demands  of  the  Guild  were  of  a  loca'  Arbitration  board,  and  up- 
a  factor  in  the  closing,  and  were  told  held  the  anion’s  contention.  Decision, 
they  were  not.  The  same  contract  quoted  in  part,  as  follows: 
applies  to  all  three  (now  two)  Min- 

neapollS  papers.  The  statement  of  conclusive  in  a  court  of  law,  it  shows  how  the 
Carl  Jones,  Journal  publisher,  re-  union  representatives  ffot  their  view  that  an 
vealed  the  cause  of  the  sale,  and  it  o*'-'**  agreement  had  been  reached,  an.l  is  some 

contained  not  a  word  about  the  Guild,  correctness  of  the  ..... 

,  ,  1  ions  general  contention.  It  I»ectune'»  more 

nor  its  policy.  The  substances  of  persuasive  when  combined  with  the  undisputed 
Jones’  statement  was  that  the  price  fact  that  on  each  of  the  I'.ve  o.  six  Kcasi.ms 
was  right,  and  that  there  was  room  hetween  19.11  and  1935  that  fewer  than  nine 
for  only  two  napers  here  cylinders  were  operated.  tnanaKentenf ,  evi- 

Guild  policy  here  is  militant.  But 

VAU..U  crews  of  nine.  .  .  .  The  niann.nq  prac- 

we  co-operate  with  publishers  and  tJee  ca.itiot  quite  correctly  he  descrilied  as 
managing  editors  and  sub-editors,  etc.  havinsr  been  ‘sporadic.’  ThouRh  the  occasions 
We  have  achieved  better  hours  and  were  few  and  widely  separatcl  in  p'litit  of 
pay  and  working  conditions.  But  we  ; 

r*'  .,  ‘Ja  •  "dh  the  agreement  of  1937  explicitly  provid* 

have  not  been  a  factor  in  destroymg  except  for  amendments  f-illowing. 

newspapers.  We  insist  our  members  the  provisions  of  the  ea.lier  contract.  Stipplc- 
be  good  newspapermen.  May  we  ask  n.entary  agreentents.  n.eniorand.ttn  aRtee- 
a  correction  on  your  erroneous  state-  fcnts.  and  existing  conditions  hcc.ime  a  p.art 
r.ipnt"’  contract,  there  cont.niie'l  to  Ik*  after 

It.nc  16.  1937,  a  rule  requiring  a  mi.titmini 
Very  truly  yours,  crew  of  nine  men  on  the  color  pre-s  if  there 

W.  E.  Bade,  had  been  one  prior  to  that  date. 

Secretary,  LtOCal  No,  2.  “Coming  now  to  the  findings  of  this  In- 


1*1  c-uif-c  ir»»m  thi«*  ruling  that 
i!ic  ruling  ot  the  ItK-al  Hoard  in  ic- 
indemnilication  of  the  puldishcr  is 


LIVINC 

/TANDARDf 


A  nalioiial  ailvertitning 
areoiiiit  is  iiitercsled  in 
lieu  .'Spaper  coverage, 
with  tlie  laiiiiehing  of  a 
II  e  u  anti  iiioiiieiitous 
campaign.  A  schedule  is 
made  up.  What  papers 
to  use  .  .  .  how  large  the 
loeal  appropriation’? 


TOPKKA  has  an  an¬ 
swer  for  every  tjuery.  An 
im[)ortant  one  has  to  do 
with  the  CHARACTER 
of  its  people  .  .  .  their 
staliility,  pride,  ambi¬ 
tion,  huying  power. 
This  great  Mid-Western 
city  has  a  growing  popu¬ 
lation  of  over  75.000. 
Ami — more  than  60 
live  in  comfortahle, 
modern,  charmingly  ap¬ 
pointed  homes — of  their 
OWIN’.  Statistics  also 
prove  that  the  living 
standards  are  well 
.\BOVE  the  Nation  s 
average. 


When  you  advertise  in  New  York  you're 
swinging  at  a  big  target,  but  when 
your  schedule  includes  The  Sun  your 
blows  land  where  they  count  most. 
That  s  because  The  Sun  reaches 
worthwhile  homes  and  the  families  in 
them  throughout  the  New  York  market. 


I 


it 


Photos  by  Harris  Fusing. 


Ill  Washington  are  scores  of  buildings  such  as  those  pictured  here  in 
wliich  the  business  of  a  nation  is  a  never  ending,  non-seasonal  enterprise. 


More  than  half  of  the  wage  earners  are  in 
government  service.  Income  is  steady  .  .  . 
per  capita  spendable  income  largest  of  any  city  in 
the  country.  Thus,  well  known  to  all,  is  the  value 
of  Washington  as  a  market  for  almost  all  products, 
staples  and  luxuries. 

Here,  as  elsewhere,  there  are  distinct  variations  from 
national  patterns  in  product  acceptance,  brand  pref¬ 
erences,  buying  habits  and  other  sales  factors  that 
are  vital  to  profitable  selling. 

But  fortunately,  Washington  is  a  MEASURED 
MARKET.  The  answers  to  many  a  marketing 
problem  will  be  found  in  the  Home  Inventory 
sponsored  by  the  Washington  News.  Let  us  help 
you  plan  the  rior/it  approach  to  profitable  sales  in 
Washington. 

Repeated  surveys  of  neivsstand  sales  in  or  near  Government 
Buildings  shoiv  a  strong  preference  for  The  XEff  S.  Let 
us  shoiv  you  the  findings  done  by  an  outside  research  agency. 


SCRIPPS- HOWARD 

Newspapers 


MEMBERS  OF  THE  UNITED  PRESS  ...  OF  THE  .\UD1T 
BUREAU  OF  CIRCULATIONS  .  .  .  AND  OF  MEDIA  RECORDS,  INC. 
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KKNTI  TKY  POST  Coring- 
ton  *tiition,  Cincinnati  Post 
.  KNO.WILI.K  . 


OKNVKU  ....  Sevs  \\.\SHIN(;T0\  .  .  .  Snrn 

Post  .XfKMI’HIS  ('ommcrcial  Appeal 

MEMPHIS  .  Prrss-Seimitar  HoPSTON  ....  press 

Sttrn  S>ntin*i  KV.\N.>\ H.I.E  .  .  Prr.ss 


EOHT  WORTH 
.\EltI  01  EKUI  E 
EL  P.ASO  .  . 
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Trit/une 
Herald-Post 
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EDITOR  &  PUBLISHER 


Canadian  Dailies'  Survey 
Of  Consumers  Due  Soon 


RESULT  of  a  consumer  survey  made 

by  72  Canadian  daily  newspapers  in 
54  cities  from  coast  to  coast  will  be 
published  within  a  few  weeks  by  the 
Bureau  of  Advertising,  Canadian  Daily 
Newspapers  Association,  Editor  & 
Publisher  was  advised  this  week  by 
John  R.  MacMillan,  the  bureau’s  di¬ 
rector  of  research. 

According  to  Mr.  MacMillan,  the 
material  covering  53  staple  commodi¬ 
ties  is  presented  “not  as  an  absolute 


=^^7.^  ‘mm 


ONLY  ONI  OUlSTIONNAIftf  WHl  M  ACCtmo  ftlOM  lACM  lAMIlY 


Sample  of  survey  questionnaire  as  pub¬ 
lished  in  Toronto  Globe  &  Mail. 

Statement,  but  as  a  conscientious  co¬ 
operative  effort  by  the  72  Canadian 
daily  newspapers  to  supplement  exist¬ 
ing  data  on  the  Canadian  market  to 
the  end  that  everyone  interested  in 
the  manufacture  and  distribution  of 
goods  to  the  Canadian  people  may  de¬ 
velop  sales  volume  in  this  rich  and 
growing  market  with  increasing  effec¬ 
tiveness  and  economy.” 

$1,000  in  Priict  Awarded 

The  questionnaire  was  developed 
with  the  co-operation  of  the  Marketing 
Committee  of  the  Association  of  Cana¬ 
dian  Advertisers  and  marketing  and 
advertising  executives  in  Canada  and 
the  U.  S.  It  appeared  twice  in  each  of 
the  72  dailies  between  June  3  and 
June  17,  offering  $1,000  in  prizes  for 
the  best  answers  to  the  questionnaire 
and  to  the  question:  “What  do  you 
find  most  useful  and  interesting  in 
your  daily  newspapers?” 

“The  care  with  which  the  question¬ 
naires  were  filled  in,  the  apparent  ac¬ 
curacy  of  the  answers,  and  the  distri¬ 
bution  of  returns  among  all  income 
and  occupational  groups  in  every  ter¬ 
ritory  provided  incontestable  proof  of 
the  soundness  of  the  method  used,” 
said  Mr.  MacMillan.  “Approximately 
20,000  questionnaires  were  selected 
from  the  returns  for  the  purposes  of 
tabulation.  The  distribution  of  these 
questionnaires  was  balanced  accord¬ 
ing  to  population  density  and  income 
groups  to  provide  an  accurate  cross 
section  of  every  territory. 

“The  accuracy  of  the  sample  and  the 
statistical  competence  of  its  distribu¬ 
tion  were  discussed  in  detail  with  Dr. 
Coats, Dominion  Statistician, and  mem¬ 
bers  of  his  staff,  and  figures  submitted 
for  approval  at  every  stage  of  develop¬ 
ment  before  the  tabulation  was  be¬ 
gun.” 

The  primary  objectives  of  the  con¬ 
sumer  survey  are  to  give  specific  infor¬ 
mation  which  will  indicate  the  per¬ 
centage  of  the  Canadian  people  using 
specific  commodities,  the  average  con¬ 


sumption  per  household,  and  the  use 
by  brands. 

The  method  finally  adopted,  publica¬ 
tion  of  a  questionnaire  in  daily  news¬ 
papers,  was  finally  decided  upon,  Mr. 
MacMillan  said,  because: 

(1)  it  was  believed  the  use  of  the 
daily  newspaper  would  provide  more 
comprehensive  data  and  a  more  ac¬ 
curate  cross  section  of  the  local  and 
national  markets  than  could  be  ob¬ 
tained  by  the  arbitrary  choice  of 
households  in  the  54  Canadian  cities 
in  which  daily  newspapers  are  pub¬ 
lished; 

(2)  the  publication  of  the  question¬ 
naire  in  the  local  papers  provided  an 
opportimity  for  the  householder  to 
answer  the  questions  leisurely,  and  to 
enlist  the  help  of  all  members  of  the 
family  where  such  help  would  be  re¬ 
quired; 

(3)  we  believed  it  would  tend  to  re¬ 
duce  the  possibility  of  bias  in  answer¬ 
ing  questions,  and  to  minimize  the 
effect  of  individual  pride  and  inhibi¬ 
tions  which  might  color  answers  given 
to  investigators  during  personal  in¬ 
terviews;  and 

(4)  it  would  provide  valuable  cor¬ 
roborative  evidence  of  the  complete 
coverage  of  all  classes  and  income 
groups  which  only  the  daily  news¬ 
papers  insure. 

The  final  report  summarizes  the  in¬ 
formation  in  simple  tables  showing 
the  number  of  households  in  each  city, 
the  indicated  percentage  using  the 
various  products,  the  average  con¬ 
sumption  per  household  for  stated 


periods,  and  the  use  by  brands. 

Tables  showing  the  number  of  per-  ' 
sons  per  family,  the  incidence  of  em¬ 
ployment,  and  analyses  of  occupational 
groups  are  included  in  the  report. 

In  addition  to  the  summary  of  . 
material  and  information  obtained 
from  the  survey  the  report  will  , 
give  the  latest  available  figures  , 
covering  the  volume  and  distri¬ 
bution  of  retail  trade  by  kind- 
of-business  groups,  and  generally 
brings  up  to  date  the  basic  economic  | 
and  market  data  covered  by  the  two 
previous  publications — “The  Canadian 
Market,”  published  in  1937,  and  “The 
SupplemeiTt,”  published  last  year. 

“In  the  last  analysis,”  Mr.  MacMillan 
said,  “the  manufacturer  or  merchan¬ 
diser  of  commodities  interprets  popu¬ 
lation  and  other  market  statistics  in 
terms  of  his  own  products.  There¬ 
fore  the  primary  problem  confront¬ 
ing  all  advertising  media  is  how  best 
to  interpret  their  markets  in  terms  of 
sales  volume  and  their  coverage  in 
terms  of  consumption  units.” 

Judges  who  awarded  prizes  for  the 
best  contest  answers  included  Glen 
Bannerman,  president.  Association  of 
Canadian  Advertisers;  E.  W.  Reynolds, 
president,  Canadian  Association  of 
Advertising  Agencies;  William  Wal¬ 
lace,  president,  Canadian  Daily  News¬ 
papers  Association;  R.  B.  Hara,  chair¬ 
man,  and  Mr.  MacMillan. 

McKEE  JOINS  B-S-H 

Homer  McKee,  who  had  been  vice- 
president  and  manager  of  Erwin 
Wasey  &  Co.,  Ltd.,  Chicago,  since  last 
year,  has  resigned  and  joined  Black- 
ett-Sample-Hummert,  Inc.,  as  vice- 
president.  W.  L.  Marshall,  Erwin 
Wasey,  vice-president,  assumed  charge 
of  the  office. 


METROPOLITAN 


POPULATION 

154,459 


Order  an  ADVANCE 

into  this  MOST  FRVITFVL  SALES  TERRITORY 

Do  You  Knotr  the  farmer  ii>  enjoying  big  rrops  and  favorable 
priees? — that  thi»  isi  the  heart  of  the  nation'is  hreadha!>ket? 

Do  You  Knotc  the  F'arm  Implement  indu»^try  fares^  a  tremendous 
buying  surge? — and  that  this  is  the  home  of  John  Deere,  Inter¬ 
national  Harvester,  J.  I.  Case  and  Minneapolis-Moline? 

Do  You  Know  that  the  government  defense  program  involves 
millions  of  dollars  and  inereased  payrolls? — and  that  this  is  the 
home  of  the  huge  Rork  Island  Arsenal? 

Aim  your  linage  dollars  at  this  great  Tri-Cities 

market.  Four  dailies  cover  the  entire  area. 

Argus-Uispatc'h  9  out  of  every  10  home  coverage 

blankets  the  MOST  IMPORTANT  PART  OF 

THIS  MARKET. 

WRITE  TODAY  th. 

for  “The  Tri-Cities  —  A  Market  Worth 
l.iM>king  Into.”  .4  “ML'ST”  Market  by 
ev€‘ry  test. 

MARKETS 


COVERAGE 

These  letters  ore  typical 
of  many  received  by  NEA 
Service  during  the  first 
two  weeks  of  the  European 
War. 


“.lust  a  line  to  congratulate 
you  on  the  way  NEA  is  cov¬ 
ering  the  war.'  I  think  thal 
newspapers  more  than  ever 
before  must  give  maps,  pic¬ 
tures,  and  background  ma¬ 
terial — all  of  which  NEA 
has  been  furnishing  in  good 
shape.” 

E.  T.  Leech,  Editor, 
Pittsburgh  Press 

•  •  • 

“Please  accept  my  con¬ 
gratulations  on  your 
service  in  general.  1 
know  no  other  service 
can  touch  it.” 

Claud  D.  Curlin,  Managing  Editor, 
Pine  Bluff  (Ark.)  Daily  Graphic 
•  •  • 

“Your  service  to  date,  par¬ 
ticularly  on  maps  and  special 
articles,  has  been  tops.” 

Franl(  R.  Ford,  Editor, 
Evansville  (III.)  Press 
•  •  • 

“I  want  to  say  that  your 
coverage  of  war,  sports, 
and  everything  else  has 
been  most  splendid.  Keep 
up  the  good  work.” 

IV .  E.  Colvert,  General  Manager, 
Hobbs  (N.  M.)  Post-Courier 
•  •  • 

“1  want  to  congratulate  vou 
most  heartily  on  acquiring 
Major  Eliot’s  services  as  mili¬ 
tary  commentator.  1  admire 
his  work  very  much.  Hjs 
book,  ‘The  Hamparts  We 
Watch,’  it  seems  to  me,  is  the 
most  authoritative  thing  of 
the  sort  we  have  and  1  am 
very  much  pleased  to  get  the 
Eliot  series  in  your  service. 

David  E.  Smile]!,  Editor, 
Tampa  (Fla.)  Dail]i  Times 

IVtitQ  ot  IVite 

for  recent  proofs  of  th« 
NEA  Service,  or  ask  o 
representative  to  call. 


Nat’l.  Rep.  The  Allen-Klapp-Frasier  Co. 

\i-\\  V.irk  riiif'UKo  Itctroit  s|. 


SPEED  UP  . 

THE  news/ 


Guard  agaiirst  iitk-caused  press¬ 
room  delays  by  using  the  inks 
that  print  the  biggest,  fastest 
newspaper  editions  in  the 
world . . . 


_  BY  MORRILL 


SCO 


TODAY'S  news  breaks  so  fast. ..today's  news¬ 
printing  is  timed  to  so  quick  a  beat... that 
uninterrupted  pressroom  speed  is  the  most  vital 
"  MUST  I "  of  all.  News  leadership  depends  on  it  I 
Because  the  pace  must  be  so  swift,  wise  pub¬ 
lishers  are  playing  safe  in  choosing  inks.  They 
know  how  faulty  inks  can  slow  the  tempo... 
steal  precious  edition- time  minutes. ..damage 
circulation  and  prestige.  They  realize  that  in 
the  retorts  and  test  tubes  of  the  skilled  ink 
chemist,  split-second  news -printing  is  born. 
And  they  turn  to  Morrill. 

A  century  of  ink -making  knowledge  and 
research  "at  the  elbow  of  the  printer"  has 
endowed  Morrill  News  Inks  and  News  Color 
Inks  with  matchless  printing  ease,  speed  and 
dependability.  Inks  by  Morrill  are  engineered 
for  trouble-free  performance  at  highest  press 
speeds. ..with  each  resultant  copy  more  alive, 
more  "readable,"  in  both  text  and  halftone... 
and  on  the  street  on  time. 

For  news  inks  that  meet  today's  exacting 
demands  at  lowest  real  cost,  call  in  the  Morrill 
Service  Man.  Learn  why  Morrill  Inks  out¬ 
perform  and  outsell  all  others.  Learn  what  they 
can  do  for  your  paper,  right  NOW! 

• 

GEO.  H.  MORRILL  CO. 

DIVISION 

GENERAL  PRINTING  INK  CORPORATION 

too  SIXTH  AVENUE  •  NEW  YORK,  N.  Y. 
FACTORIES 

NORWOOD,  MASS.  •  TACONY,  PHILA.,  PA. 
CHICAGO,  ILL.  •  SAN  FRANCISCO,  CAL. 

BRANCHES 

BOSTON  •  NEW  YORK  •  PHILADELPHIA  •  DETROIT 
CHICAGO ‘ST.  LOUIS  •  MINNEAPOLIS  •  FT.  WORTH 
LOS  ANGELES  •  SAN  FRANCISCO  •  SEATTLE 


XifiUipLiceo^ 
NEWS-PRINTING 
LEADERSHIP 


20— C  IRCULATION 


EDITOR  &  PUBLISHER^ 

^  ^  started,  the  importance  of  I  wouldn’t  take  anything  in  thf 
XUCA  GCLSm^X  w  CLXU6  circulation  department,  and  the  world  for  the  happiness  and  experi- 

^  circulation  manager,  had  not  been  ence  that  circulation  work  has  afforded 

r  •  1  i  *  TiiT  recognized  and  appreciated  by  me,  and  I  fully  appreciate  that  I  have 

fix  1^1  ]*Q11  IQT!  QXl  IVI  fl  n  fl  CT^T*  publishers  generally.  There  was  a  cir-  been  very  fortunate  to  have  had  the 

M  culation  manager  on  each  publication,  opportimity  to  study  circulation  from 

but  his  work  was  not  given  the  con-  the  standpoint  of  daily  papers  farm 
By  JAMES  M.  RANKIN  sideration  it  deserved  by  the  publish-  papers,  and  magazines,  with  our  or^ 

CIRCULATION  DIRECTOR,  CAPPER  PUBLICATIONS  INC  generally  recog-  ganization,  where  the  policy  is  to  give 

,  nized  that  they  couldnt  get  along  employes  every  opportunity  to  pro 

•  for  me,  and  the  business,  would  be  in  I'*'".  vt  eK  e  ei,  e  e  f 

IThis  is  the  fourth  and  final  article  the  operation  of  an  envelope  address-  i! 


of  a  series  written  by  prominent  cir-  ing  machine  in  the  circulation  depart- 
culation  managers,  dealing  with  their  ment. 


personal  experiences  and  observations  Circulation  Jot>  Mswnr  Eini<k<iH  T  ^  - ”*  v...,.uiauuii  m 

in  the  circulation  field  I  Circulation  Job  Never  Finished  circulation  manager  was  the  Moses  my  experience— and  a  large  per  cen; 

^  After  spending  four  very  happy  who  could  lead  his  publication  out  of  of  its  great  work  has  been  done  in 

A  YOUNG  MAN  usually  gets  a  job  in  various  jobs  in  the  stencil,  the  wilderness  of  increasing  manufac-  that  period— is  the  Audit  Bureau  of 

the  particular  line  of  work  for  which  ‘divisions,  of  the  circulation  turing  and  labor  costs  and  decreasing  Circulations.  Every  circulation  man- 

he  has  made  some  preparation,  or  has  department,  I  was  sent  on  the  road  to  advertising  revenue  through  the  net-  ager  should  be  thankful  for  the  Bu- 
s  o  m  e  natural  ®°*‘eit  subscriptions  and  line  up  ting  of  more  circulation  profit.  I  con-  reau’s  guiding  hand,  which  is  always 

ability  but  agents.  With  six  months’  experience  sider  it  a  great  privilege  to  have  extended  in  a  co-operative  manner, 

this  was  not  road,  they  called  me  back  to  worked  during  the  period  in  which  ^ 

true  in  my  case  Topeka  as  office  manager  of  the  cir-  the  circulation  manager  received  recog-  i  r>  o  i  i  v  • 

My  starting  iii  ‘^'^lation  department.  I  continued  in  nition  and  has  taken  his  proper  place  13  SCllolQrSnipS 
the  circulation  this  j^ob  for  two  years;  then  I  became  as  one  of  the  important  executives  in  •„ 

department  of  circulation  manager  of  the  Missouri  the  business.  rxwuiUtJtl  lO  V^UiUGIS 

Capper  Publica-  ^tiralist,  and  later  of  Capper  s  F armer,  Good  Opportunities  Salt  Lake  City,  Sept.  18 — Thirteer. 

t  i  o  n  s ,  Inc.,  re-  five  years  ago,  director  of  circu-  There  isn’t  a  department  in  the  pub-  “little  merchant”  carrier-salesmen  of 

suited  from  a  ^  lishing  business  where  things  move  the  Salt  Lidke  Tribune  and  Salt  Lake 

lack  of  knowl-  In  these  17  years,  I  have  found  cir-  faster  and  where  various  functions  are  Telegram  this  month  will  enter  Utah 


progress  is  made  in  times  of  adversity.  The  one  agency  that  has  accom- 
This  was  true  of  circulation,  because  plished  most  in  encouraging  and  aiding 
it  was  found  in  recent  years  that  the  the  building  of  better  circulation  ir. 
circulation  manager  was  the  Moses  my  experience — and  a  large  per  cen- 


Awarded  to  Carriers 

Salt  Lake  City,  Sept.  18— Thirteer. 
‘‘little  merchant”  carrier-salesmen  of 


Capper  Publica-  ^tiraiist,  ana  later  ot  trapper  s  t  armer,  Good  Opportunities  Salt  Lake  City,  Sept.  18 — Thirteer. 

t  i  o  n  s ,  Inc.,  re-  years  ago,  director  of  circu-  There  isn’t  a  department  in  the  pub-  “little  merchant”  carrier-salesmen  of 

suited  from  a  ^  lishing  business  where  things  move  Salt  Lidke  Tribune  and  Salt  Lake 

lack  of  knowl-  In  these  17  years,  I  have  found  cir-  faster  and  where  various  functions  are  Telegram  this  month  will  enter  Utah 

edge  of  anything,  culation  most  satisfying  and  interest-  more  affected  by  the  slightest  trend  in  and  Idaho  universities,  junior  colleger 
After  I  was  ing  work.  It  will  continue  to  hold  its  general  business,  than  in  the  circula-  and  business  schools  on  scholarships 
rounded  up  from  fascination  for  me  because  a  circula-  tion  department;  as  a  consequence,  the  provided  by  the  publishers  of  the  two 
J  M  Rankin  hunting  rabbits  tion  building  job  is  never  finished,  circulation  manager  must  keep  abreast  papers — the  first  of  the  kind  in  this 
on  shares  with  Every  single  day  brings  new  and  far-  of  the  times  and  always  be  prepared  territory, 
borrowed  hounds  on  posted  ground  in  reaching  problems  for  a  circulation  to  meet  new  developments.  The  13  were  chosen  from  carrier- 

the  hills  of  Tennessee,  equipped  with  manager  to  cope  with.  There  is  no  branch  of  the  publish-  salesmen  of  the  papers  (which  are 

shoes,  and  taught  to  read  a  little,  I  I  consider  the  solicitation  of  sub-  ing  business  that  offers  young  men  published  from  the  same  plant)  on  the 

went  to  Nashville  to  get  a  job,  and  scriptions  the  most  valuable  training  greater  opnortunities  at  this  time  than  basis  of  all-around  ability,  with  high 
while  there,  callea  on  the  late  B.  Kirk  that  a  circulation  manager  gets.  The  does  circulation,  because  of  necessity  school  scholastic  attainment  as  the 
Rankin,  publisher  of  the  Southern  field  selling  organization  is  usually  the  the  circulation  manager  must  con-  principal  factor.  Their  scholarshipe 
Agriculturist,  who  was  not  only  very  most  important  subscription  producing  tinue  to  assume  more  responsibility  cover  first  year  tuition  at  their  choser. 
much  surprised  to  see  me,  but  also  unit  of  the  department,  and  there  is  and  play  a  more  imnortant  part  in  schools. 

doubtful  of  my  finding  work,  and  sug-  no  experience  that  aids  a  circulation  the  business.  Every  influence  ,that  is  The  awards  were  instituted  as  a 
gested  that  I  take  the  first  train  home  manager  more  ih  the  building  and  now  brought  to  bear  on  our  business  recognition  of  outstanding  abilih 
and  that  he  would  see  what  he  could  maintenance  of  a  strong  field  selling  js  either  directly,  or  indirectly,  fore-  among  the  nearly  1,000  carrier-sales- 


M.  Rankin 


The  13  were  chosen  from  carrier- 
salesmen  of  the  papers  (which  are 
published  from  the  same  plant)  on  the 


fio-  organization  than  actual  sales  work  ing  the  production  of  higher  quality  men  distributing  the  Tribune  and 

Sent  to  Topeka  in  the  field.  circulation  at  a  larger  net  to  the  house.  Telegram,  and  it  is  planned  to  make 

I  returned  to  Giles  County,  Pulaski  Value  Increasing  This  netting  of  more  circulation  such  awards  each  year  hereafter.  Co- 

Postoffice,  and  soon  received  a  letter  graduates  of  our  state  uni-  revenue  will  be  required  especially  in  operation  of  the  participating  educa- 

from  Mr.  Rankin,  directing  me  to  go  especially  jour-  the  future  on  magazines  and  farm  ‘ional  mstitutions  helped  make  the 

c  ope  a,  ansas.  an  see  ar^  students,  apply  for  work  in  our  papers,  and  the  possibilities  for  cir-  awards  possible, 

orrow,  a^is  n  pu  is  er  o  e  department.  We  tell  these  young  culation  managers  in  those  fields  are  “In  keeping  with  the  long  standing 
apper  u  ica  ions.  arrive  m  .^gy  ^figm  to  unlimited.  Building  and  maintaining  policy  of  our  newspaper  to^  make 

ope  a  uy  ,  ,  ress  in  a  sic  become  circulation  managers  is  to  take  circulation  is  a  hard  selling  job.  and  worthwhile  experiences  and  opportmu- 

ue  serge  sui  wi  cap  o  ma  c  ,  ^  course  of  training  in  the  field  actu-  fraught  with  all  of  the  obstacles  that  ties  available  to  our  1,000  camer- 

er,  w  1  e  soc  s,  ^jjy  ggjjjj^g  prospective  subscrib-  are  found  in  the  extensive  marketing  salesmen,  we  have  been  happy  to  ad 

^  u  u  1  ff  they  make  a  good  record  at  of  any  product.  There  is  no  business  these  annual  scholarship  awa^  c 

y  ,  .  ^  can  be  developed  into  sue-  in  which  the  competition  is  stronger,  the  program,  created  especially  o. 


This  netting  of  more  circulation  such  awards  each  year  hereafter  Co¬ 
revenue  will  be  required  especially  in  operation  of  the  participating  uca 
the  future  on  magazines  and  farm  honal  mstitutions  helped  ma  e 
papers,  and  the  possibilities  for  cir-  awards  possible, 
culation  managers  in  those  fields  are  “In  keeping  with  the  long  standing 


most  kind  and  considerate,  and  after 
spending  hours  in  fruitless  effort  try- 


fare  back  to  Tennessee — gave  up  in 
despair  and  called  in  Henry  Blake, 
then  director  of  circulation,  saying:  “I 
am  turning  this  problem  over  to 
you.” 

Mr.  Blake,  with  his  “never-say-die” 
spirit,  and  sympathetic  nature,  pon¬ 
dered  for  two  days  over  the  question, 
and  decided  that  the  only  safe  place 


Circulation 
for  August 


cessful  agency  managers.  neither  is  there  any  that  is  more  care-  these  ‘leaders  of  tomorrow  who  are  if 

Although  I  have  been  engaged  in  fully  regulated,  but  all  of  this  adds  business  for  themselves  today,  c 
rculation  work  only  a  comparatively  to  the  interest  of  the  work  and  its  im-  dared  E.  F.  Baldwin,  Tribune-  ee 
lort  time,  it  hannens  that  even  as  nortance  in  the  industry.  gram  circulation  manager. 


.  .  .  ,  a  .1  .  ^  A  1.^  ^  ..IJ  nillllJUKII  1  IlrtVt;  ill  lUliy  l  UUl  cm  ui 

ing  o  in  o  some  ing  a  o  circulation  work  only  a  comparatively  to  the  interest  of  the  work  and  its  im- 
give  me  to  do-rather  than  paying  my  indastry. 


DAyro 
nrSNIlonEll 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  August,  1939. 

August  circulation  of  The  Sun¬ 
day  Sun  averaged  189,299  per 
Sunday. 

Everything  in  Battimore 
Revolve*  Around 
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IRD 
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Morning  Evening 


SUN 

Sunday 


THE  NEWSHIO  AREA 

is  very  wealthy  ...  it  of’ 
fers  the  stale's  liflh  larg¬ 
est  population  per  capita, 
it  rates  tliini  in  income 
tax  re\eniie,  ami  first  in 
fomi  consumption.  To 
reach  this  influential 
market,  two  great  news¬ 
papers,  useil  jointly,  af¬ 
fect  more  than  a  cpiarter 
million  persons.  It  will 
pay  you  to  investigate  the 
low  rate  for  these  proven 
media. 

in  Dayton 

The  Dayton  Daily  News 

in  Springfield 

The  Springfield  News-Sun 

Represented  by 

Sauyer-Ferflitson-lValker 

Xew  York,  Detroit.  Chicago 
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Four  Big  Stories  from 

this  month’s  Fortune 
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[The  publication  date  of  this  isHue  is  Sept.  26tli,  but  two  of  the!«e  siitorieji  are  for  advance  release  Sept.  25.  In  addition,  "I 
Fortune's  very  important  Survey  of  Public  Opinion  about  the  War  and  the  Neutrality  Act  was  pre-released  the  day  Cxangress  met.  J 


111  Cerman  Plans 
Iffainsl  Blockade 
Ire  Unavailing 

Reich  Still  Unable  to  Meet 
Vital  War  Needs  in  a  Single 
Important  War  Material 

Fortune  Discloses 
Secret  Investigation 

l^iugglesData  Out  of  Germany 
For  First  Complete  Report 
OD  Economic  Plight 


NEW  YORK,  Sept.  26- "Germany 
as  not  been  made  blockade-proof  in 
a;  single  impprtant  raw  material,” 
Fistune  magazine  reports  today  in 
piiblishi^  the  results  of  a  secret  in¬ 
vestigation  conducted  in  Germany  by 
u  economic  reporter  smuggled  out  of 
Gennany  without  his  activities  being 
blown  to  the  Nazi  government. 
Gennany  has  undoubtedly  increased 
bet  degree  of  self-sufficiency.  Fortune 
^ts  after  reporting  on  the  two  Four 
tear  Plans  launched  by  the  Nazis, 
to  whatever  gain  there  has  been  has 
«en  bought  at  a  terrific  cost.” 

.labor  in  some  key  industries,  not- 
Mly  iron,  steel,  mining,  and  arma- 
Mnts,  has  been  used  past  the  point  of 
finishing  return.  Hours  of  work 
been  greatly  increased,  and  out¬ 
put  Mr  man-hour  has  gone  down. 

,  The  health  level  has  declined  both 
^rom  over-work  and  a  generally  low 
uutmion  standard,  and  there  is  a 
Mch  greater  amount  of  sickness, 
^petition  for  labor  has  jumped 
•uge  rates  in  some  trades,  with  con¬ 
sent  danger  to  the  whole  Nazi 
^ry  of  wage-price  parity  that  was 
»  Wevent  inflation. 

•/».  j  more  serious  pressure 
*«ira  inflation  is  the  shortage  of 
ymers’  goods.  In  relation  to  the 
^Mnal  income,  the  amount  of  con- 
^ers  goods  available  to  the  civil- 
^Public  is  a  third  less  now  than  in 


•I,,!?  meantime  capital  goods,  ir 
.  military  armaments,  hav 
i^wd  almost  43  per  cent  over  th 
J®;  shift  in  productio 
created  a  highly  dangerous  ecc 
wimc  tension. 

industrial  equipment  i 
out  by  the  terrific  pace  c 
Ruction,  and  because  of  the  log  jai 
tin*  -  machine  industry  it  is  nc 
anSf  This  has  reached  th 

wH  where  factory  breakdowr 
are  commonplace.  Tb 
system  is  deteriorating  alsi 
^OOO  cars'^  a  peacetime  shortage  c 

overworked  capital  an 
of  goods  produce 
^  Rreat  ext«n 
and  adulteration  in  bot 
tludino  f  consumers’  goods,  ir 
«  's  one  of  the  basi 

nich  German  self-sufficient 
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Unemployment  Unnecessary, 
Fortune  Round  Table  Finds 

Leaders  of  Business,  Labor,  Farming,  and 
Government  All  Blame  Selfish  Groups 
For  Plight  of  10,000,000  Jobless 


NEW  YORK,  Sept.  25-Unemploy¬ 
ment  in  the  Unitea  States  is  unnec¬ 
essary  and  preventable,  the  lourth 
Fortune  Round  Table  report  declares 
today  in  presenting  a  program  to  halt 
the  selfish  abuses  and  unsound  policies 
which  are  now  keeping  more  than 
10,000,000  men  out  of  work. 

Participants  in  this  Fortune  Round 
Table  on  unemployment  included: 
Senator  Joseph  C.  O’Mahoney;  Wen¬ 
dell  L.  Willkie,  president  of  Common¬ 
wealth  &  Southern  Corp.;  Sidney 
Hillman,  president  of  the  Amalga¬ 
mated  Clothing  Workers  of  America; 
Nelson  A.  Rockefeller;  William  S. 
Farish,  president  of  Standard  Oil  of 
N.  J.;  Louis  J.  Taber,  Master  of  the 
National  Grange;  Clarence  Francis, 
president  of  General  Foods  Corp.; 
Boris  Shishkin,  A.  F.  of  L.  economist; 
George  H.  Houston,  of  the  National 
Association  of  Manufacturers;  and 
President  Edward  A.  O’Neal,  of  the 
American  Farm  Bureau  of  Federation. 

These  men  and  seven  others,  rep¬ 
resenting  the  points  of  view  of  small 
businessmen,  retailers,  bankers,  and 
professional  economists,  agreed  that 
many  specific  uneconomic  policies  of 
business,  of  labor,  of  agriculture,  and 
of  government  itself  are  responsible 
for  slack  employment  today. 

To  remove  these  obstacles,  the  For¬ 
tune  Round  Table  report  recommends 
that: 


1.  -Business  should  adopt  price  and 
wage  policies  that  will  increase  pur¬ 
chasing  power. 

2. -Labor  should  consider  the  effect  ot  | 
its  wage  policies  upon  the  volume  of 
production. 

3. -Agriculture  should  confront  the 
problem  of  permanent  over-capacity 
and  pay  the  same  attention  to  pric¬ 
ing  for  increased  volume  as  industry 
and  labor. 

4. -Government,  in  addition  to  pre¬ 
venting  abuses,  should  constantly 
encourage  private  investment. 
“Despite  the  progress  of  the  past 

century,  the  needs  of  the  American 
people  are  far  from  gratified,”  declares 
the  Round  Table  report,  published  in 
full  in  the  October  issue  of  Fortune. 
“With  a  per  capita  annual  income  of 
$470  (1936),  the  task  of  improving  the 
standard  of  living  of  the  American 
people  is  still  formidable.  The  services 
and  goods  that  the  country  should 
consume  before  a  civilized  living 
standard  is  obtained  for  everyone  are 
virtually  unlimited.  The  problem  is  to 
increase  national  productivity  by  in¬ 
creasing  employment  and  investment. 

“It  is  our  belief  that  business  recov¬ 
ery  today  is  held  back  by  numerous 
barriers  or  deterrents- many  of  which 
have  unconsciously  been  formed  by 
the  efforts  of  various  economic  groups 
to  improve  their  own  position  by  pol- 

(ContinuM  in  Fortunr*ft  neu'H  Hnmmart/) 


New  Invention  Making 

Present  Radios  Obsolete 


NEW  YORK,  Sept.  25-An  invention 
which  may  make  the  present  tech¬ 
nique  of  radio  broadcasting  obsolete 
is  now  a  commercial  fact  despite  the 
reluctance  of  major  broadcasters  to 
adopt  it  and  the  failure  of  the  Federal 
Communications  Commission  to  allot 
it  more  than  an  experimental  wave 
length.  Fortune  magazine  reveals  to¬ 
day. 

This  is  the  Armstrong  system  of 
special,  wide-band  frequency  modu¬ 
lation  <FM»  v.'hich  makes  staticless 
transmission  and  high  fidelity  recep¬ 
tion  practical.  The  story  of  this  in¬ 
vention  and  what  it  means  to  the 
present  radio  industry  is  told  for  the 
first  time  by  Fortune  magazine  in  its 
October  issue. 

Perfected  by  Maior  Edwin  H.  Arm-  ! 
strong,  of  New  York.  FM  is  a  techno-  | 
logical  bombshell  which  threatens  to 
displace  $75,000,000  worth  of  trans-  ' 
mission  equipment  and  outmode  some 
40.000.000  radio  sets. 

“Armstrong,  after  Marconi,  is  the 
biggest  name  in  radio.”  Fortune  de¬ 
clares.  “He  is  the  acknowledged  in- 
yentor  of  the  super  he  terodvne  circuit 
and  of  the  regenerative  ‘feed  back’ 
circuit  which  brought  radio  out  of  the 
crystal-detector  headphone  stage  and 


made  the  amplification  of  broadcasts 
possible.” 

Fortune  explains  his  latest  inven¬ 
tion  briefiy  by  pointing  out  that  in 
I  amplitude  modulation,  the  present 
1  mode  of  broadcasting,  the  wave  length 
remains  the  same  while  the  power 
i  varies  with  each  sound  impulse  now 
I  weak,  now  strong;  whereas  in  fre¬ 
quency  modulation  the  voltage  re¬ 
mains  constant  while  the  wave  length 
varies  with  the  volume  of  sound. 

As  early  as  December.  1933.  Fortune 
j  discloses.  Major  Armstrong  first  of¬ 
fered  his  invention  to  R.  C.  A.  and 
later  broadcast  experimental  programs 
for  them  from  N,  B.  C.’s  Empire  State 
station  for  more  than  a  year,  but  in 
1935  the  Armstrong  svstem  was  side¬ 
tracked  by  R.  C.  A.  for  television  ex- 
oe’’iments. 

However.  Major  Armstrong  and  a 
number  of  independent  broadcasters. 
Including  the  Yankee  Network,  built 
‘  experimental  stations  and  today  there 
'  are  a  dozen  FM  stations  in  operation 
or  construction.  Last  July  the  General 
Electric  Company  began  manufactur¬ 
ing  the  special  receiving  sets  neces.sary 
for  FM  broadcasts,  and  Stromberg- 

fConfitntrd  in  Fortunr'n  nrwA  HHononrp) 


Bu  siness  Stands 
10  to  1  Against 
Wagner  Labor  Act 

But  Would  Approve  All 
Major  New  Deal  Legislation 
in  Modified  Form 


Magazine  Announces 
Forum  for  Business 

Only  12.1%  Approve  Present 
WPA;  Only  29.8%  Present 
Wag  es  and  Hours  Law 

NEW  YORK,  Sept.  26-Less  than  10 
per  cent  of  American  businessmen  ap¬ 
prove  of  the  Wagner  Act  in  its  present 
form,  the  first  Fortune  Forum  of  Ex¬ 
ecutive  Opinion  reveals  today. 

This  is  a  new  service  inaugurated  by 
the  business  magazine  Fortune  to  give 
businessmen  a  chance  to  speak  out  for 
the  first  time  as  a  group  on  national 
problems  which  most  closely  affect 
business. 

Although  the  Wagner  Act  is  the 
most  unpopular  of  the  major  New  Deal 
measures  affecting  business,  41.9  per 
cent  of  the  nation’s  businessmen  would 
like  to  see  the  law  kept  in  modified 
form.  Taken  together  with  the  9.8  per 
cent  who  like  it  without  any  change, 
they  make  up  a  majority  for  some 
form  of  collective  bargaining  legisla¬ 
tion,  as  against  the  40.9  per  cent  who 
want  the  present  act  repealed  and  7.4 
per  cent  who  are  on  the  fence. 

The  Fortune  Forum  of  Executive 
Opinion  further  discloses  that  the 
WPA  is  the  second  most  unpopular 
New  Deal  measure  among  business¬ 
men.  with  only  12.1  per  cent  approving 
of  it  in  its  present  form,  while  41.7 
per  cent  would  like  to  see  it  modified, 
and  44.4  per  cent  want  it  repealed. 

Only  17.3  per  cent  think  the  Social 
Security  Act  should  be  repealed,  but 
57.9  per  cent  want  it  modified  while 
24.3  per  cent  approve  of  it  as  it  stands. 

Here  is  the  complete  tabulation  of 
businessmen’s  views  on  these  and 
other  New  Deal  measures  recorded  in 
the  Fortune  Forum  of  Executive  Opin¬ 
ion  in  reply  to  the  question:  “Of  the 
following  recent  measures,  which  do 
you  think  should  be  kept  as  they  stand, 
which  modified,  which  repealed?’’ 
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Lortune  covers  Business  as  your  newspaper  covers  its 
city — by  assignments  to  its  staff  of  63  editors,  writers, 
researchers,  experts,  and  technicians. 


If  your  newsdesk  is  not  among  the  393  listed 
to  receive  advance  snininaries  of  FoR’TUNE 
articles,  write  or  wire  C.  B.  Yorke, FORTUNE, 
Rockefeller  Center,  New  York. 


Wpoj/ftoj.  \ 


2-im-I  MODE13; 


When  the  doors  open 
on  the  Graphic  Arts 
Exposition  at  New 
York’s  Grand  Central 

_ *  Palace,  printers  and 

publishers  will  see  for  the  first  time  a  new  Linotype 
which  embodies  one  of  the  most  important  devel¬ 
opments  in  many  years. This  is  the  combination  of 
a  new  wide  90-channel  magazine  and  the  wide 
72-channel  magazine  which  Model  33  carries. 

When  Linotype  introduced  the  extra-range 
(35%  wider)  72-channel  display  magazine,  room 
was  provided  for  large  sizes  which  include  normal 
36  point.  Now  Linotype  engineers  have  developed 
a  90-channel  magazine  of  the  same  width  and  in  it 
may  run  full  fonts  of  any  size  from  small  text  up 
through  normal  24  point. 

Both  of  these  magazines  have  been  incorpo¬ 


rated  into  one  great  Linotype.  The  new  2-in-l 
Model  33  has  a  capacity  of  four  magazines  with 
any  combination  of  wide  72’s  and  wide  90’s.  The 
result  is  a  machine  that  can  set  any  size  from  text 
to  36  point . . .  and  set  it  fast  and  efficiently  from  a 
standard  keyboard.  It’s  built  with  the  famous 
One-Turn  Shift,  Swinging  Keyboard,  Vertical-Lift 
Magazine  Change,  and  the  many  other  exclusive 
Linotype  advantages. 

We’d  like  you  to  attend  the  Exposition  (Sept.  25 
to  Oct.  7)  and  see  this  first  100%  extra-range  72- 
90  Linotype.  But  if  you  can’t  make  it,  ask  your  Lino¬ 
type  representative  about  it  or  let  us  send  you  a 
folder  with  a  more  detailed  description. 


P-S.  Linotype  will  have  other  Blue  Streak  Models 
and  exciting  new  mechanical  developments  on  dis¬ 
play  at  the  Graphic  Arts  Exposition. 


A-P-L  and  Linotype  Erbar  Bold  Condensed,  Gothic  No.  16  and  Spartan  Medium 
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EDITOR  &  PUBLISHER 


*  E  D  I 


THE  FAIR'S  1940  PROGRAM 

EDITOR  &  I’ERLISHER  is  not  moved  to  loud 
cheers  by  the  news  that  the  New  York  World’s 
Fair  has  enjiaged  Edwanl  L.  Bernays  to  direct  its 
publicity  for  19t0.  For  three  years  the  Fair 
played  all  the  keys  on  the  free  publicity  organ. 
Its  Inniuties  and  glories  were  sung  in  print  in 
almost  every  language  known  to  man.  Its  home¬ 
town  newspa|)ers  gave  it  more  acreage  of  free 
space  than  has  ever  In'en  accorded  to  any  com¬ 
mercial  undertaking.  .\nd,  with  approximately 
.six  weeks  to  go.  the  Fair’s  attendance  is  far  l)elow 
the  figure  quoted  as  necc.ssary  to  its  financial 
success. 

There  isn’t  any  doubt  that  the  j)ublicity  cam- 
)>aign  conducteil  by  I’erley  B<M)ne  from  the  Fair’s 
inception  as  a  project  up  to  .Vugu.st  1  of  this  year 
was  as  complete  and  efficient  as  could  have  l)een 
desired.  It  furnished  voluminous  news  of  the 
.sjiectacle  and  maintained  generally  an  atmosphere 
of  truth  and  dignity.  It  <lid  not  .seek  the  suppres- 
.sion  of  unfavorable  news,  and  it  could  not  jmssibly 
have  controlled  the  publication  of  the  facts  that 
the  Fair  was  incomplete  when  it  ojHmed,  that  some 
conce.s.sionaires  tiumght  of  it  as  a  grand  chance 
to  gouge  the  vi.siting  public,  and  that  New  York 
betels  were  l(M>king  toward  crowded  hou.ses,  higher 
prices,  and  fat  profits. 

Probably  those  coiulitions  were  not  controllable 
by  the  Fair’s  management,  but  their  immediate 
correction  was.  The  Fair  was  100  j)er  cent  com¬ 
plete  long  Indore  the  vacation  .sea.son,  focal  prices 
fit  every  purse,  the  hotels  didn’t  hit  their  Ixmanza 
— but  the  Fair  management  did  little  to  convince 
the  national  audience  until  midsummer.  A  change 
in  publicity  executives  was  made,  with  no  funda¬ 
mental  change  in  inilicy.  and  a  small  radio  cam¬ 
paign  was  the  Fair’s  Indated  intrcnluction  to  paid 
aciverti.sing.  .\  balanced  judgment  on  its  results 
is  not  yet  jwssible. 

When  the  Fair  reo|HMi.s  next  .spring,  it  is  likely 
to  have  the  adherence  of  mo.st  pre.sent  exhibitors, 
domestic  and  foreign.  That’s  the  pre.sent  ])ros- 
|K*ct — a  much  ladter  show  than  was  given  to 
visitors  last  .\pril  and  May.  It  has  a  story  for 
which  public-ity  can  Ik*  only  the  auxiliary,  and  not 
tile  main,  promotion  medium.  We  .sinc-erely  ho;H‘ 
tiiat  the  Fair  management  dcHvs  not  expc'ct  any 
miracle's  from  Mr.  Bernays  now  or  next  spring, 
and  we  iH'lievc*  that  Mr.  Bernays  is  sufficiently 
astute  as  a  propaganda  expert  to  promi.se  none. 
The  Fair  can  be  sole!  tlirough  the  same  sort  of 
iiitelligent  advc'rtising  that  its  exhibitors  use  for 
their  private  business — and  19 10  provides  an  op- 
]K)rtunity  to  rc'dc'em  unavoidable  .shortconiings 
of  19.S9. 

CARTOONS  COME  BACK 

THE  (’.VR  rCMlNTST  is  coming  back  to  his  once 

high  status  in  .\meriean  nc'wspai)er.s,  we  should 
say.  after  a  onc-e-over  examination  of  a  score  of 
new.s])a|M‘rs  bought  at  tlie  'rimes  Scpiare  stand. 
While  the  skillc'd  syndic-atc'd  toi»-liners  have  the' 
call  in  mo.st  of  the  paiK*rs,  we  notc-cl  with  pleasc'd 
surpri.se  that  staff  arti.sts,  with  no  national  fame, 
are  getting  a  c-hance  in  a  numln'r  of  cities. 

We  c-an’t  explain  why  the  cartcM)nist  went  into 
a  cic'cline  l.>  yc'ars  or  .so  ago.  but  there  is  no  cpies- 
lion  that  this  cuicv  popular  feature  was  clrop|H'cl 
or  curtailc'cl  in  a  grc'at  manv  pa|)ers. 

.Vt  presc'iit  ins|H'ction.  there  don’t  .sc'cm  to  1m' 
many  Davenports.  Nasts.  Duffys,  Fitzpatric-ks  or 
Kirbys  among  the  nc'wc'omers,  but  we’re  willing  to 
suspend  judgmc'iit  and  wait.  Given  guidance 
and  opportunity,  this  generation  will  also  make 
its  heroes. 


Not  for  that  we  have  dominioo  over  yv 
bat  ore  helpert  of  yoar  joy:  for  by  faith  yo  rtaaA, 
n  Coriathiana:  1:24. 


WAR  CORRESPONDENCE— 1939 

ROLLIN’  KIRBY  got  the  current  bu.sine.ss  of  war 

cc>rre.s{K)nclence  all  wrong,  in  his  \eu'  York 
IA)nt  cartcN)!!  which  showed  Richard  Harding 
Davis  surrounded  by  bursting  shells  while  the 
modern  corre.s|H)ndent  parks  his  feet  on  the  desk 
ar.cl  reads  handouts.  'I'hat’s  the  Chicago  Daily 
Scu'it'  editorial  view,  expre.s.sed  on  Sept.  19. 
'I'calay’s  newspa|R'rmen,  anywhere  within  ^0  or 
.‘}(1  miles  of  the  front,  or  even  in  lR>nclon  or  Paris, 
fac-e  dangers  of  which  Davis  and  his  glamorous 
triln*  never  dreamed.  Correspondents  have  In'en 
killed  at  the  front  in  China  and  in  Spain,  and 
the  men  who  have  covered  the  Polish  retreat 
have  had  their  troubles  aplenty.  “Never  were 
the  professional  risks  of  war  cx)rre.sj)onclents  so 
great,  but  never  were  their  .\merican  newspai)er- 
men  In'tter  prepared  or  more  coolly  determined 
to  take  tho.se  risks.’’  concludes  the  Daily  News. 

Henry  L.  Mencken  in  last  Sunday’s  Balthnore 
Siiu  hands  one  of  his  rare  orchids  to  Daniel 
De  Luce,  who  went  from  Budape.st  into  south¬ 
eastern  Poland  to  find  and  give  the  .\P  what 
Mencken  calls  “the  l)est  .story  of  the  war  that 
has  l)een  printed  .so  far.”  That  was  tougher  than 
rc'|K)rting  from  l>ehind  the  front  lines,  for  it  meant 
mingling  as  a  stranger  with  a  demoralized  pro- 
ce.ssion  of  civilian  refugees  and  the  .straggling 
snarling  groups  of  soldiers  retreating  before  an 
implacable  enemy.  Extraordinary,  but  not  .singu¬ 
lar,  .says  Mr.  Mencken  of  the  hitherto  un.sung 
Mr.  De  Luce.  He  and  his  kind  are  worth  all  the 
government  |)re.s.s  agents  now  opt'rating  in  Euroj)e. 
and  all  the  “gaudy  journalistic  wizards  who  sit  :n 
the  .safe  hotels  and  tell  us.  not  what  has  hap- 
lienecl,  but  what  they  think.” 

There  is  probably  le.ss  of  that  than  Mr.  Mencken 
thinks.  The  by-lines  have  l>een  going  to  the 
fellows  right  with  the  armie.s — like  Beattie  of  the 
I’.P.  who  wanted  to  stick  to  Warsaw  until  every 
last  avenue  of  escajK'  was  clo.sed.  .\nd  the  fel¬ 
lows  who  tell  us  what  they  think  are  valuable. 
We  doubt  that  Mr.  Mencken  would  discount  the 
knowledge  of  Euro|)ean  affairs  picked  up  in  the 
past  few  years  by  men  like  11.  R.  Knickerb<K-ker 
and  Frank  Gerva.si  of  INS.  It  was  Knicker- 
iMK-ker  who  wrote  four  ilays  liefore  war  started 
the  date  of  its  iM'ginning,  why  it  would  not  iH'gin 
before  the!i  and  why  Hitler  had  to  move  by  that 
time.  We  can’t  overl(K)k  that  .sort  of  exact 
knowledge,  which  canm)t  Ix'  |)ickefl  up  in  the  con¬ 
fusion  that  surrounds  a  fighting  line.  The  |)olitieal 
arena  is.  more  than  the  result  of  battles,  the 
de<isive  factor  in  mcKicrn  war. 

Mr.  Mencken  also  alludes  to  dis|)atclu's  from 
points  far  away  from  the  battle  lines  and  he  recalls 
tiu'  Copenhagen  rumor  machine  which  ofierated 
ill  the  last  war — to  give  both  the  Berliner  Tage- 
hlatt  and  the  London  Daily  ^^all  what  each 
wanteil  in  the  way  of  news.  We’ve  had  .some  of 
that  stuff  again,  but  its  market  .should  diminish. 
It  will,  if  experienced  newspapermen  like  Lord 
Camro.se,  now  controller  of  press  relations  in  (ireat 
Britain,  can  convince  the  generals  and  the  (Kiliti- 
cians  that  war  news  can  lie  informatively  reported 
without  aiding  the  enemy  and  at  great  gain  to  the 
national  intere.st. 


I  A  L  * 


NEWSPAPER  PRESTIGE  WEEK 

.\N  IDE.\  instituted  by  the  Penn.sylvania  Xev.s. 

pai)er  Publishers  .\.s.s(x'iation  .st'veral  years  agu 
— the  ex|x>.sition  of  newspajier  jHilieies  and  news. 
paj)er  achievements  to  the  public — .seems  to  u. 
worthy  of  wide  imitation  uniler  pre.sent  condi¬ 
tions.  There  are  many  ways  of  executing  the 
project,  and  a  numl)er  of  them  will  l)e  demon- 
•strateel  by  the  Penn.sylvanians  in  the  week  be¬ 
ginning  Sept.  .‘fO.  but  to  Editoh  S;  Pi  rusher  ii 
.seems  that  the  main  theme  in  1999  .should  he 
“Reliability  of  the  Pre.ss.” 

Never  in  our  memory  of  more  than  io  years  of 
active  newspajx'r  work  have  so  many  newspaper. 
In'en  .so  con.sciously  and  so  earnestly  striving  to 
make  their  news  accurate.  The  emphasis  is  now 
on  war,  of  c'ourse.  but  it  dcx'sn't  stop  there 
Domestic  (xditic.s  are  Ix'ing  reiwirted  with  faime.« 
ami  completene.ss.  and  a  lack  of  blind  partisanship, 
which  have  already  regainerl  for  newspai)er.s  much 
of  the  editorial  leadership  which  their  critic. 
Iielieverl  to  l)e  destroyed  forever  in  19.96. 

.\nd  we  don’t  l)elieve  that  the  demonstration 
of  the  newspajx'r’s  function  to  its  public  should 
In'  limited  to  a  .single  week.  It  may  l»e  well  to 
Ix'ar  down  during  one  .seven-day  ix'dixl  on  cer¬ 
tain  outstanding  pha.ses,  but  the  ex|)o.sition  should 
not  abruptly  eml  with  that.  Every  day  in  the 
year  supplies  .some  new  evirlence  of  the  indi.spen.- 
ahle  .service  performed  by  the  newspapers,  occa¬ 
sionally  with  out.s|M>ken  reerrgnition  by  [leople 
•lirectly  interesteil.  This  week,  for  in.stance,  the 
I  .  S.  Navy  l)oard  which  has  l)een  investigating 
the  Squalus  tragedy  entered  a  .special  minute  in 
its  prcx'eedings  in  commendation  of  the  accuracy 
and  fairness  of  newspa|H'r  coverage. 

Within  the  craft,  we  know  that  accuracy  and 
fairne.ss  are  the  rule.  Inaccuracy  ari.ses  from  the 
ine.scapable  humanity  of  new.spa|)er  j)eople  and 
of  the  jxMrple  they  deal  with,  but  it  is  .seldom 
de.signed.  Mo.st  of  the  slips  which  give  the  pres, 
critics  op|K)rtunity  to  charge  deliberate  bias  or 
imfairne.ss  have  m>  more  .solid  basis  than  the 
fallibility  of  a  .single  brain  which  failed  to  com¬ 
prehend  all  the  .significance  of  a  news  .situation 
Deliberate  misrepre.sentation  liajqK'iis.  of  course, 
but  when  it  hap|>ens  it  is  a  .sin  again.st  the  new.s- 
|)a|x'r  creed  and  not  an  article  of  that  creed. 

.\.s  one  element  of  the  celebration  of  news|)a[)er 
prestige  week,  let  us  recommeml  that  new.spai)er« 
stop  empha.sizing  that  their  reailers  .should  not 
Ix'lieve  all  that  they  read  or  hear.  Its  rejietitious 
empha-sis  in  recent  weeks  is  bad  jisychology.  hc- 
cau.se  it  gives  authenticity  to  the  old  crack  that 
“you  can’t  Ix'lieve  what  you  .St's'  in  the  pajiers. 
With  the  clo.st'  erliting  and  hard  work  that  is  to¬ 
day  Ix'ing  done  on  news  de.sks.  we  Ixlieve  that 
ncwspajK'rs  are  justified  in  reviving  the  slogan  «<■ 
rememlx*r  from  K)  years  back — “If  you  sec  it  i'' 
the  Sun.  it’s  so."  Let’s  make  it  .so. 

THE  FUR  COAT 

I  walked  out  in  my  Coat  of  Pride; 

I  looked  alMUit  on  every  side; 

.\nd  .said  the  mountains  should  not  Iw 
•lust  where  they  were,  and  that  the  .sea 

Was  out  of  jdace.  and  that  the  In'cch 
Should  1k'  an  oak!  .\nd  then  from  each. 

1  turned  in  ilignity,  as  if 

'I'liey  were  not  there!  I  sniffed  a  sniff; 

.\nd  climlx'd  ujxm  m,v  sunny  shelf; 

.\nd  snec'zerl  a  while;  and  .scratehed  myself. 

Jamen  Stephens.  i« 
"Collected  Poems." 
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fOR  SEPTEMBER  2  3,  193S 


personal 

mention 


5  s  WALLACE.  JR.,  publisher, 

5  *^'  .  /<-»  tw _ IJ  _ ] 


has  been  appointed  secretary  of  the 
Arkansas  Racing  Commission. 

Will  C.  Kegel,  editor  and  publisher, 
Ellwood  City  (Pa.)  Daily  Ledger,  on 
the  occasion  of  his  recent  86th  birth¬ 
day,  was  the  recipient  of  a  newspaper- 


FOLKS  WORTH 
KNOWING _ 

INTRODUCING  Seth  M.  Vining,  since 


,  /c*  r*  \  u _ u  uay,  was  uie  rccipieiu  oi  a  riewbpaper-  * - - - T -  , - 7,.  ,  7.  .1 

Spartanburg  .  .  ,  .  -  size  birthday  card  upon  which  were  ^^28  editor  and  publisher 

Iwnwl,  has  been  named  cha  man  of  placed  86  half-dollars  in  navment  of  ^ryon  (N.  C.)  Daily  News,  billed 


committee  of  Placed  86  half-dollars  in  paynient  of 


S.  S.  Wallace,  Jr. 


city,  industrial 
and  civic  leaders 
to  study  plans 
for  establishing 
a  Greater  Spar¬ 
tanburg  metro¬ 
politan  area, 
embracing  15 
outlying  vil¬ 
lages,  towns  and 
developments. 
Mr.  Wallace  also 
has  been  named 
steering  commit¬ 
tee  chairman  of 


congratulatory  ad  placed  in  the 
Ledger  by  Ellwood  merchants  with 
the  publisher’s  knowledge. 

Joe  H.  Torbett,  executive  editor, 
Utica  (N.  Y.)  Daily  Press  and  Utica 
Observer-Dispatch,  debunkcKl  the 
glamorous  reporter  of  the  movies  and 
described  the  newspaper  as  big  busi¬ 
ness  built  upon  reader  confidence. 
Sept.  14,  before  the  Rome,  N.  Y., 
Rotary  Club. 

Dr.  James  William  Fulbright,  son  of 
Mrs.  Roberta  Fulbright.  publisher  of 
the  Fayetteville  Northwest  Arkansas 
Times,  was  elected  president  of  the 


Seth  M.  Vining 


the  world’s 
smallest  daily 
newspaper. 

Five  -  and  -  a  - 
half  by  eight  - 
and-a  -  half 
inches  wide,  it 
has  readers  and 
c  o  r  r  es  p  ondents 
abroad.  Some  of 
them  live  in  Eu¬ 
rope,  Asia  and 
Africa.  Tryon  is 
famous  as  a  win¬ 
ter  thermal  belt  j 
resort,  hence  its 


Merry-Go-Round 

WAR 

BEATS 

As  Astounding 
As  the  News 
They  Foretold 


Spartanburg  s  annual  United  Cam-  University  of  Arkansas,  Fayetteville,  subscribers  number  many  wealthy 


Sept.  18,  to  succeed  the  late  Dr.  John 
C.  Futrall,  president  for  26  years,  who 
was  killed  in  an  automobile  accident 
last  week.  At  35,  he  becomes  one  of 
the  youngest  university  presidents  in 
the  United  States.  Hal  Douglas,  busi¬ 
ness  manager  of  the  Times  and 
brother-in-law  of  Dr.  Fulbright,  re¬ 
signed  as  a  member  of  the  board  and 
Mrs.  John  C.  Futrall,  widow  of  the 
late  president  succeeded  him. 


paign  in  behalf  of  nine  city-county 
charity  and  character-building  agen- 
ci«. 

Sheldon  F.  Sackett  has  retired  as 
editor  and  manager  and  sold  his  stock 
a  the  Salem  (Ore.)  Statesman  to  the 
Hon.  Charles  A.  Sprague,  governor 
of  Oregon,  who  becomes  publisher, 
but  will  not  be  active  in  its  operation 
except  by  general  supervision.  All 
the  Statesman  stock  is  now  held  by 
aembers  of  the  governor’s  family. 

George  F.  Booth,  editor  and  pub- 
iidier,  Worcester  (Mass.)  Telegram 
and  Evening  Gazette,  as  moderator, 

conducted  the  re-dedication  reading  CORNELIUS  T.  McMAHON,  subur 
at  the  re-dedication  service  Sept.  17, 


of  the  First  Unitarian  Church,  Wor¬ 
cester,  rebuilt  after  its  destruction  by 
last  ^ptember’s  hurricane. 

Grove  Patterson,  editor,  Toledo 
Blade,  contrasted  suppressed  political 
life  in  totalitarian  states  to  free  ex¬ 
pression  in  democracies  in  an  address 
recently  to  300  members  of  the  Ohio 
Bankers  Assn.,  in  Lima,  O. 

William  J.  Pape,  publisher.  Water¬ 
bary  (Conn.)  Republican  and  Ameri- 
con  recently  addressed  the  Hartford 
Citizens  and  Taxpayers  League  on  the 
Waterbury  municipal  scandal  which 
resulted  in  the  conviction  of  23  men. 

H.  C.  Ogden.  Wheeling  (W.  Va.)  In¬ 
telligencer  and  News-Register  pub¬ 
lisher,  is  one  of  the  incorporators  of 
‘Jie  Wheeling  Symphony  Society,  a 
non-profit  organization,  which  will 
maintain  a  symphony  orchestra. 

Raymond  Fields,  publisher  of 
Guthrie  (Okla.)  Leader  and  past  de¬ 
partment  commander  of  the  American 
legion,  will  be  nominated  for  na¬ 
tional  commander  of  the  American 
legion  at  its  Chicago  convention  by 
the  Oklahoma  department. 

George  B.  Dolliver,  publisher.  Battle 


New  York.  New  Jersey,  Michigan. 
Pennsylvania  and  other  residents. 

Mr.  Vining  began  his  career  at  the 
age  of  12  as  printer’s  devil  on  the 
Eufaula  (Ala.)  Daily  Citizen.  In  1916 
he  started  his  first  paper,  a  weekly. 
Later  he  worked  in  Alabama  and 
Florida  publishing  plants  and  in  1919 
became  publisher  of  the  Hillsboro 
(Ala.)  Tribune. 

After  several  years  newspaper  work 
in  Alabama,  Florida  and  North  Caro¬ 
lina,  Mr.  Vining  located  in  Tryon, 
near  the  South  Carolina  line.  There, 
in  1928,  he  founded  his  daily  news¬ 
paper.  He  published  it  on  a  job  press 
ban  advertising  manager,  Sjyring-  and  still  does,  intending  to  use  it  for 
field  (Mass.)  Daily  News,  has  passed  a  few  weeks  to  advertise  his  printing 
the  Massachu-  business  and  then  allow  it  to  fold, 
setts  bar  exami-  However,  the  public  response  was  so 
nations.  He  has  large  “it  bewildered  me”  and  he 
been  employed  could  not  stop  publication  without 
in  the  advertis-  a  lot  of  explanation. 


Drew  PearHoii 


Robert  S.  Allen 


In  The  Business  Office 


ing  departments 
of  the  Spring- 
field  newspapers 
12  years.  He  re¬ 
ceived  his  law 
degree  last  June 


Here's  how  far  ahead  of  the  big¬ 
gest  events  of  the  war  Drew 
Pearson  and  Robert  S.  Allen  have 
been  in  their  THE  WASHING¬ 
TON  \IERRY-(;()-R()UND  eol- 
limn: 

PARTITION  OF  POLAND,  now 
going  on  -The  Merry-Go-Round 
July  26  predicted  Nazi-Soviet 


C.  T.  McMahon 

classes. 

Frank  S.  Newell,  business  manager 
of  Toledo  Blade  and  recently  circula¬ 
tion  director,  was  honored  at  a  testi¬ 
monial  dinner  Sept.  13  by  circulation 
department  employes.  He  was  pre¬ 
sented  a  gold  plaque.  Other  plaques 
were  presented  to  Stanley  Speer,  who 
became  general  manager,  and  F.  E. 
Cottrell,  vice-president  and  trea¬ 
surer,  who  has  completed  48  years 
with  the  newspaper. 


In  1934  Mr.  Vining  purchased  the 

Polk  County  News,  a  weekly,  which  •  ,  -e  i  4.11  ■  1  111 

he  publishes  at  Tryon.  The  Daily  i  ^P*'*;*^'*'**  I  ‘>;H««d  would  hr 

Bulletin  ranges  from  4  pages  upward,  ilivided  between  (Teriiiaiiy  and 
10  pages  being  considered  a  large  '  Russia.  (Terinany  would  take 
edition.  Mr.  Vining  is  secretary  of  j  (Corridor,  western  Poland;  East- 
at”  Northeastern  the  Tryon  Kiwanis  Club,  chairman  ,.^11  Poland,  with  the  I'kraine,  to 
University,  of  the  Polk  County  Boy  Scout  organi-  f{„ssia." 

zation,  a  director  of  the  Tryon  Cham-  . 
ber  of  Commerce  and  holds  various 
church  and  political  party  positions. 


S  p  r  i  n  gf  i  eld, 
where  he  at¬ 
tended  night 


And  again.  September  I,  The 
Merry-Go-Round  said  Hitler  “had 
made  agreement  with  Stalin  to 
earve  up  Poland.” 


r  "11“  - ’  ' - - -  William  B.  Pape,  assistant  treasurer 

reek  (Mich.)  Moon  Journal,  spoke  business  manager,  Waterbury 


the  ‘‘European  Conditions,”  at  the 
*wkly  meeting  of  the  Battle  Creek 
Exchange  club.  Sept.  13. 

Stuart  H.  Perry,  publisher,  Adrian 
GMich.)  Telegram  and  member  of  the 


(Conn.)  Republican- American  and 
vice-president  of  Eastern  Color  Print¬ 
ing  Co.,  has  been  appointed  to  the 
Waterbury  municipal  board  of  finance. 

- ^ _ _ _  —  Leonard  G.  Diehl,  general  manager, 

board  of  directors  of  the  Associated  Ogden  (Utah)  Standard-Examiner, 
”css.  has  presented  to  the  Smithson-  has  just  returned  from  a  two-week 
Institution  at  Washington  a  vacation  trip  to  Portland  and  the 
which  fell  on  a  Lenawee  Pacific  northwest. 

Harvey  D.  Sanderson,  promotion 
manager,  Syracuse  (N.  Y.)  Journal- 
American  until  its  recent  merger  with 

- - , _ _  the  Syracuse  Herald,  has  been  named 

(Cal.)  News,  has  been  elected  publicity  director  of  Station  WFBL. 
Pfwident  of  the  Allied  Sacramento  Syracuse,  CBS  affiliate, 
f  ey  Dailies.  Paul  Bodenhamer,  Ellis  Loveless,  assistant  business 

manager,  Norjolk  (Va.)  Virginian- 
Pilot  and  Ledger-Dispatch  on  Sept. 
13  was  presented  with  a  framed  copy 


(Mich.)  county  farm  in  1903.  The 
'meteorite  was  found  20  years  later  by 
3  fanner  while  cultivating  com. 

Fr^  McKechnie,  publisher.  Red 


editor.  Redding  Record,  became  vice- 
Pfesident  and  Jay  Sehorn,  Woodland 
emocrat,  was  retained  as  secretary 
®''d  treasurer.  Wilmar  Brill,  pub- 
'  .  r,  Colusa  Sun-Herald,  is  the  re¬ 
tiring  president. 


of  resolutions  praising  his  work  as 

a  member  of  the  Norfolk  Lions,  his  general  advertising  for  the  Buffalo 
success  as  Virginia  District  Governor  (N.  Y.)  Times,  has  joined  the  na- 
James  L.  Bland,  publisher,  Walnut  and  his  achievements  as  chairman  of  tiorial  advertising  staff  of  the  Wash- 
"tiffe  (Ark.)  Times  Dispatch  and  past  the  Bland  Memorial  Committee,  or-  ington  (D.  C.)  Times-Hcrald. 

President  of  the  Arkansas  Press  Assn.,  ganized  to  honor  James  Bland,  au-  (Continued  on  next  page) 


thor  of  “Carry  Me  Back  to  Old  Vir- 
ginny.” 

Joe  V.  Chapman,  formerly  with  the  |  RUSSI.VN  INV  ASION,  Sepleili- 
Miami  Tribune  and  the  Grand  Rapids 
(Mich.)  Herald  circulation  depart¬ 
ments  has  been  named  circulation 
manager  of  the  Murfreesboro  (Tenn.) 

Daily  News  Journal. 

Doyle  L.  Buckles,  newspaper  ex¬ 
ecutive,  has  been  named  field  man¬ 
ager  of  the  Alabama  Press  Assn.,  and 
will  be  associated  with  the  University 
of  Alabama  as  an  instructor  of  jour¬ 
nalism  and  in  its  news  bureau. 

Paul  Boyden,  assistant  circulation 
manager,  Jackson  (Mich.)  Citizen- 
Patriot,  is  serving  on  the  committee 
in  charge  of  the  annual  Halloween 
party  which  is  to  be  presented  by  the 
Jackson  Junior  Chamber  of  Com¬ 
merce  for  children  of  the  city. 

Lawrence  Moots,  assistant  adver¬ 
tising  director,  Bellefontaine  (O.) 

Examiner,  was  confined  to  his  home 
for  one  week  due  to  a  dislocated  knee 
joint  suffered  while  playing  softball 
with  a  city  league  team  at  Rutan  park. 

Winfield  D.  Brown,  formerly  with 
the  Spartanburg  (S.  C.)  Herald- 

Journal,  has  joined  the  Columbia 
(S.  C.)  State  advertising  staff. 

Lester  B.  Matson,  former  manager 


Imt  16  -The  Merry-Cio-Roiinil 
Septemher  4  (liselosink  "Part  of 
Nazi-Soviet  deal  is  sending  20 
Russian  divisions  against  Poland." 

JAPANESE  -  RUSSIAN  DEAL, 
Septemher  l.V — 'I'he  Merry-Go- 
Round  reported  it  Septeiiilier  4, 
said  terms  gave  “Japan  free  hand 
in  (diina,  Japan  would  hury 
hatehet,  give  Soviet  ehanee  to 
eoneentrate  on  Poland."’ 

ALSO  The  Merry-(io-Round  May 
21  deelared  Hitler  eertain  to  take 
Danzig:  April  23  revealed  plan 
to  evaeiiate  million  and  half  Lon¬ 
don  ehildreii. 

Jump  on  THE  W.ASHINGTON 
MERRY-GO-ROUND  and  get  the 
juni|)  on  the  news. 
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Examiner,  and  William  West  of  St.  Battle  of  Lexington  to  the  present  city  staff  replaces  Woodford  nn  I  '  0 

T  1 _  _ 1 _ J  J-  .  _  17 _  _ _ I _ _  “  “It  ■  ‘ 


Louis  have  purchased  radio  station 
WTMV  of  East  St.  Louis,  Ill.,  from 
Lester  Cox  of  Springfield,  Mo. 


European  struggle.  He  used  more  night  desk 
than  150  newspapers  to  illustrate  his 
talk. 


Faun*  Smith  on  Sept.  18  joined  the 
El  Dorado  (Ark.)  Daily  News  and 
Eiwning  Times  advertising  staff  after 
serv'ice  as  editor  of  the  Arkadelphia 
(Ark.)  Southern  Standard. 

Miss  Minnie  C.  Leiser  of  the  Pitts¬ 
burgh  Post  Gazette  advertising  de¬ 
partment  is  spending  her  vacation  at 
the  Grand  Canyon  of  Pennsylvania, 
near  Wellsboro. 

Carlin  French,  formerly  advertising 
manager  of  the  old  Chicago  Herald  & 
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In  The  Editorial  Rooms 


S.  L.  LATIMER,  JR.,  manager  edi¬ 
tor,  Columbia  (S.  C.)  State,  has 
been  named  a  South  Carolina  state 
department  delegate  to  the  American 
Legion  convention  in  Chicago. 

Jack  Lockhart,  managing  editor; 
Gus  Robinson,  tri-state  editor;  Craig 
Shuptrine.  assistant  news  editor  and 
Kenneth  Toler,  chief  of  the  Missis¬ 
sippi  bureau,  all  of  the  Memphis 
Commercial  Appeal,  were  among 
newspapermen  attending  the  annual 
press  fishing  party  in  the  Gulf  of 
Mexico,  recently  sponsored  by  the 
City  of  Biloxi  and  the  Biloxi  Cham¬ 
ber  of  Commerce.  Others  aboard  in¬ 
cluded  Edgar  Poe,  chief  of  New  Or¬ 
leans  Times  Picayune’s  Mississippi 
bureau;  J.  B.  Gibons  and  Paul  Tibiler, 
reporters,  Jackson  Clarion  Ledger; 
Clyde  Matthews,  managing  editor, 
Jackson  Daily  News  and,  Chester 
Rose  of  the  Gulfport  Herald. 

J.  Herbert  Walker,  editorial  writer, 
Altoona  (Pa.)  Tribune  has  been  ap¬ 
pointed  Director  of  the  Tourist  and 
Recreation  Information  Bureau  in  the 
Pennsylvania  Department  of  Com¬ 
merce. 

Philip  W.  Porter,  news  editor, 
Cleveland  Plain  Dealer  and  co¬ 
author  of  a  journalism  textbook,  will 
conduct  a  lecture  course  at  Cleve¬ 
land  College  on  various  phases  of  the 
editorial  activity  of  a  daily.  Russell 
H.  Reeves,  assistant  news  editor,  will 
conduct  a  course  in  the  same  college, 
in  feature  and  magazine  writing  with 
relation  to  the  daily  newspaper.  Wil¬ 
liam  F.  McDermott,  drama  critic  and 
columnist,  will  be  a  lecturer  in  a 
“Playwriting  Laboratory”  at  Western 
Reserve  University. 


Hilliard  Henson,  manager  of  the 
Asheville  (N.  C.)  Citizen  and  Tim«i 
A.  H.  Butterfield,  veteran  reporter  Hendersonville  bureau,  with  the  clos 
and  editorial  writer  of  Newport  ing  of  the  bureau  for  the  fall  and 
(R.  I.)  Daily  Express,  who  celebrated  winter  seasons,  has  been  transferred 
his  82nd  birthday  Sept.  6  on  that  day  to  the  home  office  to  assist  in  the 
retired  from  active  service.  In  1881  handling  of  war  news.  J.  T.  Fain 
he  joined  the  North  Troy  Palladium,  Jr.,  who  served  for  several  years  as 
staying  there  until  1918.  Since  that  Hendersonville  correspondent,  b  again, 
time  he  has  been  local  reporter  for  covering  Henderson  county, 
the  Palladium  and  its  successor,  the  w.  E.  Debnam.  marine  editor  o' 
Palladium  and  News,  and  for  two  and  the  Norfolk  (Va.)  Ledger-Disoatch 
a  half  years  was  with  the  Express.  has  resigned  effective  Sept.  30  to 
Bill  McClanahan,  formerly  sports  become  publisher  of  the  Norfolk  (Va.) 
writer  for  the  Dallas  Dispatch- J  our-  News-Review,  a  weekly.  Hb  de- 
nal,  completed  his  trick  on  that  paper 
at  noon  Sept.  12  and  went  over  after 
lunch  to  join  the  Dallas  Morning 
News,  where  he  turned  out  another 
day’s  work. 


John  Harrington  Hade,  former  City 
Hall  reporter  for  the  Mt.  Vernon 
(N.  Y.)  Daily  Argus,  has  been  placed 
in  charge  of  the  news  department  of 
Radio  Station  WFAS  in  White  Plains. 
N.  Y.,  recently  purchased  by  J.  Noel 
Macy. 

Gilbert  Millstein,  formerly  of  the 
Rutland  (Vt.)  Herald,  has  joined  the 
Philadelphia  Evening  Ledger, 

Christian  Clausen,  former  West¬ 
chester  County  sports  columnist,  has 
joined  the  Mt.  Vernon  (N.  Y.)  Daily 
Argus  as  general  assignment  re¬ 
porter. 

Louis  Weitzenkorn,  author  of  “Five- 
Star  Final,”  has  joined  the  New  York 
Post  city  staff. 

Maureen  McKeman,  who  was  with 
the  New  York  Post  before  returning 
to  the  Macy  newspapers  in  West¬ 
chester  recently,  has  rejoined  the 
Post  as  feature  writer. 

Melvin  L.  Heimer,  former  night 
city  editor  of  the  Yonkers,  (N.  Y.) 
Herald  Statesman,  has  assumed  the 
associate  editorship  of  Flooring,  na¬ 
tional  trade  magazine. 


parture  means  several  staff  shifu 
Tom  Reilly  going  from  courts  to  mar¬ 
ine;  Herman  Chapel  from  police  to 
courts;  John  Goodnow  Tyler  fror 
the  Berkley  Bureau  to  police  and 
William  Brent  from  general  assign¬ 
ment  to  the  Berkley  Bureau. 

Earle  L.  Jester  has  been  trans¬ 
ferred  from  the  Boise,  Idaho,  As¬ 
sociated  Press  bureau  to  the  Sad: 
Lake  City  bureau,  replacing  Phili; 
Hiaring  as  night  editor.  Hiaring  to<i 
Jester’s  place  at  the  Boise  bureau 
John  H.  Walker  and  Sonia  Tomars 
of  the  New  York  Herald  Tribuno 
City  staff  reporters,  who  were  or. 
vacation  in  Europe  at  the  outbreak 
of  war  covered  developments  in  War 
saw  up  until  the  time  of  the  evacua 
tion  of  the  Polish  capital  by  its  gov 
ernment,  turned  up  Sunday,  Sept.  10 
after  several  days  had  ela{»ed  with 
out  word  from  either  of  the  two 
Miss  Tomara  filed  from  Buchares; 
Sunday  and  Mr.  Walker  from  Snbtyn. 
Poland.  Monday  he  crossed  the  border 
into  Rumania,  filing  from  Cemauti 
and  then  proceeded  to  Bucharest 
Joseph  S.  Evans,  who  has  been  ir. 
charge  of  the  New  York  Herald  Trib¬ 
une’s  World’s  Fair  bureau  since  the 
opening  of  the  Fair,  has  returned  to 
his  job  on  the  night  makeup  desk 
Hobart  Montee,  United  Press  for- 


William  Rosenberg  of  Toledo  Times  eign  correspondent,  and  his  wife  sailed 


London  Ofhcc:  Allan  DELAroNi,  Monoftr-  18 
Ecaetton  Square  Mewt,  London,  S.  W.  1,  Jungiand, 
Paris,  France,  Correspondent:  Beenhaed  Raghee,  25 
Rue  Rennequin,  Tdephone  Etoilc  07-70.  Paris, 
France,  Business  Office  Representative:  Stdnet  R. 
ClAEEE,  International  Service,  76  Rue  des  Petits- 
Champs,  Telephone  Opera  66-27. 


Ray  McConnell,  has  been  named  Seymour  Rothman  of  the  Blade  Sept.  15  from  New  York,  for  Panama 

— JIa.  — T  _ f  .  t  Ew..  fWA  i  1_  ..rlt  _ aL.— 
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night  editor  of  Lincoln  Nebraska  State 
Journal  and  is  in  charge  of  the  newly 
installed  Universal  Desk.  Burt 
James,  former  night  editor  has  been 
shifted  to  the  day  side  and  assigned 
to  the  state  capitol  run.  Vernon 
Hoyt,  formerly  on  the  state  house 
run.  has  been  named  McConnell’s 
assistant. 

William  E.  Holzhauser  has  been 
promoted  from  city  editor  to  manag¬ 
ing  editor  of  the  Tucson  (Ariz.)  Daily 
Citizen.  He  has  been  with  the  jyaper 
for  six  years,  and  is  president  of  the 
Arizona  Press  Club. 

William  F.  Leiser,  associate  sports 
editor.  Son  Francisco  Chronicle,  has 
been  re-elected  president  of  the  Press 
Club  of  San  Francisco.  Richard 
Pearce.  San  Francisco  Examiner,  was 
elected  vice-president  with  Edward 
McQuade,  Examiner,  secretary;  A1 
Benni.  Chronicle,  treasurer  and  Wil¬ 
liam  G.  Flinn,  Examiner,  librarian. 

Dwight  O’Dell,  formerly  of  the 
Eureka  (Cal.)  Humboldt  Standard, 
has  become  news  editor  of  the  Santa 
Cruz  (Cal.)  Evening  News,  succeed¬ 
ing  Sidney  Long,  resigned. 

David  H.  Beetle,  reporter,  Utica 
(N.  Y.)  Press  and  conductor  of 


recently  arrived  in  the  United  States 
after  being  faced  with  visions  of  a 
prolonged  vacation.  They  had  flown 
from  Miami  to  Cuba  on  the  Panama 
Clipper  and  upon  arrival  found  that 


where  he  will  cover  the  coming  Par. 
American  conference.  They  first  me; 
last  November,  when  Montee  was 
enroute  to  cover  the  Pan  Americar. 
conference  at  Lima.  ’They  were  mar- 


return  air  transportation  was  ried  Sept.  14  at  Rockville,  Md. 


available  until  Sept.  26.  After  a  hectic 
night  they  obtained  passage  aboard 
a  steamer  for  Miami. 

Charles  B.  Smith,  veteran  Peoria 
newsman  and  for  27  years  with  the 
Peoria  Star,  has  joined  the  Peoria 
Journal -Transcript  as  special  news 
and  editorial  representative. 

Joseph  P.  Donahue,  reporter,  Water- 
bury  (Conn.)  Democrat  has  been  ap¬ 
pointed  secretary  to  Congressman  J. 
Joseph  Smith  of  the  5th  Connecticut 
district,  succeeding  Gerard  Harring¬ 
ton,  former  reporter  on  the  Water- 
bury  American.  Harrington  has  been 
named  assistant  public  relations  di¬ 
rector  of  the  Connecticut  Light  & 
Power  Co. 

Hugh  Fincher,  formerly  of  Kerr- 
ville,  Tex.,  has  joined  the  Son  Antonio 
Evening  News  sports  staff. 

Wayne  Adams,  editor  of  the  As¬ 
sociated  Press  night  office  in  Cin¬ 
cinnati  was  transferred  to  New  York. 
Prior  to  Cincinnati  he  was  with  the 


Fred  W.  Box.  of  Elmira  (N.  Y.)  Star 
Gazette  news  staff,  has  been  trans¬ 
ferred  by  Gannett  Newspapers  to  Hor- 
nell  where  he  will  be  in  charge  oi 
the  Elmira  (N.  Y.)  Adrertiser  office 
He  fills  a  vacancy  caused  by  the  re¬ 
cent  death  of  Ellis  E.  Knapp. 


Special  Editions 


Sirg‘^FldcrTElln''‘^wP«."^  “The  Press  Parade,”  has  AP  office  in  Columbus. 

AMociEtion  and  the  Audit  Bureau  of  Circulations  resigned  to  become  director  of  Dub-  John  Barry,  editor  of  the  “War 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

JuDe39. 1939 . 

1938 . 

“  1937 . 

"  1936 . 

“  1935 . 

“  1934 . 

»  1933 . 

“  1932 . 

1931 . 

“  1930 . 

••  1929 . 

1928 . 

12,726 

12,360 

11,482 

10,778 

10,225 

9,359 

8,796 

9,920 

10,497 

10,816 

9.878 

8,982 

13,783 

13,312 

12,751 

11,801 

11,333 

10,592 

10.320 

10,987 

11,569 

12,216 

11,105 

10,223 

licity  for  Hamilton  College.  He  suc¬ 
ceeds  Edward  N.  Main. 

Curtis  Bishop  has  been  named  sports 
editor  and  Frank  Graham,  classified 
manager  of  the  Austin  (Tex.)  Tribune, 
which  makes  its  appearance  Oct  1. 

F.  Earle  Lutz,  of  the  Richmond 
(Va.)  News  Leader  staff,  in  an  illus¬ 
trated  lecture  before  the  Richmond 
Traffic  Club,  Sept.  18  described  the 
war  time  use  of  propaganda  from  the 


Diary”  of  the  Boston  Globe  will  be 
guest  speaker  at  the  luncheon  meet¬ 
ing  of  the  Advertising  Club  of  Boston. 
Sept.  26  on  the  subject  “Analysis 
of  the  War  News.” 

Royce  Howes,  assistant  city  editor, 
Detroit  Free  Press,  is  now  in  charge 
of  the  newspaper’s  “War  Desk”  and 
his  place  on  Ae  city  desk  is  being 
taken  by  Frank  B.  Woodford,  night 
city  editor.  Ray  Williams,  of  the 


u 


rw 
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BOSTON  HERALD,  Sept.  17,  40-pagi 
tabloid  rotogravure  souvenir  maga¬ 
zine  marking  the  centennial  of 
ton  University.  The  edition  container 
many  photographs  in  color. 

Richmond  (Va.)  Neu'.s-Leadcr.  Sep- 

14,  16-page  tabloid  1939  Sports 
view  section,  with  front  page  in  ore 
color  and  black. 

Sanford  (N.  C.)  Herald.  Sept  V 
1939  Farm  and  Market  Editon.  » 
pages,  6  sections. 

Cedar  Rapids  (la.)  Gazette,  Sept.  1 
Home  Appliance  Section.  8  pages 

Richmond  (Va.)  Times  -  Dupatc 

Sept.  12,  24-page  tabloid  1939  (second 
annual)  Sports  Digest. 

Cape  Town  (South  Af^'ca)  Co^ 
Argus,  Aug.  16.  Australia  and 
Zealand  Supplement,  10  pages. 

Columbia  (S.  C.) 

5th  Annual  Sports  Digest.  32-ta 
pages  in  two  colors. 

Ketchikan  (Alaska)  Chronicle 
Sept.  9,  Annual  Fisheries  Edition, 
pages.  6  sections. 
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1 WIBGEB,  CIXaBEB  TYPE  FACE 

that’s  easy  on  your  ©yoi! 


brand-new  type 
leeibk  than  ever 


Tomorrow  The  Record  brings  you  a 
t^LEARKR,more 


Kind  #o  Your  Eyon  WYUh 
thin  LAHVEH.  t’LEAltER 
TVPE  FAt'E! 

The  compicic  local.  State,  national  and  world 
news  you  read  in  The  Record  has  a  new  dress.  It  is  a 
diHerem  type  face  that  prints  clearer,  larger,  more 
legible  than  ever  before. 


PHILADELPHIA  RECORD  adopts  INTERTYPE  REGAL 


The  largest  news  type  face— or  one  of  the 
largest  — ever  adopted  by  a  metropolitan 
newspaper  was  installed  recently  by  the 
Philadelphia  Record.  The  Record  chose  In¬ 
tertype  Regal,  8  point  No.  2— and  that’s  a  big 
type  for  any  man’s  eyes. 

The  Record  did  a  splendid  job  of  promo¬ 
tional  work  in  introducing  the  Regal  type, 
in  its  own  columns  and  in  other  newspapers. 
A  few  clippings  are  reproduced  above. 

After  the  change  of  type  had  been  made, 
the  Record  published  a  number  of  comments 
from  a  cross  section  of  its  reading  public, 
including  the  average  man  in  the  street  as 
well  as  some  of  the  city’s  prominent  citizens. 


All  the  Record’s  readers  were  enthusiastic 
in  their  praise  for  the  new  type. 

Referring  to  the  unusual  size  of  the  new 
dress  of  Regal,  Composing  Room  Foreman 
Vincent  Fuller  writes:  “The  operators  ap¬ 
parently  have  no  more  hand  spacing  than 
with  the  7  point,  and  the  type  shows  very 
little  wide  spacing.  The  appearance  of  the 
Record  is  much  improved,  and  we  are  very 
proud  to  be  associated  with  a  progressive 
and  pioneering  publisher  in  inaugurating 
this  larger  text  type.” 

For  specimens  of  Intertype  Regal,  please 
address  Intertype  Corporation,  360  Furman 
Street,  Brooklyn,  New  York. 
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Ahead  with  a  New  Dress  of  INTERTYPE  REGAL 


k  metropolitan  newspaper  in 
a  type  face  for  its  news  stories. 


in  the  history  of  Philadelphia 
all  news  and  be  kind 
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Graphic  Arts 
Exposition 
Opens  Next  Week 

More  Than  200  Firms  Will 
Have  Exhibits  at  Huge  Show 
In  Grand  Central  Palace 

Unaftected  by  the  European  situa¬ 
tion,  the  Fifth  Educational  Graphic 
Arts  Exposition  will  open  Monday 
Sept.  25  at  2:00  p.m.  at  Grand  Central 
Palace,  New  York.  Daily  for  two 
weeks  exhibits  of  printing  machinery 
and  its  products  will  be  on  display  to 
probably  the  greatest  audience  of  per¬ 
sons  connected  with  the  printing  in¬ 
dustry  ever  essembled  at  one  time. 

The  exposition  has  been  arranged 
to  coincide  with  the  holding  in  New 
York  City  of  the  amiual  conventions 
of  12  important  organizations  of  the 
printing  and  allied  trades — the  Inter¬ 
national  Association  of  Printing  House 
Craftsmen,  United  Typothetae  of 
America,  National  Printing  Equip¬ 
ment  Association,  International  Point¬ 
ers  Supply  Salesmen’s  Guild,  Adver¬ 
tising  Typographers  Association  of 
America,  Printers  National  Associa¬ 
tion,  International  Trade  Composi¬ 
tion  Association,  Book  Manufacturers 
Institute,  Direct  Mail  Advertising  As¬ 
sociation,  Graphic  Arts  Trade  Asso¬ 
ciation  Executives,  Young  Executives 
of  the  Graphic  Arts,  and  National  As¬ 
sociation  of  Photo-Lithographers.  In 
addition,  printers  from  all  over  the 
United  States  not  connected  with  any 
of  the  above  associations,  as  well  as 
delegations  from  South  and  Central 
America,  Canada,  and  from  Europe, 
will  be  present  for  the  exposition.  An 
attendance  in  excess  of  100,000  is  esti¬ 
mated  by  Fred  W.  Hoch,  exposition 
manager. 

First  in  12  Years 

It  has  been  12  years  since  the  print¬ 
ing  industry  held  a  similar  exposi¬ 
tion;  and  while  the  styles  of  printing 
machinery  do  not  change  so  rapidly 
as  automobile  models  or  dress  fash¬ 
ions,  the  1939  showing  of  equipment 
will  be  almost  revolutionary  com¬ 
pared  with  the  machinery  displayed 
in  1927.  Some  of  the  latest  models 
of  printing  equipment,  which  have 
not  yet  been  placed  on  the  market, 
will  have  their  first  showing  at  Grand 
Central  Palace.  One  hundred  and 
eighty-five  exhibitors  have  arranged 
displays  in  the  Graphic  Arts  field 
which  will  include  the  most  modern 
printing,  photo-engraving,  electro¬ 
typing,  lithographing,  bookbinding 
etc.,  equipment,  and  new  processes. 
At  least  75%  of  the  exhibits  will  be 
of  machinery  in  operation.  Actual 
jobs,  some  in  color  process,  will  be 
produced.  The  value  of  the  ma¬ 
chinery  to  be  displayed  will  total 
several  million  dollars. 

A  feature  of  the  exposition  will  be 
the  showing  of  the  Stephen  Daye 
Press,  the  first  printing  press  to  be 
erected  in  Colonial  America.  Per¬ 
mission  to  show  the  press  was  given 
by  the  Vermont  Historical  Society. 
The  Daye  press  is  of  particular  in¬ 
terest  at  this  time  because  its  picture 
will  adorn  the  new  3-cent  stamp,  just 
approved  by  the  U.  S.  Post  Office,  and 
which  will  be  issued  Monday  to  com¬ 
memorate  the  three-hundredth  an¬ 
niversary  of  printing  in  what  is  now 
the  United  States.  First  day  sale 
of  the  stamp  was  timed  to  coincide 
with  the  opening  of  the  exposition. 

Another  interesting  feature  will 
be  the  Stephen  Horgan  collection  of 
photo-mechanical  prints,  dramatizing 
the  connection  of  photograph  with 
the  printing  press.  The  exhibit  will 
include  rare  specimens  and  plates  of 


relief  printing,  lithographic  printing 
and  photointaglio  engraving.  Among 
the  specimens  to  be  shown  will  be 
the  first  newspaper^Jontaining  a  half¬ 
tone,  the  first  photo-engraving  in 
color,  the  first  advertising  in  color, 
and  a  score  of  other  “firsts” 

"All-American"  Decorations 

The  “All-American”  nature  of  the 
exposition  will  be  emphasized  by 
the  decorative  scheme,  which  is  in 
true  American  motif  and  pictorial- 
izes  the  parade  of  American  states 
and  territories.  The  treatment  will 
be  entirely  modern  and  begins  with 
a  lobby  done  in  alternate  colors  of 
red  and  blue  on  the  columns  sur- 
rqunded  by  sculptural  cartouches 
and  insignia  representing  various 
trade  groups  of  the  printing  indus¬ 
try.  T^e  base  of  the  lobby  walls  are 
in  deep  blue.  The  tall  Corinthian 
columns  of  the  Palace  are  covered 
in  damask  in  old  gold  tint.  Connect¬ 
ing  each  set  of  columns  is  a  giant 
cartouche  surrounded  by  American 
flags  and  the  gold  eagle,  with  the 
seal  of  each  state  in  colors  in  the 
center  of  the  shield.  At  the  top  of 
each  column  will  be  the  name  of  the 
state  and  its  motto. 

Simultaneously  with  the  opening 
of  the  exposition,  printing  plants  in 
every  state  will  begin  the  celebration 
of  Printing  Industry  Weeks.  Proc¬ 
lamations  designating  the  week  of 
Sept.  25  as  Printing  Industry  Week, 
or  official  statements  endorsing  its 
observance  had  already  been  author¬ 
ized  up  to  Wednesday  of  this  week 
by  the  governors  of  a  number  of 
states,  including  New  Mexico,  Con¬ 
necticut.  Delaware,  West  Virginia, 
Rhode  Island,  South  Carolina,  Texas, 
and  Utah. 

Chicago  Guild 
Again  Enjoined 
From  Picketing 

Chicago.  Sent.  19 — The  Chicago 
Newspaper  Guild  was  again  enjoined 
from  oicketing  and  distributing  hand¬ 
bills  by  Sunerior  Court  Judge  John 
J.  Lupe,  after  hearing  the  petition  of 
the  Swarts  Jewelry  Company  officials 
that  continued  picketing  and  “shout¬ 
ing”  was  seriously  injuring  the  busi¬ 
ness  of  this  advertiser  in  the  Hearst 
Herald- American. 

A  new  feature  of  the  temporary 
injunction  forbade  the  guild  to  link 
together  in  one  sentence  any  state¬ 
ment  regarding  the  Swarts  Company 
and  the  strike  being  carried  on  by 
the  guild  against  the  Herald-Amer- 
ican. 

Guild  Certified  in  N.  Y. 

EMPLOYES  in  the  editorial  and  com¬ 
mercial  departments  of  the  New 
York  Post  voted  330  for  the  Amer¬ 
ican  Newspaper  Guild  and  17  for  no 
union  in  a  National  Labor  Relations 
Board  employe  election  Sept.  11.  The 
guild  was  the  only  union  on  the  bal¬ 
lot.  giving  employes  the  choice  of 
voting  either  for  it  or  for  no  imion. 

Seek  Confidence  Law 
MEMBERS  of  the  executive  commit¬ 
tee  of  the  Toledo  (Ohio)  News¬ 
paper  Guild  voted  Sept.  15  to  seek 
the  aid  of  other  Ohio  Newspaper 
Guilds  in  a  campaign  for  a  state  law 
which  would  protect  Ohio  newspiaper- 
men  from  any  attempt  to  force  diem 
to  reveal  their  news  sources. 

This  move  is  the  result  of  action  in 
Toledo  Common  pleas  court  when 
Sherman  Stambaugh,  Toledo  Times 
reporter  and  member  of  the  Toledo 
Newspaper  Guild,  was  fined  $25  and 
costs  for  his  failure  to  reveal  his 
source  of  news  after  being  questioned 


EDITOR  & 


PUBLISHER 


EMPLOYES'  GIFT 

This  portrait  of  Harry  J.  Grant,  chairman 
of  the  board  of  the  Milwaukee  Journal, 
is  a  gift  of  Milwaukee  Journal  employes, 
unveiled  recently  in  the  Journal  lobby, 
where  it  has  been  placed  as  a  companion 
piece  to  the  portrait  of  the  late  Lucius  W. 
Nieman,  founder  of  the  Journal.  It  was 
reproduced  in  the  Journal's  coloroto  sec¬ 
tion  Sept.  3.  In  1936,  Mr.  Grant  as  presi¬ 
dent  and  majority  owner  of  the  Journal 
set  in  motion  the  basic  procedure  which 
has  resulted  in  40%  of  the  Journal's  stock 
now  being  owned  by  working  employes 
throughout  the  plant.  In  recognition  of 
his  services,  a  group  of  employes  decided 
early  this  year  that  a  well  executed  por¬ 
trait  would  be  a  fitting  and  lasting  me¬ 
morial.  Subscription  to  the  fund  was  on 
a  voluntary  basis,  and  the  whole  activity 
was  conducted  by  an  employe  committee. 

Leopold  Seyffert  was  chosen  as  artist. 


by  the  county  grand  jury  and  the 
court. 

Strike  on  Shopper 

FOUR  newspaper  guild  members  en¬ 
gaged  in  picketing  activities  in  con¬ 
nection  with  a  strike  at  the  Hunting- 
ton  Park  (Cal.)  Bulletin,  shopper 
publication,  were  arrested  by  Hunt¬ 
ington  Park  police  last  week,  and 
will  go  on  trial  Oct.  14  charged  with 
violating  a  local  ordinance  which  re¬ 
quires  a  license  to  operate  a  sound 
truck.  Those  arrested  were  Tom 
O'Connor,  president  of  the  Los  An¬ 
geles  Newspaper  Guild;  Roger  John¬ 
son,  past  president  of  that  chapter; 
and  William  Harvick  and  Cliff  Rain¬ 
water  of  Huntington  Park. 

Strikers  Return 

THE  return  last  week  of  three  strik¬ 
ing  guildsmen  of  the  Lynn  (Mass.) 
Item  to  their  positions  has  reduced 
the  number  of  striking  reporters  and 
editors  from  18  to  13.  Two  others  re¬ 
signed  guild  membership  shortly  af¬ 
ter  the  strike  was  called  on  July  12 
by  the  executive  committee  of  the 
Lynn  ANG  chapter. 

Telegraphers  Reject  CIO 

CHICAGO,  Sept.  16 — ^The  convention 
of  the  Commercial  Telegraphers’ 
Union,  an  AFL  affiliate,  unanimously 
rejected  yesterday  a  proposal  for 
amalgamation  presented  by  the  Amer¬ 
ican  Communications  Association  of 
the  CIO.  President  Frank  B.  Powers 
of  the  CTU  termed  the  offer  “insin¬ 
cere  and  merely  trickery.” 

■ 

FILES  BRIEF  WITH  FTC 

Good  Housekeeping,  Sept.  18.  filed 
briefs  with  the  Federal  Trade  Com¬ 
mission  in  Washington  in  support  of 
its  motion  to  have  the  complaint  which 
is  now  pending  against  it  dismissed. 
The  FTCl  has  charged  that  use  of  the 
magazine’s  seal  of  approval  in  ad  copy 
has  a  tendency  to  deceive  the  pur¬ 
chasing  public.  A  cease  and  desist 
order  was  issued  Aug.  20.  Hearing 
on  the  case  was  to  be  held  Sept.  22. 


Rose  Warns  of 
Attacks  on 
Advertising 

AFA  President  Urges 
Presponse  to 
'Call  to  Arms' 

Boston,  Sept.  19 — Norman  S.  Rose, 
advertising  manager,  Christian  Science 
Monitor,  and  president  of  the  Ad¬ 
vertising  Federation  of  America, 
speaking  to  the  Advertising  Club  of 
Boston  today  warned  of  “subversive 
attacks  on  advertising  and  urged  all 
ad  clubs  to  respond  to  the  ‘call  to 
arms.’ 

■'Some  of  the  attacks  are  cunningly 
engineered  by  advocates  of  a  new  so¬ 
cial  order,  who  know  that  by  abolish¬ 
ing  advertising  or  crippling  its  use 
they  would  bring  us  one  big  step 
nearer  the  destruction  of  our  demo¬ 
cratic  private  enterprise  system. 

May  Mean  Well 

“Many  of  the  attacks  on  advertising 
are  by  well-meaning  persons  who 
through  ignorance  have  become  the 
dupes  of  the  radical  element  and  who 
unwittingly  give  aid  to  the  campaign 
to  destroy  our  present  system. 

“All  (our)  striving  toward  perfec¬ 
tion  will  not  halt  the  attacks  of  the 
forces  whose  aim  is  to  destroy.  And 
they  will  have  followers  among  mis¬ 
guided  persons  of  good  intent. 

"This  movement  we  must  combat. 
It  is  not  accurate  to  call  this  the 
‘consumer  movement,’  for  there  is 
much  in  the  broad  consumer  move¬ 
ment  that  is  entirely  constructive  and 
desirable.  But  unfortunately,  much 
of  the  destructive  element  has  per¬ 
meated  the  true  consumer  movement 
and  many  radical  leaders  and  agita¬ 
tors  have  insinuated  themselves  into 
positions  of  control.  That  is  the  dan¬ 
gerous  side  of  the  consumer  move¬ 
ment. 

“This  is  a  call  to  arms.  Every  Ad¬ 
vertising  Club  has  a  responsibility. 
The  work  to  be  done  is  not  merely  for 
self-protection  but  for  the  good  of  all, 
including  both  consumers  and  pro¬ 
ducers.  The  Advertising  Federation 
of  America  has  a  strong  program  to 
meet  the  situation: 

Four  Aims 

“1.  Positive  consumer  education;  2. 
Community  public-relations  progr^: 

3.  Textbook  propaganda  investigation; 

4.  Vigilance  on  state  legislation. 

“We  must  help  the  consumer  move¬ 
ment  to  develop  constructively  and 
we  must  see  that  the  destroyers  are 
exposed.  As  to  advertising,  we  must 
see  that  consumers  have  the  opportu¬ 
nity  to  know  the  truth  about  advertis¬ 
ing — what  it  is,  how  it  works  and  what 
it  does. 

“This  means  two  distinct  lines  of 
work  with  consumers;  namely,  par¬ 
ticipation  in  consumer  activities,  and 
dissemination  of  information  about 
advertising.  Participation  in  consumer 
activities  is  perhaps  more  readily  ac¬ 
complished  by  women’s  advertia^ 
clubs  than  by  men’s  organizations  but 
the  latter  can  do  a  good  job  on  this 
too,  if  they  plan  carefully. 

“In  a  merchandising  sense,  advert¬ 
ing  has  become  the  spokesman  for 
business.  The  special  problem  which 
business  faces  today  is  at  least  par¬ 
tially  a  merchandising  problem  an 
there  is  no  department  of  busm^ 
better  equippied  to  meet  it  than  is  ad¬ 
vertising.” 

MARKS  66th  YEAR 

The  Lebanon  (Pa.)  Daily  New* 
celebrated  its  66th  year  Sept.  • 
John  K.  R.  Schroop  is  president  ana 
business  manager. 
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B.  C.  and  also  have  some  silent  16  mm.  vided — a  neat  business,  too — in  which 
prints.  If  you  hear  of  any  school  or  advertisers  may  tabulate  their  own 
university  that  wants  to  borrow  the  data  for  these  market  arecis.  The 
film,  please  let  us  know.”  whole  thing  is  tied  into  the  Times  cir¬ 

culation  figures. 

Carrier  Savings 

THE  Toronto  Daily  Star  gives  its  car-  Civic  Pride  in  South  Bend 

riers  good  practical  advice  when  it  THE  South  Bend  (Ind.)  Tribune  is 
urges  them  to  “save  a  part  of  what  you  running  a  fine  series  of  full  page 
earn  each  week.”  And  more  than  ad-  advertisements  advertising  the  corn- 
vice,  it  offers  them  an  excellent  prac-  munity  advantages  of  South  Bend, 
tical  savings  plan,  paying  them  5%  The  idea,  worked  in  co-operation  with 
compound  interest  on  money  depKisited  the  Association  of  Commerce,  is,  as 
in  Star  deposit  accounts.  President  F.  A.  Miller  explains,  “to 

The  Wisconsin  State  Journal  pats  its  sell  South  Bend  to  its  own  people  as 
carrier-salesmen  on  the  back  by  run-  well  as  to  others.”  Here  is  another 
ning  as  a  house  ad  an  honor  roll  list-  example  of  the  newspaper  perform¬ 
ing  the  names  of  all  carriers  who  pay  mg  a  useful  civic  function.  To  stimu- 
their  bills  promptly.  late  civic  pride  is  one  of  the  first  steps 


hewspaper  promotion 
beview 

By  T.  S.  mVIN 


vertise  a  contest  eunong  students  for 
a  100-word  essay  explaining  how  the 
time  difference  enables  the  Item  to  re¬ 
port  news  of  the  war  the  same  day. 

The  Chicago  Tribune  used  a  full 
page  to  advertise  the  fact  that  its  war 
news,  gathered  impartially  from  all 
sides,  is  “written  from  the  American 
viewpoint,”  which  is  the  neutral  view¬ 
point.  Illustrating  this  page  was  a 
map  of  the  world  with  Tribune  for¬ 
eign  correspondents  spotted  at  their 
posts  of  duty.  The  Toronto  Daily  Star 
uses  this  same  map  device  in  a  full 
page  advertising  its  war  coverage, 
brightening  it  up  somewhat  by  using 
pictures  of  its  foreign  correspondents 
and  not  just  the  names,  as  the  Tribune 
did. 


■omotion  that  has  innundated  us 
c  past  few  weeks,  we  come  up 
ing  with  a  choice  piece  from  the 
:  St.  Louis  Journal.  “War  news?” 

,  ask  in  a  bold  headline  in  a  house 
■'Sure  the  Journal’s  got  war  news, 
papers  have  war  news.  But  the 
s  in  Europe.  We  want  home 
,5.  too!”  And  because  readers 
home  news,  too,  the  Journal 
ores  them  that  war  or  no  war,  it’s 
[ig  to  cover  football,  the  city  hall, 
police  department,  the  hospitals. 


lie  undertakers,  the  chamber  of  com- 
:.erce,  the  board  of  education  and  all 
oier  regular 


sources  just  as 
j  war.  Which  is 
good  a  way  as  any  to  help  us  keep 


Difference  in  Time 


The  Indianapolis  News  also  finds 
the  time 

difference  between  here  and  Europe, 
fige  newsprint  broadside  about  their  a  seven-hour  difference  in  the  case  of 

sOTCOverage  for  a  box  on  Louisiana’s  t’..,  T' -  ’  L' 

private  war:  a  war  against  graft  and  presenting  war  news, 
cmiption.”  That  war, 

Taes-Picayune  promises 
.mpletely.  The  broadside,  which  is 


jr  balance. 

.bid  in  Louisiana,  the  New  Orleans  material  for  a  full  page  in 
m-Pkayune  finds  room  in  a  four- 


the  News  which  materially  helps  it  in  Walton  Fort  tells  us.  “to  prece 
„  J^istory  Re-  pational  advertising  manager’s 

too,  the  peats,  the  News  headlines  its  page,  yjsit  with  advertisers  and  ager 
to  cover  reproducing  two  of  its  front  pages  Midwest.” 

at  the  start  of  the  war  25  years  ago 
be  work  of  Promotion  Manager  Andy  and  its  page  reporting  the  opening  of  Los  Angeles  Market  Data 
lilbot  went  to  40,000  non-subscribers,  hostilities  in  the  current  war. 

1  told  them  how  thoroughly  the  Under  the  impetus  of  the  war,  pro- 
r.nes-Picayune  is  covering  the  war  motion  departments  are  discovering 
d  gave  them  in  color  a  reprint  of  a  lots  of  virtues  about  their  newspapers 
:il  page  war  map  which  had  appeared  that  in  more  normal  times  they  seem 
:  t!ie  paper  several  days  earlier.  to  neglect.  But  war,  after  all,  “is  not 

PietHre  of  Copy  Desk  ^  experience.”  It  merely  em- 

ThisTimes-Picayune  job  is  notable,  job  the  newspaper  does 

-our  opinion,  not  alone  for  the  col- 

credmap  but  for  a  fine  piece  of  copy  newspaper  today,  he^ 

:eveloping  the  headline.  “War  is  not  ^ 

1  _ ”  u  .  1  t  hoped  that  some  of  the  drama  promo- 

•  uew  experience.  Here  at  last,  as  ^  * 

n  .u  .u  tion  departments  are  discovering  to- 

“’1  much  of  the  other  war  coverage  ,  ^  ,  . 

p:omotion  we  have  seen,  the  copy  remember  tomorrow, 

:der  comes  into  his  glory.  For  it 

-the  copy  reader,  mute,  unsung,  "Behind  the  Headlines" 

«-onymous  hero,  who  must  weigh  .  i  i 

-hat  all  the  much-advertised  war  cor-  SOME  TIME  ago  we  reported  here 
:^ndents  send  in.  sift  out  the  rumor  „ 

d  propaganda,  and  present  the  ^^documentary 

:der  with  a  factual  and  balanced  Behind  the  Headlines.  Now 

r-'tture.  A  fitting  illustration  for  this  ^“"don  T.  Southam,  promotion  man- 

is  a  large  picture  of  the  copy  T 

:esk  at  work  *'^8  success  with  it. 

TheNeu-  Orleans  Item  used  a  full 

page  to  make  a  point  of  the  fact  that  it  m  all  their  houses 

Then  it’s  3  p.m.  in  New  Orleans  it’s  ‘hroughou  British  Columbia.  We 
31«c)cout  in  the  war  zone!”  This  pro-  independent 

dedreaders  with  a  time  schedule  houses  and  respon.se  is  very  good  A 
;®paring  the  time  in  Berlin  and  number  of  American  universities  have 
Poland  with  the  time  in  New  Orleans,  for  the  film  and  needless  to 

mowing  how  the  Item,  an  afternoon  fy-  very  glad  to  oblige.  We 

^per,  brings  war  news  the  same  day. 

Item  used  this  ton  to  ad-  have  distributed  among  the  schools  of 
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The  Associated  Press  Wirephoto  System  Is 
It  Serves  Pictures  By  Wire  to  More  Newspap 
In  the  Past  Three  Months  Alone  Thirty-one 


This  Increases  to  One  Hundred  the  Numbel 
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Atlanta  Journal 
Baltimore  Sun  (AM) 

Baltimore  Sun  (PM) 

Bangor  News 
Boise  Statesman 
Boston  Post 

Buffalo  Courier-Express 
Buffalo  News 
Chicago  Daily  News 
Chicago  Daily  Times 
Chicago  Tribune 
Cincinnati  Times-Star 
Cleveland  News 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Columbus  Ohio  State  Journal 
Dallas  News 
Dallas  Times-Herald 
Dayton  News 
Decatur  Herald 
Decatur  Review 
Denver  Post 
Des  Moines  Register 
Des  Moines  Tribune 
Detroit  Free  Press 


Detroit  News 
Hartford  Courant 
Jacksonville  Times-Union 
Kansas  City  Star 
Kansas  City  Times 
Lexington  Herald 
Lexington  Leader 
Little  Rock  Arkansas  Gazette 
Los  Angeles  Examiner 
Los  Angeles  Times 
Louisville  Courier-Journal 
Louisville  Times 
Lowell  Sun 
Miami  News 
Milwaukee  Journal 
Minneapolis  Star-Journal 
Minneapolis  Tribune  (AM) 
Minneapolis  Tribune  (PM) 
Montreal  La  Presse 
Montreal  Star 
Nashville  Banner 
Nashville  Tennessean 
New  Bedford  Standard-Times 
New  Orleans  States 
New  Orleans  Times  Picayune 
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Ihan  All  Other  Picture  Agencies  Combined. 


ditional  Members  Have  Taken  the  Service. 
Papers,  Large  and  Small,  Now  Subscribing. 
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New  York  Daily  News 
Oakland  Tribune 
Oklahoma  City  Oklahoman 
Oklahoma  City  Times 
Omaha  World-Herald  (AM) 
Omaha  World-Herald  (PM) 
Peoria  Journal-Transcript  (AM) 
Peoria  Journal-Transcript  (PM) 
Philadelphia  Bulletin 
Philadelphia  Inquirer 
Philadelphia  Ledger 
Portland  Express  (Maine) 
Portland  Press-Herald  (Maine) 
Portland  Oregonian 
Providence  Bulletin 
Providence  Journal 
Pueblo  Chieftain 
Pueblo  Star-Journal 
Rochester  Chronicle 
Rochester  Times-Union 
St.  Louis  Globe  Democrat 
St.  Louis  Post-Dispatch 
Salt  Lake  City  Deseret  News 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 


San  Diego  Tribune 
San  Diego  Union 
San  Francisco  Call-Bulletin 
San  Francisco  Chronicle 
San  Francisco  Examiner 
Seattle  Times 
Spokane  Chronicle 
Spokane  Spokesman-Review 
Springfield  Mo.  Daily  News 
Springfield  Mo.  Leader 
Springfield  Ohio  News 
Springfield  Ohio  Sun 
Syracuse  Herald-Journal 
Tampa  Tribune 
Toronto  Star 
Toronto  Telegram 
Vancouver  B.  C.  Sun 
Vancouver  B.  C.  Province 
Washington  Post 
Washington  Star 
Winnipeg  Free  Press 
Winnipeg  Tribune 
Worcester  Gazette 
Worcester  Telegram 
Youngstown  Vindicator 
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1940  Automobile 
Announcements 
Flow  from  Detroit 

Hudson,  Nosh,  Plymouth  Ads 
Placed  .  .  .  Chevrolet  Copy 
Due  This  Week 
By  HIL  F.  BEST 

Detroit,  Sept.  19 — As  we  go  to 
press,  the  biggest  single  week  of  ac¬ 
tivity  on  the  1940  new  car  announce¬ 
ments  came  to  a  close.  This  week 
saw  Hudson,  Nash  and  Plymouth 
with  their  announcements  and  Chev¬ 
rolet  started  their  large  pre  -  an¬ 
nouncement  with  large  size  copy. 

The  Plymouth  announcement  is  nm- 
ning  in  evening  papers  on  Sept.  22 
and  morning  papers  on  Sept.  23  and 
Sunday  papers  on  Sept.  24.  The  1,750- 
line  size  is  the  top  size  running  in 
metropolitan  cities  and  the  smallest 
size  is  900  lines  which  runs  in  the 
dealer  points.  Orders  were  placed  by 
J.  Stirling  Getchell. 

Big  Chevrolet  Campaign 

Chevrolet  broke  their  pre  -  an¬ 
nouncement  copy  in  newspapers  gen¬ 
erally  throughout  the  country  start¬ 
ing  this  week.  In  attractive  copy 
starting  at  420  lines  and  running  as 
high  as  1,120  lines  the  buying  public 
will  be  asked  to  wait  for  the  1940 
Chevrolet  announcements.  Using 
daily  and  weekly  newspapers  in  the 
large  Chevrolet  list,  Campbell-Ewald 
handled  the  insertion  orders.  From 
now  on  Chevrolet  will  be  back  in 
newspapers  plugging  1940  model  sales, 
the  pre-announcement  copy  is  being 
followed  by  a  large  announcement  and 
show  schedule. 

From  far-off  Japan  and  nearby 
Canada  came  a  group  of  foreign  Ford 
executives  to  join  the  managers  and 
assistant  managers  of  the  34  Ford  Mo¬ 
tor  Company  branches  in  the  United 
States  in  a  three -day  session  at  the 
home  office  in  Dearborn  last  week. 
Meeting  in  the  Theater  of  the  Ford 
Rotunda,  J.  R.  Davis,  general  sales 
manager,  started  the  event.  Inspec¬ 
tion  of  1940  model  Ford  cars  and  trucks 
followed.  Aerodynamic  tests  in  the 
huge  weather  tunnel  and  outdoor  test¬ 
ing  devices  were  witnessed.  News¬ 
paper  advertising  plans  on  the  1940 
are  not  available  nor  is  the  announce¬ 
ment  date.  However,  Ford  national 
advertising  through  N.  W.  Ayer  & 
Son  will  be  anxiously  awaited  by  all 
newspapers  as  will  the  Ford  dealer 
co-operative  advertising  through  both 
Ayer  and  McCann-Erickson. 

The  Cadillac-LaSalle  announcement 
date  is  being  set  up  for  the  latter  part 
of  October.  Armouncements,  of  course, 
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will  be  made  at  the  New  York,  Chi¬ 
cago  and  Detroit  shows  with  general 
announcements  following.  Cadillac- 
LaSalle  copy,  as  heretofore,  will  be 
handled  by  MacManus,  John  &  Adams. 

Oe  Soto  Campaign  Soon 

DeSoto  another  division  of  Chrysler 
Corporation  handled  by  J.  Stirling 
Getchell,  Inc.,  released  the  1940  model 
publicity  on  Sept.  16.  DeSoto  news¬ 
paper  annoimcements  will  follow  the 
same  procedure  as  last  year,  being  run 
as  the  dealers  get  cars.  DeSoto  ad¬ 
vertising  will  feature  a  bigger,  more 
powerful  and  longer  wheel-base  car 
in  addition  to  being  lower  in  price. 

The  New  York  Automobile  Show, 
Oct.  15-22,  takes  on  added  significance 
because  of  the  war.  The  sales  and  the 
general  results  of  the  show  will  be 
closely  watched  as  a  business  barom¬ 
eter. 

The  war  caused  the  change  of  the 
Canadian  National  Motor  Show.  It 
has  been  advanced  one  full  week  and 
will  be  open  during  the  New  York 
show,  Oct.  14-21.  The  reason  behind 
this  is  the  fact  that  troops  will  be  bil¬ 
leted  in  the  various  buildings  of  the 
exposition  grounds. 

Only  one  major  automobile  plant  re¬ 
mains  closed  as  this  goes  to  press  and 
that  company  will  soon  be  running 
full  force  and  by  New  York  show  time 
will  have  cars  ready  and  announce¬ 
ments  made 

■ 

ANDERSON  PARDONED 

Pardon  of  Frank  B.  Anderson,  for¬ 
mer  publisher,  Sausalito  (Cal.)  News, 
has  received  approval  of  the  Califor¬ 
nia  Supreme  Court.  Mr.  Anderson 
had  been  convicted  on  a  conspiracy 
charge  by  the  Marin  Superior  Court. 
The  ex-publisher  had  contended  that 
bribery  charges  brought  against  him 
were  in  effect  persecution  by  the 
Marin  County  district  attorney. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


PARSONS.  WATTS  BACK 

Geoffrey  Parsons,  chief  editorial 
writer,  and  Richard  Watts,  Jr.,  drama 
critic.  New  York  Herald  Tribune,  ar¬ 
rived  home  from  Europe  on  the  S.S. 
Washington,  Sept.  18.  Mr.  Watts, 
who  was  joined  by  Mr.  Parsons  in 
Paris,  has  been  on  a  three-month 
world  tour,  most  of  which  was  spent 
in  the  Far  East.  From  China,  he  filed 
dispatches  on  the  Eastern  conflict, 
and  from  the  S.S.  Washington,  an  ac¬ 
count  of  the  scene  aboard  the  vessel 
describing  the  cramped  conditions 
under  which  the  American  war  refu¬ 
gees  traveled. 

SUSPENSION 

The  Rochester  (N.  Y.)  Evening 
News  has  temporarily  suspended  pub¬ 
lication  pending  changes  in  its  capital 
structure,  Frank  McShane,  president 
and  publisher  announced  this  week. 


War  Doubles  Cost  of 
Foreign  Services 

continued  from  page  5 


Charles  S.  Foltz,  until  recently  with 
the  Paris  bureau. 

Louis  P.  Lochner,  chief  of  the  AP’s 
Berlin  bureau,  has  been  with  the  Ger¬ 
man  armies  in  Poland.  Two  other 
Berlin  staffers,  Melvin  K.  Whiteleather 
and  Edwin  Shanke,  have  made  trips 
into  the  field  with  the  German  army. 

Along  the  Slovak  border  is  Daniel 
De  Luce,  working  out  of  AP’s  Buda¬ 
pest  bureau. 

For  the  United  Press,  Edward  W. 
Beattie,  Jr.,  who  with  other  corre¬ 
spondents  was  compelled  to  leave  be¬ 
leaguered  Warsaw,  covered  the  Polish 
army’s  retreat  to  the  Rumanian  front- 
tier.  Edmund  Allen  has  been  trans¬ 
ferred  from  UP’s  Warsaw  office  to 
Budapest,  George  Kidd  from  Copen¬ 
hagen  to  Berlin  and  Harold  Peters 
from  Berlin  to  Copienhagen.  Grattan 
McBroarty  has  left  the  Washington, 
D.  C.,  bureau  to  go  to  Amsterdam, 
from  which  point  Virgil  Pinkley  is 
supervising  coverage  of  the  northern 
neutral  nations. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrite  or  wire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

3S  R.  Wackar  Driva,  Chleaga,  III. 
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ported  by  SIsibb  Dolts  Okl,  ProfoMioB- 
bI  JoBrBBlistlo  PrstorBity. 


Harry  Shapiro  is  now  back  in  Mos¬ 
cow  for  UP  after  a  leave  of  absence 
in  the  U.  S.  S.  R.  Moore  has  gone  to 
the  London  office  from  Dublin  and 
Ralph  Forte,  who  had  been  in  Glas¬ 
gow  on  the  Athenia  disaster,  has  re¬ 
turned  to  London.  Peter  C.  Rhodes 
has  been  assigned  to  Luxemburg. 

INS  announced  this  week  it  is  fly¬ 
ing  W.  W.  (Bill)  Chaplain  of  the  New 
York  bureau  abroad  on  the  Clipper. 
He  expected  to  be  assigned  with  the 
British  armies.  Others  going  abroad 
immediately  include  Robert  G.  Nixon, 
who  has  covered  the  State  Department 
for  the  Washington  bureau,  to  Lon¬ 
don;  Robert  Lowe,  formerly  of  the 
INS  cable  department  staff  in  New 
York,  to  London;  Damon  Runyon, 
who  plans  to  sail  within  a  week  or  10 
days  for  France,  where  he  hopes  to 
be  attached  to  the  field  staff,  working 
out  of  Paris;  and  Bill  Corum,  New 
York  Journal -American  sports  col¬ 
umnist,  who  expects  to  write  at  the 
Western  front  for  INS. 

Jctmes  E.  Brown,  until  recently  with 
the  London  staff,  is  now  in  charge  at 
Bucharest  for  INS. 

Hillman  with  Collier's 

William  Hillman,  formerly  INS 
European  news  manager,  will  head  a 
war  staff  in  Europe  for  Collier’s,  Wil¬ 
liam  L.  Chenery,  announced  this  week. 

In  London,  Lord  Camrose,  editor- 
in-chief  and  owner  of  the  Daily  Tele¬ 
graph,  has  joined  the  Ministry  of  In¬ 
formation  as  assistant  to  Lord  Mac¬ 
Millan  and  Controller  of  Press  Rela¬ 
tions. 

In  Ottawa,  Ont.,  W.  W.  Murray,  of 
the  Parliamentary  steiff  of  the  Can¬ 
adian  Press,  has  been  appointed  chief 
cable  censor  in  the  National  Defense 
Department,  with  the  rank  of  lieu¬ 
tenant  colonel.  He  has  been  granted 
a  leave  from  the  CP  for  the  duration 
of  the  war. 


How  well  are  you  covered 
from  fhe  war  zones? 

on  Russia? 
Italy? 

The  Balkans? 

Are  you  keeping  abreast  with 
the  changing  Far  East? 

CHECK  UP  WITH 

HAVAS 

oldest  world  news  agency 


Its  high-speed,  24-hour  radio  service 
is  adapted  to  the  needs  of  Ameri¬ 
can  newspapers  by  a  specially- 
trained  American  staff. 


HAVAS  NEWS  AGENCY 

50  Rockefeller  Plaza 
New  York.  N.  Y. 
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Skott  “Takei 


ith 


[T  WAS  A  NICE  little  feature  in  the 
Daily  Pantayraph,  Bloomington,  Ill., 
dealing  with  the  training  of  beauty 
perators,  until  readers  came  to  this 

paragraph: 

“We  (the  operators)  get  personality 
•jaining  too,  because  we’ve  got  to 
rlease  our  customers  when  we  get  out. 
Te’re  told  to  keep  our  vices  low  and 

•  ieasant." 

■ 

PROBABLY  the  only  reporter  in  the 
U.  S.  whose  by-line  sold  a  story  of 
r.is  to  a  newspaper  which  had  never 
heard  of  him  before  is  Edgar  Allen 
Poe,  of  the  staff  of  the  New  Orleans 
Time-Picayune.  “By-line  alone  worth 
story,”  once  wired  a  paper  to  which 
Poe  had  sent  a  query.  Poe  is  no  rela¬ 
tive,  however  distant,  of  his  famous 
ramesake.  When  he  started  news¬ 
paper  work,  about  ten  years  ago,  on 
Birmingham  Age-Herald,  appearance 
of  his  by-line  caused  Time  magazine 
to  telegraph  him  several  times  in  rapid 
succession  to  learn  whether  he  was  a 
relative  of  “the”  Edgar  Allen  Poe. 

■ 

DETERMINED  to  outdo  William  Tell, 
perhaps.  ...  l 

BEXLEY  YOUTH  TO  SHOOT 
OFF  TIE  AT  CAMP  PERRY 
Columbus  (O.)  Dispatch  headline. 

■ 

PROOFREADERS  on  the  Mobile 
Press,  scanning  a  story  concerning 
the  dedication  and  launching  of  the 
first  section  of  metal  tubing  for  a  new 
tunnel  under  Mobile  River,  were 
startled  at  this  passage: 

“The  sponsor  will  be  Mrs.  Charles 
A.  Baumhauer,  wife  of  the  mayor, 
who  will  break  a  bottle  of  champagne 
on  the  tube  as  she  rolls  into  the  river 
•t  4:40  o’clock.” 

■ 

IMAGINE  THE  REACTION  of  the 
city  editor  of  the  Mobile  (Ala.) 
Register,  when  a  young  reporter,  as¬ 
signed  to  the  State  Medical  Associa¬ 
tion  convention,  pointed  to  an  address 
scheduled  for  a  later  session  on  “Fal- 
kcies  in  the  Conduct  of  Labor,”  and 
warned  his  chief: 

;  “You  better  assign  somebody  to 
cover  that  speech — he  may  say  some¬ 
thing  about  John  L.  Lewis.” 

■ 

High  state  of  police  department 
eflficiency  as  revealed  in  Montreal 
herald: 

“Radio  cars  rushed  to  the  scene  and 
trept  quietly  up  the  stairs,  ready  for 
inything.  They  found  a  young  boy 
Sound  asleep.” 

■ 

i  &  Publisher  will  pay  $2  for  each 

nort  Take”  accepted  and  published.  Those 

•  used  will  not  be  returned. 


Pictune. 


len- 

ally- 


:y 


Giv*  your  readers  interesting  pic¬ 
tures  of  timely  events . . .  newswor¬ 
thy  local  celebrities  with  Weben- 
dorfer  web  or  sheet  fed  offset.  No 
•Rpensive  engravings  are  necessary. 
Ask  your  ATF  Salesman  or  Offset 
Selling  Agent  for  details  or  write 

American  Type  Founders 

Offset  Divhion  •  AAt.  Vernon,  N.Y. 


Stahlman  Writing 
Daily  Column 

James  G.  Stahlman,  publisher  of  the 
Nashville  Banner  and  former  presi¬ 
dent  of  the  American  Newspaper 
Publishers  Association,  Monday, 
started  a  daily  column  in  his  news¬ 
paper  called:  “From  the  Shoulder.” 

The  column,  which  speaks  for  itself, 
is  in  the  Banner  publisher’s  punchy, 
staccato  style  and  will  deal  with  things 
both  international  and  local.  He  will 
comment  on  everything  from  the  world 


wars  to  a  hole  that  needs  fixing  in 
Nashville’s  Church  Street. 

In  this  first  column  Mr.  Stahlman 
says  he  can’t  be  neutral,  doesn’t  want 
to  be  and  is  not  going  to  be.  But  this 
country  must  stay  out  of  this  war,  he 
says.  He  believes  the  Americans  can 
“if  they  keep  their  shirts  on." 

BUREAU  MEETING 

The  Committee  in  Charge  of  the 
Bureau  of  Advertising.  American 
Newspaper  Publishers  Association, 
will  hold  a  regular  meeting  this  week¬ 


end,  Sept.  22,  23  at  Hot  Springs,  Va. 
Reports  will  be  delivered  on  the  work 
of  the  sales  department,  several  re¬ 
searches  that  are  now  under  way,  and 
the  status  of  the  underwriting  plan. 

KENT  COOPER  BACK 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  who  has  been  ill, 
has  returned  to  his  desk,  and  Byron 
Price,  executive  news  editor,  who 
was  acting  general  manager  during 
Mr.  Coopier’s  absence,  is  now  on  vaca¬ 
tion. 


In  ST.  LOUIS  or  100  miles  away 
the  Cash  Register  makes  the  same  sound 


That  little  bell  that  rings  means  the  same  in  metropo¬ 
lis  or  county  seat  town — in  department  store  or  in 
general  store. 

SALES  .  .  .  You  want  sales  and  sales  volume,  and  you  want  to 
build  your  sales  volume  as  quickly  and  economically  as  possible. 

Advertising  in  The  Globe-Democrat  rings  cash  registers,  not 
only  in  St.  Louis,  but  throughout  this  great  49th  State  market 
.  .  .  Rings  them  briskly,  simultaneously  .  .  .  Gives  sales  cover¬ 
age  that  mounts  and  grows  through  this  responsive  region  sur¬ 
rounding  St.  Louis,  sales  and  shipping  center  of  a  super  market. 

Don't  miss  this  plus  and  extra  advantage  which  The  Globe- 
Democrat  offers  to  MULTIPLY  your  sales. 


There's  on  Oil 
Boom  in  the  Illi¬ 
nois  Basin — Right 
in  the  49th  State. 

Write  for  Facts. 


The  Newspaper  of  The  49th  State 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  cente.s 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  135.  Meat  Advertising 


IN  THE  United  States  Biennial  Census 

of  Manufacturers  1933,  there  were 
listed  1,078  establishments  who 
slaughter,  process  or  pack  meat. 
Pennsylvania  leads  all  states  in  num¬ 
ber  of  plants,  but  Illinois  leads  all 
states  in  the  number  of  i>eople  em¬ 
ployed  in  this  business,  and  in  total 
production  and  sales. 

The  big  four — Swift.  Armour,  Wil¬ 
son  and  Cudahy — pltis  73  other  smaller 
plants,  make  Illinois  the  greatest  meat 
center  of  the  entire  world. 

A  glance  at  the  Department  of  Agri¬ 
culture  charts  shows  that  per  capita 
meat  consumption  has  been  steadily 
declining  for  the  past  30  years;  while 
the  per  capita  consumption  of  green 
vegetables,  fresh  fruits  and  canned 
fruits  have  risen  steadily. 

Fresh  fruits  have  shown  a  per 
capita  increase  of  13.11%  since  1899. 
Fresh  vegetables,  27.93%,  canned 
fruits,  360.87%.  and  canned  vege¬ 
tables,  175.72%. 

Diet  to  Blame 

Probably  no  country  in  the  world 
has  produced  so  many  different  diet 
schools  as  has  the  United  States. 
House  of  David  followers  in  Michigan 
never  touch  meat.  Cults,  private  diet 
practitioners,  and  many  of  our  diet 
authorities  have  for  years,  through 
printed  articles,  clinical  studies  and 
public  lectures,  advised  the  abolition 
of  meat  in  our  diet,  or  a  greatly  re¬ 
duced  use  of  meat. 

Up  to  a  decade  ago,  meat  packers 
had  little  to  worry  about.  The  con¬ 
stant  influx  of  foreigners — mostly 
laborers — the  great  building  booms  we 
enjoyed,  the  tremendous  expansion  of 
all  our  basic  industries,  provided  mil¬ 
lions  of  hungry  consumers. 

People  who  engage  in  manual  labor, 
seldom  have  finicky  appetites.  They 
burn  up  from  4,000  to  4,500  food  calor¬ 
ies  every  24  hours.  Those  who  follow 
the  professions,  office  workers,  and 
older  people,  need  but  3,000  food  calor¬ 
ies  every  24  hours. 

Since  1930,  an  average  of  about  10 
million  men  and  women  have  been 
idle  each  year.  Many  of  these  mil¬ 
lions  are  on  direct  relief  or  supported 
by  “make  work  projects.”  which  has 
automatically  reduced  their  incomes 
to  an  almost  starvation  basis. 


these  independents  is  a  prospect  for 
one  or  more  daily  newspapers. 

Practically  all  of  them  are  owned 
by  local  people  and  are  financed  by 
local  capital.  Most  of  them  kill,  dress 
and  sell  pork,  beef,  lamb,  veal  and  not 
a  few  have  large  poultry  and  dairy 
products  departments. 

Recently  we  examined  50  daily 
papers  from  different  sections  of  the 
United  States.  In  four  of  them  we 
found  small  campaigns  featuring  sum¬ 
mer  meats,  such  as  boiled  hams,  sau¬ 
sages,  frankfurters,  liverwurst,  head 
cheese,  and  bacon.  The  advertise¬ 
ments  were  in  reality  small  billboards. 
None  had  copy  such  as  is  used  by 
breakfast  food,  baking  powder  or  milk 
advertisers. 

Local  Packers'  Advantages 

LOCAL  PACKERS  have  many  ad¬ 
vantages.  Because  of  their  size,  the 
more  intensive  covering  of  their  trade, 
and  the  fact  that  they  are  local  people, 
they  have  a  decided  “edge”  when  the 
big  four- -Armour,  Swift,  Cudahy  and 
WiLson — appear  as  competitors. 

Local  packers  could,  if  they  tried, 
build  up  a  group  of  butcher  outlets 
that  could  be  used  to  merchandise 
certain  types  of  meat  at  intervals. 

As  an  example,  suppose  that  the 
packer  decided  to  put  on  a  60-day 
drive  on  the  sale  of  perk  and  pork 
products.  He  knows  hogs  are  cheap, 
he  knows  he  can  get  choice  animals 
which  in  turn  gives  the  consumer 
choice  cuts.  During  the  60-day  drive, 
his  advertising  should  be  devoted  to 
pork  recipes  and  pork  menus. 

With  a  group  of  500  to  1,000  butchers 
co-operating,  he  could  buy,  kill  and 
process  a  higher  percentage  of  pork 
than  he  might  ordinarily  use.  In  other 
words,  he  could  merchandise  his  prod¬ 
ucts  exactly  like  a  tire  manufacturer, 
an  oil  company  or  an  ice  cream  manu¬ 
facturer. 

The  big  four  might  do  this,  but  by 
the  time  their  salesmen  had  gotten 
commitments  from  100,000  butchers  in 
the  United  States,  the  entire  selling 
program  would  be  known  to  competi¬ 
tors.  and  the  small  packer,  with  a  con¬ 
centrated  territory,  could  pick  off 
more  than  his  share,  simply  because 
he  can  work  faster  in  a  small  con¬ 


centrated  market  for  a  few  counties 
or  a  state. 

Selling  Local  Packers 

WHEN  a  salesman  from  the  local  or 

national  department  is  assigned  to  a 
local  p>acking  account,  he  should  be 
armed  with  several  “rounds”  of  factual 
information.  The  average  local  pack¬ 
er  is,  in  most  instances,  a  butcher. 
And,  he  must  be  a  good  butcher  to 
have  succeeded  up  to  this  time.  He 
knows  the  market,  how  to  kill,  dress, 
process  and  deliver  the  best  meat,  but 
95%  of  them  are  not  very  well  in¬ 
formed  about  newspaper  advertising. 

Occasionally,  one  will  find  them 
using  painted  walls  or  posters.  This 
type  of  advertising  must  be  helpful, 
otherwise  we  would  not  see  so  many 
local  packers  using  this  medium  year 
after  year. 

Some  of  the  things  needed  to  sell 
the  local  packer  follow; 

1.  Discuss  with  10  or  15  butchers 
who  are  serviced  by  the  local  packer, 
the  possibility  of  a  definite  tie-up  with 
the  packer  featuring  his  products.  If 
they  are  interested  in  the  idea  it 
makes  a  little  easier  sale  when  the 
complete  plans  are  submitted  to  the 
packer. 

2.  Ask  25  employes  of  the  paper 
where  their  families  purchase  their 
meat.  Ask  the  married  men  to  find 
out  where  their  wives  purchase  most 
of  their  meat  and  how  their  wives  rate 
the  local  packer’s  products. 

3.  Ask  the  packer  what  grade  of 
animals  are  killed  in  his  packing  house 
— is  it  local  stock  or  does  he  import 
beef  from  Kansas,  or  where?  Make 
a  list  of  all  of  the  prepared  products 
he  sells — sausages,  head  cheese,  lard, 
chipped  beef,  bologna,  frankfurters, 
etc. 

4.  Obtain  from  some  domestic 
science  teacher  about  50  menus  in 
which  meat  represents  the  foundation 
of  a  meal,  liiese  50  menus  should 
cover  lunches,  dinners,  Sunday  night 
suppers,  etc. 

Publish  Menus 

When  this  information  is  obtained, 
a  meeting  should  be  held  with  the 
packer  and  a  12-month  program  laid 
out,  running  at  least  3  ads  a  week.  A 
good  size  for  the  ads  might  be  2  col¬ 
umns,  5  inches,  and  every  advertise¬ 
ment  should  feature  some  meal,  menu 
or  recipe  in  which  meat  is  the  primary 
ingredient.  In  each  advertisement,  a 
line  should  be  printed  requesting 
women  to  send  in  their  best  recipes 
and  best  menus,  so  that  the  adver¬ 
tiser  has  new  copy  supplied  by  the 
consumers  of  the  market.  The  reason 
for  this  is  obvious — menus  differ  in 
different  parts  of  the  country.  A  typ¬ 
ical  New  England  menu  is  different 
from  a  typical  San  Antonio  menu. 
The  more  the  copy  is  localized,  the 


The  picture  is  not  too  pleasant,  but 
every  packer  knows  that  meat  con¬ 
sumption  rises  as  people  are  employed. 
Ask  100  workers  what  they  like  to  eat 
when  hungry — 90%  of  them  will  men¬ 
tion  meat  first,  then  desserts,  vege¬ 
tables  and  drinks. 

Meat  to  most  people  is  the  founda¬ 
tion  of  a  meal. 

Meat  Prospects 

PRACTICALLY  every  daily  news¬ 
paper  in  the  United  States  is  not 
more  than  a  few  minutes  or  a  few 
hours’  auto  ride  from  a  “local  packing 
house.” 

Swift,  Armour,  Wilson  and  Cudahy 
are  four  packers  out  of  1,078  in  the 
United  States.  While  we  believe  these 
four  packers  could  greatly  increase 
their  sales  through  a  constant  use  of 
daily  papers,  this  discussion  is  limited 
to  the  1,074  packing  houses  that  oper¬ 
ate  in  a  few  counties,  one  state,  or  a 
group  of  states.  Every  single  one  of 


All-round  Reporter 
First-class  Photographer 
Capable  Telegraph  Editor 
Editor  for  Weekly 
Copyreader 
Webb  pressman 
Woman  reporter 
Advertising  solicitor 
Production  Manager 

These  jobs  and  others  came  to  the  attention  of  the  Personnel 
Service  during  the  past  two  weeks  with  the  notation — W antod 
mt  Once!  Could  you  have  filled  the  bill?  Why  not  get  in 
line  for  these  and  other  bonafide  jobs  coming  to  our  atten¬ 
tion  every  week  by  registering  with  the  Editor  &  Publisher 
Personnel  Service.  Details  on  page  47  of  this  issue. 


WANTED 

AT 

ONCE! 


better  it  will  work.  If  10  or  15  put. 
lishers  were  to  sell  that  many  loci 
packers  continuous  newspaper  schec. 
ules,  and  the  success  stories  derive 
from  these  campaigns  were  put  t 
circulation  through  the  Bureau  of  Ac. 
vertising,  it  will  be  of  inestimable  he> 
to  other  publishers  and  might  win  tb 
big  four — Swift,  Armour,  Wilson  ais 
Cudahy — to  a  more  liberal  use  j 
newspapers. 

■ 

Steamship  Copy  Chiei 
War  Ad  Casualty 

Chief  advertising  casualty  as  a  re¬ 
sult  of  the  European  war  has  bee 
that  of  the  leading  steamship  compav 
ies,  whose  copy  has  virtually  disap¬ 
peared  from  U.  S.  newspapers  ai 
magazines.  How'ever,  the  full  effe: 
has  not  yet  been  felt  by  these  med- 
ums,  since  tourist  and  travel  adve 
tising  is  generally  at  a  low  point 
this  time  of  year. 

Concerning  travel  copy,  Hari- 
White,  of  'Thos.  Cook  &  Son,  N-. 
York,  told  Editor  &  Publisher  d 
his  firm  has  not  cancelled  any  co? 
but  simply  is  not  placing  any  at  t:, 
time.  He  said  it  is  too  early  to  mai 
any  prediction  for  the  future,  but  L: 
many  others  in  the  field  he  expects' 
see  a  decided  rise  in  travel  within ; 
United  States,  with  a  concurrent  r 
in  resort  and  transportation  adve: 
tising  copy. 

It  has  been  estimated  that  U.  i 
tourists  last  year  .spent  $130,000,000 
visit  Western  European  countr:. 
and  many  believe  the  larger  por:: 
of  this  sum  will  be  spent  in  U.  : 
Central  and  South  American  tra 
provided  the  war  continues. 

VA.  PRESS  MEETING 

The  mid-winter  meeting  of  the  Vr 
ginia  Press  Assn.,  will  be  held  J  j 
25-27,  in  Richmond.  I 


SPACE 

BUYERS 

ITant  clean,  clear  cut  printing  I 
in  the  sgtace  they  pay  for.  jj 
Satinfy  them  by  using 

MORLEYi 
MATS  i 

Stereotypers,  too,  appreciate  | 
their  moderate  moulding  pwf- 1| 
sure,  which  protects  type  and  1 
prolongs  life  of  moulding : 
blankets  .  .  .  and  pressmen  - 
like  their  clean-printing  qual"  I 
ities.  * 

...  all  of  which,  of  course, 
means  larger  profits  for  the 
publisher. 

Samples?  Gladly! 

MORLEY  BUTTOnj 

Manufacturing  Conip*'^| 
Portsmoulli,  New  Hampahke  | 
New  T«rk  oaee,  46  Eaat  11th 

I 

AL 


I  Clot* 
11th 
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It  is  the  ambition  of  every  national  advertiser 
to  discover  neic  markets,  new  territories  the  coun¬ 
try  over,  in  which  to  make  copy  “Tests”.  Con¬ 
trary  to  popular  belief,  the  national  advertiser 
and  his  far-sighted  Advertising  Agency,  prefer  to 
add  MORE  newspapers  to  a  schedule — never  less. 
That  this  fact  is  reflected  at  the 
prcuent  time  with  increased  impetus, 
is  certainly  borne  out  by  the  elabor-  FAC 

ate  plans  already  announced  or  in  ^ 

course  of  preparation,  for  1940.  Lists  S  P  Al 

of  new.spaiK'rs  are  larger  .  .  .  there 
is  a  tendency  to  go  far  beyond  a 
mere  “Big  City”  schedule,  and  to  Date 

aim  at  profitable  markets  in  as  Form 

many  States  as  offer  factual  proof  Nov. 

of  localized  per  capita  buying  jK)wer. 

This  being  true,  announcement  of  j 

the  approaching  new  issue  of  Editor  _ 

ami  Publisher  MARKET  GCIDE, 


takes  on  vastly  increased  significance.  For  it  is  the 
Year-through  counsellor  and  market-data  “guide”, 
as  its  name  signifies,  of  not  only  Advertising  Agency 
personnels — the  men  who  plan  newspaper  adver¬ 
tising  schedules  and  recommend  more  formidable 
appropriations  for  the  purpose,  but  of  national  ad¬ 
vertising  sales  executives  who  vision 
.\merica  and  ('anada  as  a  great, 
I  1^  g  1^  potential  sales-target  at  which  to 

IE  “.sh(K)t”,  with  attractive  target. 


Market  Guide  permits  them  to 
make  “dead-center”  reckonings  —  it 
assists  in  ringing-up  more  bullseye 
territorial  campaigns  —  its  keenly 
alive  analysis  of  markets  enc'ourages 
surer  aim.  Newspapers  eager  to 
^  increa.se  their  national  linage  will 
tell  their  market  stories  with  dra¬ 
matized  vigor  in  this  latest  and 
most  needed  issue  of  Market  Guide. 


EDITOR  &  PUBLISHER 
MARKET  GUIDE  FOR  1940 
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Unannounced  Arrivals 
Hinder  Ship  News  Photogs 


By  JACK  PRICE 

SINCE  the  European  war  started  ship 
news  coverage  has  been  doubled  and 
trebled  by  the  syndicates  and  news¬ 
papers  of  New  York  City.  Uncer¬ 
tainty  regarding  the  arrivals  because 
of  the  war-time  hazards  to  navigation 
has  demoralized  routine  reporting  of 
incoming  shipping  and  thoroughly  dis¬ 
organized  the  customary  coverage  via 
the  revenue  cutters  and  the  official 
boarding  station  at  Quarantine. 

As  nothing  is  predictable  no  chances 
are  taken  on  a  missout  when  a  liner 
unexpectedly  looms  up  oft  the  coast 
after  a  zigzag  unreported  trip  across 
the  Atlantic.  When  such  information 
is  flashed  from  Sandy  Hook  to  the 
Battery  and  the  liner  is  heading  into 
the  Lower  Bay  photographers  and  re¬ 
porters  rush  to  ^ard  the  revenue  cut¬ 
ters  that  will  take  them  alongside. 

Enlarged  Staffs 

More  than  the  usual  quota  of  men 
are  assigned  because  of  the  possi¬ 
bility  that  the  ship’s  list  may  include 
survivors  of  torp^oed  vessels,  refu¬ 
gees,  diplomats  and  others  who  found 
it  expedient  to  leave  the  war  zones 
and  the  great  contingent  of  American 
tourists  and  former  foreign  residents 
homeward  bound. 

There  are  interesting  stories  and  pic¬ 
tures  to  be  obtained  from  many  of 
them.  Because  of  the  airtight  censor¬ 
ship  abroad  and  the  corresponding 
scarcity  of  good  photographs  the  news 
cameramen  buttonhole  the  passengers 
and  negotiate  for  the  purchase  of  any 
interesting  pictures  of  the  foreign 
scene  that  they  may  have. 

Not  a  few  films  are  bought  sight  un¬ 
seen  in  the  belief  that  a  good  shot 
may  be  overlooked  simply  because  it 
was  not  developed  and  printed.  This 
is  not  so  much  the  pig-in-poke  dicker 
that  it  seems  to  be  as  experienced 
photographers  by  a  little  adroit  ques¬ 
tioning  can  determine  whether  the 
shots  are  of  news  value  and  satis¬ 
factory  technical  quality.  A  super¬ 
ficial  knowledge  of  the  camera  used, 
the  subject,  exposure,  the  light  con¬ 
ditions  prevailing  when  the  pictures 
were  taken  and  something  of  the  pho¬ 
tographer’s  general  ability  enable  the 
cameraman  to  determine  the  desir¬ 
ability  of  such  pictures  for  newspaper 
reproduction. 

When  satisfied  on  this  score  he  bar¬ 
gains  for  their  purchase.  Prices  run 
from  $5  per  roll  or  print  up  to  any 
figure,  depending  altogether  upon  the 
importance  of  the  shots.  Publicity¬ 
seeking  passengers  will  frequently  re¬ 
lease  such  pictures  cheaply  in  return 
for  any  publicity  their  publication  may 
bring  them.  As  practically  all  ama¬ 
teurs  are  reasonably  good  photogra¬ 
phers  the  element  of  risk  attending 
any  such  purchases  is  almost  negligi¬ 
ble. 

It  Means  Hustling 

Considering  the  limited  time  at  the 
disposal  of  the  cameraman  between 
boarding  at  Quarantine  and  docking 
in  New  York  he  is  required  to  do  some 
sprinting  to  cover  the  various  decks, 
locate  and  interview  officials  and  pas¬ 
sengers,  make  his  exposures  and  do 
his  dickering.  Co-operation  is  prac¬ 
ticed  by  the  reporters  and  photog¬ 
raphers  on  these  assignments  as  it  is 
obviously  impossible  for  any  of  them 
thoroughly  to  cover  all  points  and  in¬ 
dividuals  of  news  interest.  But 
cameramen  no  longer  pool  their  in¬ 
terests  and  divide  the  spoils  of  search 
and  seiziire  among  them  because  of 
the  keen  comoetition  and  time  limita- 


Camera  Knights 

BEN  ARMIGER.  International  News 
Photos  Philadelphia  Bureau  mana¬ 
ger  for  the  last  20  years,  is  a  lens 
veteran  of  45 


years  service.  In 
1894,  while  un- 

tions.  Prints  made  by  the  ship’s  offi-  employed  in 
cial  photographer  often  provide  much  Baltimore,  he 
good  news  material  after  they  are  bought  a  cam- 
passed  upon  by  the  line’s  public-  era  from  a  stran- 
ity  department  and  released  to  the  ger  and  he  has 
press.  been  a  photog- 

When  ships  are  unreported  and  grapher  ever 
overdue  the  camera  contingent  re-  since, 
mains  at  its  base  in  the  Barge  Office  at  .  Now  in  his 
the  Battery  until  told  the  Revenue  sixties,  the  vet- 
Cutter  is  ready  to  shove  off.  The  cameraman 

photographers  are,  consequently,  re-  ^  active 

quired  to  do  a  lot  of  impatient  wait-  keeping  me  pace 


Ben  Armiger 


ing  for  a  break.  Camera  coverage  at  younger  colleagues.  Dur- 

the  piers  has  also  been  augmented  to  long  career  as  a  photographer 


insure  against  any  oversight  by  any 
one  anywhere. 


he  has  covered  every  important  news 
event  since  the  turn  of  the  century. 


Although  the  customs  officials  have  5®  with  the  old  Philadelphm 

been  untisually  watchful  since  the  ^ ^ 

outbreak  of  the  war  there  has  been  Philadelphia  North 

no  unreasonable  interference  with  the  •  r>  -j  i 

work  of  the  news  men  and  no  notice-  .  has  covered  e^y  Presidential 
able  addition  to  the  customs  restric-  ‘"^^g'^^tion  since  1900.  He  cover^ 

Dewey  s  return  from  Manila  Bay:  the 
tions  governing  the  freedom  of  the  ^  ir/-v 

...  ...  _  funeral  of  Queen  Victoria  m  England 

press  in  its  maritime  coverage.  j  *•  c  nr 

^  o  w  1  j  j  u  au  1*  and  the  Coronation  of  George  IV. 

Regulations  laid  down  by  the  line  tt  *  j  •  i  •  *ir  a  ^ 

f  .f  ^  u  He  participated  in  making  the  first 

for  its  own  protection  generally  cover  .  .  ,  .  .j  ^ 

the  conduct  expected  of  both  camera-  n 

j  r  ,  .  ,..  have  made  the  first  baseball  picture 

men  and  reporters,  who  in  reality  are  .1  *  j  j  *1.  j 

*7,  xu  •  j  \  e  that  was  reproduced  the  same  day 
never  more  than  the  invited  guests  of  1  .  _ 

_ by  an  evening  paper. 


the  companies  operating  the  boats.  ,  u  ^  •  *1.  ’  r  r 

^  .  r  t  t  1  Married,  he  is  the  father  of  three 

Much  of  the  glamor  and  the  de-  children,  all  married, 
light  attending  ship  news  photography 
have  gone  with  the  wind  since  the  ~ 

war’s  outbreak.  All  schedules  hav-  BERNAYS  WITt 
ing  been  knocked  into  a  cocked  hat  The  appointment  of  ! 


BERNAYS  WITH  FAIR 

The  appointment  of  Eldward  L.  Ber¬ 


the  men  covering  it  are  now  required  nays  as  a  special  counsel  on  public  re- 
to  adjust  themselves  to  conditions  over  lations  for  the  proposed  N.  Y.  World’s 
which  they  have  absolutely  no  con-  Fair  of  1940  was  announced  this  week 
trol.  Watchful  waiting  governs  them  by  Harvey  D.  Gibson,  new  board 
in  everything.  And  this  when  con-  chairman  of  the  Fair  Corpioration, 
trasted  with  the  ordered  and  leisurely  after  a  meeting  of  the  executive  corn- 
routine  of  the  more  pacific  days  re-  mittee.  Mr.  Gibson’s  announcement 
duces  the  job  to  something  not  to  be  stressed  two  points — that  Mr.  Bernays, 
envied.  Some  of  the  lads  have  been  who  is  recognized  as  one  of  the  out- 
heard  to  complain  recently  that  even  standing  public  relations  counselors  in 
the  fine  art  of  dining  aboard  as  the  the  United  States,  will  serve  without 


FLEW  SURVIVORS  HOME 

Eighteen  survivors  of  the  Athenia 
disaster  were  flown  to  Newark  Air¬ 
port  from  St.  Hubert.  Quebec.  Sept. 
14  in  a  Canadian  Colonial  Airways 
plane  obtained  by  the  New  York  Jour- 
nal-American  to  speed  their  homs- 
coming.  Men,  women  and  children 
were  in  the  group  of  New  Yorkers 
selected  for  the  flight  by  the  news¬ 
paper.  Other  survivors  returned  by 
train  from  Halifax.  The  plane  was 
donated  for  the  “mercy  flight”  after 
Paul  Schoenstein,  Journal- American 
city  editor,  queried  various  air  lines  to 
charter  a  plane  for  this  purpose. 
Signed  articles  by  five  survivors  were 
included  in  a  full-page  display  of  the 
newspaper’s  feat.  A  full  page  of  pic¬ 
tures  of  the  arrival  at  Newark  with 
Edward  A.  Mahar,  assistant  city  edi¬ 
tor  who  went  to  Halifax,  was  used. 

ANTI-WAR  CAMPAIGN 

Minneapolis,  Sept.  18 — The  Min¬ 
neapolis  Times-Tribune,  hardly  before 
the  first  echo  of  the  warring  guns  in 
Europe  sounded  around  the  world, 
launched  a  campaign  here  to  crystal¬ 
lize  the  sentiment  of  women  against 
this  country’s  entering  the  conflict. 
The  response  was  immediate  and  deep 
with  feeling.  On  petitions  issued  by 
the  paper,  thousands  of  women  rushed 
to  affix  their  signatures.  Many  of 
them  didn’t  wait  for  the  regulation 
petitions  which  the  Times-Tribune 
hastened  to  have  printed  but  signed 
sample  pledge  sheets  which  ran  in  the 
paper  as  the  campaign  was  started. 
All  of  the  petitions,  the  paper  said, 
“will  go  to  northwest  senators  and 
congressmen  and  the  state  department 
at  Washington  so  they  may  know  how 
women  of  this  territory  feel  about 
America  becoming  embroiled  in  the 
Eurojjean  conflict.” 


ship’s  guest  is  threatened.  pay,  and  that  there  will  be  no  change 

in  the  duties  of  Leo  Casey,  the  Fair’s 
Focusing  Spotlight  director  of  public  relations,  who  in 

THE  Folmer  Graflex  Co.  announces  a  mid-season  took  over  the  Fair’s  pub- 
new  Focusing  Spotlight  for  use  with  '^^ity  bureau,  formerly  operated  by 
the  Deluxe  C  Speedgun  listed  for  Perley  A.  Boone.  Mr.  Bernays  is  to 
314  X  4‘/4  and  4  X  5  Speed  Graphic  “develop  a  program  of  public  relations 
cameras  and  for  the  Deluxe  C  Jr.  the  Fair  for  1940.” 

Miniature  Speed  Graphic.  2*4  X  314  Y  BOOK 

This  light'  plugs  into  both  of  these  Syracuse,  N.  Y.,  Sept.  18-National 
speedguns,  drawing  current  from  the  advertisers  and  advertising  agencies 
gun  batteries  and  is  said  to  be  in-  been  sent  the  New  York 

valuable  for  night  flash  photography  Association’s  third  annual  rate 

where  outside  illumination  is  insuffi-  hook  containing  22  pages  of  rates  and 
cient  to  permit  normal  use  of  either  data  for  281  member  newspapers, 
the  range  finder  or  ground  glass  view-  —  . 

ing  screen.  Next  to  a  camera,  It's  the  I 

It  serves  the  further  purpose  of  an  photographer's  most  1 

ideal  test  light,  visually  showing  the  faithful  companion  ,  ,  .  _i 

strength  of  the  batteries  and  indicat- 

ing  when  replacements  are  necessary.  nCLllXE 

Its  light  beam  is  surprisingly  effective  I  UIODEL 
through  an  unexpected  distance  range  I  B  C  O  O  U  N 

in  reduced  light  at  night.  I  ^  P  C  »  ^ 

Changes  in  Holders  ^  ,  for  your 

RECENT  changes  are  reported  in  Speed  Graphic! 

Graphic  press  cut  film  holders  and  Tho  Mo<tei  “C’’  DtLuxo  meets  every  I 

Graphic  press  plate  holders  in  the  modern  photography. 

A  ^  e  rpL  j  Dependable  ftynchronizntion.  hand- 

4X0  Size.  Iney  are  now  equipped  some  appearance,  extremely  vfTsa- 

with  die  cast  aluminum  plates  that  I*'”  .  "bustabie 

__  jj  j  ,  .1  j  j  ,  different  bulb  types  and  current 

provide  added  strength  and  durability  stremrths.  Beautifully  finished  Dural 
and  better  gear  them  for  accomntodat-  battery  caw. 

■  „  ,  J  )  e.  .  J  all  Spceil  Graphics  except  the 

mg  todays  high-speed  films.  The  2%”x3i4~.  with  B-ineh  Adjust- 

metal  light-tight  ribs  of  these  holders 

ht  snugly  mto  metal  light-trap  chan-  uc  Bi  fli-etor,  $i7.oo. 
nels  in  the  body  of  the  camera.  This  4„  ,#«rfef.ofc„ 

eliminates  warping,  a  detail  that  will  Ho</«  in  the  v.  s.  A. 

be  appreciated  by  press  photographers  j.  Mendelsohn  aos  k.  i  ith  st.,  x.  y.  c. 
who  work  m  all  kinds  of  weather. 


Next  to  a  camera,  It's  the 
news  photographer's  most 
faithful  Campanian  ,  .  .  _ 

rj’Vt'o  »  ■>  "■ 


"  .  .  .  for  your 

Speed  Graphic! 

The  Moilcl  “C"  DeLuxe  meets  every 
ehallenxe  of  moilern  photography. 
Dependable  synchronization,  hand¬ 
some  appearance,  extremely  versa¬ 
tile.  Streamlined  tripper,  adjustable 
to  different  bulb  types  and  current 
stremrths.  Beautifully  finished  Dural 
twoK'cU  or  three-cell  battery  case. 
For  all  Spcerl  Graphics  except  the 
2%”x314~.  With  B-ineh  Adjust¬ 
able  Aplanatic  Befleetor,  SIH.OO 
.  .  .  with  7-inoh  Adjustable  Aplana¬ 
tic  Bi-fliftor,  $17.00. 

All  MenAeltohn  Speedgunt  mre 
Made  In  the  V,  5.  A, 

S.  Mendelsohn  -iwt  e.  t  tth  st.,  x.  y.  c. 


GRAFLEX  and 
SPEED  GRAPHIC 

American  -  made 

Cameras 

★ 

The  Choice  of  the 

American  Press 


FOLMER  GRAFLEX  CORPORATION 
ROCHESTER,  N.  Y.,  U.  S.  A. 


FOR  WOMEN 


Onh! 


Half  a  million  Californian  women 
can’t  be  wrong — the  number  who  read 
Mary  Hampton’s  column,  DB£SS,  a 
regular  feature  in  20  leading  news¬ 
papers  in  California.  Although  telling 
how  to  dress  fashionably  and  economi¬ 
cally,  the  column  is  not  restricted  to 
clothes,  working  in  such  personalities 
and  fashion  gossip  as  appeal  to  women. 

No  mere  fan  mail  has  been  the 
enthusiastic  response  to  DRESS  In  the 
form  of  thousands  of  letters — a  re¬ 
sponse  which  establishes  this  feature 
as  a  real  drcnlation  builder.  It  stimu¬ 
lates  the  sale  of  women’s  articles  and 
consequently  facilitates  the  work  of 
your  advertising  department.  For 
samples  and  additional  Information 
write  to 

MARY  HAMPTON 

26  O’Farrell  St.  S800 
San  Francisco,  California 


Chicago  City  Bureau 
Readjusts  Service 

Chicago  City  News  Bureau  was 
••streamlined”  this  week  to  make  re¬ 
adjustments  for  the  loss  of  income 
resulting  from  the  recent  merger  of 
the  Chicago  Herald  &  Examiner  with 
the  Chicago  American.  News  cov¬ 
erage  is  now  limited  to  the  city  area, 
where  formerly  it  served  the  whole 
county.  The  bureau’s  staff  was  re¬ 
duced  by  ten  men.  all  of  whom  were 


given  severance  pay  on  the  basis  of 
one  week’s  pay  for  each  30  weeks  of 
service. 

Assessments  of  the  remaining  mem¬ 
bers  have  been  readjusted,  it  was 
stated.  The  Chicago  Journal  of  Com¬ 
merce  is  now  subscribing  to  a  limited 
service  covering  federal,  state  and 
court  news  of  interest  to  its  subscrib¬ 
ers  in  the  business  and  financial  field. 

A  new  system  of  training  bureau 
reporters  is  to  be  instituted,  according 
to  Isaac  Gershman,  managing  editor 


of  the  local  news-gathering  agency. 
Under  the  new  plan,  young  reporters 
will  be  able  to  gain  experience  on 
many  different  lines  of  news  cover¬ 
age.  while  working  under  the  direc¬ 
tion  of  experienced  men.  Night  police 
repoiters  will  be  given  training  in  re¬ 
write  work  and  new  members  of  the 
staff  will  not  be  confined  to  one  post 
or  beat.  Those  changes  are  the  result 
of  discussions  by  managing  and  city 
editors  of  the  subscribing  Chicago 
daily  newspapers. 


4  MmKOtfT 


new  G-E 


Synchro-Press 


Flash  Bulbs 


That’s  what  press  photographers  say  about  the  ntu 


G'E  Flash  Bulbs! 


For  they’re  really  new  .  .  .  and  better.  New  in  per 
formance . .  .with  unexcelled  uniformity  in  timing 


A  new  safety  feature  .  .  .new  G-E  safety-jacketed 


bulbs  that  act  like  shatter-proof  glass.  Quick-break 


filaments  that  flash  even  on  weakened  cells.  A  new 


G-E  flash  "peak”  to  fit  every  picture  need:  For 


general,  all-around  use,  ntu'  G-E  Synchro-Press 


No.  16,  7  and  11;  for  fast  action,  with  focal-plane 


shutters,  new  G-E  Focal  Plane  No.  30  and  31;  and 


for  extra  covering  power,  new  G-E  Synchro-Press 


the  lamp  with  that  extra  punch  of  light. 


You  may  be  missing  "bonus”  pictures,  if  you 


haven’t  tried  a  G-E  Flash  bulb  lately 


Photo  by  Jim  MrAUister,  Philadelphia  Inquirer 


'FOIL"  "WIRE" 


£11  m 


Wir«:  No.  16,  7.31,30 
Foil:  No.  11,21 

...  filkd  with  Aluminum  for 

brighter  whiter  light 


GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


ENDAa 


^stinghouse 


Mazda 

FOCAL-PLANE  Lamps  I 
with  ALUMINUM  WIRE  ^  31 

•  No.  31  and  No.  30  give  you  ,  .f 
—  Longer  flash  peaks  —  Whiter 
light — Uniform  timing — Uni- 
form  negatives — Flash  on  weak  'W 
batteries  —  Maximum  safety  —  jHt*  « 
Convenience  of  small  size.  m” 


Mazda 

SYNCHROPRESS  with 
ALUMINUM  WIRE 

6  Nos.  16  and  7,  for  front  shutter 
cameras,  give  a  high,  brilliant 
peak  of  whiter  light — with  more 
leeway  on  timing.  Buy  by  number 
according  to  your  needs  for  cover¬ 
ing  power.  Ask  your  Westing- 
house  dealer. 


Mazda 

SYNCHROPRESS  with  ^ 
ALUMINUM  FOIL  St  21 


6  Use  zi’s,  15’s,  It’s  for  that 
"  Extra  Punch”  of  light  and  truly 
greater  operating  ranges.  Be  sure 
your  synchronizer  is  in  perfect 
adjustment.  No.  75  (not  shown) 
is  ideal  for  outdoor  and  color 
work. 


difference! 


MAZDA  PHOTO¬ 
ENLARGER  LAMPS 

•  Their  white,  high-diffusingbulb  * 
gives  you  more  even  illumination 
over  the  entire  printing  area.  Six 
!  Westinghouse  sizes  range  from 
75  to  500  watts. 


MAZDA  PHOTOFLOODS 

For  home  movies  and  portraits,  are  available  in  four 
sizes,  also  in  *'daylight  blue.**  Seethe  new  R-2  with 
lamp  and  reflector  hermetically  sealed  in  one  unit. 


} 
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Newsman’s  Widow  Gets 
Series  on  “Kaiser  Today’ 


By  WALTER  E.  SCHNEIDER 


Weekly,  is  another  foreign  corre¬ 
spondent  now  writing  regularly  about 
the  war.  His  feature  deals  with  scenes 
of  the  day’s  fighting  and  personalities 
involved.  The  feature  is  distributed  by 
the  New  York  syndicate  of  Ralph  H. 
Graves,  who  was  Sunday  editor  of  the 
Times  when  Ybarra  was  working  for 


AN  INSIDE  TRACK  to  the  exiled  refused  to  see  newspapermen,  but  ®  a  i  wi  lo  ^ 

German  Emperor’s  castle  at  Doom,  Mr.  Weyer,  seeking  to  fake  a  forced  ^  Pi  1  A 

Holland,  developed  by  the  widow  of  landing  on  the  Princess’  estate,  had  a  ,  °  %  /*n-  ^  ^  1* 

peu  y _  Inquirer,  and  St.  Louis  Post  Disjyatch. 


PRESS 

ALLIAHCE 


a  former  Berlin  real  airplane  accident  which  enabled 

correspondent  him  to  obtain  a  scoop  on  the  Kaiser’s  Grav^'^a^ncvarelhe  noveP^Ordeal  ” 
for  International  engagement.  Slightly  iniured.  Weyer  ?;TvrShu"t:. 

News  Service  m  was  treated  by  Princess  Hermme  and  /  ,  ^  -j 

years  of  corre-  after  obtaining  confirmation  of  the  ami  y  ca  g  in  air  > 

spondence  with  story  he  confessed  he  was  an  Ameri-  r 

xj-  ■  ■  j  i  r  „  tu-  egy.  Defense  of  Britain,  by  Captain 

the  Kaiserin,  can  correspondent.  From  this  mci-  .-jj  n  tr  *  r  v*  m- 

,  ,,  1  u  j  i  _ 1  Liddell  Hart,  famous  military  critic 

was  followed  by  dent  grew  the  Princess  later  friend-  r  .  rn- 

HI  4.  u-  iu  Tiff-..  of  the  London  Times. 

Mary  Stuart  ship  with  Mrs.  Weyer. 

Weyer,  chief  Daughter  of  an  Episcopal  clergy-  tt  w  n  u  n/r 

librarian  of  King  man,  Mrs.  Weyer  met  her  late  hus-  Hall-Pages  by  McGlure 

Features  Syndi-  band  while  he  was  on  the  Sun.  They  “NAVY  BOB  STEELE.”  a  half  page 
cate,  to  obtain  were  married  in  1915  and  became  the  Sunday  strip  in  full  color,  by  Lieut. 
‘‘The  First  Au-  parents  of  two  daughters,  the  eldest  Wilson  Starbuck.  U.S.N.R.,  is  being 
Mary  Stuart  Weyer  ^thentic  Story  of  of  whom  is  now  married.  “I’m  47,  offered  by  McClure  Newspaper  Syn- 
the  Kaiser  To-  white-haired  and  a  grandmother.”  dicate.  Its  introduction  will  come  in 
day,”  currently  being  offered  by  King  Mrs.  Weyer  stated  proudly.  mid-November,  the  syndicate  said, 

as  one  of  the  timeliest  war  features  After  Hermine  went  tn  Doom  che  3t  the  same  time  that  “Superman,” 
presented  to  date.  corresponded  about  \wice  ^  month  ^  daily  strip  distributed  by  Mc- 

Mrs.  Weyer  went  to  Doom  at  the  with  Mrs.  Weyer  and  since  the  death  of  Clure,  appears  in  Sunday  half  page 
invitation  of  the  former  Princess  Her-  her  husband  Mrs.  IVeyer  has  fre-  size.  The  latter  comic,  by  Jerry 


Other  wartime  syndications  of  the 

raves  agency  are  the  novel  “Ordeal,”  X  Mil 

i  Nevil  Shute.  the  story  of  an  or-  .. 

nary  family  caught  in  air  raids,  ]  IlfCC  llUtStilllCllllg 

id  a  new  vnliime  on  Allied  Strat-  O 


DICATE.  Its  introduction  will  come  in 
mid-November,  the  syndicate  said. 


After  Hermine  went  to  Doom  she  Superman, 

corresponded  about  twice  a  month  ^  daily  strip  distributed  by  Mc- 


invitation  of  the  former  Princess  Her-  her  husband  Mrs.  IVeyer  has  fre-  size.  The  latter  comic,  by  Jerry 
mine  in  August,  at  the  insistence  of  quently  received  invitations  to  visit  Siegel  and  Joe  Shuster,  of  Cleveland, 


Ward  Green,  King’s  executive  editor,  former  Princess.  introduced  last  January, 

who  knew  of  her  long  friendship  with  became  a  standing  invitation,  Steele  strip,  which  will  be 

the  Kaiserin.  She  spent  a  week  at  the  j  never  able  to  go,”  Mrs.  separately  or  with  “Superman,” 

castle  and  achieved  the  dream  story  \Veyer  said.  “My  office  knew  about  inside  story  of  the  United 

of  many  foreign  correspondents,  an  friendshio  and  freauentlv  I  was  States  Navy,  according  to  the  an- 


of  many  foreign  correspondents,  an  friendship  and  frequently  I  was  States  Navy,  according  to  the  an- 
iritcrviBw  with  the  ©xilcd  Kniscr,  plus  3blg  to  ol^tdin  the  Icit&st  picturos  of  nouncomont.  of  the  incidents 

an  intimate,  human  interest  story  of  jjfg  Doom  from  the  Kaiserin.  When  inspired  by  active  service  ex- 

the  life  he  leads  today.  ^be  summer  crisis  became  acute  Mr.  puriences  of  Lieut.  Starbuck,  who  at 

T««  Installments  Green  asked  me  to  accept  the  "^nn  a  commission  and 

•The  Kaiser  Todav”  is  beine  offered  Kaiserin’s  latest  invitation.  ‘If  you  was  placed  in  command  of  U.  S.  sub¬ 
in  10  illustrated  installments  of  1.500  ^ft  the  story  it  will  make  journalistic  ^  S 

words  each.  The  series  was  released  history,’  he  said.”  1917  Dimng  the  war  he  also  serv^ 

this  week.  Mrs.  Weyer  was  writing  Her  series  draws  a  picture  of  the  .  •  \ 

the  opening  chapters  of  her  story  when  Kaiser  leading  the  life  of  a  British  .  ^ 

the  new  European  war  started.  She  country  squire  or  middle  class  Ameri-  .  the  armistire  he  was  trans- 

had  returned  to  the  U.  S.  but  a  few  can  in  a  simple  house,  without  a  Xr,?,- 

days  before  the  first  wave  of  war  large  retinue  of  servants,  and  he  is  Atlantic  Fleet,  where  he  learned  to 
refugees.  greatly  loved  by  the  Dutch  folk  of  It  ® 


days  before  the  first  wave  of  war  large  retinue  of  servants,  and  he  is  „  u  •  '  j  i*  * 

refugees.  greatly  loved  by  the  Dutch  folk  of  ^y-^^  't  "tT  ® 

Although  not  a  reporter  by  training,  district.  He  is  not  wealthy,  as  r  u 

Mrs.  Weyer  has  had  sufficient  newspa-  '"fX  believe,  Mrs  Weyer  Su^rman  s  debut  in  the  fall  as  ' 

per  background  to  enable  her  to  tn  twn  In  i  ’I®!  " 

tain  a  remarkable  story  penetrating  Mary  Stuart  Hale  Weyer  is  a  na-  ,  _  ^  ^  tv, 

the  exile  of  the  ex-Kaiser  Her  hus-  five  of  New  Hampshire.  She  is  a  ^ 

band,  S.  D.  Weyer,  was  cable  editor  descendant  of  the  famous  family  that  „„i,  i  rp.  -tv^  rtn  l 


Mrs.  Weyer  has  had  sufficient  newspa-  ■riany  persons  believe,  Mrs  Weyer 
per  background  to  enable  her  to  ob- 

tain  a  remarkable  story  pienetrating  Mary  Stuart  Hale  Weyer  is  a  na- 
the  exile  of  the  ex-Kaiser.  Her  hus-  five  of  New  Hampshire.  She  is  a 
band,  S.  D.  Weyer,  was  cable  editor  descendant  of  the  famous  family  that 
of  the  New  York  Sun  during  the  World  gave  Nathan  Hale  to  the  nation. 

War  and  later  he  served  as  INS  bu¬ 
reau  chief  in  Berlin  from  1919  until  Graves  Syndicating  Ybarra 
his  death  there  in  1927.  Since  then  t.  R.  YBARRA,  for  many  years  chief 
Mrs.  Weyer  has  been  with  King  Fea-  representative  of  the  New  York 

Times  in  London  and  Berlin,  and 
Loathe  to  take  credit  for  herself,  later  European  staff  writer  of  Collier's 
Mrs.  Weyer  declared  “it’s  not  my 
story,  it’s  my  husband’s.  If  he  had 
lived  he  would  have  gotten  it.”  She  Art 

v/ent  on  to  explain  that  when  the  en-  F*atur*S  U  W  ■■  U 

gagement  of  Princess  Hermine  and  the 
ex -Kaiser  wras  rumored,  the  principals 


grve  Na^an  Hai;  “ -bool.  The  strip  deals  with  the  ad- 

ventures  or  the  sole  survivor  of  a 

Grav^Svndicoling  Yba„a  STb? 

T.  R.  YBARRA,  for  many  years  chief  In  manhood  “Superman”  becomes  a 
repre^ntative  of  the  New  York  reporter  and  uses  his  gifts  of  strength 
Times  in  London  and  Berlin,  and  and  super-intelligence  to  combat  evil- 


(Continued  on  page  40) 
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FEATURES  (Coat'd) 

BRESSLER  RELIGIOUS — Twelve  timely  weekly  features 

EDITORIAL  CART<X)NS  tor  chureh  paffes.  One  hunUrcil  newspapers 

America  s  first  in.liviilualizwl  cartoon  servi.e  (lurinff  last  fifteen  years 

servimi  si'lective  newspapers  for  more  than  tor  revenue  free.  Intema- 

a  ileeail.-  t*®""*  Rrtlrlous  News  Servlee,  18.11  Sheldon 

.\ddrpHs.  Times  Kuildinit,  New  lork,  X.  Y.  is-nMifvu — „ - T-rT - y 

- -  WOMEN’S.  The  woman  of  today— I'Xnressed 

- -  in  the  vivid  lamruacrp  of  today — in  pictures! 

FEATURES  today’s  woman  is  a  5-patre  woman's 

- section  offered  by  ESQITIRE  FEATURES. 

"Features  with  a  Future’’  INC.,  919  No.  Michigan  Are.,  Chicafto. 

QUEEN  FEATURES,  INC.  _ _ _ _ 

feature.  If  your  feature  is  worth 

_ !  hlladeipnia.  Fa. _  dointr,  it’s  worth  advertisintr.  Ask  us  about 

IN'E'OR.M.ATION  SERVICE — A  Good  Answer  the  low  SYNDICATE  rates. 

to  Questions  Department  in  a  newspaix-r _ 

serves  a  double  purpose — it  has  reader  in-  - 

len-st  ami  it  brings  m.ail.  The  oldest  ami  NEWS 

lanrest  serviis*  of  this  kind  is  conducted  by - 

Frederic  4.  Haskin,  Washington,  D.  C. _  UNITED  PRESS 

PSYCHOLOGY.  Dr.  Crane's  "Case  Records."  „  —  , 

Daily,  illustrated.  ".5-in-l’’  feature,  covering-  For  Dominant  News  Coverage 

love  and  marriage  problems,  childrt'n.  per-  - 

sonality  improvement,  business  psychology,  CABLE.  Back^ound  of  cable  news  by  au- 
mental  hygiene,  every  wei-k,  plus  mail  ser-  thoritative  writers  from  all  comers  of  the 
Vii-e.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell  world.  Send  for  samples.  World-Wide  Newt 

Syndicate,  Inc.,  N'ew  York.  Service,  Newton,  Mass. _ 

<.af Tccg^airTTf  iivw/"'** _ -loo  ur..— .1  .lu.i..  H.LRRISBl  BG  (PA.l  CORRESPONDENT 

in*s^!^r^,Solu^^J^lr;^\"y"  l^^^^  K’s^r^v?^ 

tors,  acclaimed  by  readers  the  country  over. 


UNITED  PRESS 

For  Dominant  News  Coverage 

CABLE.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  all  comers  of  the  | 
world.  Send  for  samples.  World-Wide  News  j 
Service,  Newton,  Mass. 

H.VRRISBURG  (PA.l  CORRF.SPONDENT  | 
offiTS  news  service  for  trade  journals,  bust-  1 


Journalists 
for  Important 
War  (.overage: 

IpKXKVIKVIC 

T  A  B  O  r  I  s 

— foremost  neHs|ia|>er  woman 
in  Europe  and  politieal  f^litor 
of  the  Paris  daily  L'Oeurre. 
“Madame  Tabouis,’’  said  Hiller 
in  a  reeeni  speeeh,  “knows  even 
what  is  going  on  in  my  mind.” 
Author  of  “Blackmail  or  War,” 
which  sold  500,000  copies  in 
England.  Famous  for  her  ex¬ 
clusive  sources  and  dramatic 
news-scoops. 

Daily  Paris  cables,  now  in 
the  New  York  Daily  Mirror  and 
C.hirafio  Times. 

KM  1 1, 

I.  E  V  G  V  E  I. 

— well-known  commentator  on 
international  affairs  and  regu¬ 
lar  contributor  to  the  New  York 
Times.  Author  of  first  biogra¬ 
phy  of  Hitler  and  of  The  Dan- 
ube,  announced  for  early  pub¬ 
lication.  Just  returned  from  ex¬ 
tensive  European  lour. 

Weekly  background  articles. 


AI.FRKD 

TYRiVAEEH 

— veteran  foreign  correspond¬ 
ent,  for  more  than  ten  years 
head  of  Vienna  INS  bureau. 
An  authority  on  Central  Euro¬ 
pean  crazy-quilt  politics,  using 
unusual  sources  of  information 
for  bark-of-lhe-scenes,  uncen¬ 
sored  news. 

Two  or  more  articles  weekly, 
interpreting  salient  European 


Write  or  wire  today  for 
information  and  terms. 


■ade  journals,  b'lisi-  Press  Alliance,  Inc. 


12S.12  St.  Phila.,Ba. 


Religious  News  ^rvice,  .TOO  Fourth  Avenue, 
New  York  City. _ 

RELIGIOUS.  The  easiest  way  to  serve  the 
biggest  crowd — run  the  little  Feature,  “Re¬ 
ligion  Day  By  Day.’’  Ellis  Service,  Swarth- 
niocc,  Penna. 


Reports.  Keystone  News  Bureau,  Box  788, 
Harrisburg,  Penna. 

MEXICAN  NEWS:  “CAVALCADE  OP  MEX¬ 
ICO"  by  “Bill’’  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features,  Box  ’iO'iS,  Hollywoml,  Cal. 


227  East  4.'>lh  Street 
New  York  City 


Symbol  of  Man^s  Hope  in 
The  World  of  Tomorrow — 

THE  UiaORIES  or  PERCE 

During  a  comparatively  recent  gathering 
of  newspaper  owners  and  editors  at  the 
New  York  World's  Fair,  the  group  stood  gazing 
up  rather  reverently  at  John  Gregory's  impres¬ 
sive  sculpture  symbolizing  the  far  greater 
“victories"  born  of  a  country's  spiritual  adher¬ 
ence  to  Peace!  The  Foreign  Section  of  the  Fair 
itself  serves  as  a  lesson  in  the  brotherhood  of 
Man,  as  flags  of  all  Nations  fluttered  side  by 
side  in  the  wind,  their  very  textures  intertwining. 

Suddenly,  War  has  come,  and  America's 
avoidance  of  participation  is  an  actuality.  That 
inevitable  trend  to  prosperity  which  can  be  the 
reward  of  an  isolation  from  frontier  hatreds  is 
already  asserting  itself . . .  yet  it  can  be  a  pros¬ 
perity  compounded  of  our  own  activities  on  our 
own  shores. 

Editor  &  Publisher's  advertising  sections,  as 
well  as  those  of  its  editorial  pages,  reflect  the 
swift,  sure  turn  as  “Business  as  Usual"  becomes 
again  a  national  slogan.  Study  those  pages 
devoted  to  advertising  . . .  observe  that,  as  dur¬ 
ing  the  World  War,  advertising  comes  forth  -with 
renewed  vigor  as  a  constructive  force.  More 
newspaper  advertising  campaigns  of  national 
linage  is  planned  and  in  motion  .  .  .  more  na¬ 
tional  advertisers  are  searching  for  NEW  mar¬ 
kets  reached  by  alert  “home"  newspapers. 
Appropriations  for  newspaper  advertising  are 
larger,  and  more  belief  in  the  fundamental 
potcer  of  the  newspaper  is  expressed  in  terms 
of  dollars  and  vision. 

Editor  &  Publisher,  echoing  the  well-nigh  in¬ 
vincible  verity  of  “The  Victories  of  Peace,"  feels 
the  pulse-throb  of  this  new  era  in  its  increased 
subscriptions  from  the  executives  who  plan  and 
place  national  advertising  . . .  their  tense  inter¬ 
est  in  departmental  news.  It  is  a  crucial  hour 
for  all  newspapers  to  explain  WHY  they  de¬ 
serve  a  share  in  the  coming  onward  stride — and 
the  medium  they  themselves  created  and  made 
possible  stands  ready  to  serve  them  loyally. 


1700  Times  Bldg. 


New  York,  N.  Y. 
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FCC  to  Act 
Next  Week  on 
WMCA  Case 

Station  Denies  Intercepting 
and  Decoding 
Foreign  Messages 

Washixcton.  D.  C..  Sept.  18 — Action 
is  forecast  for  next  week  in  the  Fed¬ 
eral  Communications  Commission 
proceedings  against  Knickerbocker 
Broadcasting  Company,  Inc.  (WMCA), 
New  York  City,  accused  of  inter¬ 
cepting  and  giving  publicity  to  con¬ 
fidential  messages  sent  by  Great 
Britain  and  Germany  to  the  fleets  of 
those  nations.  An  FCC  hearing  will 
be  held  Sept.  27. 

An  answer  to  the  complaint  filed 
Sept.  14,  denying  that  WMCA  has 
violated  the  FCC  regulation  in  this 
respect,  is  being  studied  by  the  Com¬ 
mission.  Should  an  order  for  revo¬ 
cation  of  the  station’s  license  be  is¬ 
sued,  opportunity  for  public  hearing 
will  be  extended  to  the  broadcaster. 

The  reply  was  filed  by  William 
Weisman,  vice-president  of  the  com¬ 
pany.  The  company  repeated  the  ex¬ 
planation  previously  made. 

This  was,  in  essence,  that  although 
the  company  caused  to  be  published 
in  a  trade  magazine  copies  of  news 
stories  saying  it  had  decoded  and 
broadcast  such  secret  military  orders, 
it  had.  in  fact,  broadcast  noting  ex¬ 
cept  legitimate  news  supplied  to  it  by 
the  New  York  Herald  Tribune,  the 
New  York  Mirror  and  the  Interna¬ 
tional  News  Service. 

Mr.  Weisman  denied  that  an  ad¬ 
vertisement  in  the  Sept.  6  issue  of 
Radio  Daily,  a  trade  paper,  was  in¬ 
tended  to  indicate  that  WMCA  had 
employed  a  decoder  to  handle  the 
allegedly  intercepted  messages.  The 
advertisement  quoted  New  York 
newspapers  as  crediting  WMCA  with 
major  news  beats  through  use  of  an 
expert  decoder. 

“Knickerbocker  Broadcasting  Com¬ 
pany,  Inc.,”  Mr.  Weisman  said,  “used 
the  said  items  in  the  advertisement 
only  as  an  indication  of  the  fact  that 
WMCA  did  broadcast  the  news  items 
in  advance  of  other  radio  stations  or 
in  advance  of  their  publication  in  the 
daily  newspapers  in  New  York  City, 
but  not  for  the  purpose  of  advertis¬ 
ing  that  WMCA  had  in  fact  inter¬ 
cepted  or  decoded  any  of  the  secret 
orders  of  Germany,  Great  Britain  or 
any  other  government.” 

Mr.  Weisman  said  that  he  wished 
to  “make  entirely  clear”  that  the 
station  had  not  violated  the  Com¬ 
munications  Act  or  international 
agreements  prohibiting  interception 
of  secret  messages. 


W.  VA.,  NOT  S.  C. 

The  front  page  with  the  four-col¬ 
umn  cut  of  Hitler  reproduced  on  page 
8.  E.  &  P.,  Sept.  16,  was  from  the 
Charleston  Gazette  in  W.  Va.,  not 
South  Carolina  as  reported.  On  Sept. 
10,  the  Gazette’s  copy  desk  head.  Major 
Gerald  F.  Beane,  and  Managing  Edi¬ 
tor  W.  E.  Chilton,  Jr.,  started  the  syn¬ 
dicated  life  of  “Adolf  Hitler”  by  Emil 
Ludwig  on  page  one  running  it  two 
columns  wide  down  the  page  and 
heading  it  with  a  four-column  by  5':i- 
inch  display  in  red  ink  in  the  top  left- 
hand  corner. 

ANPA  Emphasizes 
Low  Cost  of 
Newspaper  Ads 

How'  inexpensive  national  advertis¬ 
ing  in  newspapers  is.  whether  it  is 
used  all  over  the  country,  or  in  cer¬ 
tain  groups  of  cities,  is  visualized  in  a 
new  study,  “How  Much  Will  It  Cost?”, 
issued  today  by  the  promotion  and  re¬ 
search  department  of  the  Bureau  of 
Advertising,  American  Newspaper 
Publishers  Association. 

The  study  shows  that  newspaper  ad¬ 
vertising.  however  it  is  used,  costs 
far  less  than  is  generally  supposed. 
Figures  are  given  showing  the  cost  of 
national  advertising  in  daily  newspa¬ 
pers  in  the  United  States  and  Canada 
by  states,  zones  and  provinces  .  .  .  for 
campaigns  of  5,000  lines,  10,000  lines 
and  20,000  lines,  respectively.  Com¬ 
parable  figures  are  given  for  localities 
of  5,000  population  and  over,  10,000 
population  and  over,  25.000  popula¬ 
tion  and  over,  50,000  population  and 
over  and  100,()00  population  and  over 
in  the  United  States  and  Canada 
separately,  and  in  the  two  coimtries 
combined. 

5,000-Line  Campaign  for  $662,484 

The  study  shows,  for  example,  that 
a  5,000-line  campaign  in  each  of  the 
1.990  daily  newspapers  in  the  United 
States  and  Canada  would  cost  an  ad¬ 
vertiser  only  $662,484  .  .  .  for  a  total 
circulation  of  42,026,374  for  each  ad. 

A  5,000-line  campaign  in  each  of 
the  1,745  daily  newspapers  published 
in  localities  of  5,000  population  and 
over  in  the  United  States  and  Canada 
would  cost  only  $630,394  .  .  .  for  a 
total  circulation  of  41,454.631. 

A  5.000-line  campaign  in  each  of  the 
668  daily  newspapers  published  in 
cities  of  25,000  population  and  over  in 
the  United  States  and  Canada  would 
cost  only  $433,661  .  .  .  for  a  total  cir¬ 
culation  of  35,965,227. 

A  5,000-line  campaign  in  each  of 
273  daily  newspapers  published  in 
cities  of  100.000  population  and  over  in 


"Diy  mats  aie  f§0T  all  alike! 


DRY  MATS 


II  you  think  dry  mats  are  a  "stand¬ 
ard  product"  —  one  brand  just 
about  the  same  as  another — you'll 
get  a  pleasant  surprise  when  you 
try  FLEX  dry  mats.  Why  not  try 
them  now?  Samples  will  be  sent 
to  you — ^no  charge— on  request. 
When  writing  please  specify 
gauge,  shrink,  and  casting  equip¬ 
ment;  and  address  Flexideal  Dry 
Mat  Corporation,  21  West  Street, 
New  York. 


EDITOR  &  PUBLISHE 


the  United  States  and  Canada  would 
cost  only  $297,600  .  .  .  for  a  total  circu¬ 
lation  of  28,940,109. 

Corresponding  figures  are  given  for 
states,  zones  and  provinces. 

“All  of  which  means,”  the  Bureau 
concludes,  “that  newspaper  advertis¬ 
ing  ...  in  addition  to  its  known  pro¬ 
ductiveness  .  .  .  offers  an  extremely 
economical  sales  weapon,  no  matter 
in  what  cities  or  territories  a  cam¬ 
paign  is  concentrated,  or  how  many 
newspapers  are  used.” 


Post  and  later  owner  and  editor 
The  Nation.  The  articles,  written, 
London,  deal  with  the  strange  p;; 
tern  of  the  European  war. 
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doers.  Shuster  is  the  artist  and  Siegel 
does  continuity  on  the  strip. 


"Spike"  Hunt  on  Home  Front 
FRAZIER  (SPIKE)  HUNT,  no:- 
writer  and  former  American  ca 
respondent  in  France,  is  writing  ; 
North  American  Newspaper  .\llian 
a  series  of  daily  articles  on  : 
views  of  Americans  on  neutrality  a: 
the  proposals  to  repeal  the  arms  er 
bargo.  Hunt,  making  a  cross-coun  - 
tour  from  west  to  east,  filed  his  fi: 
story  from  Casper,  Wyo.,  on  Sept.  U 
The  second  came  from  Omaha, 
each  city  he  is  interviewing  bu.'-iriK 
men  and  “the  man  in  the  street.” 


Press  Alliance  War  Features 
PRESS  ALLIANCE.  INC.,  is  present¬ 
ing  three  outstanding  journalists  to 
cover  European  developments.  Gene¬ 
vieve  Tabouis,  political  editor  of  the 
French  daily  L’Oeuvre,  is  filing  daily 
cables  from  Paris  which  at  present 
are  published  in  the  New  York  Daily 
Mirror  and  the  Chicago  Times.  Al¬ 
fred  Tyrnauer,  who  for  ten  years  was 
in  charge  of  the  Vienna  office  of  In¬ 
ternational  News  Service,  will  re¬ 
lease  through  Press  Alliance  a  mini¬ 
mum  of  two  articles  a  week  interpret¬ 
ing  salient  events.  Emil  Lengyel,  a 
well-known  commentator  who  con¬ 
tributes  regularly  to  the  New  York 
Times,  will  write  a  weekly  back¬ 
ground  article. 


Tewson  Moves  Office 
W.  ORTON  TEWSON  SYNDICATE 
which  distributes  “An  Attic  Si: 
Shaker,”  has  moved  to  the  Cameg' 
Plaza,  162  West  156th  Street,  fre 
420  Riverside  Drive. 
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Woman's  Page  Course 
“WRITING  FOR  THE  WOMAM 
PAGE,”  a  new  course  designed  lot 
women  who  wish  to  prepare  for  jou: 
nalism,  publicity,  sales  promotion, 
retail  merchandising,  will  be  co; 
ducted  this  fall  at  Long  Island  Uni¬ 
versity,  New  York,  by  Mrs.  GajTi: 
Maddox,  NEA  Service  staff  write: 
editor  of  the  Sunday  Woman’s  Pat: 
of  NEA’s  Every  Week  magazine. 


Series  by  Villard 
THE  Independent  Syndicate,  Inc., 
Washington,  D.  C.,  of  which  Jay 
Jerome  Williams  is  president,  is  re¬ 
leasing  a  series  of  dispatches  from 
Europe  by  Oswald  Garrison  Villard, 
former  president  of  the  New  York 


POSTPONE  CONVENTIOIilp. 

The  Mid-Atlantic  Circulation  Mar. 
agers  Association  has  moved  its  twee- 
tieth  annual  convention  back  om 
week  to  Oct.  22-24.  The  meeting  wE 
be  held  in  Columbia,  S.  C.,  and  it  was 
foimd  the  original  dates  conflicted 
with  the  State  Fair  there. 
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THE  SUPREME  INDUSTRY  REFERENCE  FOR  WRITERS.  EDITORS 
AND  COLUMNISTS.  Covering  every  phase  of  production,  distribfr 
tion  and  exhibition,  the  International  Almanac  presents  an  exhaustiv*! 
collection  of  up-to-the-minute  facts  and  figures.  It  has  the  higheT  _ 
reference  values  on  the  business  and  its  personnel,  corporate  structures  ^  " 
earnings,  and  circuit  theatre  operations.  Worldwide  in  scope,  it  includes 
biographies  of  more  than  1 1 ,000  important  personalities.  Indispensable 
to  every  "morgue",  invaluable  to  the  editorial  room  and  a  source  boo* 
of  inestimable  value  to  the  motion  picture  editor,  the  financial  editor  anJ  if  , 
the  editorial  writer.  First  authoritative  reference  on  television. 

“N 

^  Published  by  the  publishers  of  the  film 

QUIGLEY  PUBLICATIONS 

[ROCKEFELLER  CENTER  •  NEW  YORK 
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AB  to  Form 

1,500,000 

jiusic  Company 

Radio's  Attempt  to  Wrest 
Monopoly  from  ASCAP 
With  Independent  Co. 
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the  National  Association  of  Broad - 
ters  meeting  Sept.  15  in  Chicago 
ed  to  invest  $1,500,000  or  more  in 
ation  of  a  music  company  to  break 
grip  now  held  on  the  industry  by 
American  Society  of  Composers 
isin«|d  Authors  and  Publishers. 

I:  is  planned  to  organize  Broadcast 
|Licir»  Inc.,  tentatively  named,  to  sell 
JlOOO  shares  of  stock  to  broadcasters 
$5  a  share,  though  the  par  value  is 
The  other  $4  is  to  create  an  im- 
(diate  surplus  for  operations. 

Allocations  of  Stock 
.Ulocations  of  stock  to  stations  will 
the  basis  of  their  1937  pay- 

tnts  to  ASCAP.  A  broadcaster  who 
d  ASCAP  $10,000  in  1937  will  in- 
:t  $5,000  in  Broadcast  Music,  Inc., 
I  which  $1,000  will  be  for  200  shares 
{stock  and  $4,000  will  provide  work- 


“■•fc  funds. 


Broadcast  Music,  Inc.,  is  to  be  ad- 


tajmiL  i^ered  by  seven  directors  headed 
Miller,  NAB  president 
■  pio  will  also  serve  as  president  of 
new  corporation.  Walter  J. 
T.m,  station  WTMJ,  Milwaukee, 
10Ii|«presents  newspaper-owned  stations 
the  board.  The  corporation  is  to 
everything  in  its  power  to  develop 
catalog  of  worthwhile  music, 
ig  WL  ASCAP  has  a  virtual  monopoly 

it  was  ter  copyright  of  music  used  on  the 
flictec  ir.  Mr.  Miller  stated  the  copyright 
toblem  now  costs  radio  $4,000,000  a 
-  (ar,  regardless  of  the  amount  of 

Oiusic  used.  He  said  the  ASCAP’s 
ital  income  is  $6,000,000  per  year  of 
hich  radio  pays  two-thirds.  He 
lid  the  situation  is  growing  steadily 
I  [  Porse  with  ASCAP  refusing  to  give 

irious  consideration  to  the  indus- 

N^s  petition  for  a  “per  use”  pay- 
lent  for  music. 

The  new  corporation  is  to  begin  its 
_  perations  not  later  than  Jan.  1,  1940, 
I  b  ^  was  said. 

I  The  NAB’s  board  of  directors  meet- 
Sept.  13  announced  its  code  of 


ORS 
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hies  requiring  radio  stations  to  pro- 
de  free  time  for  the  discussion  of 
|»ntroversial  public  issues,  among 
her  things,  will  go  into  effect  Oct.  1. 
Sec  E.  &  P.,  July  15,  page  5.)  The 
®ard  also  empowered  Mr.  Miller  to 
ppeint  a  committee  “fully  empowered 
interpret  and  enforce  the  code 
iiughout  the  industry.” 
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AUSTRALIA 


The  only  journal  Kiving  the  newa 
isabl«  advertiaing,  pub- 

I***”®!*  printing  and  commercial 
hod  woadcatting  in  Auatralia  and 
New  Zealand. 

^  ^  ^  .  7®**  a*"®  planning  aalea  cam- 

Pai^i  or  are  intereated  in  theae 
territories  read 

“NEWSPAPER  NEWS.” 

Publithed  Monthly 


^^htcription  rate  $1.50  per  year 
lA  poMt  free 

|W«rwick  Bldg.,  Hamilton  St. 

SYDNEY 


Press  Agents  Busy 
In  Hollywood 

continued  from  page  7 

The  so-called  spot-news  in  Holly¬ 
wood  really  is  the  legitimate  but  sel¬ 
dom-exciting  stuff,  such  as  castings  of 
stars  in  pictures,  purchases  of  stories, 
illnesses  of  players  and  so  on.  But 
here’s  a  situation  that  couldn’t  exist 
anywhere  else  in  the  world:  The 
choicer  items  for  the  day  are  split  up 
and  portioned  out  exclusively  to  the 
few  columnists  who  use  that  type  of 
news.  The  result,  you  see,  is  that 
everybody  has  some  sort  of  beat  on 
everybody  else.  None  of  them,  of 
course,  has  complete  coverage,  but 
they  don’t  seem  to  mind. 

Perhaps  it  isn’t  awfully  important 
what  is  written  about  Hollywood.  But 
it  is  distressing  to  see  bored  writers 
lose  their  perspective  and  sense  of 
humor.  For  example,  too  many  writ¬ 
ers  are  inclined  to  accept  elaborate 
publicity  stunts  as  honest  happenings 
or,  if  they  smell  too  badly,  to  ignore 
them  completely.  You’d  think,  in¬ 
stead,  they’d  get  some  fun  out  of 
lampooning  press  agents  and  let¬ 
ting  their  readers  in  on  the  laugh. 

Sheridan  Contest  a  Natural 

That  Ann  Sheridan-Ooomph  Girl 
contest  was  a  natural.  Any  reporter 
even  half  awake  must  have  recognized 
days  in  advance  that  the  whole  thing 
was  a  frameup  between  Warner  press 
agents,  the  publicist  for  a  swanky  hotel 
where  the  dinner  was  held,  and  a 
hand-picked  jury  of  publicity-hungry 
artists  and  men-about-town. 

So  what  happened?  So  photogra¬ 
phers  and  reporters  stood  around  and 
gravely  recorded  the  well-rehearsed 
developments.  Even  some  of  the  big 
national  magazines,  which  are  awful 
suckers  at  times,  treated  the  thing  seri¬ 
ously. 

There  are  many  such  stunts,  though 
they’re  not  all  as  slick  as  the  one  en¬ 
gineered  by  Norman  Kra.sna  before  he 
graduated  into  playwriting.  Krasna 
had  to  do  something  for  Loretta 
Young,  so  he  invented  the  Cultural 
Arts  Guild  of  America  and  announced 
that  it  had  chosen  Miss  Young  as  hav¬ 
ing  made  the  greatest  cultural  and 
intellectual  advancement  during  the 
year.  Next  he  hired  a  profe.ssorial- 
looking  extra  from  Central  Casting, 
borrowed  a  silver  cup  from  Warner’s 
property  department,  and  wrote  a  fine 


speech.  The  extra  delivered  the  speech 
and  cup  to  the  radiant  Miss  Young 
while  reporters  and  photographers  and 
newsreel  cameras  took  it  all  in. 

Short  nonsense  comes  from  the  pub¬ 
licity  departments  literally  by  the  bale. 
Now  and  then  I  run  a  colunm  of 
hokum  that’s  so  ridiculous  it  requires 
no  comment.  Odd  and  wonderfully- 
talented  pets  owned  by  the  stars  are 
favorite  subjects.  So  are  mechanical 
marvels  which  the  stars  invent  in  their 
spare  time.  I  cherish  especially  the 
story  about  Pat  O’Brien’s  tattooed 
chest.  The  ships  and  mermaids  had 
to  be  removed  for  his  screen  work, 
but  he  regarded  them  with  so  much 
sentiment  that  he  had  all  the  skin 
peeled  off  his  chest  and  made  into  a 
lampshade. 

200  Movi*  Prass  Agents 

There  are  200  press  agents  in  the 
movie  studios  and  most  of  them  earn 
every  dime  of  their  rather  good  salar¬ 
ies.  About  a  week  ago  the  Screen 
Publicists’  Guild  reached  an  agree¬ 
ment  with  the  producers  on  a  $100 
minimum  and  a  44-hour  week.  The 
$100  minimum  is  for  senior  press 
agents,  and  the  way  you  tell  a  senior 
from  a  junior  is  that  the  former  has 
at  least  two  stomach  ulcers. 

The  best  press  agents  already  are 
paid  well  above  the  minimum— $150 
and  even  $200  a  week.  The  top  sal¬ 
ary  for  the  head  of  any  studio  pub¬ 
licity  department  is  $950  a  week. 

Very  few  of  these  jobs,  top  or  bot¬ 
tom,  offer  any  real  security.  A  new 
executive,  moving  into  a  studio,  often 
sweeps  out  everybody.  The  Samuel 
Goldwyn  studio,  even  without  execu¬ 
tive  changes,  has  had  three  publicity 
chiefs  in  three  months. 

The  setup  of  a  publicity  department 
is  only  faintly  like  a  newspaper  staff. 
The  reporters  are  called  unit  men.  A 
unit  man  is  assigned  to  cover  a  picture 
from  the  beginning  of  production  to 
the  preview.  He  has  to  write  several 
stories  a  day,  some  on  order  from  the 
correspondents  and  some  for  the  daily 
releases  that  are  mailed  out  by  the  ton. 
He  also  has  to  accompany  corre¬ 
spondents  to  the  set  and  stay  with 
them. 

When  you  get  to  know  them,  unit 
men  are  very  u.seful.  Most  of  them 
will  give  tips  on  stories  which  they 
wouldn’t  dare  write  themselves.  With¬ 
out  exception  they  are  former  news¬ 
papermen  and  are  still,  at  heart,  good 
reporters.  At  heart,  too,  they  are 
pretty  unhappy  about  the  amount  of 
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AUTOMATIC  TENSIONS 
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Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO 
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distorted  junk  which  has  to  be  turned 
out  according  to  studio  policy. 

Their  copy  goes  to  a  sort  of  city  edi¬ 
tor,  who  distributes  it  to  the  local  and 
syndicate  and  wire-service  “planters.” 
TTiese  latter  are  the  super-salesmen 
who  contact  the  press.  The  planters 
are  the  unhappiest  men  in  all  Holly¬ 
wood.  They  get  gray  and  gaunt,  and 
they  do  have  stomach  ulcers,  and  one 
actually  developed  a  felon  on  a  finger 
from  dialing  his  telephone  all  day. 

They  catch  hell  from  everybody — 
from  producers,  stars,  correspondents 
and  the  Hays  Office.  They  catch  it 
for  telling  the  truth  and  for  telling  un¬ 
truths.  They’re  blamed  for  stories 
they  didn’t  plant,  and  when  a  spicy 
hunk  of  scandal  begins  to  get  aroimd 
and  seems  about  to  break  into  local 
print,  the  planters  must  try  to  persuade 
their  friends  on  the  paper  to  kill  the 
story.  'These  men  are  paid  mostly 
according  to  their  ability  as  super¬ 
press  agents. 

A  planter  is  always  pleading  or  ap¬ 
pealing  or  evading.  He  gets  so  he  can 
look  you  straight  in  the  eye  and  lie — 
and  keep  on  lying  even  when  he 
knows  that  you  know  he’s  lying.  Un¬ 
less  you  are  thoughtless  or  unkind, 
you  don’t  get  mad,  because  you  know 
the  fellow  is  only  doing  his  job.  You 
just  say,  “No”  and  he  says,  “Okay,” 
and  the  subject  is  dropped. 

But  I  didn’t  come  up  here  to  indict 
correspondents  or  press  agents.  Mostly 
I  just  wanted  to  explain  about  some 
of  the  things  that  can  happen  to  a 
newspaperman  in  the  crazy,  cum¬ 
bersome  machinery  of  a  place  like 
Hollywood.  And  I  wanted  to  remind 
you  that  your  own,  inner  integrity  is 
a  pretty  nice  thing  to  keep. 

ISSUED  DIRECTORY 

The  Vancouver  (B.  C.)  Sun  has  just 
issued  its  1939  edition  of  the  British 
Columbia  &  Yukon  City  directory. 
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"We  have  only  one 
'bod  position'," 


— answered  the  space  salesman 
to  the  apprehensive  advertising 
prospect.  “That  position  is  out¬ 
side  the  paper.  Any  spot  on  our 
pages  is  a  good  position,  be¬ 
cause  ours  is  the  kind  of  paper 
that  is  read  all  through.”  Many 
factors  combined  to  make  this 
boast  true,  one  of  them  being 
clear,  clean  stereotyping  by  aid 
of  Certified  Mats. 

For  deptadebU  stereotyping,  rely  on 
Certified  Mett,  mede  In  the  U.  $.  A. 

CERTIFIED  DRY  MAI  CORPORATION 


9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 
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25,638  ( I 

1.292.640 

1.176.005 

116.6.45  G 

Total  Sunday 

262.135 

2,16,497 

25.638  1 1 

<  irand  Total 

1,554,775 

1.412.502 

142.273  (I 

Uccoril  . (ml 

.American  . (e) 

Glolte  . (me) 

Herald-Traveler  . . . .  (me) 

Po.vt  . (m) 

Transcript  . (e) 

•.Advertiser  . (S) 

(ilobe  . (S) 

TlleraM  . (S) 

Post  . (Si 


BOSTON,  MASS. 

274.326 

274.326 
433.811 
644.524 
336,516 
160.878 
105,135 
260,305 
284,9.13 

79,084 


276.104 

251.296 

422,033 

(>07,038 

.403.912 

184,982 

111,652 

261.996 

252,610 

73,916 


1,778  1. 
23,030  (i 
11,778  t. 
37.486  U 
32.604  t; 
24,104  L 
6,517  1. 
1,691  1. 
32,323  C 
5,168  <i 


...  2.124.381  2.045,365  79,016  <i 

729.457  700,174  29.283  (> 

...  2.85.4.838  2.745,539  108,299  ti 

Globe  (m&e)  sold  in  daily  combination.  Herald  (morning 
or  Sunday)  .sold  in  combination  with  Tr.avclcr,  evening. 
Record  (tn)  is  sold  in  ettmbination  with  tbc  .Nmcricati  (e). 


Total  Daily  . 
Total  Sunibay 
<  Irand  Total 


Com  icr-K\l>re'-s  . 

News  . 

Times  . 

"Conrier  Express 
vTinu-s  . 


BUFFALO,  N.  Y. 


i) 
..(e) 
.  (c) 
.  .(S) 

.  .(Si 


485.19(1 

942.25.4 


.487.911 

810.918 

310.9.41 

18.1.768 

61.099 


97.279  G 
131,335  G 


65,512  G 


Total  Daily  .  1.427.44.1  1.509.760  82,317  1. 

Total  Sunday  .  249.280  244,867  4.413  1 1 

(Irand  Total  .  1. (>76.723  1.754.627  77.9(14  1. 

The  'Times  suspended  publication  afttr  .Inly  30,  1939. 


CAMDEN,  N.  J. 

C)>urier  . (el  510.116  445.736  64,380  G 

('ottrier  (e)  .ami  Post  (ml  'obl  in  i-ombin.a1ii>n.  l.inage 
of  one  edition  shown. 


CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  540.088  461. 012  79,076  G 

Gazette  . (S)  11.4.()66  96.827  16,8.49  G 


(>5.4.754  557.8.19  95,915  (1 


News  ... 
< )bscrver 
News  .  . 
Observer 


CHARLOTTE,  N.  C. 

. (c)  464.718  472..49I 

_ (m)  468.915  531,626 

_ (Si  112.982  9.1,816 

. (Si  198.916  186,(l(>3 


7,673  I. 
62,711  I- 
19.166  G 
12,853  (. 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


93.4.63.4  1.004,017  70..484  1. 

.411.898  279.879  32.019(1 

1,245.5.41  1.28,1.89(>  .4.S..465  I, 


Times  . (ml 

News  . (e) 

Free  Press  . (el 

Times  . (Si 

Kress  Press . (Si 


CHATTANOOGA,  TENN. 


,159.861 

420.231 

(,08.169 

95.958 

150.017 


283.589 

,407.688 

.480.(>,1(l 

74.111 

164.219 


76.272  G 
112,543  G 
227.539  G 
21.847  G 
14.202  1, 


Total  Daily  .  1.. 488.261  971,907  416.354  (. 

Total  Sunday  .  245.975  2.48.3,40  7.(>45  G 

Grand  Total' .  1.6.44.2.46  1.210,2.17  423.999  G 


(Compiled  by  Media  Records,  Ine.l 
CHICAGO,  ILL. 

19.19 


Tribtiiu'  . (m) 

IleraM  Kxamiiur  . 

*N)aily  News  .... 

Herald  Ainerican 

^  Times  . 

Triliur.e  . 

‘Herald  Kxamitier 
Times  . 


IM.IS 


Total  Dady  . 

I'otal  Sunday 
Grand  Total 
C'hicaco  Herald  Examine 
Aur.  28.  19.^9. 


. .  (m) 

955,076 

792.5.49 

162.5.47  (I 

.  .  (ni) 

117.040 

483.242 

.466.202  1. 

...(c) 

8.46.(129 

725,235 

110.794  (. 

...(e) 

464.678 

536.070 

71, .492  1. 

...(e) 

455.849 

370.063 

85.786  (I 

..(S) 

511.0(>4 

435.442 

75.622  G 

.  .(S) 

1 58.8<>5 

150.004 

8.861  (1 

..(S) 

51.700 

36,871 

14,829  (I 

2.820.672 

2,907.149 

78.477  I. 

721. (>29 

622.317 

99.312  G 

3.550.301 

.4.529.466 

20.8.45  ( I 

suspended  pnldication  elWetivt 


CINCINNATI,  OHIO 


KiHjniifv  . . 

. . .  (ml 

.4.46.561 

280,666 

55.895  (. 

Puxl  . 

.-..(e) 

548.304 

450,1.47 

98,167  G 

20.554  G 

Tinus-Star  . 

....(e) 

693.656 

626.204 

(»7,452  1 1 

64.335  (I 

i'Kminircr  . 

...(S) 

343.2(>4 

317.233 

2'>.031  (. 

48.413  G 

Total  Dailv  . .  .  . 

1.578.521 

1.357.007 

221.514  (I 

84.889  G 

Total  Snndav  . . 

343.264 

317,233 

26.0.41  (. 

48.413  (I 

(Irand  Total  .  .  . 

1.921,785 

1.674.240 

247.545  (I 

I’lain  Dealer 

News  . 

I*rr‘‘'s  . . 

**‘M*1ain  T>eale 


CLEVELAND,  OHIO 

5.14.718  460.395 

475.439 
.860,975 
.492.514 


.  (m) 
(e) 
(el 
.(.S) 


44.1.965 

765.582 

317.926 


74.32.4  G 
31.474  G 
95..493  G 
74.588  G 


Total  Daily 
T,,tal  Sunday 
Gratnl  T,>ta1 


1.871.1.42 

.492.514 


1 .669.942 
317.926 


2,263.646  1.987.868 


201.190  G 
74.588  G 
275.778  G 


COLUMBUS,  OHIO 

51.163 
422,985 


Di'Pa(ch  . 

.  .(e) 

774.044 

('itizen  . 

. .  (c) 

482.65.1 

Ohio  State  Journal.. 

.  (ni) 

2.47.460 

Dispatch  . 

..(S) 

18.4.159 

('itizon  . 

, .  (S) 

80.176 

Ohio  State  Jonrn.il., 

, .  (S) 

54.597 

Star  . 

..(S) 

45.727 

253.320 

225,921 


22,881  G 
59.(>(>8  G 
15.860  1. 
42.762  1. 


Total  Daily  .. 
Total  Sunday 
Grand  Total 


1.494.157  1.427.468 
.463.659  262.799 


_  1.857.816  1.690.267 

Citizen.  Sunday,  and  Ohio  .State  Journal.  .Sunday,  Tost  pub- 
licatiipt,  Nov.  6.  1938. 


DALLAS,  TEXAS 


\ 


. (m) 

Times-IIer.ilil  . (e) 

Dispatch  Journ.al  . (e) 

vNews  . (S) 

Times  Herald  . (S) 


600.863 

842.656 

453.022 

246,244 

227,755 


545,432 

775,002 

387,902 

229,080 

226.583 


55.431  G 
67.654  G 
65,120  G 
17,164  G 
1,172  G 


'Tot.d  Daily  .  1.896.541  1.708.336  188.205  G 

Total  Stimlay  .  473.999  455,663  18.3.46  (. 

Gr.and  Total  .  2.370,540  2,163.999  206.541  (. 

The  Dispatch  merged  with  the  Journ.al  cfTective  July  1. 
19.18.  Paper  now  known  as  Dispatch-Journal. 


DAYTON,  OHIO 


News 


Total  Sunday 
Granil  Total  . 


.  (m) 

296.455 

242.5.49 

53.916  (I 

.(c) 

598.972 

484.169 

114.80.4  G 

.(e) 

726.655 

618.70.4 

107.952  G 

.(S) 

95.080 

78.707 

16.373  (. 

(S) 

96.287 

100.702 

4.415  1. 

1 .622,982 

1. 445,411 

276,671  (> 

191. .467 

179.409 

11.958  (, 

1.813,449 

1.524.820 

288.629  (I 

DENVER,  COLO. 


U<*ckv  Mt.  Xfws.,. 

. .  (m) 

222.392 

Post  . 

...(e) 

72.4.456 

Rocky  Mt.  News.. 

.  ..(S) 

38.634 

Post  . 

. . . (S) 

185,780 

945.848 

224.414 

Total  Sunday 

(irand  Total  ... 

1.170.262 

237.608 

672,068 

54.0.41 

17.4,952 


15.216  i, 
51.388  G 
1S..497  1, 
11.828  (. 


909,676 

227.983 

1.137.659 


.46.172  G 
.4.569  1. 
.42.603  ( . 


DES  MOINES,  IOWA 

265,243 
409,961 
200,064 


Kcgi>tir  . 

. .  .(m) 

247.104 

Trihunc  . 

326.796 

Register  . 

...(S) 

127.77.4 

Tot.a1  Dailv  _ _ 

573.900 

Total  Snndav  . . 

127.773 

(Irand  Total  ... 

701.673 

18.139  T. 
83.165  I, 
72.291  I, 


675.204 

200.064 

875.268 


101.304  t. 
72.291  I, 
17.4.595  1. 


DETROIT,  MICH. 


Times  . (e) 

h'ree  Press  . (ml 

News  . (e) 

•Times  . (S) 

Kress  Press  . (S) 

-News  . (S) 


564.187 

445.652 

995,515 

215.901 

150,866 

.460,325 


425,59.1 

400.515 

83.4.376 

181.519 

119.8.48 

.415.792 


1.48,594  G 
45.1.47  G 
162,1.49  G 
34.382  G 
.41.028  G 
44.5.43  G 


Total  Daily  .  2,005.354  1.659.484 

Total  .Sunday  .  727.092  617.149 

Gratnl  Total' .  2.7.42,446  2.276.6.4.1 


.445.870  G 

109.94.4  G 

455.81.4  G 


Heral.l  .... 

Sun  . 

Herald-Sun 


DURHAM,  N.  C. 

..(m)  275,161  241.147 

...(e)  .459.829  325.718 

..(S)  8,4.857  76.241 


.44.014  G 
.44.111  G 
7.616  G 


Total  Daily  . 
Total  Sunil  av 
Gran.l  Total' 


634.990  566.865 
8.4.857  76.241 

718.847  (>43.106 


68.125  (. 
7.616  G 
75.741  G 


Herald  . 

News-Tribune 

News-Tribune 


DULUTH,  MINN. 

. (e)  443.402 

. (m)  316.0(18 

. (S)  132.60.4 


Total  Daily  . 

Total  .Siind.iy  . 

( Irani!  Total  . 

19,18  liii.ige  not  available. 


EL  PASO,  TEXAS 


1939 

19.18 

Times  . 

. .  .  .  ( in ) 

340.746 

29.1.2118 

Herald  Post  .... 

. (e) 

.4(>5.241 

332.2(>2 

Times  . 

. (Si 

99.543 

98.920 

Total  Dailv 

701;  .987 

(i25.47(l 

I'otal  Sntulav 

99,54,1 

9S.9J0 

(Irand  Total  . 

805.530 

7  24., 190 

ERIE,  PA. 

Dispatch  Herald 

. (e) 

410.343 

37(>.9ii5 

I'iiius  . 

. (c) 

432.(>.S6 

.1(>2.39(l 

Dispatch  Herahl 

_ (Si 

212.186 

198.503 

Total  Daily 

84.1.029 

739,295 

Tiil.il  .Sunday 

212.186 

198.503 

(Irand  Total 

1.055.215 

937,798 

EVANSVILLE,  IND. 

Courier  . 

. . .  .(m) 

4(>0,(>1(> 

378.432 

Press  . 

. (el 

595.1.13 

499.2.tJ 

(Courier  . 

. (S) 

1 73.825 

102.317 

Total  Daily  .. 

1.055,749 

877.664 

Total  Snndav 

173.825 

198.880 

(IramI  Total  . 

1.229,574 

1.07('.550 

(  onrier  iiieiRed 

with  Pros. 

January 

2.  19.P^ 

FALL  RIVER,  MASS. 

1  U  rald-Xews  . .  . 

. (cl 

367,981 

.120.61.1 

FLINT 

,  MICH. 

lonrnal  . 

. (e) 

733.834 

551..1(>n 

Jonriial  . . 

. (SI 

113,.139 

HW,/91 

Grand  Total  .  . 

847.172 

660.151 

FORT  WAYNE,  IND. 

Tournal  (lazcttc  . 

....(ml 

310.492 

.112.7,12 

Xews-Sentinel  . . 

. (el 

722.775 

(>47.404 

Journal  (lazcttc  . 

. (Si 

1  (>4.154 

1.16,989 

Total  Dailv  .. 

1.03.1.2(>7 

96(1. 13(> 

I'otal  Sunday 

1  (>4,154 

136.989 

Grand  Total  .. 

1.197.421 

1.097.125 

■am  0! 
4;.: 
3: 


ribune 
Tribur 
.-I  of  01 


Total 

Total 

Grand 


■  Sci 

:5-Sei 


FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  209,192  2.19.78(> 

.Star  Telegram  . (e)  5(16.703  503,34.1 

Press  . (el  .149.5.4.4  356.9,14 

.Star-Telegram  . (Si  127.498  1.14.911 


Total  D.aily  .  1.065.428  1.100,0(>.1 

Total  .Sunday  .  127.498  1.14.911 

Grand  Total  .  1.192.92(>  1.2.14.974 

FREEPORT-HEMPSTEAD,  N.  Y. 

Ueview  &  Star . (e)  .146.463  290,216 


FRESNO,  CALIF. 

...(e)  427.986  40,1.925 
...(Si  82.121  82.779 


Grand  Total 


510.107 


48(>.7i'4  2.1.4 


GLENS  FALLS,  N. 

I’ost-Star  . (ml  397.107 

Po.st-Star  (ill)  .and  Times  (e)  sold  in 
of  Post-Star  is  given. 


Y. 

.183.111  U. 
I’oinbinatiiiti.  I 


HARRISBURG,  PA. 

Patriot  . (m)  464.507  398, .147  6(i.l* 

Telegraph  . (e)  347.1.47  .182.5.16  35.‘ 


Total 

Total 

Grand 


T.xamin 

Times 


Total 

Total 

Grand 


Courier-J 
Times  . 


Total 

Total 

Grand 


l’nion-L( 
Tnion 
aji-  of  1' 


Ci,itimerc 

'ress-Sci 

Comraer 


ToUl 

Total 

Grand 


Herald 
•Vews  . 
Herald 

.\’(»S 


Total  1 

Total 

Grand 


Sentinel 
umal 
i’ost  . . . 
Sentinel 
Journal 


Grand  Tot. al  . .  811,644  780,88.1 

The  News  (e)  carries  the  same  aiiioiint  of  adti 
the  Patriot  (m). 

HARTFORD,  CONN. 


('ourant  . 

257.581 

253.6.11 

Tinie>  . 

. (el 

X09.212 

734.506 

('■jHiraiit  . 

. (SI 

187.997 

177.(>(I7 

Total  Daily  . 

1.066.793 

988.1.17 

T«»tal  Sunday 

187.997 

177.60/ 

(Irand  Total 

1.254,790 

1,1(>5.744 

HOUSTON.  TEXAS 

Chronicle  . 

. (e) 

792,865 

695.148 

Post  . 

526,969 

474.908 

Press  . 

415,198 

370.261 

('hronicic  . 

. (S) 

215,542 

231.48,1 

••Post  . 

. (SI 

222,862 

203.210 

Total  Daily  . 

1.735.032 

1.540.317 

Total  Snndav 

438.404 

434.(>9.1 

(Irand  Total  . 

2.173.436 

1.975.010 

HUNTINGTON,  W. 

VA. 

.\dvertiser  .... 

. (cl 

373,192 

328.909 

Herahl  Dispatch 

. . . .  (ni) 

347.9.18 

.105.9117 

1  Irrald  Advertisi 

rr  ...(S) 

4  7X0 

98,859 

Total  D.iilv  . 

721.1.10 

(>.14.8I(> 

T<ital  Snndav 

322.2.10 

98.859 

(Irand  Total 

1.043,360 

73.1.675 

Total  1 
Total  J 
Grand 
-News  , 


.1-urnal 
Tirai-.  T 

■Star  Jou 
"Star  Ji 
Tribune 


Total  1 
Total  1 
Grand 


194.: 

3.1 

i9i!.t:| 


Star  ... 
'lazette  . 

!..'il'rf..| 

Patrii 
Herald  . 

TaPatrie 

■'tandard 


Total  1 
Total  ; 
Grand 


INDIANAPOLIS,  IND. 

News  . (e)  794.928  647,920 

Star  . (m)  5.4.4..480  501.815 


••Slai  . 

. (Si 

287,535 

270,4(>6 

Total  Dailv  . 

1.869.921 

1.564.376 

Total  Sunday 

287.535 

270.46f) 

<  Irand  Total 

2.157.456 

1.8.14.842 

JACKSONVILLE, 

FLA. 

Times-Union 

. (ni) 

500.098 

422.9(>7 

lonrnal  . 

. (el 

494,830 

432.3.11 

Tiiiies-Union  . . 

. (S) 

200,105 

198.577 

Total  l>ai!v  . 

994.928 

855.298 

Total  Snndav 

200.105 

198.577 

(Irand  Total 

1,195,033 

1.05.1.871 

,4:..  I- 

12(1.  !> 
I'  - [ 


.401.5 


Total  ] 

Total 

(Irand 


322* 


ner 
j  rennessi 
-*'Tenne 


JAMESTOWN,  N. 

Journal  . (e)  .460,141 

Post  . (m)  327.737 


Y. 

298.818 

287.818 


687,878  58(>.(>.1(> 


Grand  Tot.vl 


43 


HI 


in  0! 

4;.: 

i2.n\ 


I- OR  SEPTEMBER  23,  1939 


August  Linage  in  Leading  Cities 


JOHNSTOWN,  PA. 

19.49  19.4S  C.iin  or  Loss 

nbune  . (c)  6’il.U>4  .S(.8.477  .=;i.()«7  C 

Tribune  (r)  ■’>  rnmliination  uilli  Democrat  (in).  I.iii- 

of  one  edition  sliown. 

KANSAS  CITY.  HO. 

Post  . (c)  .420.5.(4  281.642 

(e)  6.(8.994  599.440 

6I.(.7.(2 
65.459 
.(24.695 


iiws 


. (ni ) 

1  Post  . ( .S ) 

. (.S) 


55.(.8.(2 

75.62.( 

.(03.965 


38.892  t . 
.39.554  C. 
59.900  (i 
10,164  I. 
20.730  (i 


Total  Daily 
Total  Sunday 


1.57.1.260 

.(90.154 


Grand  Total  .  1.963.414 


1.434,914 

379.588 

1.814.502 


1,(8..(46  (i 
1 0.566  1 1 
14.S.912  C 


KNOXVILLE,  TENN. 


(tn) 

.111  SS4 

\  j- Sentinel  . 

.  (i*) 

471.491 

4u7,65i 

.(Sl 

195.761 

107,7.88 

firsSentilul  . 

.f.'l 

134.754 

125.782 

.8(,4..561 

719.236 

Total  Sunday  . . .  . 

.(.(0.515 

233.570 

(irand  lolal  . 

1.195.076 

952.806 

LOS 

ANGELES,  CALIF. 

(ml 

661.472 

(>04.070 

;;v  News  . 

(ml 

350.79.1 

34.(.,S81 

(in) 

922.291 

897.995 

■ui  Express  ... 

.  (e) 

722.161 

723.025 

.  .  . 

.(e) 

355.449 

341.606 

'Examiner  . 

.(S) 

353.156 

.U0.4f>4 

Times  . 

.(S) 

314.011 

349.121 

Total  Daily  . 

3.012.166 

2.910.577 

Total  Suiidav  . . . . 

667,167 

689,585 

Grand  Total  . 

.(.679..(.(.( 

3.600.162 

81.4,86  (, 
63.839  ( . 
87.973  I . 
8.972  (. 


145.325  (. 
96.945  ( ; 
242.270  r. 


57.402  (; 
r..9l2  <; 
24.29(.  I , 
8t.4  I. 
1  .(,.843  I . 
1 2.692  li 
35.1 10  I. 


101.589  ( ; 
22.41,8  I, 
79,171  t; 


LOUISVILLE,  KY. 


Courier-Journal  . . 

. . .  ( m ) 

624.143 

633.103 

8.960  1. 

times  . 

....fe) 

756.530 

648.689 

107.841  G 

Courier  Journal 

,  ...(S) 

294.530 

258,709 

35.821  Vi 

Total  Daily  . , 
Total  Sunday 
Grand  Total  , 


.  1.3.80.673  1.281.792  98.881  ( 

.  294.5.(0  258.709  35.821  ( 

.  1.675.203  1.540.501  1.(4,702  ( 

MANCHESTER,  N.  H. 

InionLeader  . (e)  395,091  .(91,620  3.471  ( 

Tnion  (m)  and  Leader  (e)  snid  in  cnmliinaliiin  only.  Li', 
agf  of  I'nion  (ml  only  is  shown. 

MEMPHIS,  TENN. 

Commercial  .Xppeal  ..(m)  681.586  565.672 

I’ress  Scimitar  . (e)  428.067  342.176 

Commercial  .-VpiKal .  .  (.S)  263.755  267,171 


115,914  <i 
85.891  (i 
3,416  1. 


Total  Daily  .  1.109.653 

Total  Sund,ay  .  263.755 

Grand  Total  .  1,373.408 


907.848 

267,171 

1,175.019 


201.80.5  (. 

3,416  L 
198.389  (1 


Herald 
Vews  . 
Herald 
News  . 


MIAMI,  FLA. 

. (m)  537.515 

. (el  416.470 

. (S)  175.964 

. (SI  79,687 


472.090 

.(89.513 

158.606 

84.714 


65.425  < ; 
26,957  C 
1 7.35.8  t ; 
5.027  I- 


Total  Daily  .  953.985  861,603 

Total  Sunday  .  255.651  243,320 

Grand  Total  .  1.209.636  1,104,923 


92.382  ( ; 
12.331  (1 
104,713  c; 


Sentinel  . (ml 

.loumal  . (el 

[■o*'  . (el 

Sentinel  . (S) 

Journal  . s....(S) 


MILWAUKEE,  WIS. 


323.659 

992.232 

107.148 

133,090 

273,082 


241,920 

799,858 

125,324 

125,724 

264,922 


81,739  « 
192,374  C 
18,176  L 
7,366  (1 
8,160  (1 


Total  Daily  .  1.423,0.(9  1.167,102 


roiai  laaoy  . 

Total  Sumfay  .  . 

Grand  Total  .  1.829.211 

News  discontinued  January  14.  1939 

MINNEAPOLIS,  MINN. 


406.172  .(90,646 

1.557,748 


255,9.(7  C 
1 5.526  C 
271.463  (i 


J''Urnal 


Total  Daily  . 
Total  Sunday 


...(e) 

574.277 

495,292 

,  (m&e) 

612.6.(8 

117.346  G 

. .  .(e) 

838.305 

370.653 

467.652  ( ■ 

...(S) 

151,472 

156,060 

4.588  L 

...(S) 

281.810 

254,329 

27,481  G 

1.450.943 

1,440,222 

10.721  (i 

433,282 


Grand  Total  . .  1 .884.’22.5 


410,389 

1,850,611 


22.893  ti 
33.614  ». 


Bee 


Star 


,  (e) 

. (m) 

. (el 

. (e) 

. (SI 

''tandard  Weekly  ...(W) 


MODESTO,  CALIF. 

- (c)  307,065  316.505 

MONTREAL,  CANADA 


877.002 

309.782 

7.(3,991 

100.090 

206,331 

65.707 

56.735 


938,909 

.(.(.(,291 

754.388 

97.045 

191.164 

.56,011 

41.375 


61.907  I, 
23.509  L 
20,397  L 
3,045  C. 
15.167  G 
9.696  G 
15,.(62G 


Total  Daily  .  2.227.196  2.314.797 


Trrtal  Sunday 


Grand  Total  .  2. 


65,707 


.(49,640  2.412.183 


87.601  L 
9.696  G 
62.543  1. 


HUNCIE,  IND. 

. (e)  .(91.772 

. (ml  .(68..(,(7 

. (S)  84.205 


358.937 

313.928 

88,584 


32.835  ( i 
54.409  G 
4.379  1. 


*J  Daily  . 

Total  Snndav 
^•rand  Tot.-d’ 


r 

[Jenness<;i 

'Tenius. 


-I 


.  760.109  672.865 

.  84.205  88.584 

.  844.314  761,449 

NASHVILLE,  TENN. 

. (e)  4.(5.771  401.500 

_ (m)  394.072  357.227 

. (S)  248.598  202.565 


87,244  t. 

4.379  L 
82,865  G 


34,271  G 
.16.845  (i 
46.033  ( ; 


Total  Duly  .  829.843 

total  Sunilay  .  248.598 

''tand  Total  .  1.078.441 

NEWARK,  N.  J. 


758.727 

202.565 

961.292 


71.116  G 
46,033  ( , 
117.149  G 


_fd((er 

f'etas 


■  Eaule 


.(m) 
.(e) 
(e) 
.(S) 
.  (Si 


148.887 

9.(1.761 

352.916 

170.528 

47.228 


155.946 

859,461 

320.357 

181.857 

65,528 


7.059  I. 

72.300  G 
32.559  G 
11.329  L 

18.300  1. 


Total  Daily  . 

Total  Sunday  . 


1.433.564 

217.756 


f*eand  Total  .  1.651.32^ 


1.335.764 

247.385 

1.583,149 


97.800  G 
29.629  1. 
68.171  (. 


i 


NEW  HAVEN,  CONN. 


PROVIDENCE,  R. 


Joiiriial(nmrier 

Uegistcr  . 

Kegi.ster  . 


19,(8  Gain  or  Loss 


252.4.(1 

556.3.(6 

112,462 


5.425  G 
28.181  G 
4.364  G 


Total  Daily 
Total  Sunday 
Grand  Total  . 


.  842.373 

.  11 6. ,826 

.  959,199 

NEW  ORLEANS,  LA. 

765.1  11 


808.767 
112,462 
921 .229 


33.606  G 
4.364  G 
37.970  G 


Tiines'Picayunc 

Tribune  . 

Item  . 

...(ml 

...(ml 

....(e) 

786,,S40 

217,472 

553.265 

456.7(»1 

.153.734 

Times-Picaynne  . 

.'...(S) 

vltem-Trihutic  ... 

....(S) 

230.424 

Total  Dailv  ... 

2.014.3.(8 

Total  Snnilay 
( irainl  Total  .  . 

584.158 

NEW 

2,598,496 

YORK,  N. 

Times  . 

.  (m) 

724.021 

Herald  Trilnme  .. 

...  (ill ) 

513.281 

\e\\>  . 

...  (Ill) 

9.(3.681 

Mirror  . 

.  .  .  ( m ) 

261.381 

]fiu rnal  .\tnerican 

....(e) 

507.663 

Sun  . 

. . . .(e) 

(,51.289 

World-Telegram 

. . . .(e) 

(,57.794 

Post  . 

.... (e) 

341.317 

•Jfiitrnal-. American 

...(Sl 

2.15.987 

'rimes  . 

.  .  .  .(Sl 

(>46.812 

.Mirror  . 

.  .  .  .(S) 

104.968 

News  . 

....(S) 

.(76..882 

‘HleraM  Tribune 

.  .  .  .  ( S I 

424.717 

264.683 
517.481 
422.4.(7 
308.017 
290.. ((.9 


21.729  G 
47.211  L 
35,7.84  G 
.(4.,(24  G 
45,717  G 
59.945  L 


1.969.712 

59,8.38(1 


44.(>26  ( ; 
14.228  I, 
30.398  G 


Y. 


665,287 
459.91 1 
829.488 
228.191 
496.849 
(t.(5.(i72 
679.470 
.(83.1 12 
220.8(1.1 
6.(9.775 
86.801 
370.062 
421.8.(1 


58.734  G 
53.370  G 
104.193  G 
33.190  G 
10.814  (. 
15.617  G 
21.6/6  1. 
41.795  !. 
15.124  G 
7.037  G 
1,8.167  (i 
6.820  ( i 
2.886  G 


Total  Daily  . 
Total  .Sunday 
Grand  Total 


4.590.427  4.377.980 
1.789.366  1.739.332 


(1.379.793  6.1  17.312 


212.447  G 
50.034  G 
2(i2.481  G 


BROOKLYN,  N.  Y. 


.(e) 

402.195 

450.636 

48.441  1 

ome  'ralk  Section. 

,16.187 

52.846 

16.659  I 

-land  News  Sectioi 

.... 

20.243 

87.467 

67.224  f 

J'kIc  . 

.(S) 

1 12.175 

122.031 

9.856  1 

Total  Dailv  . 

458.625 

590.949 

1.(2.324  1 

Total  .Sundav  ... 

112.175 

122.0.(1 

9.856  1 

(irand  Total  .... 

570.800 

712.980 

142.180  1 

19.(9 

19.(8 

Kulletin  ... 

. (e) 

863,340 

785.891 

Toil  rnal  . 

. (ml 

.308.191 

279,768 

Journal  . 

. (S) 

150.560 

139.074 

'rotal  Dailv 

1.171.531 

1 .063,659 

'Fotal  Sunday 

l.S0.5(>0 

139,074 

(irand  Total 

1.322,091 

1.204,733 

READING,  PA. 

Kagle  . 

. (e) 

5,(2.475 

4(,6.914 

'rimes  . 

. (m) 

462.694 

442,4.59 

Kagle  . 

. (S) 

22.2X8 

31.504 

Total  Daily  ., 

993. 

909.373 

Total  Stindav 

?8.9 

.11,504 

(irainl  Total 

1.017.457 

940,877 

RICHMOND,  VA. 

Xews  Le«a<ler 

. (e) 

950.634 

822.519 

rimes- 1  tispatch 

. (Ill) 

558.352 

473.163 

'rimes-Dispatch  * 

. (S) 

244.811 

223.160 

Total  Dailv  .  . 

1.308.986 

1.295.682 

'Fotal  Sunday 

244.81 1 

223.160 

(irand  Total 

1,753.797 

1,518,, 842 

ROANOKE,  VA 

Times  . . 

. (m) 

216.748 

164.334 

World-News  . . . . 

. (c) 

449.491 

349.385 

'rimes  . 

. (S) 

149.309 

1 32.562 

Total  Daily  .  . 

666.239 

513.719 

'rot.'il  Sumlav 

149.309 

1,(2.5(>2 

Grand  Total 

815,548 

(,46.281 

ROCHESTER.  N. 

Y. 

Times-Union 

. (e) 

752.843 

648,347 

Democrat  Chronicle  (m) 

763.155 

801.269 

Kvenincf  News  . . 

. (e) 

93.835 

90.009 

Demoenat  &  Chronicle  (S) 

253.985 

191.825 

( iain  or  Loss 
77.449  t. 
2,8.423  ( ; 
1 1 .486  ( 1 


105,872  G 
1 1 ,486  ( i 
117,358  G 


65,5(>1  G 
20.235  t  ■ 
9,216  L 


85.79(1  G 
9.216  L 
7(1.580  li 


104.496  G 
38.114  1. 
3.826  ( 1 
62,160  G 


Total  Daily  .. 
Total  .Sunday 
Grand  Total 


l.(i09.83.(  1.5.(9.625 
253.985  191.825 


News  new  paper  .\iig.  1,  1938. 


1.863,818  1,7.(1.450 


70,208  G 
62.160  G 
132,368  G 


NIAGARA  FALLS.  N.  Y. 

. (e)  544..(45  507.349 

OAKLAND,  CALIF. 


ROCKFORD,  ILL. 


Kei'isterKeimhlic 

Star  . 

Star  . 


.(e) 

.  ( Ill ) 

(S) 


482.091 

360.735 

90.623 


412.427 

323.619 

97.497 


(i9.(i64  ( i 
37.116  G 
6,874  1. 


Po-l-Kti(Hiirer  .  .  .  . 

..  (e) 

507.9.(8 

401.41)9 

106.529  (, 

Total  Dailv 

'riil'iine  . 

... (e) 

775.580 

688.022 

87.5.58  G 

'rribiine  . 

.  .  .(S) 

151,424 

141.294 

10.130  G 

Total  Snndav 
Grand  Total 

Tnlal  Daily  .  .  .  . 
'fotal  Sunday  .. 
(irand  'fotal  .  .  . 

1.283.518 

1 5 1 ,424 
1.4.(4.942 

1.089.4.(1 

141.294 

1.230.725 

194.087  (i 
10,130  i; 
204.217  C, 

.Star  (m)  piibli 

842.826 

90.623 

933.449 


736.046 

97,497 

833.543 


106,780  (i 
6.874  L 
99.906  ( 1 


SACRAMENTO,  CALIF. 


Oklaliomaii  . (m) 

Times  . (e) 

Dklahonia  News  . (el 

Oklaliomaii  . (S) 


OKLAHOMA  CITY,  OKLA. 


382.206 

474.690 


'Oklahoma  News 


...(S) 


333,359 

444.652 

283.890 

171.535 

98.903 


48.847  ( 1 
30.038  ( ; 


1  'nion 

.  .  .  (ml 

2.(8.495 

235.017 

Kee  ... 

.  .  .  .  (e) 

774,970 

643.043 

I'nion 

...(S) 

84.012 

90.397 

Total 

Daily  .  . . . 

1.013.465 

878.060 

J'otal 

Sunday  .  . 

84.012 

90.397 

Grand 

Total  .  .  . 

1.097.477 

968.457 

3.478  1 1 
131.927  G 
6,.(85  L 


1.(5.405  G 
6..(85* 
129.02(1  G 


Total  Daily  . 

Total  Sunday  .... 

Grand  Total  . 

Oklahonin  News  discontiniietl  I'ch.  24.  19.(9 


856.896 
209,787 
1 .066.683 


1.061.901 
270.4.(8 
1.332. 339 


205.005  I. 
(>(l.(>51  L 
2(i5.(>56  I, 


SAN  ANTONIO,  TEXAS 


OMAHA,  NEB. 

World-Ifer.ald  . (e)  551,062 

•fWorld-ller.ald  . (S)  186.012 


544.041 

181.094 


7.021  ( ; 
4.918  (. 


l.ight  . (e) 

Kxpress  . (nil 

N’ews  . (el 

‘Light  . (S) 

K.xpress  . (S) 


441.932 

287.501 

609.196 

211.320 

217.158 


401.893 

270,4.(2 

.520.915 

211.956 

174,279 


Grand  Total  .  737.074  725.1.(.5  11.939  G 

World-IIcrald  sold  in  morning-evening  coin'iination.  Lin¬ 
age  of  one  edition  shown. 

PEORIA,  ILL. 


Total  Daily  .  . 
Total  Sunday 
Grand  'I'otal 


1.338.629  1.193.240 
428.478  .(86,235 


1.767.107  1,579,475 


.Touriial -Transcript 

Star  . 

Journal -Transcript 
Star  . 


Total  Daily  . 
Total  Sunday 
Grand  Total 


496.27 1 
495.587 
106.923 
101.032 


107.255  G 
5,(..(18  (. 
16.471  G 
1 7,366  L 


SAN  DIEGO,  CALIF. 


Kvening  Itiilletin  ....(el 

Inquirer  . (m) 

News  . (e) 

Kvening  Piihlic  Leilger. (el 

Ivecord  . (m) 

Inquirer  . (.Si 

•IReconl  . (S) 


991.858 
207.955 
1.199.813 

PHILADELPHIA,  PA. 


l(>n.57.i  t. 

895  L 
1 59.678  ( , 


8.(0.274 

607.5.(8 

189.608 

(.49.039 

.((.6,587 

.(90.137 

222.071 


669.195 

474,704 

224.067 

656,536 

371.058 

348.411 

220.377 


1(.1.079  G 
132.834  G 
34,459  1. 
7.497  I. 
4.471  1. 
41.726  G 
1.694  (i 


I'otal  Daily 
Total  Sunday 
Grainl  T..tal 


k64.(.046  2.395.560 
612.208  568.788 


.  3.255.254  2,964.348 

PHOENIX,  ARIZ. 


247.4.86  ( . 
43.420  ( i 
290.906  ( ; 


I’nioii  . 

. .  ( in ) 

429,788 

466.758 

3(,.970  ! 

Sun  . 

.  .(e) 

437.8,50 

447,061 

9.211  1 

'rribiine  . 

.  .(e) 

644.974 

(.96,7 14 

51.74(1  1 

Union  . 

.  .(S) 

191.226 

200.274 

9.048  1 

Sun  . 

.  .  fS') 

58.644 

102.348 

43.704  1 

'fotal  Dailv  .... 

1.512.612 

1.610,533 

97.921  1 

Total  Sunday 

249,870 

302,622 

52.752  1 

Grand  Total  . . . 

1 .762,482 

1,913,155 

150,673  I 

SAN 

FRANCISCO,  CALIF. 

('hroniclc  . 

.  .(m) 

439.444 

486,1(,8 

4(,.724  1 

Kxaminer  . 

. .  (ni) 

666,469 

649,8(,.( 

16.61)6  ( 

C’all-Uulletin  . 

..(e) 

494.463 

543.980 

49.517  1 

News  . 

..((■) 

.583.846 

598.934 

15.088  1 

(d’.nmicle  . 

..(S) 

167,979 

170.234 

2.255  r 

•Kxaminer  . 

.  .(S) 

357.775 

.(29.343 

28.432  G 

'r.,(al  Dailv  .... 

2.184.222 

2.27X.94.S 

94.723  1 

'Fotal  .Sinnlay 

525.754 

499.£77 

26.177  ( 

(irand  Tfital  ... 

2.709.976 

2.778.522 

OK, 546  1 

Keimblic . 

.  .  .  .  (  Ill  ) 

362.827 

344.644 

18.183  (; 

(iazelte  . 

. ( e ) 

443.970 

427,286 

16.6K4  (i 

I\epublic  . 

. (S) 

108.2.16 

111.509 

3.273  1. 

Gazette . 

fotal  Dailv  .. 

8t)6.797 

771.93(1 

34.8(,7  i. 

1  'nion-Star  .  . . 

Total  Sundav 

1  OK. 256 

111.509 

.^.275 

Grand  Total 

(irand  Total 

915.0.(3 

KK5,459 

31.594  (. 

PITTSBURGH.  PA. 

SCHENECTADY,  N.  Y. 

. (ml  586.111  581,721 

. (el  514.0.(5  552.(.40 


4..(90  ( . 
38,(>05  1. 


1.100.146  1.134..((>1 


Sun  Telegraph  . (e) 

I’ost-Gazette  . (ml 

1‘ress  . (c) 

'Sun-Telegraph  . (S) 


iPres 


.  (S) 


567.582 

420.943 

890.047 

208.770 

274.464 


550.917 

422.613 

845.325 

200.983 

2.(2.612 


1  (i.(.(l5  t  i 
1.670  i. 
44.722  G 
7.787  G 
41.852  (. 


Tl  ihlllle  .  .  . 
Time'  .  .  .  . 
Seraiilotiian 


SCRANTON,  PA. 

..(til)  4.(5.289  421. ()1 7 

..(e)  613.702 

...(SI  147,248 


605.5/9 

154.270 


13.672  G 
8.123  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1.878.572  1.818.855 
483.2.(4  433.595 


.  2..(61.806  2.252.45(1 

PORTLAND,  ORE. 


59.717  (. 
49.639  < . 
109.356  G 


.  (m) 


( Iregoniaii  .... 

loiiriial  . (e) 

News  Telegram  . (e) 

"Oregonian  . (S) 

(Journal  . (S) 


598.666 

733.518 

192.213 

274.853 

114.290 


51  (,.(,31 
640.209 
274.442 
210.173 
1 0,5.758 


82.035  ( ; 
93.309  , 
82,229  I. 
(.4.680  G 
8.532  G 


'fotal  Daily  .  .  .  . 

1.048.991  1 

.027.190 

21.795 

'fotal  Sundav  . 

147.248 

1.^4.270 

7.022 

( irand  Total  .  . 

1.196.2.(9  1 

.i8ir4(,(/ 

14,773 

SEATTLE,  WASH 

Pfivil  Intelligencer 

. .  .  ( m  ) 

373.519 

351.1 18 

22.401 

Star  . 

_ (e) 

.^09.K29 

22.S.420 

K4.409 

Times  . 

_ (e) 

709.404 

(>30.191 

79,213  « 

*  Post-lntellij?cncer 

..  .(.S) 

228,857 

170.266 

58.591 

limes  . 

.  .  (S) 

181.929 

195. (,11 

13,682 

Total  Daily  ... 
Total  Sunday 
Grand  Total 
Last  issue  of  Ni 


1.524.397 

,(89.143 

1.913.540 


1.4,(1.282 

315.931 

1.747.213 


ws  Telegram  pnlilished  .\ng.  21. 


93.1 15  ( 
73.212  ( 
166.327  ( 
1939. 


Total  Daily  .. 
T(,lal  Sunday 
Grand  Total 


1.392.752  1.206.729 

_  410.786  .((,5.877 

1.8(13.538  1.572.(,(I6 
ctiiiHi'il  on  pac/c  44.1 


186.023  G 
44,909  G 

230,932  (■ 


44 


EDITOR  &  PUBLISHE 


August  Linage  in  Leading  Cities 


F  0 


FC( 

Du( 


SIOUX  CITY.  IOWA 


TORONTO,  ONT.,  CANADA 


WINSTON-SALEM.  N.  C. 


1939 

19,38  1 

Cjain  or  l^ss 

Ji'urnal  . 

. (.1) 

296.096 

282.391 

13.705  (. 

. (e) 

29.3.893 

269,755 

24,138  G 

Journal  . 

. (S» 

74.466 

76.476 

2,010  1. 

589.989 

552.146 

.37.84.3  G 

Tot.il  Sunday 

74,466 

76.476 

2,010  E 

Cirand  Total  . 

SOUTH 

664.455  628,622 

BEND,  IND. 

.35,833  G 

. (e) 

327,210 

136..380(: 

Tribune  . 

. (e» 

. .  .(S) 

571.813 

435.43.3 

47,917 

Tribune  . 

. (S) 

85,783 

55,683 

30,100  G 

571.813 

762,643 

190.8.30  1, 

85,783 

103,600 

17.817  L 

(irand  Total 

657.596 

866,243 

208,647  1. 

r.lnbc  &  Mail . (ml 

Telegram  . (e> 


Star 

Star 


•  (e) 
.(w) 


Grand  Total 


19.39 

476,186 

859,1.31 

946.067 

58.650 

19.38 

417,590 

880,342 

98.3.601 

51.229 

Gain  or  I-oss 
58,596  G 
21.211  L 
.37,5.34  1. 
7,421  G 

Twin  City  Sentinel. 

Journal  . 

Journal  &  Sentinel.. 

..(e> 

.  (m ) 
-(S) 

19.39 

.386,57.3 

313,161 

97,198 

19.38 

316,321 

244,44(1 

96,271 

2,340.034 

2,332,762 

7,272  G 

Total  Sunday  _ 

Grand  Total  . . . . 

too  **  J 1 

97!i98 

796,932 

96.271 

657,0.32 

t  lain  ftr'l/. 
70,25’r, 
68.721  r, 
927,; 


TRENTON.  N.  J. 

. (e)  566,4.19  541,332 

...(S)  61,326  58.454 


138.973,; 

927,, 

139.9(Kij 


Times 
T  i  mes- Ad  vert  iser 


25,107  G 
2,872(i 


Gr.and  Total 


-  627,765  599,786  27,979  ( 7 

Times  (e)  and  State  Gazette  (m)  sold  in  comltination. 
Linage  of  one  edition.  Times  (e)  given.  Both  of  the-e 
eilitions  arc  puMishcrl  5  days  of  each  week. 


Telegram  . (m) 

Ciazcltc  &  Post . (e) 

Po.st  . (e) 

Telcgr.am  . (S) 


WORCESTER.  MASS. 


442,075 

514,578 


135,193 


369,875 

444.850 

242.860 

120.320 


72,200; 

69,72*; 


14,8730 


News-Times  discontinued  Dec.  27,  1938. 


Si>iikr>man-Rcview  ...(m) 

I'nronicle  . (e) 

Press  . . . (el 

; Spokcsnuin  Review  ..(S) 


SPOKANE.  WASH. 


294,590 

523,480 


174.129 


281,820 

524,049 

144,456 

170,921 


12,770  (i 
569  I. 
144,456  1, 
3,208  t : 


TROY.  N.  Y. 

Record  .  . (m)  458,025  403.615  54,410  C. 

Record  (ml  is  sold  in  comliiiuation  with  Times  (e).  Lin- 
.age  of  one  edition  given. 


Tot.al  Daily  .  956.653  1.057.585  100.93;i 

Total  Sunday  .  135.193  120,320  14,873; 

Grand  Total  .  1.091,846  1.177,905  86.055i, 

Post  discontinued  Oct.  1,  1938.  Changed  to  (iazette  S  P,: 
on  that  day. 

YOUNGSTOWN.  OHIO 

Vindicator  &  Telegram  (el  724,606  648,306  76,3000 

Vindicator  &  Telegram  (S)  126,582  134,148  7.56t 


Total  Daily  . 
T otal  Sunday 
Grand  Total 


Globe  Democrat  . (ml 

Post-Dispatch  . (el 

Star-Times  . (el 

ilobe-Dispatch  . (SI 

Post -Dispatch  . (S) 


818,070 

950.325 

132.255  L 

174,129 

170,921 

3,208 tl 

992,199 

1.121,246 

129,047  1. 

DUIS.  MO 

411.682 

'  385,012 

26.670  G 

695,291 

603.987 

91,304  G 

506,502 

452,419 

54,083  G 

186.844 

197,869 

11,025  L 

307,778 

269,355 

38,423  G 

TULSA. 

OKLA. 

Tribune  . 

....(e) 

417.648 

415.369 

2,279  G 

AVorld  . 

. . .  (m) 

.398,114 

399.326 

1.212  1. 

Tribune  . 

....(S» 

94.886 

83.178 

11.708  G 

AVorld  . 

,...(S) 

170.048 

150,954 

19.094  G 

Total  Dailv  _ 

815.762 

814.695 

1.067  G 

Total  Sunday  . 

264.9.34 

2.34.132 

.30.802  G 

Grand  Total  . . 

.  1,080.696 

1.048,827 

31.869  G 

Grand  Total 


851.188  782,454 

Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

141,105 


68,734S 


Home  News  . (e)  164.961 

Ilontes  News  . (S)  51,480 


54,337 


23.836; 
2.85: L 


Grand  Total 


WASHINGTON.  D.  C. 


.  216.441  195,442 

KANSAS  CITY.  KAN. 


25.713; 


Total  Daily  .  L6U,475 

Total  Sunday  . 


Pioneer  Press  . (ml 

Dispatch  . (e  t 

Pioneer  Press  . (Si 


1,613,475 

1.441.418 

172,057  G 

Timcs-Hcrald 

. (d) 

690.697 

Kansan  . 

...(Si 

70,588 

84,406 

13.8181 

494,622 

467.224 

27.398  G 

Post  . 

500.379 

47.1.228 

27.151  G 

- - - 

-  ■■  - - - 

- — 

2,108,097 

1,908,642 

199,455  G 

News  . 

426.016 

421.4.34 

4.582  G 

Grand  Total  . . . 

300,013 

315,140 

15.12:1 

lUL.  MINN. 

Star  . 

. (e) 

1.243.891 

1,161.888 

570.670 

82,003  ( ; 

NEW  BEDFORD,  MASS. 

556,555 

546.728 

9,827  G 

. (S) 

256.725 

272.. 55  7 

15.832  L 

Standard-Times  . . 

....(el 

362,796 

346,388 

16.40! . 

672,915 

589,686 

83,229  G 

. (S) 

359.488 

349.981 

9.507  G 

•Mercury  . 

. . .  (ml 

333.284 

332.864 

42i ' 

206,053 

134,406 

71.647  1. 

Post  . 

. (S» 

208.473 

196.524 

11.949  ti 

Standard-Times  . . 

. .  .(SI 

33.166 

33.418 

25:: 

Total  Daily  .  1,229.470  1.1.36.414 

Total  Sunday  .  206.053  134,406 

Grand  Total  .  1,435,5*3 


1,270,820 

SYRACUSE.  N.  Y. 


93.056  G 
71.647  (i 
164,703  (. 


Tot.al  Daily  . . 
Tot.il  Sunday 
Grand  Total 


2.860.983  2.627.220 
824,686  819.062 


233.763  D 
5,624  G 
2.39  .387  I. 


Journal  . 

llcrald-Journal  ... 

. . , (e» 

. .  .(e» 

782.569 

Post-St.andard  .... 

. .  (ni » 

479.637 

*  *  .American  . 

Herald-Amcrican  . 

...(S) 

l'27’.970 

Post-Standard 

...tsi 

74,316 

1,262.206  1.359,901 
202.286  215,685 


Total  Daily  . 

Total  Sunday 

Grand  Total  .  1,464,492  1,575,586 

Joiinial  (el  &  .\merican  (S)  discontinued 


.  . .  3.685.669  .3.446.282 

.As  the  majority  of  the  Morning  Herald  linage  (367,007) 
for  Attg..  19.38.  ran  in  comhination  with  the  Times,  the  lin¬ 
age  is  not  included  in  the  City  tot.al.  Times  !  lerald  lirst  puli- 
lic.atinn  I'eh.  1,  1939. 


Total  Daily  . 
Total  Sunday 
Grand  Total 


696,080  679.252 

33.166  33.418 

729.246  712.670 


16,82!; 

2531 

16,57;' 


WESTCHESTER  COUNTY  MACY  GROUP 


Star 
Ossining  Citizen 


July 

Ntw- Tribune 

TACOMA,  WASH 

. (el  442.847 

.386.928 

55.919  G 

. (el 

348.1(11 

307.947 

40.154  (, 

Ncw>-Tribune  . . 

. (S) 

122,737 

129,361 

6.624  1 

Total  Dailv 

790.948 

694,875 

96.073  ( 1 

Total  Sunday 

122.737 

129..16I 

6.624  i. 

tiraiul  Total 

913.685 

824,236 

89,449  tl 

T.'irrytown  New 
\  ookers  H 


White  Pl.ai 
lV.k-kill  Star 


Group  Tot.al 


Time*  ..(e't 

167.711 

132.135 

35.576  (. 

Argus. . . .  (cl 

.379.295 

3.33.967 

43.328  G 

€  Standard 
. (c) 

34.3  .387 

276.446 

67.141  (, 

izen- 

. (e'l 

189.74.3 

141.3.36 

48.407  G 

291.340 

225  052 

68.288  ( ; 

News  ....Cel 

210.66,8 

147.819 

62.849  ( ; 

raid- 

. Cel 

.312.35.3 

270.295 

42.060  <: 

s  Di'palcb  (o'! 

328.167 

ar  . (e  > 

259.577 

220.5SS 

3.3.189  G 

tal  .  2 

482.441 

1.751.4.36 

7,31.005  (. 

(ills  Uispaich  hrst 

publicat 

on  March 

1,  1939. 

TOLEDO.  OHIO 


WICHITA,  KAN. 


.(ml 


Time.-  .... 

Blade  . (cl 

New-Bee  . 

Tunes  .... 


. (< 

.(S) 


127.045 

793,137 


108.641 

691.198 

11.031 

192,479 


Toial  Daily  . 
Total  Sunday 
tirand  Total 


920.182 

223,299 

1.143,481 


News-Bee  susiieiidid  pithlication  afti 


810,870 
192.479 
1.00.3. .349 
I  Aug.  2. 


18.404  G 

lUaeon 

.... (e) 

481.856 

466, 

.312 

1 5. ,544  G 

101,9.39  G 

Eagle  . 

..(ml 

2S5.255 

5Ut».S5S 

15.605  1. 

E.agle  . 

_ (e  ( 

355.974 

377.869 

21.895  1. 

30,820  G 

lie  lOiii 

.  .  .  .(S> 

145..325 

186.818 

41.49.3  1. 

109.312  G 

E.igle  . 

_ (S) 

109,561 

123.222 

13.661  1. 

30,820  G 

Total 

Dailv  . .  . 

1.123.08.3 

1.145.0.59 

21.956  1. 

140.132  (. 

Total 

Sundav 

254.886 

510. <140 

55.154  1. 

1938. 

i  iraiid 

1  Total  .  . 

1.377.969 

1.455 

.079 

77.110  1 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— AUGUST,  1939 

•  “AMERIC.W  WEEKLY"  Linage  30,595  lines  jr 
"CO.MKl  WEEKLY”  Linage  11,074  lines  is  included  in  t^ 
Sunday  figures  of  the  following  papers:  Albany  Tuts 
Union.  .Atlanta  .American.  Baltimore  .American,  Boston  3 
vertiser,  Chicago  Herahl-Examiner,  Detroit  Times,  Milwiul-. 
.Sentinel,  New  A’ork  Journal-American.  Pittsburgh  Sun-T(r 
graph,  San  Antonio  Light.  Syracuse  Herald-Amcrican,  \W 
iiigton  Times-Heralil. 

• ‘•A.AIEUICAN  AVEEKI.A'"  Linage  34.767  lines  a 
"COMIC  AA’EEKLA'"  Linage  12.978  lines  is  included  in 
1,0-  .Angeles  Examiner,  San  I- rancisco  Examiner  and  Sea: 
Post- Intelligencer. 

••“A.AIERIC.AN  AVEEKLA"  Limage  30,595  line-  is  - 
cliiiieil  in  the  Buffalo  Courier  Express.  Cleveland  Plf 
Derler,  Houston  Post,  .Atinneaixilis  Star-Journal,  and  .Aa-: 
\i!le  Tennessean.  34.767  lines  in  the  Portland  Oregonian. 

•  “'I  HIS  AA'EEK”  Linage- - 18,986  lines  is  incliideil  in 

.Su->day  figure-  of  the  following  papers:  Atlanta  Jourra 
Baltimore  Sun.  Birmingham  News  .Age  Henihl.  Be 
lleralil,  Chicago  Daily  New  s  (Eve.  I.  Ciiicinnati  Enqnif 
Dallas  News.  Detroit  News.  Indianapolis  Star.  .Mett"'’ 
Commercial  \|ipeal.  Milwaukee  Journal,  .Alinne  poli-  It 
iti.c.  .New  Orleans  Item  Tribune.  New  A'ork  Herald  Irilit: 
(Imaha  AA'orld-Herald,  Philadelphia  Record.  Pittsburgh  Pre 
.St.  Louis  Globe-Democrat.  AA'a-iiingt. iii  Star.  18.677  line- 
the  Los  .Angeles  Times.  Portland  Jourtial  and  >  • 
.Spokesm  111  Review  ;  18.1196  lines  iti  the  Cleveland  1’  - 

I  letiler. 


Little  Change  in 
Marketing  of  Rubber 


War  should  make  little  change  in 
the  marketing  of  rubber  products,  ac¬ 
cording  to  W.  O’Neil,  president  of  the  ' 
General  Tire  and  Rubber  Company.  1 
“America  has  never  obtained  very 
much  business  from  either  Germany 
or  Russia,”  Mr.  O’Neil  said  this  Aveek. 
"Cjrermany  has  had  no  money  and 
Russia  has  its  own  rubber  manufac¬ 
turing  plants. 

“Business  with  South  America 
should  be  better,  not  so  much  because 
its  imports  from  some  European  coun¬ 
tries  have  been  cut  off  but  because  of  I 
the  increased  needs  for  the  various  | 
forms  of  manufactured  rubber.  i 

‘■Revision  of  the  neutrality  act  to 
provide  for  sales  to  belligerents  on  a 
cash-and-carry  basis  is  the  only  sensi¬ 
ble  step  for  America  to  take. 

“Business  in  the  tire  and  rubber 
industry  should  be  much  better  this 
fall.  Instead  of  the  seasonal  slump 
that  ordinarily  comes  in  September 
and  October,  tire  manufacturing  oper¬ 
ations  generally  have  been  holding  up 
to  the  high  level  reached  during  the 
late  spring  and  summer  months.  ! 

“The  rubber  industry  enjoyed  as 
good  a  month  in  September  as  it  has 
ever  had  in  its  history  and  there  is 
jio  let-down  in  sight.” 


by  thousands 


IN  THE  NATION'S 
CAPITAL 
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FCC  Report  on  KVOS 
Due  in  Several  Weeks 

Washington,  D.  C.,  Sept.  19 — Sev¬ 
eral  weeks  may  elapse  before  Com¬ 
missioner  George  Henry  Payne  sub¬ 
mits  his  report  and  recommendation  to 
the  Federal  Communications  Commis¬ 
sion  on  the  controversy  which  may 
cost  Station  KVOS,  Bellingham,  Wash., 
its  broadcasting  permit. 

Commissioner  Payne  conducted 
hearings  at  Bellingham  last  month  to 
gather  supplemental  evidence  to  be 
considered  in  connection  with  an 
Examiner’s  report  recommending  that 
KVOS  be  taken  off  the  air.  At  issue 
is  whether  the  station  is  operating  “in 
the  public  interest.” 

KVOS  is  the  station  which  had  been 
involved  in  litigation  arising  over  the 
complaint  of  Associated  Press  that 
news  was  being  “pirated”  from  Wash¬ 
ington  member  newspapers  and  put 
on  the  air  in  news  programs. 

■ 

Circulators  to  Curb 
Demands  for  Extras 

Jacksonville,  Fla.,  Sept.  21 — Dele¬ 
gates  attending  the  tenth  annual  three- 
day  convention  of  the  Southern  Cir¬ 
culation  Managers  Association,  which 
opened  here  yesterday  afternoon, 
pledged  themselves  to  conservatism  in 
their  requests  for  extra  editions  dur¬ 
ing  the  European  war.  Strict  cen¬ 
sorship  of  war  news  has  stopped  a 
“thrill  a  minute”  from  Europe,  the 
circulators  agreed. 

Don  R.  Davis,  Birmingham  News 
and  Age-Herald,  president  of  the  In¬ 
ternational  Circulation  Managers  As¬ 
sociation,  and  secretary  and  founder 
of  the  Southern  Circulation  Managers 
Association,  told  the  delegates  that 


“We  must  be  very  conservative  in 
our  requests  that  ‘extras’  be  pub¬ 
lished.” 

The  convention  opened  yesterday 
afternoon  in  the  Roosevelt  Hotel  with 
£5  newspapers  published  in  six  south¬ 
ern  states  represented.  Mr.  Davis, 
Don  Ousson,  circulation  manager, 
Jacksonville  Journal,  and  Horace 
Powell,  circulation  manager  of  the 
Atlanta  Journal,  were  the  principal 
speakers  at  the  opening  session. 

J.  C.  Council,  Tampa  Tribune,  and 
president  of  the  association,  opened 
the  convention  with  his  annual  report. 

Last  night  was  designated  “Play 
Night”  for  the  delegates.  They  en¬ 
joyed  dancing  and  a  banquet  in  the 
Roosevelt’s  patio  grill.  Tonight’s  en¬ 
tertainment  will  feature  a  dinner- 
dance  at  the  Roosevelt  Hotel. 

Officers  will  be  elected  and  the  1940 
convention  city  will  be  selected  Friday. 
■ 

TENNESSEE  PAPER  SOLD 

The  Athens  (Tenn.)  Post-Athenian, 
which  Fred  E.  Wankan  Sr.,  owned  and 
published  for  the  last  nine  years,  was 
sold  to  Kenneth  J.  McKean,  of  Olean, 
N.  Y.,  effective  Sept.  18.  Mr.  McKean 
had  been  with  the  Olean  (N.  Y.) 
Times  Herald  for  12  years  and  served 
the  last  five  as  promotion  manager. 
Prior  to  that  Mr.  McKean  worked  in 
various  cities  as  a  political  writer. 
Mr.  Wankan  hasn’t  announced  his 
future  plans. 

■ 

BUSH  JONES  PROMOTED 

Fort  Worth,  Tex.,  Sept.  20 — Bush 
Jones,  former  assistant  to  I.  J.  (Jap) 
Newton,  Jr.,  national  advertising  man¬ 
ager,  Fort  Worth  Star-Telegram,  who 
died  recently,  has  been  appointed  as 
Mr.  Newton’s  successor. 


A  STATEMENT  BY 
GENERAL  PERSHING 


Re -Armament 


"This  moral  re-armament  should 
enlist  the  support  of  all  thinking 
people.  There; is  a  spiritual  emo¬ 
tion  which  underlies  all  true 

I 

patriotism,  and  good  citizenship 
itself  IS  depenjdent  upon  the  high 
sense  of  moral  obligation  of  the 
people.  Today,  confronted  by  con 
ditions  so  threatening  to  world 
peace,  we  must  rededicate  our¬ 
selves  to  the  faith  of  our  fore- 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


fathers  if  we 
our  heritage." 


AN  EXAMPLE  OF  MRA  AT  WORK 


Rctcmly,  the  cclilor  of  a  inctro|)oIitan  daily* 
aimouiued  “a  scries  of  stirring  editorials”  ex¬ 
posing  the  current  political  stituation  in  his 
State.  The  “people,”  he  said,  were  ready  to  hear 
the  “trouble”  condemned  “in  no  uncertain  terms” 
by  a  “fearless”  editor  who  })laced  the  “welfare 
of  the  people”  and  the  State  above  all  other 
(onsiderations.  It  was  the  “daring”  and  “logical!” 
time  to  strike. 

'I  hen  something  happened. 

T  he  editor  asked  himself  a  question  alxiut 
his  real  motive  .  .  .  and  answered  it  honestly,  in 
the  first  installment  of  the  promised  series.  In 
his  own  words,  the  “inspiration”  had  been  cir¬ 
culation — “and  only  incidentally,  if  at  all,  the 
welfare  of  the  State.” 

Denying  anything  “magnanimous”  in  his 
action,  he  declared:  “I  simply  have  liberated 
the  column  from  a  destructive  course  that,  in  the 
end,  would  have  achieved  nothing  but  misery, 
and  have  prepared  the  way  to  accomplish  some 
genuinely  worthwhile  residts.” 

(•Name  on  recjuest.) 

idU&rlal  nutUrial  iMUe 


FREE  RELEASE 
IN  CASTING 


The  Face  of  Burgess  Chrome 
Mats  has  the  property  of  per¬ 
mitting  the  casting  metal  to 
release  readily  resulting  in 
a  finer  stereo. 

“  BURGESS  ^ 
CELLULOSE  COMPANY 

Monufacturari  and  Didribulors  of 
BurgoM  Chrome  ond  Tette-Tt*  Mats 

FREEPORT  •  •  •  ILLINOIS 

Pacific  Coait  Raprasantativa 
RALPH  LEBER  CO. 

.  426  Poison  SIdg.  Sootllo.  Wothington 


Moral  Re-Armament 

e£Lr€  &(.  SdilAr  &  ^tihlisktr 


EDITOR 


PUBLISHER 


d^faituarp 


EARL  A.  YOE.  57,  co-publisher,  In¬ 
dependence  (Kan.)  Tribune,  was 
found  dead  Sept.  16  in  his  automobile 
near  the  Independence  airport.  He 
had  been  shot  in  the  head  and  a  re¬ 
volver  was  by  his  side.  The  coroner 
said  Yoe  was  a  suicide  and  that  no 
inquest  would  be  held. 

Major  H.  Howard  Gould.  56,  for¬ 
merly  city  editor  of  the  Boston 
Traveler  until  his  resignation  in  1933, 
and  previously  managing  editor  of  the 
Boston  Daily  Record,  died  Sept.  18,  at 
his  home  in  that  city.  Recently  he 
had  been  assistant  state  administra¬ 
tor  and  public  relations  director  of 
the  Works  Progress  Administration  in 
Massachusetts. 

Thomas  E.  Pugh,  66,  former  metro¬ 
politan  circulation  manager,  Los  An¬ 
geles  Times,  died  Sept.  14.  He  retired 
in  1938  after  12  years  with  the  Times. 

John  “Dusty”  Farnum,  60,  for  23 
years  staff  photographer  and  artist  for 


CLASSIHED 

RATES 


NEWSPAPERS  BOUGHT  AND  SOLD 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  Held. 


Situations  Wanted 
Advertisint  (Cont’d) 


ATTENTION- 

EASTERN  STATES’  PUBLISHERS! 


•SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


Newspapers  For  Sale 


Four  dailies:  Pa.  1;  N.  C.  1:  Tex.  1;  Temi. 
1.  Four  Weeklies:  Pa.  1 :  N.  C.  I:  Ala.  2. 
Many  others.  Harwell  &  Fell.  2026  4th 
Ave..  Birmingham.  Ala. 


Thoroughly  experienced  display  salesmti  Speskin 
Expert  layout  and  copywriter.  Seven  « cbtnc 
years  executive  experience.  Desire  pos. 
tion  with  publisher  seeking  com,  ^  tl 
and  loyal  worker.  Family  man.  Box  707;  I ■ 
Editor  &  Publisher.  on 


In  a  great  southern  city  we  offer  a  real 
daily  for  )f;i75,000.00.  $240,000.00  cash 
and  balance  on  convenient  terms.  Murray 
E.  Hill  &  Associates.  Newspaper  Brokers, 
Nashville,  Tenn. 


"BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Newspaper  Brokers 


Capable  handling,  buying,  selling  mergers. 
No  leases  or  trades.  Highest  references. 
LBN  FEIGHNER  AGENCY,  Nashville.  Mich. 
25  years’  intimate  contact  with  Pacifle 
Coast  Newspapers.  Established  Confidenre. 
A.  W.  Stypes,  Newspaper  Broker,  San 
Francisco. 


DISPLAY  ADVER’nSING 
Salesman’s  Job  wanted  in  town  of  80,00(  i,nce 
or  more  by  capable,  personable  youi 
woman  with  six  years’  experience  imerest 
cessfully  selling  and  servicing  accoua  Mitor 
for  middle  west  daily  and  weekly  comb, 
nation.  Accounts  have  shown  increuii)  'utoonist 
linage  gains  and  special  emphasis  bte  dsilynt 
placed  on  campaigns  and  contracts.  lue  gri 
Now  employed,  but  seeking  positia  ;otg,  I 
offering  greater  chances  for  advancemes:  ^ 

University  graduate.  Will  go  anywbtn  * 

Write  or  wire,  collect,  to  Box  7087,  Edite 
&  Publisher  for  information  or  interviet  vkere; 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 


Newspapers  Wanted 


Experienced  newspaper  man  and  Adverts  men-L 
ing  Executive;  several  years  in  Natiou.  ^itor 

Advertising  field  of  the  East.  Employe!  r - r 

seeks  job  larger  field.  Excellent  refc 
ences.  Box  7072.  Editor  3t  Publisher.  * 


Active  part  Interest  wanted  in  leading 
county-seat  paper.  East  or  South.  Write 
Box  8015,  Editor  &  Publisher. 


years  stair  pnotuurapiier  aiiu  artist  lur  ....  ,  ■  •  ,  ,  , 

the  Springfield  (Mass.)  Republican  goods, 

and  Daily  News,  died  there  Sept.  12,  FORMS  CLOSE  THU RS.  NOON 


High-type  advertising  manager,  salesaat  pablis 

31.  thoroughly  experienced  towns  7,00('  ; - 

15,000,  wants  change.  College,  msrriet 

A-1  references.  Box  6996,  Editor  1  I™  , 

Publisher.  _7077^l 


HILP  WANTBD 


after  several  months’  illness.  In  1935,  .  ,  ,,,  ‘ , 

fading  health  compelled  Mr.  Farnum  ^  VJ* 

.  _  1 _ I  riM  with  It  •  six-month  registration  in  the 


to  give  up  his  post  as  head  of  the 
photograph  department  of  the  Re¬ 
publican  and  Daily  News  but  he  con¬ 
tinued  his  connection  with  the  news¬ 
papers.  One  of  his  first  newspaper 
jobs  was  on  the  Boston  Post,  where  he 
ber  ime  artist  and  cartoonist  at  19. 
Ht  had  also  worked  in  New  Bedford. 
H  irtford  and  New  York.  He  obtained 
the  first  interview  with  the  imprisoned 
Gerald  Chapman,  when  temporarily 
•ncarcerated  with  him  in  the  same  cell 
for  violating  a  judge’s  rule  that  no 
photographs  be  taken  in  court. 

A.  M.  JuLLiEN,  50,  composing  room 
superintendent  of  Lansing  (Mich.) 
State  Journal,  for  the  last  17  years 
died  Sept.  18,  in  the  St.  Lawrence 
Hospital  there,  following  an  emerg¬ 
ency  operation.  Mr.  Jullien  was  taken 
ill  Aug.  31  while  on  vacation  in  Wash- 


net  with  it  •  six-month  registration  in  the 
Personnel  Service.  Applicants  ere  regis¬ 
tered  only  in  this  manner. 


WE  NF.ED  A  GO-GETTING 
USED  CAR  .SALESMAN 


Mctrnpniitnn  newspaper  in  New  York  wants 
a  man  who  can  sell  used  car  accounts, 
prepare  campaigns  and  write  good  copy. 


Public  Notice 


YOU  MU.ST  HAVE  GOOD  IDEAS 
'TO  PRESENT  TO  US 


Mr.  Publisher — I  will  appreciate  a  tot 
fidential  opportunity  to  present  ray  snili  y 
ficationa.  experience  and  responiibilit;  n 
barked  by  11  years  sound  advertiiiig  gMooh 
work  on  recognized  papers.  Exeentiv  °p>i>o_; 
experience.  Prefer  midwest.  Now  to  Mpyrosd 
ployed.  Box  8042,  Editor  &  Publisher  * 

Hewspeper  solicitor.  Agency,  Public  loU 

tions.  Sales,  Advertising  and  promotioei  {|qj3 

experience.  Energetic  producer.  Yotn _ ' 

Personable.  Prefer  Northeast.  Box  7041  pettanao 
Editor  &  Publisher.  '>  sm 


■EDITOR  AND  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
Service.  A  specialist  on  the  daily  news¬ 
paper,  ••EDITOR  &  PUBLISHER,”  now- 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  fei'l 
we  may  be  able  to  render. 

Manager,  Reader  Service 


This  is  no  easy  assignment;  it  means  hard 
work  but  pays  a  good  salary  and  affords 
a  great  opportunity  to  advance  to  man¬ 
aging  department. 

If  you  have  this  experience  and  can 
offer  excellent  references,  as  well  as  show- 
record  of  your  sales  ability,  write  at 
once  for  an  appointment. 

Box  8043  Editor  &  Publisher 


SituatloRs  Wantod 
CirculatioB 


Circulation  man  ...  30  to  35  years  of 
age.  Experienced  on  Morning  Home  De¬ 
livery  and  one  that  can  prove  himself  in 
short  time  for  Supervisor's  position.  Give 
experience  in  detail  and  references.  Box 
802.5.  Editor  A-  Publisher. 


Circulation  -Twenty  years  experience,  (h 
pable,  conscientious.  Get  results  with  im 
cost.  Age  41,  married.  Excellent  reftt 
ences.  Temperate  habits.  Interview  a; 
expense.  Box  7067.  Editor  A  Publitht: 

CireulAtlon  Manager — am  not  seeking  lu; 
or  small  daily  field,  but  where  esptb'.! 
organizer,  promoter  and  producer  ii 
needed.  Box  8001,  Editor  A  Publiiher. 


HOME  DELIVERY  and 
BOY  PROMOTION 
specialist 


Circulation  Promotion 


ington,  D.  C.,  and  the  illness  tvas  _ 

diagnosed  as  a  rare  intestinal  com-  Successful  subscription  contests  for  over 


plaint.  He  left  the  Washington  Times 
mechanical  staff  to  assume  charge  of 
the  Journal’s  mechanical  department 
during  a  strike.  He  built  up  an  effi¬ 
cient  non-union  composing  room 
which  was  unionized  more  than  two 
years  ago. 


30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building.  Indianapolis. 

Idore  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Teniies.see. 


Wanted:  Experienced  Photo  Engraving  man, 
wet  process.  One  capable  of  doing  the 
work,  if  necessary,  in  all  its  pha.-tes.  Op¬ 
portunity  of  permanent  job.  if  willing  to 
accept  reasonable  salary  in  getting  new 
plant  and  eguiiuuent  installed  and  or¬ 
ganized.  Organization  has  fine  commer¬ 
cial  printing  and  newspaper  |ilnnt  in 
northwest  capital  city.  Give  complete 
])ersnnal  information  and  references  in 
first  letter.  Box  8024,  Editor  &  Publisher. 


Seven  years,  Albany,  N.  Y.,  paper;  i*»o 
years  Allentown,  Penng. ;  three  TMnj 
Long  Island,  N.  Y.,  paper.  Envisli! 
circulation  record.  Available  immdi 
ately,  anywhere.  Own  car.  Interview  s  ' 


no  obligation  or  cost.  Box  7015,  Ediu;  f 


Direct-Mail  Services 


William  Thomas  Reiser,  36,  and  for  Our  Process  letters  are  taken  for  personal 


Situatiena  Wauted 
Advertisiuf 


&  Publisher. _ pemu 

Manager,  experienced  in  all  phases  of  cii 
culation  details  and  promotion  on  Xi 
tional  Magazine  or  Newsimper.  Age  S3  ;  ^ 

gentile.  University  specialization.  Bei  ( 

7073,  Editor  &  Publisher.  ,  dcin 


the  last  10  years  advertising  manager 
of  the  Hattiesburg  (Miss.)  American, 
died  Sept.  15  after  undergoing  an 
operation. 


communications.  Try  us.  Complete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E. 
21st  St.,  X.  Y.  C. 


MR  PUBLISHER 
WHAT  DO  YOU  OFFER  I 


Situations  Wanted  t  : 

...  .  .  Incrget 

Editorial _ periei 

Able  and  energetic  newspaperman  — 


Miscellaneous 


Declare  war  on  excessive  typesetting  ami 
DROPS  AD  engraving  costs!  Use  Laurel  Process  for 

^  “•^  ^  U  Illustrated  Advertising  and 

San  Antonio,  Tex.,  Sept.  18 — Resig-  Promotional  Literature,  Sales  Letters, 

nation  last  week  of  the  manager  of  ““.r®  I>>»Krams  and  Picuire.s. 

o  A  -  •  >  -  •  ,  •  f  Without  type  or  cuts.  Any  size  supplied, 

ban  Antonios  municipal  information  500  Copies  (8t4xil")  $2.63;  add’l  lOOs 

bureau,  maintained  with  funds  derived  ”"'>•  ‘■22o.  Laurel  Process,  480  Canal  St., 
from  the  3c  advertising  tax,  disclosed, 

also,  that  the  former  large-scale  mu-  ====^==:== 
nicipal  advertising  had  been  definitely  Special  Services 

dropped.  Mayor  Maury  Maverick  an- - 

nounced  the  3c  levy  would  not  be  Public  Relations  problems 


Special  Services 


reporting,  features.  Experienced  in  pi-  . 

Today,  at  32,  I  have  ruiiiided  out  12  years  Deity.  Married,  age  30.  College 

of  successful  new-spu|>ei-  saleswork  cov-  Uo  anyw-here.  Box  7061,  Editor  «  ru  ^pene 

ering  every  phase  of  the  business.  Have  _ lisher. _ _ _ ■ 

sold  Local.  National  and  Classified.  Never  Able  College  Daily  managing  editor.  e 
been  fired.  Experience  covers  4  news-  feature,  reporting.  Christian,  -J2.  Rel'’  Tor  Hi: 

papers  ranging  from  50.000  to  300.000.  enees.  Box  8009.  I^ditor  &  Publisher.  know 

Now  employed  as  top  local  salesiiian  in  Accurate  reporter,  2o.  Colorful  fcslsf'- i  versil 
most  eiunjietitive  town  in  U.  S.  (an  interviews.  Two  years  by-liiie  writer  U'l  (  A1  c 

supply  finest  refereiires  as  to  executive  mid-western  daiiv.  Go  anywhere.  B*'- 1  ploye 

and  sales  alulity.  Would  like  local  man  g.  p„,,,ish..r. 

ager  or  advertising  managership.  To  -t-;-— — - r—  -  ---  j'.iaiiH 

prove  ability:  w  ill  take  small  salary  and  Alert  girl  writer,  demonstrate  . 
percentage  on  gains.  Present  job  excel-  compete^  .  secretary-stenographer,  fw 

lent  but  lacking  in  future.  If  you  can  I'C'ty.  editing;  college  Kr«de'e; 

use  a  hard  hitting,  intelligent  salesman-  York.  Box  8003,  Ed 

executive,  w-rite.  Box  8027,  Editor  &  Publisher. - - 

Publisher.  All-around  newspaperman.  Desk.  reportiK 


competent  secretary-stenographer;  |i' 
licit}-,  editing;  college  graduate; 
ality.  New  York.  Box  8003,  Editor « 
Publisher.  _ 


repeated.  If  any  such  tax  is  levied 
it  will  be  Ic  on  the  $100,  Maverick 
added.  (The  charter  permits  up  to 
5c.)  About  $24,000  remaining  in  the 
advertising  fund  raised  with  taxes 
levied  by  the  preceding  administra¬ 
tion  will  be  used  for  emergency  pub¬ 
licity  correspondence  and  for  enter¬ 
taining  distinguished  visitors  it  was 
said.  Arthur  E.  Biard,  former  Mu¬ 
nicipal  Advertising  Commission  secre- 
tary,  claimed  failure  to  resume  the 
national  civic  advertising  campaign 
would  mean  loss  of  $4,000,000  in  tour¬ 
ist  trade.  Biard  said  the  campaign 
under  the  previous  administration, 
costing  less  than  $100,000,  brought 
5,000  new  residents  and  30,000  more 
visitors  than  in  other  years. 


expertly  handled.  Personal  representation. 
Write  James  W.  Barrett,  551  Fifth  Ave., 
New  York,  N.  Y.  Murray  Hill  2-5670. 


4'apable: 

(AND  WOMEN) 


Ad  manager  daily  desires  change.  Salesman 
good  daily  or  manager  w-eekly.  Box  7081, 

Editor  &  Publisher. _ 

Ad  Salesman  for  16  years,  with  executive 
ability  and  ideas.  Seeking  further  ad¬ 
vancement.  Box  8005,  Editor  &  Pub¬ 
lisher. 


are  available  for  positions  with 
newspapers,  magazines,  radio 
and  allied  fields. 


For  competent,  trained  as¬ 
sistance — any  department— con¬ 
sult  the  “Situations  Wanted” 
ads  on  these  pages  today. 


Advertising  Manager,  15  years  present  loca¬ 
tion,  seeks  Eastern  opening,  manager  or 
solicitor.  Expert  copy,  layouts,  merchan¬ 
dising,  special  pages  and  editions.  Mar¬ 
ried.  Aggressive.  References,  and  lineage 
records  available  as  proof  of  achievement. 

Box  8011,  Editor  &  Publisher. _ 

Advattiainc^iiCnaacer — ezperienead  in  local 
and  national  display  advertising.  Eighteen 
years’  Metropolitan  newspapers.  Married, 
86  years  of  age.  Box  7089,  Editor  A 
Pablitfcer.  _ 


All-around  newspaperman.  Desk.  reportW  44Yet 
feature,  publicity,  advertising.  UniveriiJ  Clrcnl 
journaIi.sm  graduate,  ‘24.  now  worlnK  Sdito 

Box  6984,  Editor  &  Publisher. _ 

All  ’round  reporter-editor.  Five  1  D, 

dailies,  weeklies;  now  employed; 
change.  Go  anywhere.  Age  27,  tiiP' 

Box  7002,  Editor  ti  Publisher.  ^ 

Ambitions  young  woman,  university  I  lini 
ate  journalism.  Experienced  repot*'- 
fiction  writer,  stenographer.  Desirez  w  pj, 
nection  newspaper,  radio,  pnbliiki' 
house.  Box  7020,  Editor  &  Publisher  ^  2  j,., 
American  trained  editor,  reporter;  ph 

Times  foreign  service  qualifies  for  ’'vi*  th 
desk,  features;  A-1  references;  rosie  of 
sble.  Box  7076.  Editor  k  Paliiish^L-  m 


Advertising  Manager — local  and  national. 
Ten  years  sales,  copy.  Age  33.  For  staff, 
or  as  bnsiness  manager,  etc.  Available, 
short  notice.  Box  7066,  Editor  k  Pub¬ 
lisher. 


AN  EDITOR  YOU’LL  NEED 
Fiditorisl-all-aronnd  desk  man.  makesp  " 

pert,  available;  age  39.  Christian;  ^  • 

in  New-  York.  Box  8041.  Editor  *  ^ 

linh®’’- _ ^  3,  B( 

Artist — experienced — cartoons  with  lit 

editorial,  comic,  advertising.  illustrsB* 
First-rate  w-ork.  Free  lance — reasoM 
Box  803.5,  Editor  &  Publisher.  „ _ 


F. 
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Editorial  (Cont’d) 


leeiimer  Editorial  field.  Theological  Semi- 
Qtrx  Graduate.  RcKuIar,  willing  fellow. 
Soeabing,  writing  ability.  How  about 
tebance!  Box  7091,  Editor  &  Publisher. 
iflS-Tear  HoUywoodian  to  represent  news- 
iper  there;  wide  experience  motion  pic- 
teree  and  news;  employed;  references. 

Box  908.  Hollywood  im.st  office. _ 

iitoonlst-  30.  Eight  years  magazine  free 
Unre.  Name  well  known.  Strip  or  edi 
torials.  Now  earning  good  inroine.  Only 
inlrrested  in  sound  olTer.  Kox  8U30. 
Editor  &  I'liblislier. 

lirtMiilst;  free-lance;  national  magazines; 
dsily  news-cartoon  strip  experience;  (Col- 
l(ie  graduate) ;  desire  steady  work.  Box 

7099,  Editor  &  Publisher. _ 

ioUege  and  Post  Orad  (Columbia),  23, 
rants  start  (preferably  sports),  any¬ 
where;  review  for  Uhio  daily  while  in 
tekool;  sports  correspondent  for  INS; 
green — but  on  the  ball  I  Box  7078,, 

Editor  Ic  Publisher, _ 

kimmerclal  photogfrapher  19,  employed  by 
a  prominent  firm.  Wants  opportunity  on 
news  camera  staff.  Box  6974,  Editor  & 

Publisher. _ 

bpj  desk  and  reportorial  experience.  Uni¬ 
versity  of  Missouri  graduate,  '36.  Box 

7077,  Editor  k  Publisher.  _ 

lepynadar,  makeup.  'Ten  years'  Metropoli¬ 
tan  experience — two  in  slot.  A-1  record. 
Toung,  stesdy,  capable.  Oo  anywhere. 
George  T.  McCabe,  222  90th  Street, 

Broooklyn,  New  York. _ 

lopyreader,  rewrite,  age  31;  experienced; 
fad.  accurate;  sober.  Three  years  w-ith 
Metropolitan  dailies;  college  man.  East 
preferred,  but  will  go  anywhere.  Box 
8013.  Editor  k  Publisher. 


IDeatanan-reporter,  28.  5  years’  experience 
ns  small  dailies.  Wants  rescue  from  fu- 
tureleas  job.  Sober,  adaptable,  hard  work¬ 
ing.  Box  8021,  Editor  &  Publisher. 


Kagar  for  reporting  b  feature  work,  young 
woman  places  opportunity  above  salary. 
Journalism  graduate,  stenographer,  ex¬ 
perience.  Box  8019,  Editor  &  Publisher. 

(ditor,  36,  successful  business  magazine 
‘  record,  available  editorial,  advertising, 
promotion,  publicity  connection.  Box 
6987,  Editor  k  Publisher. 

Editor — or  managing  editor,  long  experi¬ 
ence,  employed,  excellent  health,  seeks 
change,  would  solve  perplexed  publisher’s 
newTs,  editorial  problems.  Excellent  refer¬ 
ences.  Box  8020.  Editor  &  Publisher. 


tutorial  and  publicity  writer,  radio  ex- 
f  perienee,  university,  27,  Christian,  wants 
,  future,  salary  secondary,  go  anywhere, 
rtabli  Box  7090,  Editor  &  Publisher. _ 


Edi 

n  bt  ~ 
ge  D 


^torlal  Assistant — young  woman  junior 
executive,  proofreader,  stenographer  — 
last  four  years  with  prominent  newspa- 
permsn.  Box  7097,  Editor  &  Publisher. 


Be. 


litorial  writer,  first  rate,  specialist  foreign 
sflfairs,  close  knowledge  national  affairs, 
now-  employed  by  metropolitan  daily,  keen 
analyst  and  vigorous,  persuasive  writer, 
ilo,ires  wider  opportunity,  finest  refer¬ 
ences.  Box  8012,  Editor  &  Publisher. 
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^nergetic  College  graduate,  23,  wants  ex 
perienee  on  daily  or  weekly;  qualified  in 
every  respect  but  experience.  Willing  to 
work  for  little.  I.ocation  immaterial.  Box 
7064.  Editor  &  Publisher. _ 

xperienced  Foreign  Editor-Correspondent; 
worlil wide  haekgroaiid  :  command  of  ten 
langiiiigi.s  Box  8016.  Etlitor  &  Publisher. 


for  Hire — News  nose  that  knows  news  and 
knows  how  to  handle  it.  Two  years  di¬ 
versified  reporting,  rewrite  experience  on 
A1  dailies.  College  grad,  23,  now  em¬ 
ployed.  Box  7069,  Editor  &  Publisher 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields; 
Advertising  Management 

Circulation  Mechanical 

"litorial  Publicity 

ntUlxe  These  Services 
1.  Draft  a  four  time  ad  getting  forth 
your  qualifications,  and  send  it  to 
ua  with  payment.  (Count  five  words 
to  line;  minimum,  three  lines;  40c  per 
line  per  issue).  For  a  month  your 
message  will  reach  prospective  em- 
ployers.  Many  have  been  placed 
directly  in  this  manner. 

1 7  Fill  out  completely  (including 
photo)  the  Personnel  application 
I  that  will  be  sent  you  upon  receipt 
;  ?f  ad.  This  application  will  be  kept 
m  our  files  for  six  months.  It  will 
make  your  record  available  to  the 
I  publishers  and  executives  calling 
I  upon  us  constantly  for  employes. 


PERSONNEL  SERVICE 
7  Better  act  now  to  catch  our 
•me  of  next  Thursday. 

Editor  &  Publisher 
1700  Times  Bldg..  Times  .Sq..  N. 


Editorial  (Coat’d) 


I  edited  weekly  fourteen  months.  Increased 
reader  interest,  circulation.  Want  to 
report  for  daily.  Missouri  University 
journalism  graduate.  Linotype  exper¬ 
ience.  References.  Box  6991,  Editor 
&  Publisher. 


Journalist — -B.  S.  in  journalism ;  experienced 
weekly  paper;  seeks  connection  daily  pa 
per  for  editorial  or  reportorial  work — 
anywhere.  Box  8017,  Editor  &  Publisher. 


Missouri  Journalism  honor  graduate  desires 
more  experience  new.s,  sports,  general 
editorial  work.  Conscientious,  able,  am 
bitions.  Salary  secondary.  Excellent 
references.  Apply  Box  7009,  Editor  & 
Publisher. 


Newsman,  23,  married,  experienced  reporter, 
rewrite,  sports,  some  desk.  Capable,  sober 
and  loyal.  Will  go  anywhere.  Box  8008, 
Editor  &  Publisher. 


Photographer:  8  years  newspaper  experi¬ 
ence,  last  4  years  chief  photographer 
metropolitan  chain.  Single.  27.  Locate 
anywhere.  Own  complete  equipment.  Also 
studio  and  magazine  experience.  Box 
70.''»9.  Editor  &  Publisher. _ 

Photographer — news;  features;  advertising; 
manage  department;  edit  and  layout  pic 
tures.  LUKS,  Box  2160,  Philadelphia. 
Penna. 


Photographer — thoroughly  experienced  news¬ 
man.  Seek  job  anywhere.  Age  27,  mar¬ 
ried  :  car.  Box  6040,  Editor  &  Publisher. 

Photos  take  up  much  space  in  the  paper, 
are  they  worth  itt — Good  pictures  cost 
no  more  than  casually  selected  ones.  A 
really  good  pictures  editor  can  improve 
the  daily  photo  harvest  and  create  ex- 
rlnsive  pictorial  ideas.  I  am  a  good 
man  for  snrh  job,  with  long  European 
experience,  wide  training  in  fashion  and 
retail  field.  Box  8022,  Editor  &  Pub¬ 
lisher. 


Political  Cartoonist — ^iUnstrator;  age  24. 
single.  Now  available,  anywhere.  Samples 
cheerfully  submitted.  Box  8004,  Editor 
&  Publisher. 


Press  photographer,  age  23 ;  fifteen  months’ 
experience  on  progressive  daily;  interested 
in  straight  photography.  Will  go  any¬ 
where  at  $20.00  to  start.  Box  8034,  Edi¬ 
tor  &  Publisher. 


Publicist-reporter.  26.  Seeks  position  at 
either.  Two  years  publicity  experience, 
two  reportorial.  University  graduate. 
Salary  secondary.  Box  8010,  Editor  & 
Publisher. 

Reporter,  assistant  sports  editor  New  Jersey 
daily,  29;  Ten  years’  experience  Metro¬ 
politan  newspapers;  secretary  managing 
editor  New  York  daily;  newspaper, 
magazine  connection  either  capacity 
sought;  will  travel.  Box  7098,  Editor 
&  Publisher. 


Reporter-Editor,  26.  five  years’  experience, 
reporting,  editing,  daily,  weekly,  trade 
fields.  Camera,  car.  university  trained. 
Go  anywhere.  Box  7092,  Editor  &  Pub¬ 
lisher _ 

Reporter-rewrite-desk,  make-up,  sports,  with 
Biiltimore.  Buffalo.  Syracuse.  New  York 
papers.  Literary  Digest.  26.  Expert  news 
review.  Box  8031,  Editor  &  Publisher. 

Society  Editor-reporter,  23 ;  ambitious 
good-will  builder;  versed  in  civic,  home 
and  women's  fields;  tliree  years  expert 
eiiee.  Box  7010.  Editor  A-  Publisher. 

Sports  writer,  police  reporter,  23  years 
old;  six  years’  experience;  excellent  ref¬ 
erences.  Box  7094,  Editor  &  Publisher. 

Successful  young  feature-writer.  Experienoe 
with  newsjtaper.  magazine,  publicity, 
press  association.  Master’s  degree,  but 
don’t  hold  it  agin  me.  Metropolitan  area. 
Box  7074.  Editor  &  Publisher. _ 

Telegraph  Editor — College  graduate,  excep¬ 
tional  background  for  handling  foreign 
and  national  news.  Now  employed  Mid¬ 
west  city  of  100,000,  seeking  more  con¬ 
genial  situation.  Available  for  personal 
interview  in  Midwest.  Age  32.  single  but 
with  family  responsibilities.  Box  7047, 
Editor  &  Publisher. _ _ 

THE  WAR  OP  WORDS  IS  ON. 
and  you  need  a 

telegraph  editor  able  to  select,  rewrite, 
boil  down ;  with  broad  knowledge  of  world 
politics.  Here’s  a  medium-sized  paper’s 
chance  to  do  a  metropolitan  job  on  wire 
editing; — young  man  with  ten  years  desk, 
rewrite,  make-up.  feature  writing  experi¬ 
ence.  six  years  abroad,  to  edit  wire  copy 
and  write  background  and  summary  eoi- 
nmn  on  foreign  aflfairs.  Box  70.'>0.  Editor 
&  Pnhlisher. _ 

Three  years’  experience,  small  daily.  Leg. 
desk.  Writing  ability,  copy  reading. 
Prefer  middle  west.  24.  Box  7004.  Edi 
tor  A  Publisher  _ _ 

Triple  threat  man,  39.  sports,  promotion, 
radio  commentator.  20  years  experience, 
now  employed,  seeks  connection  with 
eastern  or  southern  publication.  Refer- 
cm-es.  Box  8033.  Editor  A  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

Used  Equipment — New  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Mechanical  Equipment  For  Sale 


Composing  Room  Equipment  For  Sale 

(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor.  etc.  Practically  new.  Terms, 
PAYNE  A  WALSH  CORPORATION,  82 
Beckman  St.,  N.  Y.  C. _ 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  yalues.  Large 
stock;  all  models  on  hand  for  quick  turn- 
oyer.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
S.e  HOOD-FALCO  COKP.  First 

22.'>  Variek  Street _ New  York.  N.  Y. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Linotype  Machines  Are  Rebuilt  mnch  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


Mochanlcol  Equipmuut  Woutod 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  part^'ud  acces¬ 
sories.  We  buy.  sell  and  Tell  us 

your  needs.  Montgomery  A  Bacon,  To- 
wanda,  Penna. 


Newspaper  Mochiuist 


Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  A  Co.i  136  Lafayette 
8t.,  N.  Y.  C. 


Situations  Wanted 

Editorial  (Cont’d) 

Twenty  years’  experience.  Can  take  charge 
or  take  orders.  Clean  record.  A-1  ref¬ 
erences.  Sober.  Married.  Box  7085, 
Editor  A  Publisher. 


University  graduate,  age  22;  newspaper  re¬ 
portorial  experience;  edited  magazine. 
Single.  Available  immediately,  where. 
Excellent  references.  Box  7060,  Editor 
A  Publisher. 


Wanted:  An  organization  who  can  use  col 
lege  graduate  with  ten  years’  experience 
in  newspaper,  public  relations  field.  Crea¬ 
tive  ability!  Integrity  guaranteed!  Ex 
celient  references.  Box  7058,  Editor  A 
Publisher. 

Woman  reporter:  college  graduate:  on  New 
•lersey  daily  wishes  job  outside  stale. 
Experienced  in  soeial,  news  feature,  fash 
ioii.  and  columnist  work.  Had  charge  of 
•lersey  coast  office.  Box  8018,  Editor  A 
I’ulilisher. 


Situations  Wanted 
General  &  AdmiiustratiTe 


Newspaper  Executive — nt  prosent  assistant 
to  publisher  on  jfood  size  daily — wants 
Inrprer  field.  Thoronsrhly  competent  — 
knows  advertisinp  —  jsood  personality — 
ajfc  45.  Box  6981.  Editor  &  Publisher. 

Newspaper  Executive —  jn  tive.  poli.shed  and 
clean  with  experience,  judgment  and  fore 
si^rlit;  well  grounded  in  the  fundamentals 
of  revenue  producing  technique  desires 
connectifui  with  aggressive  Publisher  as 
hiisiness  or  advertising  manager.  Box 
8014,  Editor  &  Publl.^her. 


Situations  Wantud 
Mcdiouical 


Composing  Room  Foreman — excellent  cost, 
production  record.  Newspaper,  shopper, 
circular  experience.  Capable  managing 
all  meehnnieal  departments.  Box  7079 
Editor  A  Publisher. _ 

Experienced  Tabular  pressman  and  stereo- 
typer;  permanent;  references.  Color  ex¬ 
perience  —  foremanship  ability.  BRUCE 
BRAND.  724  East  Maple.  Enid.  Oklahoma. 

Linotype  Operator — experienced.  2000  ems 
l>er  hour;  neat  work;  young.  References. 
Write  Kenneth  Phillips.  Brownsburg,  In¬ 
diana. 


Photoengraver  all  branches  for  small  town 
newspaper  shop.  Donald  MaePherson, 
85  21  noth  Street.  Richmond  Hill,  N.  Y. 


Young  man,  26,  college;  four  years  expert 
ence  production  department  newspaper 
machinery  manufacturer,  desires  connec¬ 
tion  newspaper  mechanical  department, 
anywhere.  Box  80:48.  Editor  A  Publisher. 


3  LINOTYPES,  5  MIEHLE 
PRESSES,  and  OTHER  PRINTING 
EQUIPMENT  AND  SUPPLIES  FOR  SALE 

2  Model  5 — one  Model  14  Linotypes. 

1  No.  00,  two  No.  1,  one  No.  2,  one 
No.  3  Miehle  Presses. 

1  4x8,  one  2V&x4  Carver  Die  Embossing 
Presses. 

Large  number  of  Brass  Galleys  at  % 
original  cost. 

3  Monotype  Keyboards  and  3  Casters. 

1  30  H. P.  Diesel  Elsctric  Engine. 

A  number  of  A.C.  and  D.C.  Motors. 

One  8x12,  two  10x15  C.  A  P.  Job  Presses. 
One  New  Poggle  Two  in-One  Conditioner 
for  Lithograph  Press  Room. 

Ingersoll-Rand  4Vix4  Type  No.  20  Gaso¬ 
line  Driven  Portable  Air  Compresior. 

One  70  H.P.  Prisbie  and  one  80  H.P. 

Buffalo  Marine  Engines. 

AH  the  above  equipment  in  first-class 
condition.  Reason  for  selling:  need  epaee 
for  new  equipment.  Write  for  details  and 
i  rices. 

STANDARD  PRIN’nNG  OO.,  Inc., 
IiOUlsviUe,  Kentucky 

8-Page  Duplex  Flat  ^d  I^ess  until  re 
eently  producing  the  Canandaigua  Daily 
MesHenger,  offered  at  a  bargain  for  cash 
(terms  to  approved  purchaser).  Press 
now  on  skids  so  that  without  dismantle¬ 
ment  it  can  be  trucked  to  new  location 
and  placed  in  operation  at  large  savings 
in  transportation  and  erection  costs.  The 
DAILY  M ESSENGER,  Canandaigua.  N.  Y. 
Printers  Bargains  —  Miehle  Verticals, 
Kellys,  Cylinders,  Web  and  Job  Presses, 
Linotypes,  Intertypes.  Lndlowi,  Elrods, 
plants  bought  and  sold.  Write  (or  bar¬ 
gain  bulletin.  Craftsmen  Machinery  Com¬ 
pany.  307  Atlantic  Ave.,  Boston,  Mass. 


All  sixes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 

Newspaper  A  Stereotype  Machinery 
What  have  you  to  buy  or  sell? 

Heffelmaii,  406  W.  Pico,  Los  Angeles,  Cal. 


Fhoto-Engraviwg  Equipwiuut  For  Sala 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 


Complete  Photo  Engraving  Equipment 
ehemicals  and  supplies,  manufacturer.s 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 


Tascopu’,  world’s  largest  builders  of  coiu- 
lilete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  DEl’T.  A.  TA-SOI’E’ 
Bldg.,  Aurora,  Mo. 


Photo-engraving  Equipment  and  Metals 
E.  T.  SL'LLEBAKGEK  CO 
110  Fulton  .St.  .538  H.  Clark  St. 

New  York,  N.  Y.  Chicago.  111. 


Frets  Room  Equipment  For  Sale 


Duplex  Model  E  8-Page  Press,  Flex  lili 
Blade  Ink  Foiintain.s,  Pajier  Roll  Hoist 
and  A.C,  .Motor.  JOHN  GRIFFITHS  , 
Inc.,  145  Nassau  Street,  N.  Y.  C. 

Modern  Goss  low  construction  unit-type 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-uiiit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22-'54"  cut-off).  May  hi 
seen  in  operation.  For  further  informa¬ 
tion  apply  K.  HOE  A  CO.,  910  E.  138 
ST  ,  X.  Y.  C. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Madison  Avu.  Nuw  York 

Business  Estnbllshed  In  1899 
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EDITOR  &  PUBLISHi 


SHOP  TALK  AT  THIRTY 


them,  none  of  the  pageantry  that) 
ert  -E.  Lee  reluctantly  admire 
mud  and  blood  and  wire  and| 
spitting  muzzles  of  machine 


By  ARTHUR  ROBB 


World  War 
Continue? 


FOR  THREE  WEEKS  headlines  have 
kept  Americans  thinking  of  Europe 
and  what  may  be  the  20th  century’s 
second  world  war. 
Must  This  Nothing  else  could 
have  been  expected 
when  two  -  thirds  of 
our  population  re¬ 
members  1917  -  1919 
with  mingled  emotions.  This  country 
is  interested  in  the  events  of  Europe; 
many  people  dread  the  prospect  that 
the  U.SA.  will  again  be  drawn  into 
a  conflict  from  which  none  can  see 
any  permanently  good  result.  And, 
in  all  ranks  of  society,  except  the 
extreme  radical  element,  we  find  a 
sincere  conviction  that  the  United 
States  should  not  be  drawn  into  it. 

Not  many  know  recent  European 
history  in  detail,  but  the  general  dia¬ 
gram  is  fairly  clear  to  newspaper 
readers.  They  know  that  the  TVeaty 
of  Versailles  was  iniquitous,  probably 
less  so  than  it  would  have  been  with 
Germans  handing  the  signatory  pen 
to  the  losers.  They  know  that,  partly 
through  the  deviations  of  American 
politics,  the  system  of  collective  se¬ 
curity  planned  by  President  Wilson 
as  a  safeguard  against  what  is  now 
happening,  was  destroyed. 

They  know  that  France  and  Britain 
for  many  years  acted  more  like 
potential  enemies  than  mutual  allies. 
They  know  that  these  “champions  of 
democracy”  have  connived  with  the 
dictatorships  of  Italy,  Germany,  Rus¬ 
sia,  and  Japan  in  games  the  object 
of  which  was  to  prevent  either  “de¬ 
mocracy”  from  becoming  too  power¬ 
ful.  They  know  that  both  blinked 
at  the  seizure  of  Ethiopia,  that  Brit¬ 
ain  refused  to  support  our  hope  for 
China’s  deliverance  from  Japanese 
opportunism,  that  both  France  and 
Britain  were  parties  to  the  hypo¬ 
critical  “non-intervention”  in  Spain 
and  that  British  ships  were  sunk  by 
‘unidentified’  submarines  which  could 
only  be  Italian,  and  have  since  been 
frankly  so  identified. 

They  know  that  the  word  of  Hitler 
has  been  just  so  much  carbon  dioxide 
and  that  his  gospel  is  “might  makes 
right.”  They  know  that  Soviet  Rus¬ 
sia,  by  Stalin’s  own  assertion,  is  in¬ 
terested  in  international  affairs  only 
for  Russian  or  Communist  advantage. 
They  know  that  our  former  Allies 
stopped  paying  on  their  debts  to  \is 
just  as  soon  as  Germany  stopped 
paying  reparations,  which  in  turn 
were  paid  out  of  money  borrowed 
from  American  citizens.  They  know 
that  nothing  that  the  United  States 
stood  for  in  1917-1919  came  to  pass. 
And  they  believe  that  if  peace  comes 
with  a  victory  over  Germany,  after 
another  long  and  ruinous  struggle, 
they  can  expect  nothing  better  than 
a  “peace  treaty”  which  will  arrange 
the  kindling  for  another  conflagra¬ 
tion.  If  Germany  wins,  the  same,  or 
worse. 

All  of  which  might  lead  to  the  con¬ 
clusion  tiiat  America,  as  the  surviving 
democracy,  stands  to  lose  no  matter 
who  wins.  It  might,  but  we  don’t 
believe  it. 


mcnts.  We  have  almost  all  the  metals, 
the  world’s  richest  fuel  resources,  un¬ 
excelled  water  power,  and  both  the 
technical  ability  and  the  plant  to 
synthesize  most  of  the  necessities  for 
our  industrial  civilization.  We  can’t 
bo  starved  out.  We  can’t  be  bombed 
out.  We  need  no  Maginot  line.  We 
need  no  armaments  industry  to  pro¬ 
vide  “work”  for  our  millions  now 
idle.  We  need  no  war  boom  to  re¬ 
store  “prosperity.”  We  want  none, 
despite  the  enthusiasm  of  some  Wall 
Street  speculators  for  a  long  war. 

But  no  matter  what  we  want,  if 
this  war  goes  on  into  another  dog- 
fall,  the  United  States  will  be  sucked 
in.  It  will  be  convincingly  demon¬ 
strated  that  we  can’t  stand  idly  by 
while  united  dictatorships  bring 
Europe’s  democracies  to  exhaustion 
and  surrender.  The  inevitable  fric¬ 
tion  of  our  commerce  with  warring 
nations  will  generate  sparks.  Tem¬ 
pers  will  rise,  as  a  succession  of  “inci¬ 
dents”  wears  down  our  will  to  remain 
neutral. 

If  wt  want  to  stay  out,  and  this 
writer  believes  that  the  great  ma¬ 
jority  of  Americans  are  solidly  agreed 
that  we  do,  it  is  up  to  us  to  put  our 
influence  not  on  the  side  of  prolong¬ 
ing  the  war,  but  toward  ending  it 
at  the  earliest  possible  moment. 

The  logic  of  events  indicates  that 
Germany  won’t  be  licked  before  1939 
snow  flies,  nor  for  a  long  time  after¬ 
ward.  So  terrible  have  the  weapons 
of  modem  war  become  that  even  a 
Hitler  hesitates  to  be  the  first  to  em¬ 
ploy  them  against  a  foe  capable  of 
retaliation  in  kind.  Frontier  defenses 
are  so  formidable  that  any  major 


assault  promises  only  a  succession  of 
battles  in  which  both  attack  and  de¬ 
fense  are  bled  to  exhaustion.  The 
alternative  to  such  attacks  is  an  over¬ 
seas  naval  assault  on  Germany,  which 
no  military  man  entertains  seriously, 
01'  air  attacks  on  civilian  populations, 
which  can  lay  Europe  in  ruins  with¬ 
out  achieving  strategic  or  tactical 
objectives. 

The  logic  of  events  favors  an  early 
end  to  this  abortive  war,  but  logic 
has  seemingly  been  absent  from  most 
of  the  recent  manouevres  of  Euro¬ 
pean  democracy.  A  peace  now  would 
be  humiliating,  it  goes  without  say¬ 
ing,  but  can  anyone  foresee  a  better 
peace  in  1944? 


Modern  War 
Not  Answer  to 
''Hltlerltm" 


WE  HAVE  in  this  land  130,000,000 
people — people,  not  peasants,  clods, 
peons,  or  cannon  fodder.  We  can 
feed  and  clothe  these 
IJeople,  and  as  many 
more,  with  the  wheat, 
com,  small  grains, 
fruit  and  vegetables, 
cotton,  pigs  and  cows 
and  sheep  raised  within  our  own 
borders.  We  can  be  self-sufficient  in 
all  foods  except  tea,  coffee,  and  condi- 


Con  U.  S.  A. 
Stay  Ont  of 
Long  War? 


THAT  IS  NOT  a  counsel  of  despair. 

It  is  the  opposite.  We  are  at  a  stage 
where  the  futility  of  war  as  a  solu¬ 
tion  of  national  prob¬ 
lems  is  being  dem¬ 
onstrated  at  the 
beginning,  rather 
than  at  the  end  of 
years  of  carnage.  To 
make  peace  today  demands  greater 
courage  than  to  go  on  fighting. 
Poland  is  gone,  for  the  present, 
but  Poland  has  disappeared  before 
and  has  come  back  as  a  nation. 
Poland  can  come  back  again,  xmder 
leadership  more  intelligent  than  that 
which  permitted  her  destruction. 
Hitlerism  has  stalked  the  world  be¬ 
fore,  and  may  again,  but  neither 
dictators  nor  the  systems  which  give 
them  birth  are  indestructible. 

It  is  simply  evident  at  this  time 
that  Western  democracy  has  not 
found  the  right  answer  to  Hitlerism. 
War  is  Hitler’s  game  and  this  time 
the  German  both  outguessed  and  out¬ 
marched  his  adversaries.  He  has  all 
the  present  advantages.  He  can 
change  his  mind  a  hundred  times  a 
day  and  secure  obedience,  and  the 
slow  democratic  processes  can  over- 


crine  him  by  tear  only  after  years  of 
attrition,  if  at  all,  and  by  abandoning 
democracy  for  absolutism — Hitlerism 
itself,  if  you  please. 

That  price  is  unbearably  high.  It 
means  that  to  82,000,000  Germans  and 
other  races  now  under  dictatorship 
will  be  added  many  more  millions 
of  Frenchmen  and  Englishmen,  Scots 
and  Irishmen,  Canadians  and  Aus¬ 
tralians,  who  love  liberty  as  we  do 
and  would  willingly  die  for  it.  Neither 
they  nor  we  are  willing  both  to  die 
and  to  give  up  liberty  in  a  futile  war 
to  “preserve”  it.  ’There  are  other 
ways  of  fighting  Hitlerism,  which 
promise  to  put  something  better  in 
its  place,  and  without  spreading  its 
poison  over  the  civilized  world. 

A  peace  treaty  can  be  written  now. 
It  can  be  written  before  Poland  passes 
from  man’s  short  memory,  before 
millions  of  young  men  are  crushed 
and  killed  in  the  Rhineland,  before 
the  ancient  and  lovely  cities  of 
Europe  are  bombed  to  masses  of  rub¬ 
ble.  before  more  millions  of  money 
than  the  world  has  ever  seen  are 
turned  into  smoke.  An  honest  treaty 
can  be  written  which  will  recognize 
Germany’s  economic  and  political  par¬ 
ity  with  its  conquerors  of  20  years 
ago.  Its  economic  conditions  can 
abolish  the  circumstances  which  put 
the  incredible  Hitler  into  power,  and 
enabled  him  to  become  a  disturbing 
force  around  the  world.  It  can  re¬ 
create,  now  or  later,  the  states  which 
Germany  has  seized  and  restore  their 
identity,  under  German  hegemony,  if 
need  be.  The  British  and  French 
policies  which  haye  waveringly  aimed 
at  preventing  that  German  hegemony 
have  succeeded  only  in  creating  it 
around  a  Germany  more  powerful 
than  Bismarck  ever  conceiv^. 

Cynics  and  realists  will  declare 
that  such  a  peace  treaty  was  never 
made  in  the  world’s  history.  Prob¬ 
ably  they  will  be  correct.  But — neyer 
before  have  so  many  millions  of  the 
world’s  civilized  people  been  directly 
faced  with  such  a  terrifying  prospect 
as  confronts  them  this  week.  All  of 
the  cost,  the  killing  and  the  damage 
that  Napoleon  I  caused  in  his  20 
years’  of  fighting  will  be  exceeded  in 
six  months  if  this  war  gets  down  to 
real  business.  The  present  world 
can’t  afford  that.  Neither  can  it 
afford  the  institution  of  worldwide 
despotism  —  outside  of  the  yoimg 
U.  S.  A. — and  the  half-century  of  ex¬ 
haustion  that  resulted  from  the  fight 
to  conquer  Napoleon. 


the  grunt  of  shrapnel  bursts 
reasonable  certainty  that  25 
every  1,000  will  be  killed  evety| 
and  another  125  crippled, 
for  life.  Do  General  Gamelin  or| 
count  Gort  look  forward  cage 
another  Verdun,  another 
Does  Hitler?  Their  conduct  toj 
is  eloquent  to  the  contrary. 

If  this  v/ar  goes  forward,  it 
be  by  the  voice  of  the  peoples  i 
nation.  Germany  is  mute  to 
dictate,  but  that  is  not  the  no 
state  of  a  normal  German  natia 
will  not  always  tolerate  the 
it  now  endures,  and  the  pro 
getting  rid  of  the  tyrant  will  be  1 
ened  if  the  democracies,  even  at| 
late  date,  succeed  in  proving  that  t 
is  the  better  way  of  life. 

That  should  be  the  principle  i 
new  peace  —  between  neighb 
equals,  not  between  conqueror  j 
vanquished.  It  should  be 
which  seeks  to  break  down  the! 
nomic  barriers  that  forced 
from  normal  world  trade  to  the  I 
ing  of  cannon  and  bayonets 
the  impasse  of  Sept.  1.  It  shou 
a  peace  which  again  attempts  to  i 
ish  the  “balance  of  power,”  as  WoJ 
row  Wilson  sought  to  do  ^  yeanij 
If  that  means  a  new  League  of  I 
tions,  why  not?  The  1919  Leagued 
nearly  hopeless  from  the  start,  ii| 
concept  Aat  Germany  and 
could  be  excluded,  and  its  death-1 
was  delivered  by  the  United 
A  real  League  might  be  const 
now,  with  a  better  chance  of  lift  j 
its  worst,  it  is  preferable  to 
world  war.  At  its  best,  it  can  i 
an  ages-long  dream  of  mankind. 


THE  IMMEDIATE  RESULTS  of  I 
armistice  now  on  all  fronts,  and^ 
assembly  of  sobered  leaders  aro 

council  table  canll 


Peace  Can 
Bring  Real 
Prosperity 


Does  Anyone 
Want  Fight 
'To  the  Finish?' 


WOULD  THE  PEOPLES  of  the  war¬ 
ring  nations  and  the  excited  neutrals 
tolerate  a  peace  that  meant  extending 
the  hand  of  fellow¬ 
ship  to  Hitler’s  Ger¬ 
many?  Abhorrent  as 
Hitler  must  be  to  all 
who  love  liberty, 
justice,  and  human¬ 
ity,  we  think  the  answer  is  “yes.” 
The  common  people  of  the  Western 
world  don’t  love  war.  They  hate  it. 

Thinkers  in  civilized  countries  don’t 
spend  their  talents  in  devising  new 
means  of  shortening  or  destroying 
human  life.  Their  thoughts  are  de¬ 
voted  to  conquering  disease  which 
kills  man  or  throws  him  as  a  helpless 
burden  upon  his  fellows.  They  are 
chinking  of  machines  which  will  raise 
man  higher  and  higher  above  the  level 
of  the  driven  slaves  who  built  the 
Pyramids,  give  him  the  opportunity 
for  leisure  to  improve  his  mind  and 
to  increase  his  comforts  in  life. 

Soldiers  this  time  have  none  of  the 
pomp  and  glory  of  war  to  inspire 


accurately  fo: 

It  is  possible  tiut 
war-geared  ecoi 
of  some  El 
nations  might 
lapse  if  the  mani 
ture  of  munitions  were  sud( 
stopped.  If  that  be  so,  it 
well  come  now  as  three  years  or 
years  hence.  In  our  opinion,  it 
not  be. 

Germany  is  prepared  to  spends 
lions  for  war.  So  are  England  i 
France.  Let  them  spend  for  p** 
According  to  reports  which  seemi 
liable,  German  concentration  on* 
manufacture  has  caused  the  n^ 
of  railways,  roads,  housing.  Ndi 
men  nor  money  were  availabh 
maintain  the  peace-time  plant  S 
can  be  had  by  a  Germany  willK 
assume  and  share  leadership  h 
peaceful  society.  Neither  Francs  | 
Britain  faces  a  similarly  serious  cB 
America  as  yet  has  no  war  booB,* 
please  God,  will  have  none. 

If  a  reasonable  peace  can  b* 
cured,  and  it  can  if  the  men  al* 
the  table  realize  the  awful  terrof  * 
have  averted,  it  is  our  belief— *• 
tedly  optimistic — that  the  psycholo 
cal  revulsion  from  the  shapeless  p 
and  groping  and  knifing  of  the  < 
decade  will  be  sharp  and  draiM 
The  world  can  then  move 
with  a  new  hope  that  neither  caj^ 
ism  nor  democracy  is  obsolet^* 
man  has  not  been  deprived 
brain  and  reduced  to  the  level  ^ 
spinal  animals — able  only  to  soM 
dispute  by  fang  and  claw  until  o* 
boA  contestants  is  dead.  1^1®  h^ 
race,  with  all  its  faults,  is  bettc^ 
that,  and  it  has  an  unexaflF 
chance  in  the  next  month  to  ^ 
that  it  is.  If  brains  don’t  get  ^ 
chance  now,  it  may  be  many  * 
before  they  do. 
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